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Bushueva Yana Yurievna, 

Abstract. The scientific article examines the artistic originality of K. G. Paustovsky's works, paying close attention 
not only to literary aspects, but also to methodological approaches. The author of the scientific study studies the thematic 
differences in works of art, including stylistics, as well as the language of narration, including the characters of the main 
characters. And the author pays special attention in his works to the theme of ecology, which permeates most of the author's 
works of art, reflecting not only a deep relationship with the surrounding world. Scientific research presents methodological 
recommendations for practical application of the teaching staff, which contribute to a deeper understanding of the literary 
specificity of the works, as well as the role of the target audience. In addition, the results of the study demonstrate that the 
main elements present in the author's works of art are not only unique, but also mark their inimitable style, making them 
necessary in the learning process at the present stage. The purpose of the research work: to study the artistic originality of 
various fairy tales by the author Paustovsky K.G., including considering certain approaches to research in the context of the 
educational process. 

Keywords: work of art, fairy tales, stylistics, symbols, metaphor, allegory, educational process, training. 
Аннотация. В научной статье рассматривается художественное своеобразие произведений Паустовского 

К.Г., обращается пристальное внимание не только на литературоведческих аспектах, но и методических подходах. 
Автор научного исследования изучает тематическое различие художественных произведений, в том числе 
стилистику, а также язык повествования, в том числе и характеры главных героев. А важное внимание автор 
уделяет в своих работах теме экологии, пронизывающей большую часть художественных произведений автора, 
отражаю не только глубокую взаимосвязь с окружающим миром. Научные исследования представляют 
методические рекомендации для практического применения профессорского преподавательского состава, которые 
способствуют более глубокому пониманию литературной специфики произведений, а также роли целевой 
аудитории. Кроме того, результаты проведённого исследования демонстрируют, что основные элементы, которые 
присутствуют в художественных произведениях автора являются не только уникальными, но и отмечают их 
неповторимый стиль, делая их необходимыми в процессе обучения на современном этапе. Цель научной работы: 
изучить художественное своеобразие различных сказок автора Паустовского К.Г., в том числе рассмотреть 
определённые подходы к исследованию в контексте образовательного процесса. 

Ключевые слова: художественное произведение, сказки, стилистика, символы, метафора, аллегория, 
учебный процесс, обучение.  
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Kirillova Victoria Vitaljevna 

Abstract. On the example of French literature of the late 19th century the change of female images under the influence 
of the Decadence movement is considered as a response to the crisis of the opposites fixed in literature: angel and demon, 
chastity and depravity. The appearance of the new image of androgyny in famous literary works is a search for a safe surrogate 
of love, and an attempt to avoid a relationship with the “femme fatale”. Some characteristic features of the image of the “femme 
fatale” are described, and the reasons for the emergence of the androgynous image at the beginning of the XXI century are 
proposed for consideration: the policy of inclusiveness and the crisis of morality. It is suggested that a new female image of 
“post-fatal” woman, which is waiting to be studied, has emerged and has been consolidated in the literature. 

Keywords: French literature, Decadence, androgyny, “femme fatale”, “La Bell Dame sans Merci” 
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Demitriev Andrei Nikolaevich  

Abstract. The experience economy is reshaping consumer engagement in the online fashion and fitness industries, 
where emotional connections and immersive digital interactions drive brand loyalty and purchasing behavior. This study 
employs an empirical mixed-method approach, analyzing consumer data, virtual shopping environments, and interactive 
fitness platforms to assess the impact of experiential marketing strategies. Findings reveal that personalized experiences, 
gamification, and influencer-driven content significantly enhance customer retention and brand perception. However, 
challenges such as digital fatigue and consumer skepticism towards AI-driven personalization highlight the need for adaptive 
strategies. The study concludes that businesses must continuously innovate their experiential offerings to align with evolving 
consumer expectations and technological advancements. 

Keywords: Experience Economy; Online Fashion; Digital Fitness; Experiential Marketing; Customer Experience; 
Consumer Behavior 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=In%20a%201998%20Harvard%20Business,theory%20is%20the%20experience%20economy
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=In%20a%201998%20Harvard%20Business,theory%20is%20the%20experience%20economy
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=Today%2C%20we%20don%E2%80%99t%20even%20raise,motivator%20for%20an%20economic%20transaction
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=Today%2C%20we%20don%E2%80%99t%20even%20raise,motivator%20for%20an%20economic%20transaction
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=For%20the%20flagship%20Toys%20R,fun%20experience%20is%20the%20lure


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
17 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=To%20the%20contrary%21
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=To%20the%20contrary%21
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Your%20browser%20does%20not%20support,the%20video%20tag
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Your%20browser%20does%20not%20support,the%20video%20tag
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=According%20to%20Scot%20Henney%20,brands%20because%20of%20poor%20CX
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=According%20to%20Scot%20Henney%20,brands%20because%20of%20poor%20CX
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=In%20this%20context%2C%20%E2%80%9Cexperiences%E2%80%9D%20are,%E2%80%9DThe%20silver%20lining
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=In%20this%20context%2C%20%E2%80%9Cexperiences%E2%80%9D%20are,%E2%80%9DThe%20silver%20lining
https://www.mdpi.com/2227-9709/11/3/56#:~:text=The%20dynamics%20of%20the%20fashion,customer%20sales%20%28e.g
https://www.mdpi.com/2227-9709/11/3/56#:~:text=The%20dynamics%20of%20the%20fashion,customer%20sales%20%28e.g
https://www.mdpi.com/2227-9709/11/3/56#:~:text=The%20dynamics%20of%20the%20fashion,customer%20sales%20%28e.g
https://www.utupub.fi/handle/10024/136465#:~:text=The%20key%20empirical%20findings%20of,In%20addition%20to%20the%20content


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
18 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.utupub.fi/handle/10024/136465#:~:text=The%20key%20empirical%20findings%20of,In%20addition%20to%20the%20content
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=What%20this%20proves%20is%20the,more%20of%20a%20lifetime%20investment
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=What%20this%20proves%20is%20the,more%20of%20a%20lifetime%20investment
https://pmc.ncbi.nlm.nih.gov/articles/PMC9517841/#:~:text=The%20COVID,2020%2C%20and%20a%20total%20of
https://pmc.ncbi.nlm.nih.gov/articles/PMC9517841/#:~:text=The%20COVID,2020%2C%20and%20a%20total%20of
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=The%20health%20and%20fitness%20industry%2C,into%20the%20virtual%20fitness%20trend
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=The%20health%20and%20fitness%20industry%2C,into%20the%20virtual%20fitness%20trend
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=This%20is%20exemplified%20by%20the,thirds%20of%20the%20company%E2%80%99s%20revenue
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=This%20is%20exemplified%20by%20the,thirds%20of%20the%20company%E2%80%99s%20revenue
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=During%20the%20second%20quarter%2C%20Peloton,revenue%2C%20a%20decrease%20of%201
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=What%20this%20proves%20is%20the,more%20of%20a%20lifetime%20investment
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Whether%20you%20sell%20goods%20or,experience%20matter%20all%20the%20more
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Whether%20you%20sell%20goods%20or,experience%20matter%20all%20the%20more


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
19 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=We%20are%20now%20entering%20the,while%20products%20are%20the%20props
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=We%20are%20now%20entering%20the,while%20products%20are%20the%20props
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=In%20a%201998%20Harvard%20Business,theory%20is%20the%20experience%20economy


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
20 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://business.columbia.edu/sites/default/files-efs/pubfiles/4243/Brand%20Experience%20and%20Loyalty_Journal_of%20_Marketing_May_2009.pdf#:~:text=Brand%20Experience%3AWhat%20Is%20It%3F%20How,In%20six%20studies
https://business.columbia.edu/sites/default/files-efs/pubfiles/4243/Brand%20Experience%20and%20Loyalty_Journal_of%20_Marketing_May_2009.pdf#:~:text=the%20authors%20show%20that%20the,indirectly%20through%20brand%20personality%20associations
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=In%20this%20context%2C%20%E2%80%9Cexperiences%E2%80%9D%20are,%E2%80%9DThe%20silver%20lining
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=In%20this%20context%2C%20%E2%80%9Cexperiences%E2%80%9D%20are,%E2%80%9DThe%20silver%20lining
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=In%20this%20context%2C%20%E2%80%9Cexperiences%E2%80%9D%20are,%E2%80%9DThe%20silver%20lining


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
21 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=This%20is%20not%20a%20simple,regardless%20of%20your%20business%20model
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=What%20are%20the%20practical%20implications%3F
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=What%20are%20the%20practical%20implications%3F
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Whether%20your%20business%20centers%20around,product%20or%20service%20being%20purchased
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Whether%20your%20business%20centers%20around,product%20or%20service%20being%20purchased
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Your%20browser%20does%20not%20support,the%20video%20tag
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Your%20browser%20does%20not%20support,the%20video%20tag


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
22 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=A%20recent%20study%20by%20Eventbrite,drives%20their%20appetite%20for%20experiences
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=A%20recent%20study%20by%20Eventbrite,drives%20their%20appetite%20for%20experiences
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=A%20recent%20study%20by%20Eventbrite,drives%20their%20appetite%20for%20experiences


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
23 

 

á

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.mdpi.com/2227-9709/11/3/56#:~:text=purchasing%20apparel,marketing%20strategies%20and%20communication%20messages
https://www.mdpi.com/2227-9709/11/3/56#:~:text=purchasing%20apparel,marketing%20strategies%20and%20communication%20messages
https://www.mdpi.com/2227-9709/11/3/56#:~:text=purchasing%20apparel,marketing%20strategies%20and%20communication%20messages
https://www.mdpi.com/2227-9709/11/3/56#:~:text=The%20findings%20highlight%20the%20most,marketing%20strategies%20and%20communication%20messages
https://www.mdpi.com/2227-9709/11/3/56#:~:text=The%20findings%20highlight%20the%20most,marketing%20strategies%20and%20communication%20messages
https://www.mdpi.com/2227-9709/11/3/56#:~:text=Digital%20innovations%2C%20including%20artificial%20intelligence%2C,a%20new%20frontier%20in%20retail
https://www.mdpi.com/2227-9709/11/3/56#:~:text=Digital%20innovations%2C%20including%20artificial%20intelligence%2C,a%20new%20frontier%20in%20retail
https://www.utupub.fi/handle/10024/136465#:~:text=a%20crucial%20element%20when%20selecting,regarded%20as%20more%20trustworthy%20than
https://www.utupub.fi/handle/10024/136465#:~:text=a%20crucial%20element%20when%20selecting,regarded%20as%20more%20trustworthy%20than
https://www.utupub.fi/handle/10024/136465#:~:text=a%20crucial%20element%20when%20selecting,regarded%20as%20more%20trustworthy%20than


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
24 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.utupub.fi/handle/10024/136465#:~:text=to%20inspire%20the%20customer,shopping%20into%20the%20online%20environment
https://www.utupub.fi/handle/10024/136465#:~:text=to%20inspire%20the%20customer,shopping%20into%20the%20online%20environment
https://www.mdpi.com/2227-9709/11/3/56#:~:text=Looking%20forward%2C%20advancements%20in%20artificial,world%20context
https://www.mdpi.com/2227-9709/11/3/56#:~:text=Looking%20forward%2C%20advancements%20in%20artificial,world%20context


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
25 

 

ó

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.utupub.fi/handle/10024/136465#:~:text=to%20inspire%20the%20customer,shopping%20into%20the%20online%20environment
https://www.utupub.fi/handle/10024/136465#:~:text=to%20inspire%20the%20customer,shopping%20into%20the%20online%20environment
https://www.utupub.fi/handle/10024/136465#:~:text=to%20inspire%20the%20customer,shopping%20into%20the%20online%20environment
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=The%20health%20and%20fitness%20industry%2C,8
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=The%20health%20and%20fitness%20industry%2C,8
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=We%20are%20now%20entering%20the,while%20products%20are%20the%20props
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=We%20are%20now%20entering%20the,while%20products%20are%20the%20props


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
26 

 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=This%20is%20exemplified%20by%20the,thirds%20of%20the%20company%E2%80%99s%20revenue
https://backlinko.com/peloton-users#:~:text=,Peloton%20has%2061%20instructors
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=During%20the%20second%20quarter%2C%20Peloton,revenue%2C%20a%20decrease%20of%201
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=During%20the%20second%20quarter%2C%20Peloton,revenue%2C%20a%20decrease%20of%201
https://www.healthandfitness.org/improve-your-club/industry-news/new-research-consumers-value-a-personalized-fitness-experience/#:~:text=Active%20consumer%20motivation%20for%20a,one%20size%20fits%20all%20approach
https://www.healthandfitness.org/improve-your-club/industry-news/new-research-consumers-value-a-personalized-fitness-experience/#:~:text=Active%20consumer%20motivation%20for%20a,one%20size%20fits%20all%20approach


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
27 

 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.healthandfitness.org/improve-your-club/industry-news/new-research-consumers-value-a-personalized-fitness-experience/#:~:text=%E2%80%9CThis%20report%20gave%20us%20timely,%E2%80%9D
https://www.healthandfitness.org/improve-your-club/industry-news/new-research-consumers-value-a-personalized-fitness-experience/#:~:text=%E2%80%9CThis%20report%20gave%20us%20timely,%E2%80%9D
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=to%2032%20members%20at%20a,through%20FaceTime%20or%20Apple%20TV
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=to%2032%20members%20at%20a,through%20FaceTime%20or%20Apple%20TV
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=This%20also%20plays%20into%20another,home%20fitness%20market
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=This%20also%20plays%20into%20another,home%20fitness%20market
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=engaging%20in%20multiple%20fitness%20disciplines,%E2%80%9D
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=engaging%20in%20multiple%20fitness%20disciplines,%E2%80%9D
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=Variety%20is%20critical%20for%20the,%E2%80%9D
https://www.healthandfitness.org/improve-your-club/industry-news/new-research-consumers-value-a-personalized-fitness-experience/#:~:text=%23%20Mental%20Well,Most%20Important%20Motivator%20for%20Exercise
https://www.healthandfitness.org/improve-your-club/industry-news/new-research-consumers-value-a-personalized-fitness-experience/#:~:text=%23%20Mental%20Well,Most%20Important%20Motivator%20for%20Exercise


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
28 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://pmc.ncbi.nlm.nih.gov/articles/PMC9517841/#:~:text=analysis%2C%20descriptive%20statistical%20analysis%2C%20and,of%20the%20matrix%2C%20indicating%20low
https://pmc.ncbi.nlm.nih.gov/articles/PMC9517841/#:~:text=analysis%2C%20descriptive%20statistical%20analysis%2C%20and,of%20the%20matrix%2C%20indicating%20low
https://pmc.ncbi.nlm.nih.gov/articles/PMC9517841/#:~:text=importance%20of%20and%20satisfaction%20with,and%20color%2C%20customer%20service%2C%20reliable
https://pmc.ncbi.nlm.nih.gov/articles/PMC9517841/#:~:text=importance%20of%20and%20satisfaction%20with,and%20color%2C%20customer%20service%2C%20reliable
https://pmc.ncbi.nlm.nih.gov/articles/PMC9517841/#:~:text=importance%20of%20and%20satisfaction%20with,and%20color%2C%20customer%20service%2C%20reliable


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
29 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
30 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
31 

 

• 

• 

α α

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
32 

 

• 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
33 

 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
34 

 

β

β

β

β ²

https://creativecommons.org/licenses/by/4.0/deed.ru|


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
35 

 

β

β

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
36 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=According%20to%20Scot%20Henney%20,brands%20because%20of%20poor%20CX


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
37 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
38 

 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=One%20of%20Peloton%E2%80%99s%20primary%20objectives,compared%20to%20the%20previous%20quarter
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=One%20of%20Peloton%E2%80%99s%20primary%20objectives,compared%20to%20the%20previous%20quarter


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
39 

 

• 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=frictionless%20experiences,optimize%20the%20CX%20strategy%20accordingly
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=frictionless%20experiences,optimize%20the%20CX%20strategy%20accordingly
https://business.columbia.edu/sites/default/files-efs/pubfiles/4243/Brand%20Experience%20and%20Loyalty_Journal_of%20_Marketing_May_2009.pdf#:~:text=the%20authors%20show%20that%20the,marketing%2C%20brand%20experience%2C%20customer%20experience
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Your%20browser%20does%20not%20support,the%20video%20tag
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Your%20browser%20does%20not%20support,the%20video%20tag


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
40 

 

• 

ñ

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=In%20a%201998%20Harvard%20Business,theory%20is%20the%20experience%20economy
https://www.mdpi.com/2227-9709/11/3/56#:~:text=purchasing%20apparel,marketing%20strategies%20and%20communication%20messages
https://www.mdpi.com/2227-9709/11/3/56#:~:text=purchasing%20apparel,marketing%20strategies%20and%20communication%20messages


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
41 

 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=Variety%20is%20critical%20for%20the,%E2%80%9D


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
42 

 

• 

• 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=are%20ideally%20suited%20to%20flourish,in%20the%20experience%20economy
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=are%20ideally%20suited%20to%20flourish,in%20the%20experience%20economy


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
43 

 

• 

• 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
44 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=At%20its%20heart%2C%20the%20decision,experience%20of%20shopping%20for%20it
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=At%20its%20heart%2C%20the%20decision,experience%20of%20shopping%20for%20it
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
45 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=In%20a%201998%20Harvard%20Business,theory%20is%20the%20experience%20economy


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
46 

 

 

 

 ó

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://business.columbia.edu/sites/default/files-efs/pubfiles/4243/Brand%20Experience%20and%20Loyalty_Journal_of%20_Marketing_May_2009.pdf#:~:text=Brand%20Experience%3AWhat%20Is%20It%3F%20How,In%20six%20studies
https://business.columbia.edu/sites/default/files-efs/pubfiles/4243/Brand%20Experience%20and%20Loyalty_Journal_of%20_Marketing_May_2009.pdf#:~:text=the%20authors%20show%20that%20the,marketing%2C%20brand%20experience%2C%20customer%20experience


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
47 

 

 

 

 

 

 á É

 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=A%20recent%20study%20by%20Eventbrite,drives%20their%20appetite%20for%20experiences
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=A%20recent%20study%20by%20Eventbrite,drives%20their%20appetite%20for%20experiences
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=In%20this%20context%2C%20%E2%80%9Cexperiences%E2%80%9D%20are,%E2%80%9DThe%20silver%20lining
https://www.healthandfitness.org/improve-your-club/industry-news/new-research-consumers-value-a-personalized-fitness-experience/#:~:text=Active%20consumer%20motivation%20for%20a,one%20size%20fits%20all%20approach
https://www.healthandfitness.org/improve-your-club/industry-news/new-research-consumers-value-a-personalized-fitness-experience/#:~:text=%23%20Mental%20Well,Most%20Important%20Motivator%20for%20Exercise
https://www.healthandfitness.org/improve-your-club/industry-news/new-research-consumers-value-a-personalized-fitness-experience/#:~:text=%23%20Mental%20Well,Most%20Important%20Motivator%20for%20Exercise
https://www.mdpi.com/2227-9709/11/3/56#:~:text=purchasing%20apparel,marketing%20strategies%20and%20communication%20messages
https://www.mdpi.com/2227-9709/11/3/56#:~:text=purchasing%20apparel,marketing%20strategies%20and%20communication%20messages
https://www.mdpi.com/2227-9709/11/3/56#:~:text=Digital%20innovations%2C%20including%20artificial%20intelligence%2C,a%20new%20frontier%20in%20retail
https://www.mdpi.com/2227-9709/11/3/56#:~:text=Digital%20innovations%2C%20including%20artificial%20intelligence%2C,a%20new%20frontier%20in%20retail
https://www.mdpi.com/2227-9709/11/3/56#:~:text=Digital%20innovations%2C%20including%20artificial%20intelligence%2C,a%20new%20frontier%20in%20retail
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Whether%20you%20sell%20goods%20or,experience%20matter%20all%20the%20more
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Your%20browser%20does%20not%20support,the%20video%20tag
https://landbot.io/blog/online-business-challenges-in-experience-economy#:~:text=Your%20browser%20does%20not%20support,the%20video%20tag
https://www.utupub.fi/handle/10024/136465#:~:text=The%20key%20empirical%20findings%20of,In%20addition%20to%20the%20content
https://www.utupub.fi/handle/10024/136465#:~:text=The%20key%20empirical%20findings%20of,In%20addition%20to%20the%20content
https://www.utupub.fi/handle/10024/136465#:~:text=to%20inspire%20the%20customer,shopping%20into%20the%20online%20environment
https://www.utupub.fi/handle/10024/136465#:~:text=to%20inspire%20the%20customer,shopping%20into%20the%20online%20environment
https://www.utupub.fi/handle/10024/136465#:~:text=to%20inspire%20the%20customer,shopping%20into%20the%20online%20environment
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=During%20the%20second%20quarter%2C%20Peloton,revenue%2C%20a%20decrease%20of%201
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=During%20the%20second%20quarter%2C%20Peloton,revenue%2C%20a%20decrease%20of%201
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=One%20of%20Peloton%E2%80%99s%20primary%20objectives,compared%20to%20the%20previous%20quarter
https://www.pymnts.com/earnings/2025/peloton-continues-comeback-with-strong-subscription-metrics/#:~:text=One%20of%20Peloton%E2%80%99s%20primary%20objectives,compared%20to%20the%20previous%20quarter


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
48 

 

 

 

 

 

 

▪ 

▪ 

▪ 

▪ 

▪ 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=In%20a%201998%20Harvard%20Business,theory%20is%20the%20experience%20economy
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=In%20a%201998%20Harvard%20Business,theory%20is%20the%20experience%20economy
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=In%20a%201998%20Harvard%20Business,theory%20is%20the%20experience%20economy
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=In%20a%201998%20Harvard%20Business,theory%20is%20the%20experience%20economy
https://www.tradegroup.com/experiential-activations-the-return/#:~:text=Today%2C%20we%20don%E2%80%99t%20even%20raise,motivator%20for%20an%20economic%20transaction
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=The%20health%20and%20fitness%20industry%2C,into%20the%20virtual%20fitness%20trend
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=virtualized%2C%20mobilized%20and%20increasingly%2C%20fitness,subscribers%2C%20especially%20during%20the%20post
https://www.itelinternational.com/insights/designing-a-new-fitness-journey-in-the-digital-experience-economy/#:~:text=virtualized%2C%20mobilized%20and%20increasingly%2C%20fitness,subscribers%2C%20especially%20during%20the%20post
https://nielseniq.com/global/en/news-center/2016/experience-economy-is-the-future-of-retail/#:~:text=,called
https://home.barclays/insights-old/2024/06/making-memories--the-rise-of-the-experience-economy/#:~:text=,so%20than%20purchasing%20physical%20items
https://home.barclays/insights-old/2024/06/making-memories--the-rise-of-the-experience-economy/#:~:text=,so%20than%20purchasing%20physical%20items
https://home.barclays/insights-old/2024/06/making-memories--the-rise-of-the-experience-economy/#:~:text=According%20to%202024%20research%20from,for%20those%20aged%2018%E2%80%9334
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience
https://www.fashionstrategyweekly.com/p/the-experience-economy-and-the-meaning#:~:text=%2A%2086,premium%20for%20a%20good%20experience


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
49 

 

Demitriev Andrei Nikolaevich 

Ibragimova Oksana Leonidovna 

Abstract. Digital consumers are increasingly bombarded with marketing content, raising concerns about cognitive 
overload and advertising effectiveness. This study examines how emotional triggers in digital ads perform when consumers 
are overwhelmed by information. We conducted a controlled experiment manipulating cognitive load (high vs. low) and ad 
emotional appeal (emotional vs. rational) to measure attention, recall, and persuasiveness. The results show that cognitive 
overload significantly impairs ad effectiveness, but emotionally charged ads retain relatively higher recall and positive 
attitudes than rational appeals under overload conditions. These findings bridge emotional marketing and cognitive load 
theory, suggesting that emotional triggers can partly offset the negative impact of information overload on consumer response. 
The paper discusses theoretical contributions to consumer behavior under limited cognitive capacity and practical 
implications for designing impactful digital advertising in cluttered online environments. 

Keywords: Emotional triggers; Digital advertising; Cognitive overload; Consumer attention; Advertising 
effectiveness; Consumer behavior 
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Abstract. This scientific paper reveals the importance of management accounting in terms of its impact on the 

efficiency of a modern enterprise. The key aspects covered by this system are reflected. The directions in which management 
decisions are made and their impact on the company's condition are considered. Four main groups of financial reporting 
analysis methods (transformational, qualitative, coefficient and integral) are analyzed in detail, helping to formulate sound 
conclusions and recommendations based on the collected data. A number of indicators and coefficients are disclosed, based on 
the calculation of which it is possible to draw conclusions about the financial condition of the enterprise, as well as the 
methodology for their calculation. 

Keywords: performance, financial condition, business, management decisions, management accounting, 
transformational techniques, qualitative techniques, coefficients, integrated assessment, assets and liabilities. 
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Bersenev Igor Inarievich,  

Abstract. Currently, the sphere of higher education in the Russian Federation is undergoing a certain modernization 
associated with the introduction of its own educational system and the end of the era of Russia's entry into the Bologna 
process. Rapid changes in technology and the needs of the Russian labor market require educational institutions to adapt 
curricula and teaching methods to new conditions. This includes the development of critical thinking, teamwork skills and 
the ability to self-education. The rapid development of information and communication technologies (ICT) in education opens 
up new opportunities for learning. Research into their impact on the educational process helps to identify effective approaches 
and tools for improving the quality of education. Modern educational paradigms are shifting from traditional learning to 
more active and student-centered methods. This requires scientific substantiation and analysis of new approaches and their 
effectiveness. In connection with the above, the author of this article attempted a scientific analysis and critical understanding 
of modern pedagogical technologies of higher education in Russia. 

Keywords: education development, education reform, modern education technologies, higher education, pedagogical 
technologies. 

Аннотация. В настоящее время сфера высшего образования в РФ проходит определенную модернизацию, 
связанную с внедрением собственной образовательной системы и завершением эпохи вхождения России в Болонский 
процесс. Быстрые изменения в технологиях и потребностях рынка труда РФ требуют от образовательных 
учреждений адаптации учебных программ и методов обучения к новым условиям. Это включает в себя развитие 
критического мышления, навыков работы в команде и способности к самообразованию. Быстрое развитие 
информационно-коммуникационных технологий (ИКТ) в образовании открывает новые возможности для обучения. 
Исследование их влияния на образовательный процесс помогает выявить эффективные подходы и инструменты 
для повышения качества образования. Современные образовательные парадигмы смещаются от традиционного 
обучения к более активным и студент-центрированным методам. Это требует научного обоснования и анализа 
новых подходов и их эффективности. В связи с вышеизложенным, автором настоящей статьи, была предпринята 
попытка научного анализа и критического осмысления современных педагогических технологий высшей школы 
России. 

Ключевые слова: развитие образования, реформа образования, современные технологии образования, 
высшее образование, педагогические технологии. 
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Ivanov Nikolay Aleksandrovich 

Volkov Andrey Vladimirovich

Abstract. In this scientific work, the author briefly analyzes the features of the role of physical education and a 
healthy lifestyle for a modern student. To do this, the author of the study studies specific practical examples of the use of 
physical education and sports, a healthy lifestyle in the life of modern student youth. In conclusion of the article, the author 
notes that in the future these phenomena will continue to remain highly relevant, will be in demand among young people and 
students, in particular. This scientific article will be of interest to a wide range of readers, teachers and students, theoretical 
and practical workers. 

Keywords: physical education, sports, student sports, healthy lifestyle, healthy lifestyle, student youth, modern 
student, development priorities. 

Аннотация. В настоящей научной работе автор кратко анализирует особенности роли физической 
культуры и здорового образа жизни для современного студента. Для этого автор исследования изучает конкретные 
практические примеры применения физкультуры и спорта, ЗОЖ в жизнедеятельности современной студенческой 
молодежи. В заключении статьи автор отмечает, что в дальнейшем эти явления продолжат оставаться в высокой 
степени актуальными, будут востребованными у молодежи и студенчества, в частности. Настоящая научная 
статья будет интересна широкому кругу читателей, преподавателям и обучающимся, теоретическим и 
практическим работникам. 

Ключевые слова: физическая культура, спорт, студенческий спорт, здоровый образ жизни, ЗОЖ, 
студенческая молодежь, современный студент, приоритеты развития. 
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Lashina Ekaterina N., 

Abstract. In modern society, knowledge of several languages is a necessary and most important condition for 
successful career development and personal relationships in society. This article examines the features of bilingualism, which 
contributes to the activation of cognitive activity and communication skills of students, the stages of learning a foreign 
language and the features of the influence of bilingualism on all language levels – phonetic, lexical, grammatical, syntactic 
and morphological. 

Keywords: bilingualism, bilingual, foreign language, English language, cognitive activity, communication skills, 
learning. 
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            Zak Anatoly 

Abstract. The experimental work was aimed at studying the possibilities of improving evidential critical thinking in 
third-year primary school students. The series of lessons "Derivation - 1" developed by the author ensures the implementation 
of such opportunities. The program of the series of lessons includes 10 types of plot-logical tasks of a non-educational nature. 
Their solution by implementing a conclusion from the proposed judgments was offered in three structural versions associated 
with the search for an answer, with the search for a question, with the search for a part of the proposed judgments. The control 
group consisted of 59 schoolchildren, the experimental group - 62 schoolchildren who took part in 30 additional lessons 
(weekly, during the school year) based on the series "Derivation - 1". Before the 30 additional lessons and after their 
completion, all subjects were determined in a group form for the formation of critical thinking activity. In this case, tasks of 
varying complexity were used, built on the transitivity of a binary relation. It was shown that children's participation in 
lessons according to the school program and in the series of lessons "Derivation - 1" determines the formation of critical 
thinking activity in most children than participation in lessons only according to the school program.  

Keywords: critical thinking, logical problems with a plot, third-graders, series of lessons "Derivation - 1". 
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Lashina Ekaterina N., 

Abstract. In linguistic science, the infinitive has attracted the attention of researchers for several decades. In English, 
the infinitive is traditionally considered an impersonal form of the verb, but at the same time it is a unique form, since it is a 
“building” material for the formation of personal forms of the verb, and it also contains the entire paradigm of forms that is 
inherent in personal forms. This article presents an analysis of the development of the impersonal form of the verb “Infinitive” 
in Middle English and New English periods. 

Keywords: infinitive, impersonal form of the verb, meaning, construction, Middle English period, New English 
period. 
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Poltoratskaya N.I., Kirillova V.V. The concept “cognitive” in the 
context of interdisciplinary research 

Poltoratskaya Natalia I.,  

Kirillova Victoria V

Abstract. The history of emergence and the diversity of the concept "cognitive" usage in various humanities, having a 
connection with different branches of psychological knowledge, as well as with philosophy, linguistics, and computer science 
are considered. An attempt is also made to trace some links between the branches of these sciences and the theory and practice 
of foreign language teaching. 

Keyword: cognitive; cognitive abilities; cognitive aspect; cognitive modelling; cognitive style; cognitive psychology; 
psycholinguistics; cognitive linguistics; cognitivism. 

Аннотация. Рассматривается история появления и многообразие использования понятия «когнитивный» в 
различных гуманитарных науках, имеющих связь с различными отраслями психологического знания, а также с 
философией, языкознанием, информатикой. Предпринята также попытка проследить некоторые связи отраслей 
этих наук с теорией и практикой преподавания иностранных языков. 

Ключевые слова: познавательный; когнитивный; когнитивные способности; когнитивный аспект; 
когнитивное моделирование; когнитивный стиль; когнитивная психология; психолингвистика; когнитивная 
лингвистика; когнитивизм. 
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Abdykalykov Askar  

Abstract. This article examines civil liability (CL) for environmental damage in the USA, with a focus on the 
application of legal norms to large enterprises and businesses. It explores the legal framework, including federal laws such as 
the Clean Air Act, the Clean Water Act, and the Comprehensive Environmental Response, Compensation, and Liability Act 
(CERCLA), as well as the role of state legislation. Various forms of liability are analyzed, including fines, compensations, 
lawsuits, class actions, and environmental restoration measures. The article discusses the challenges in implementing CL 
mechanisms, including difficulties in proving fault, assessing damages, and the protracted nature of legal proceedings. 
Measures to prevent environmental damage are proposed, such as adopting eco-friendly technologies, developing corporate 
environmental policies, and enhancing employees’ environmental awareness. 

Keywords: civil liability (CL), environmental damage, USA, large enterprises, environmental restoration, legal 
framework. 
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Popov Yuri Alexandrovich, 

Abstract. In this scientific work, the origins of the theory of human capital are analyzed. The influence of 
philosophical trends and the classical school of economics on the formation of this concept is revealed. Approaches to the 
components and structure of human capital are presented. The key stages of the process of its reproduction are considered. 
The place of education in the framework of the formation and accumulation of human capital, as well as the importance of 
investments in these processes, is reflected in detail. The tasks that the education system solves, acting as an active element, 
are revealed. The article analyzes the current state of the professional education system in Russia within the framework of 
human capital formation. 

Keywords: human capital, quality of life, labor productivity, motivation, investment, education, competitiveness, 
labor resources. 
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Voropaev Sergey Vladimirovich,  

Kulikova Elena Sergeevna, 

Abstract. The rapid development of the tourism industry in the context of globalization calls for new forms and 
methods to promote tourism potential. Innovative approaches help destinations stand out amid growing competition and 
ensure a sustained increase in traveler interest. A key success factor involves combining traditional tourism tools with modern 
digital platforms capable of reaching a broader audience. Cutting-edge technologies such as virtual and augmented reality 
present opportunities for creating immersive tours, showcasing cultural and historical sites, and offering a unique travel 
experience even before the tourist arrives. At the same time, cross-sector collaboration—involving culture, sports, ecology, 
education, and IT—plays a critical role in generating innovative tourism products and stimulating local community 
development, thus producing positive outcomes for both the economy and the sociocultural sphere. An important prerequisite 
is considering the interests of local residents and preserving the region’s resource potential. Managerial decisions based on 
big data analysis and market research allow for a swift response to market demands, the formation of customized offers, and 
the reinforcement of a destination’s competitive advantages. Overall, these innovative approaches ensure sustainable growth 
of the tourism sector and enhance the region’s attractiveness in a global context. 

Keywords: innovation, tourism, promotion, digital technologies, marketing, immersiveness, competitiveness 
Аннотация. Стремительное развитие туристической отрасли в условиях глобализации требует поиска 

новых форм и методов продвижения туристического потенциала. Инновационные подходы позволяют выделить 
дестинации на фоне растущей конкуренции и обеспечить устойчивое повышение интереса со стороны 
путешественников. Ключевым фактором успеха становится комбинирование традиционных туристических 
инструментов с современными цифровыми платформами, позволяющими охватывать более широкую аудиторию. 
Новейшие технологии, такие как виртуальная и дополненная реальность, открывают возможности для создания 
незабываемых иммерсивных маршрутов, демонстрации культурно-исторических объектов и формирования 
уникального опыта даже до момента прибытия туриста на место. При этом особое значение имеют вопросы 
межсекторного взаимодействия, в рамках которого вовлекаются сферы культуры, спорта, экологии, образования и 
IT. Такая интеграция позволяет генерировать инновационные туристические продукты и стимулировать 
развитие локальных сообществ, создавая позитивные эффекты для экономики и социокультурной сферы. Важным 
условием остается учет интересов местного населения и сохранение ресурсного потенциала территории. 
Управленческие решения, основанные на анализе больших данных и маркетинговых исследованиях, дают 
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возможность оперативно реагировать на потребности рынка, формировать индивидуализированные предложения 
и укреплять конкурентные преимущества дестинации. В совокупности инновационные подходы к продвижению 
позволяют обеспечить долгосрочный рост туристического сектора и повысить привлекательность региона в 
глобальном контексте. 

Ключевые слова: инновации, туризм, продвижение, цифровые технологии, маркетинг, иммерсивность, 
конкурентоспособность 
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