
  

 

  

 

 



UDC 001 

LBC 72 

 

 

International Journal Of Professional Science: international scientific journal, Nizhny 

Novgorod, Russia: Scientific public organization ñProfessional scienceò, ˉ3(1) - 2025. 150 p. 
  

          ISSN 2542-1085  

 

International journal of Professional Science is the research and practice edition which 

includes the scientific articles of students, graduate students, postdoctoral students, doctoral 

candidates, research scientists of Russia, the countries of FSU, Europe and beyond, reflecting 

the processes and the changes occurring in the structure of present knowledge. 

It is destined for teachers, graduate students, students and people who are interested in 

contemporary science. 

All articles included in the collection have been peer-reviewed and published in the 

form in which they were presented by the authors. The authors are responsible for the content 

of their articles. 

The information about the published articles is provided into the system of the Russian 

science citation index ï RSCI under contract ˉ 2819-10/2015K from 14.10.2015 

The electronic version is freely available on the website http://scipro.ru/ijps.html 

 

UDC 001 

LBC 72 

 
 

 



Editorial team 

 

Chief Editor ï Krasnova Natalya, PhD, assistant professor of accounting and auditing the Nizhny  Novgorod 

State University of Architecture and Construction. (mail@nkrasnova.ru) 

Zhanar Zhanpeisova ð Kazakhstan, PhD 

Khalmatova Barno Turdyhodzhaeva ð Uzbekistan, MD, Professor, Head of the Tashkent Medical Academy 

Tursunov Dilmurat Abdullazhanovich ð Kyrgyzstan, PhD, Osh State University 

Ekaterina Petkova,Ph.D Medical University ð Plovdiv 

Stoyan Papanov PhD, Department of Pharmacognosy and pharmaceutical chemistry, Faculty of Pharmacy, 

Medical University ð Plovdiv 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Materials printed from the originals filed with the organizing committee responsible for the 

accuracy of the information are the authors of articles 

 

 

Editors N.A. Krasnova, 2025 

Article writers, 2025 

Scientific public organization 

ñProfessional scienceò, 2025 

mailto:mail@nkrasnova.ru




 

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 
 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published- 

https://creativecommons.org/licenses/by/4.0/deed.ru| 

 

International journal of Professional Science  
6 

 

Bushueva Yana Yurievna,  

Abstract.  The scientific article examines the artistic originality of K. G. Paustovsky's works, paying close attention 
not only to literary aspects, but also to methodological approaches. The author of the scientific study studies the thematic 
differences in works of art, including stylistics, as well as the language of narration, including the characters of the main 
characters. And the author pays special attention in his works to the theme of ecology, which permeates most of the author's 
works of art, reflecting not only a deep relationship with the surrounding world. Scientific research presents methodological 
recommendations for practical application of the teaching staff, which contribute to a deeper understanding of the literary 
specificity of the works, as well as the role of the target audience. In addition, the results of the study demonstrate that the 
main elements present in the author's works of art are not only unique, but also mark their inimitable style, making them 
necessary in the learning process at the present stage. The purpose of the research work: to study the artistic originality of 
various fairy tales by the author Paustovsky K.G., including considering certain approaches to research in the context of the 
educational process. 

Keywords:  work of art, fairy tales, stylistics, symbols, metaphor, allegory, educational process, training. 
ȬəəɚɞɌɢɔɫ. Ȯ əɌɟɣəɚɕ ɝɞɌɞɨɑ ɜɌɝɝɘɌɞɜɔɎɌɑɞɝɫ ɡɟɐɚɒɑɝɞɎɑəəɚɑ ɝɎɚɑɚɍɜɌɓɔɑ ɛɜɚɔɓɎɑɐɑəɔɕ ȻɌɟɝɞɚɎɝɖɚɏɚ 

ȶ.ȯ., ɚɍɜɌɥɌɑɞɝɫ ɛɜɔɝɞɌɗɨəɚɑ ɎəɔɘɌəɔɑ əɑ ɞɚɗɨɖɚ əɌ ɗɔɞɑɜɌɞɟɜɚɎɑɐɣɑɝɖɔɡ ɌɝɛɑɖɞɌɡ, əɚ ɔ ɘɑɞɚɐɔɣɑɝɖɔɡ ɛɚɐɡɚɐɌɡ. 
ȬɎɞɚɜ əɌɟɣəɚɏɚ ɔɝɝɗɑɐɚɎɌəɔɫ ɔɓɟɣɌɑɞ ɞɑɘɌɞɔɣɑɝɖɚɑ ɜɌɓɗɔɣɔɑ ɡɟɐɚɒɑɝɞɎɑəəɧɡ ɛɜɚɔɓɎɑɐɑəɔɕ, Ɏ ɞɚɘ ɣɔɝɗɑ 
ɝɞɔɗɔɝɞɔɖɟ, Ɍ ɞɌɖɒɑ ɫɓɧɖ ɛɚɎɑɝɞɎɚɎɌəɔɫ, Ɏ ɞɚɘ ɣɔɝɗɑ ɔ ɡɌɜɌɖɞɑɜɧ ɏɗɌɎəɧɡ ɏɑɜɚɑɎ. Ȭ ɎɌɒəɚɑ ɎəɔɘɌəɔɑ ɌɎɞɚɜ 
ɟɐɑɗɫɑɞ Ɏ ɝɎɚɔɡ ɜɌɍɚɞɌɡ ɞɑɘɑ ɩɖɚɗɚɏɔɔ, ɛɜɚəɔɓɧɎɌɪɥɑɕ ɍɚɗɨɤɟɪ ɣɌɝɞɨ ɡɟɐɚɒɑɝɞɎɑəəɧɡ ɛɜɚɔɓɎɑɐɑəɔɕ ɌɎɞɚɜɌ, 
ɚɞɜɌɒɌɪ əɑ ɞɚɗɨɖɚ ɏɗɟɍɚɖɟɪ ɎɓɌɔɘɚɝɎɫɓɨ ɝ ɚɖɜɟɒɌɪɥɔɘ ɘɔɜɚɘ. ȹɌɟɣəɧɑ ɔɝɝɗɑɐɚɎɌəɔɫ ɛɜɑɐɝɞɌɎɗɫɪɞ 
ɘɑɞɚɐɔɣɑɝɖɔɑ ɜɑɖɚɘɑəɐɌɢɔɔ ɐɗɫ ɛɜɌɖɞɔɣɑɝɖɚɏɚ ɛɜɔɘɑəɑəɔɫ ɛɜɚɠɑɝɝɚɜɝɖɚɏɚ ɛɜɑɛɚɐɌɎɌɞɑɗɨɝɖɚɏɚ ɝɚɝɞɌɎɌ, ɖɚɞɚɜɧɑ 
ɝɛɚɝɚɍɝɞɎɟɪɞ ɍɚɗɑɑ ɏɗɟɍɚɖɚɘɟ ɛɚəɔɘɌəɔɪ ɗɔɞɑɜɌɞɟɜəɚɕ ɝɛɑɢɔɠɔɖɔ ɛɜɚɔɓɎɑɐɑəɔɕ, Ɍ ɞɌɖɒɑ ɜɚɗɔ ɢɑɗɑɎɚɕ 
Ɍɟɐɔɞɚɜɔɔ. ȶɜɚɘɑ ɞɚɏɚ, ɜɑɓɟɗɨɞɌɞɧ ɛɜɚɎɑɐɬəəɚɏɚ ɔɝɝɗɑɐɚɎɌəɔɫ ɐɑɘɚəɝɞɜɔɜɟɪɞ, ɣɞɚ ɚɝəɚɎəɧɑ ɩɗɑɘɑəɞɧ, ɖɚɞɚɜɧɑ 
ɛɜɔɝɟɞɝɞɎɟɪɞ Ɏ ɡɟɐɚɒɑɝɞɎɑəəɧɡ ɛɜɚɔɓɎɑɐɑəɔɫɡ ɌɎɞɚɜɌ ɫɎɗɫɪɞɝɫ əɑ ɞɚɗɨɖɚ ɟəɔɖɌɗɨəɧɘɔ, əɚ ɔ ɚɞɘɑɣɌɪɞ ɔɡ 
əɑɛɚɎɞɚɜɔɘɧɕ ɝɞɔɗɨ, ɐɑɗɌɫ ɔɡ əɑɚɍɡɚɐɔɘɧɘɔ Ɏ ɛɜɚɢɑɝɝɑ ɚɍɟɣɑəɔɫ əɌ ɝɚɎɜɑɘɑəəɚɘ ɩɞɌɛɑ. ɂɑɗɨ əɌɟɣəɚɕ ɜɌɍɚɞɧ: 
ɔɓɟɣɔɞɨ ɡɟɐɚɒɑɝɞɎɑəəɚɑ ɝɎɚɑɚɍɜɌɓɔɑ ɜɌɓɗɔɣəɧɡ ɝɖɌɓɚɖ ɌɎɞɚɜɌ ȻɌɟɝɞɚɎɝɖɚɏɚ ȶ.ȯ., Ɏ ɞɚɘ ɣɔɝɗɑ ɜɌɝɝɘɚɞɜɑɞɨ 
ɚɛɜɑɐɑɗɬəəɧɑ ɛɚɐɡɚɐɧ ɖ ɔɝɝɗɑɐɚɎɌəɔɪ Ɏ ɖɚəɞɑɖɝɞɑ ɚɍɜɌɓɚɎɌɞɑɗɨəɚɏɚ ɛɜɚɢɑɝɝɌ. 

ȶɗɪɣɑɎɧɑ ɝɗɚɎɌ: ɡɟɐɚɒɑɝɞɎɑəəɚɑ ɛɜɚɔɓɎɑɐɑəɔɑ, ɝɖɌɓɖɔ, ɝɞɔɗɔɝɞɔɖɌ, ɝɔɘɎɚɗɧ, ɘɑɞɌɠɚɜɌ, Ɍɗɗɑɏɚɜɔɫ, 
ɟɣɑɍəɧɕ ɛɜɚɢɑɝɝ, ɚɍɟɣɑəɔɑ.  
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Kirillova Victoria Vitaljevna  

Abstract. On the example of French literature of the late 19th century the change of female images under the influence 
of the Decadence movement is considered as a response to the crisis of the opposites fixed in literature: angel and demon, 
chastity and depravity. The appearance of the new image of androgyny in famous literary works is a search for a safe surrogate 
of love, and an attempt to avoid a relationship with the òfemme fataleó. Some characteristic features of the image of the òfemme 
fataleó are described, and the reasons for the emergence of the androgynous image at the beginning of the XXI century are 
proposed for consideration: the policy of inclusiveness and the crisis of morality. It is suggested that a new female image of 
òpost-fataló woman, which is waiting to be studied, has emerged and has been consolidated in the literature. 

Keywords: French literature, Decadence, androgyny, òfemme fataleó, òLa Bell Dame sans Merció 
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Demitriev Andrei Nikolaevich  

Abstract . The experience economy is reshaping consumer engagement in the online fashion and fitness industries, 
where emotional connections and immersive digital interactions drive brand loyalty and purchasing behavior. This study 
employs an empirical mixed-method approach, analyzing consumer data, virtual shopping environments, and interactive 
fitness platforms to assess the impact of experiential marketing strategies. Findings reveal that personalized experiences, 
gamification, and influencer-driven content significantly enhance customer retention and brand perception. However, 
challenges such as digital fatigue and consumer skepticism towards AI-driven personalization highlight the need for adaptive 
strategies. The study concludes that businesses must continuously innovate their experiential offerings to align with evolving 
consumer expectations and technological advancements. 

Keywords : Experience Economy; Online Fashion; Digital Fitness; Experiential Marketing; Customer Experience; 
Consumer Behavior 
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