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1.3. Феномен «новой моды» в отражении потребительских ценностей 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 34 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 35 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://doi.org/10.1007/978-981-10-7007-5
https://doi.org/10.1007/978-981-10-7007-5


 

 36 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.researchgate.net/publication/283009916


 

 37 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 38 

• 

• 

• 

• 

• 

• 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 39 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 40 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 41 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 42 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 43 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 44 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 45 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 46 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 47 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 48 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 49 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 50 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 51 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 52 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 53 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 54 

 

2.1. «Окно возможностей» как тренд маркетинговых стратегий в условиях 

кризиса российской модной индустрии 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 55 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 56 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 57 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://cpm-moscow.com/wp-content/uploads/sites/5/2021/09/Lebsak-Kleimans_RFRF-Sept-2021.pdf
https://cpm-moscow.com/wp-content/uploads/sites/5/2021/09/Lebsak-Kleimans_RFRF-Sept-2021.pdf


 

 58 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://inflatio.ru/main.html


 

 59 

  

  

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://rg-ru.turbopages.org/turbo/rg.ru/s/2023/02/19/vysokoe-tkachestvo.html
https://cpm-moscow.com/wp-content/uploads/sites/5/2021/09/Lebsak-Kleimans_RFRF-Sept-2021.pdf
https://cpm-moscow.com/wp-content/uploads/sites/5/2021/09/Lebsak-Kleimans_RFRF-Sept-2021.pdf


 

 60 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://rst-invent.ru/reshenija/rfid-v-torgovle-odezhdoj-i-obuvju/?ysclid=lph03krlys60967401
https://rst-invent.ru/reshenija/rfid-v-torgovle-odezhdoj-i-obuvju/?ysclid=lph03krlys60967401


 

 61 

  

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 62 

 

«

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://djvu.online/file/Nxwas3VwLnbIF?ysclid=lph8x7cf45595078479


 

 63 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 64 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 65 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://djvu.online/file/Nxwas3VwLnbIF?ysclid=lph8x7cf45595078479


 

 66 

2.2. Актуальность инновационных онлайн-стратегий  

в реализации российских брендов 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 67 

 
 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://gxo.com/news_article/fashion-forward-three-trends-reshaping-supply-chains/%20(дата


 

 68 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://secrets.tinkoff.ru/lichnyj-opyt/people/viva-la-vika/?ysclid=lph060dywg575136369
https://secrets.tinkoff.ru/lichnyj-opyt/people/viva-la-vika/?ysclid=lph060dywg575136369


 

 69 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 70 

á

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 71 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 72 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 73 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 74 

2.3. Внедрение и разработка Direct-to-consumer («напрямую потребителю») 

маркетинговой стратегии на примере брендов 2Mood и Rogov 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.invespcro.com/blog/direct-to-consumer-brands/


 

 75 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.wundermanthompson.com/insight/the-future-shopper-report-2023
https://datainsight.ru/eCommerce_2021%20(дата
https://datainsight.ru/eCommerce_2021%20(дата
https://www.retail.ru/articles/trendy-onlayn-riteyla-2023-kak-menyayutsya-prioritety-pokupateley/(дата


 

 76 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 77 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 78 

  

  

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 79 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 80 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 81 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 82 

 

• 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 83 

• 

• 

• 

• 

• 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 84 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 85 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 86 

• 

• 

• 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 87 

• 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 88 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 89 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 90 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://drive.google.com/file/d/1EwNnPgdu936WlvpH8hNuMZNAHMOy6J5e/view
https://drive.google.com/file/d/1EwNnPgdu936WlvpH8hNuMZNAHMOy6J5e/view


 

 91 

 

 

 

 

 

 

 

  

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 92 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://djvu.online/file/Nxwas3%20VwLnbIF?ysc
https://djvu.online/file/Nxwas3%20VwLnbIF?ysc
https://theblueprint.ru/%20news/26478?ysclid=liyfw0b5rl413726359
https://theblueprint.ru/%20news/26478?ysclid=liyfw0b5rl413726359


 

 93 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/dtc-e-commerce-how-consumer-brands-can-get-it-right
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/dtc-e-commerce-how-consumer-brands-can-get-it-right
https://doi.org/10.1007/978-3-031-07326-7%20(дата
https://doi.org/10.1007/978-3-031-07326-7%20(дата
https://doi.org/10.1007/978-3-031-07078-5
https://www.vox.com/thegoods%20/2018/9/17/17852294/fashion-brands-burning-merchandise-burberry-nike-h-and-m%20(
https://www.vox.com/thegoods%20/2018/9/17/17852294/fashion-brands-burning-merchandise-burberry-nike-h-and-m%20(
https://doi.org/10.1007/978-981-10-7007-5
https://www.fastcompany.com/90311509/we-have-to-fix-fashion-if-we-want-to-survive-the-next-century
https://www.fastcompany.com/90311509/we-have-to-fix-fashion-if-we-want-to-survive-the-next-century


 

 94 

 

 

 ã

ã

ê

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|
https://doi.org/10.1007/978-3-031-16773-7%20(дата
https://doi.org/10/1186/s40691-020-00224-7/
https://doi.org/10/1186/s40691-020-00224-7/
https://www.researchgate.net/publication/283009916
https://www.mckinsey.com/~/media/McKinsey/Featured%20Insights/The%20Next%20Normal/The-Next-Normal-The-future-of-fashion
https://www.mckinsey.com/~/media/McKinsey/Featured%20Insights/The%20Next%20Normal/The-Next-Normal-The-future-of-fashion
https://betangible.com/the-fashion-industry-after-covid-19/
https://betangible.com/the-fashion-industry-after-covid-19/


 

 95 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 96 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 97 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 98 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 99 

 

 

 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 100 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 101 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 102 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 103 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 104 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 105 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 106 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 

 107 

 

 

 

 

 

 

 

 

 

 

 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|


 108 

 

 

 
 

 

https://creativecommons.org/licenses/by/4.0/deed.ru|

