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SECTION 1. MARKETING
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Abstract. In today's world, the importance of social policy in branding is increasing. Each year,
sales and product functionality are increasingly accompanied by the meaning, values, and social mission of
companies. There is a process of transforming the brand from the conventional understanding of a product to
a participant in public dialogue and a thought leader. Consumers, especially Generation Z, expect brands to
take action and stand firmly by their values. In the era of active digitalization, highlighting this topic is more
important than ever. The aim of this article is to explore how modern brands manage social policy, solve
strategic tasks with its help, and become leaders in digital branding, exerting a mass influence on culture,
education, and consumer behavior.

Keywords: purpose-driven branding, ethical leadership, digital consumer culture, branding,
activism, CDR.

Introduction

Over the many years of the existence of branding science, one can trace how the brand
acquired new concepts and meanings. A development parallel can be drawn: the first stage of
branding formation can be considered the years 1860-1914, when the Civil War in the USA ended
and the demand for goods began to rise - production was developing, and the country's population
was growing. The market began to fill up - colorful packaging and mass advertising emerged, with
the main goal being to attract consumers' attention and generate profit from sales. Then the world
faced numerous upheavals - the Great Depression in 1929 in the USA, when consumers became
sensitive to prices, and interest in advertising also declined; World War Il - when a large part of the
population in various countries tried to preserve what they had built, saving resources for the future.
Only after World War Il did the demand for high-quality brands begin to recover, leading to an
increase in sales volumes. Additionally, the growth was facilitated by the improvement in the
population's welfare and the formation of the middle class.

By the end of the 1980s and the beginning of the 1990s, the concept of the brand platform
began to develop, marking a shift in branding from a visually-image-based approach to strategic
management of brand values and identity. At the origins of the formation of the brand platform were
Jean-Noél Kapferer, a French branding specialist and author of the Brand Identity Prism model, which
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laid the foundation for the concept of the brand identity platform, as well as David Aaker, an American
professor who developed the concept of brand equity and brand as a structure, including mission,
values, and positioning. Since then, communication between society and brands has reached a new
level, as brand familiarity occurred before the purchase of the product. A great example would be the
brand Nike, which introduced the slogan "Just Do It" in 1988, becoming a whole cultin the 90s. Now
the brand doesn't just sell sports goods; it gives consumers self-confidence and adds motivation to
engage in sports. Thus, Nike has come to be associated with self-victory, inclusivity, and strength of
spirit.

Gradually, we move to our time - in the modern digital world, information spreads at the
speed of light, and the importance of inclusivity, tolerance, and respect among people is growing.
Today, consumers don’t merely accept brand-stated values; they choose brands whose values align
with their own. There’s been a shift in the brands’ purpose towards more tangible goals that prove
how a brand is giving back to the world —sustainability, transparency, worker well-being, community
support, and looking after the environment.

The following section explores the theoretical foundations, which will help us delve deeper
into the topic.

Theoretical framework. Purpose-driven branding.

The core idea behind purpose-driven branding is that businesses or brands should have a
greater purpose than merely producing money. Focusing on improving the world or society, it's
similar to a brand's heart and soul. Purpose-driven brands are committed to achieving beneficial
societal results and go beyond simply selling goods or services.

Within the limitations of capitalist system, the executives of purpose-driven brands apply
pragmatic idealism. Every small business choice is based on these pragmatic principles. They are
dissuaded by concepts that solely provide financial gain without corresponding social advantages.
Developing a brand with a purpose requires redefining success. Profit was the traditional measure of
success. Leaders are reframing their purposes as they ascend Maslow's hierarchy.

Types of Brand Purpose

— Environmental Sustainability: companies that prioritize environmental sustainability seek
to lessen their environmental impact, cut waste, and encourage environmentally responsible
business practices.

— Social Responsibility: these companies place a high priority on improving society, helping
local communities, and tackling social problems like healthcare, education, and poverty.

— Ethical Production and Sourcing: purpose-driven companies make sure that their goods
are manufactured and sourced in an ethical manner, adhering to fair labor standards and reducing
exploitation.

— Transparency and Authenticity: to build trust, they place a high value on being truthful,
open, and genuine in their operations, communications, and interactions with clients.
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— Customer Stewardship: companies who are dedicated to this philosophy put their
customers' needs and welfare first by providing them with value, support, and satisfaction.

Conscious Consumerism

Conscious consumerism refers to thoughtful purchasing and consumption practices. In the
end, it comes down to consuming less while ensuring that the food we do consume is sustainable.
Long-lasting and composed of recyclable or bio-based materials, sustainable products are also
reusable. These might be anything from organic cotton apparel to bamboo toilet paper or metal
drinking straws (conscious consumerism is on the rise among every generation, 9 in 10 consumers
believe it's important for businesses to act in a socially and environmentally responsible way, one in
ten consumers will make a purchase decision based on carbon footprint data availability,73% of Gen
Z are willing to pay more for sustainable products).

Corporate digital responsibility - Corporate Digital Responsibility (CDR) is a set of
practices and behaviors that help an organization use data and digital technologies in ways that are
perceived as socially, economically, and environmentally responsible.

A complex of approaches from the brand and its social mission; not just taking preferences
into consideration but supporting consumer ideas; the brand's responsibility in the digital era, as the
social mission primarily influences the brand's perception through social networks, online
campaigns, storytelling, visual techniques, and platforms - the main components of a socially active
brand. These elements do not just become an addition to the product, but penetrate into the very
core - the brand's platform.

Let's examine examples of brands with strong social responsibility, whose mission has
been sustainable since their inception.

Examples of brands with a genuine social mission

Patagonia - a famous brand with over 30 years of history, which introduced the world to
fleece. The mission of our brand is to protect our home planet. An essential component of
Patagonia's brand is grassroots environmental action. They provide 1% of their yearly sales to
grassroots environmental organizations across the world rather than promoting the brand. Because
of their purpose-driven strategy, they have developed a devoted following of customers who share
their ideals and value their environmentally friendly operations.

Alaska Glacial Essentials - small skin care producing company. Brand purpose statement:
brand makes items in a tiny, energy-efficient plant that is powered by local hydropower,
demonstrating their commitment to being environmentally friendly beyond just their products. They
also place a high value on cruelty-free and vegan practices. This brand takes beauty and taking care
of the environment seriously. Biodegradable inks and FSC-certified paper and cardboard derived
from post-consumer waste are used in Alaska Glacial Essentials' environmental packaging. They use
recycled materials to ship orders and use recyclable materials in their product components, such as
PEG plastic, aluminum, and glass. Even though they take satisfaction in these decisions, they aim for
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constant development and intend to improve packaging even more when new options become
available, all the while coming up with creative ways to recycle and reduce their carbon impact.

The Gluten Free Brothers - brand of healthy food production. They developed a line of plant-
based, gluten-free snacks that don't sacrifice flavor as part of their mission to change the face of
healthy eating. The GFB manages the entire production process from their own facilities,
guaranteeing quality in each small-batch development while upholding a zero-waste environment.
Their zero-waste plant, which is powered by solar and wind energy, demonstrates their commitment
to sustainability as a Certified B Corporation. In order to provide snacks full of plant-based protein
that not only satiate cravings but also support their vision for delicious and responsible food, they
place a premium on premium, non-GMO, vegan, and kosher-certified ingredients. Through its
sustainable practices, the GFB aims to improve their workers, community, and world in addition to
producing snacks.

Ocushield - brand that focuses on high-quality blue light filters and screen protectors for
various devices, including laptops, phones, and tablets. While some users have reported minor
issues with installation or bubble formation, the overall sentiment is positive regarding the product's
ability to mitigate the negative effects of blue light exposure.

Recognizing the value of having healthy eyes in improving general well-being, particularly in
a digital environment full of displays, is central to their ideology. Ocushield supports vision care in
low-income nations and helps the visually impaired in the UK by donating a portion of its revenues to
Orbis and Guide Dogs, demonstrating their concern for global vision impairment. Ocushield, which
was honored with The King's Award for Enterprise in 2023, is a brand that is dedicated to social
impact, sustainability, and innovation.

These brands not only demonstrate a commitment to socially important issues but also
participate in solving them which confirms their sustainable development towards a social mission.

However, there are also brands that turn to social missions solely to maintain theirimage or
out of fear of being canceled. The phenomenon of "cancel culture" emerged in 2016, and this
concept includes a collective call to cease interactions with brands or individuals who have violated
recognized social norms. “A 2018 Edelman study showed that 64 per cent of consumers would buy
or boycott a brand based solely on its stance on a social or political issue. Brands should also note
that 60 per cent of consumers in the same survey wanted to see a brand’s values and positions on
critical issues before making a purchase. More recently, the dentsu 2022 CCS report showed that,
globally, 44 per cent of adults had stopped using a brand because of a company’s social or political
stance; and that 45 per cent believe that cultural movements on social media such as
#BlackLivesMatter and #MeToo have a positive effect on society”. It is worth mentioning that
consumers often associate themselves with brands as a form of self-expression, but conversely, they
can also cancel them to express their own values. Thus, a brand's behavior matters to consumers
because it reflects their own self-perception and shared values.
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Fake purpose-driven branding

RedBull. The massive energy drink company Red Bull came under fire in late 2022 for a
social media post that was deemed insensitive to the LGBTQ+ community. The post, which included
a rainbow-colored Red Bull can, was criticized for appropriating the LGBTQ+ community's emblem
without demonstrating support for its issues.

Amazon. In 2022, Amazon fell over criticism for an ad that seemed to minimize the influence
of organized labor on worker wages and working conditions. It portrayed Amazon employees as happy
and well-paid, omitting the harsh working circumstances that many of them actually endure. Amazon
has a lengthy history of labor issues and has been accused of treating its employees unfairly,
according to the advertisement's critics. A growing movement of gig economy workers, including
those at Amazon, have been calling for improved working conditions and compensation in recent
years.

Airbnb. “The higher purpose of Belonging shifted the brand's language and messaging from
location and price to focus on the warmth and welcome of no longer feeling like a tourist in an
unknown place” is how the brand positions itself. However, many cases with Airbnb are usually
related to legal disputes involving the company's activities, including housing discrimination,
customer service issues, and tax obligations. Recent cases have included lawsuits against the
company for alleged discrimination against a mother with children. Other issues include complaints
about poor customer service, theft of belongings by contractors' cleaning staff and fraud, as well as
legal problems related to tax collection and Airbnb's role as an information society service.

Such cases are commonly described as examples of “woke-washing” which advocate for
“fake ethical status of a brand”. Such cases are not uncommon in the world of the pursuit of positive
brand perception by the audience, based on words and campaigns published on social networks.
However, the consumer society is very actively studies and quickly reveals the true intentions of
brands. This generation of consumers is called Generation Z, a generation of people born between
1995 and 2010. “73% of Gen Zers are willing to pay more for sustainable products”, “Generation Z
has revolutionized the rules of the game in the world of marketing and branding” - parts from many
articles relating to the subject of branding in managing Generation Z. “Diversity and inclusivity are
essential aspects for Generation Z. This demographic group, which has grown up in a multicultural
and diverse environment, expects brands to reflect this reality. Marketing campaigns that do not
show diversity or are not inclusive risk being seen as outdated or even offensive”. The features of the
cultural and ethical code push the younger generation to turn to brands in order to see a reflection of
themselves and their ideas. To gain approval, transparency, and social responsibility. Nevertheless,
no one does not force brands around the world to adapt to modern norms, but the trend is indeed
towards those companies that strive to fit into new frameworks without sacrificing anything in return.

This research can be compared to companies paying taxes to the state; it is an obligation
that cannot be disputed. Investing in research or donations related to the produced product is not an
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obligation, but it is a significant step forward for society and the environment. The social mission of
a brand is more than just attracting the younger generation as consumers. Since graduate students
focusing in branding, marketing, or digital leadership now need to incorporate ethical impact into
their strategic thinking, this topic is very relevant to them.

In summary, purpose-driven branding extends beyond financial gain. It's about treating
everyone with kindness, including the environment, society, and the individuals involved. In order to
achieve this, a brand's goal and values must align in all aspects of its operations. A purpose-driven
brand must have a clear mission that is shared throughout the entire organization and must publicly
demonstrate the positive work it is doing. This approach aims to create a better, more honest, and
more compassionate company environment rather than only satisfying consumers.
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Abstract. This article analyzes the borrowing of English legal terminology (Anglicisms) and the
impact they had on the development of Russian law and legal practice in Russia. The purpose of the work is
to find out the role and influence of Anglicisms on the development of Russian law, as well as to suggest
possible prospects for this phenomenon in the Russian legal system. The relevance of this topic is extremely
high in the modern world, where one of the main trends is globalization and the unification of almost all
spheres of life.

Keywords: anglicisms, jurisprudence, legal terminology, Russian law

Introduction

An Anglicism refers to a word or turn of phrase in a given language that has been borrowed
from the English language or created based on the pattern of an English word or expression [1].
Turning to another dictionary, namely V. I. Dahl's, an Anglicism is defined as a word or turn of phrase
borrowed from the English language [2]. Thus, examining these two definitions of the term
“Anglicism,” it can be understood that an Anglicism constitutes a linguistic unit adopted from the
English language and employed to denote certain phenomena for which there are no equivalents in
the Russian language. Furthermore, as evident from the first definition, Anglicisms also encompass
certain linguistic modifications, resulting in their Russification.

2. Material and methods

The most active development of Russian law commenced with the advent and consolidation of
Soviet power, approximately in the first half of the 1920s. This period saw the emergence of the first
Russian codes (the Criminal Code of 1922, the Civil Code of 1923, etc.), which underwent
modifications and expansions over time. Notably, the ,foundation® laid by their predecessors
remains discernible in the modern codes. These early codes did not feature a significant number of
foreign borrowings; however, Anglicisms would later become firmly integrated into legal parlance.
The fall of the ,Iron Curtain® in the late 1980s marked the beginning of Russia's involvement in
processes of intercultural and, specifically, linguistic integration. According to S.V. Koroleva,
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Candidate of Legal Sciences and Associate Professor at the Department of Civil Law of the Law
Faculty of Moscow State University named after M.V. Lomonosov, in her article ,Anglicisms in
Russian Civil Legislation: pro et contra,“ the adoption of English-language vocabulary in Russian civil
law intensified in the post-Soviet period and was associated with the reform of civil legislation and
the introduction of new economic relations.

Since then, Anglicisms have become a primary source of enrichment for the Russian language
[3].

When discussing Anglicisms used by legal professionals, they are categorized into discursive
Anglicisms and Anglicism-terms.

Discursive Anglicisms are borrowings from the English language of various thematic
orientations found in the speech of employees engaged in legal activities across different fields of
law. This group of Anglicisms indicates a lawyer's level of awareness in a specific area of legal
practice.

Anglicism-terms are borrowed words and constructions that denote objects, subjects, legal
actions and operations, means, and outcomes of actions. As of 2022, there were 117 Anglicism-
terms in Russian legal terminology [4].

It can now be stated with confidence that the primary role of Anglicisms is to simplify
communication, thus unifying the law.

Furthermore, the simplification of communication also encompasses globalization. As
specialists employ identical terminology, this significantly facilitates international communication
and cooperation in the legal sphere.

However, these are merely the reasons for the active introduction and popularity of Anglicisms
in the language. The question of the influence of Anglicisms on the development of Russian law is
ambiguous and provokes debate among legal scholars.

Let us consider some positive aspects:

1. Language Enrichment: Anglicisms can introduce new concepts that were absent in
the Russian language, allowing for a more precise and concise description of new phenomena and
legal constructs. For example, the terms ,compliance“ and ,due diligence“ possess a certain
semantic capacity that is difficult to convey with a single Russian word.

2. Acceleration of Legal Communication: In certain professional circles, the use of
Anglicisms may be more familiar and facilitate rapid mutual understanding, a prime example being
international cooperation and issues of international law, where Anglicisms ensure comprehensive
understanding among the parties in a discussion.

3. To ensure the research is not one-sided, let us turn to the negative aspects:

4, Blurring of the Boundaries of Legal Concepts: Inaccurate orincorrect translation and
the use of Anglicisms can lead to the blurring of established concepts in Russian law and create
confusion.
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5. Difficulties in Translation and Interpretation: Many English-language terms possess
complex semantics that cannot always be adequately conveyed into Russian, which can create
problems in the interpretation and application of legal norms.

6. Risk of Meaning Distortion: Direct borrowing without considering the peculiarities of
the Russian legal system can lead to a distortion of the original meaning of the term and its incorrect
application. Particular attention should be paid to the different legal systems of our countries (Russia
and most Western nations), which corroborates this point.

In modern Russian law, Anglicisms serve various roles: a nominative function, a terminological
function, and even as an element of a fashionable trend. The latter poses a significant problem for
legal reality, as unjustified use often merely burdens speech and increases the likelihood of meaning
distortion.

At the round table of the Student Scientific Society of the Saratov State Law Academy
~1erminology as an Important Component of Legal Technique“ [5], the necessity of a critical
approach to the borrowing of foreign terms and the importance of developing native Russian legal
terminology were repeatedly raised. Participants in the discussions emphasized that the use of
Anglicisms should be justified by the absence of adequate Russian equivalents and should
contribute to the accuracy and clarity of legal regulation, rather than hindering it.

Summarizing the above, let us attempt to formulate and determine the potential prospects of
Anglicisms in Russian law:

1. Strengthening of Control and Regulation: Likely an increased focus from the state
and the academic community on the justification and expediency of using Anglicisms. The
development of recommendations and regulatory acts aimed at governing the use of foreign
borrowings in the legal sphere, encouraging the use of Russian equivalents, and ensuring uniformity
of terminology is possible.

2. Development of Russian Legal Terminology: The issue of developing and improving
Russian legal terminology, creating new terms to denote modern legal phenomena, and adapting
existing Russian words for these purposes remains pertinent.

3. Critical Approach to Borrowing: It seems important to foster a critical approach
among lawyers and legal practitioners towards the use of Anglicisms, based on the principle of
necessity, clarity, and accuracy of legal language.

3. Results of the study and discussion.

In the course of the research:

1) borrowings of English legal terminology (anglicisms) have been analyzed,;

2) their influence on the development of Russian law and legal practice in Russia has been
assessed.

3) potential prospects of borrowings of English legal terminology have been determined.
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Conclusion

Thus, an Anglicism, while not an entirely new phenomenon, is certainly a very flexible and
dynamic unit of the Russian language as a whole, and with respect to law, an indispensable element.
However, despite the clear advantages of using Anglicisms (unification, international cooperation,
expansion and enrichment of domestic legal experience), there are still a number of significant
disadvantages that could impede the development and establishment of a «Russian legal
vocabulary».

References
1. Ozhegov, S. I., & Shvedova, N. Yu. (1994). ‘Tolkovyi slovar' russkogo iazyka’.
[Explanatory Dictionary of the Russian Language] (2nd ed., revised and expanded). Azb. (Original
work published [Year of first edition if known])
2. Dal', V. I. (2004). ‘Tolkovyi slovar' zhivogo velikorusskogo iazyka: izbr. st.’.
[Explanatory Dictionary of the Living Great Russian Language: Selected Articles] (Combined edition
edited by V.1. Dal' and |.A. Baudouin de Courtenay). Olma-Press: Krasnyi proletarii.

3. Konovalova, A. V. (2022). ‘Anglicisms in legal terminology. Molodoi uchenyi’,
46(441), 72-73. Retrieved from https://moluch.ru/archive/441/96457/
4, D'iakov, A. I., & Shiliaeva, 0. A. (2021). ‘WHY DO RUSSIAN LAWYERS NEED

ANGLICISMS? MNIZh, 6-5(108)’. Retrieved from https://cyberleninka.ru/article/n/zachem-
rossiyskim-yuristam-anglitszmy .

5. SSLA SSS (Student Scientific Society of the Saratov State Law Academy). (2023,
December 6). Round table "Terminology as an important component of legal technique." Saratov.

International Congress on Connectivity and Progress, May 15th, 2025

SECTION 2. PEDAGOGY, LANGUAGE AND CULTURE IN EDUCATION


https://creativecommons.org/licenses/by/4.0/deed.ru
https://moluch.ru/archive/441/96457/
https://cyberleninka.ru/article/n/zachem-rossiyskim-yuristam-anglitszmy
https://cyberleninka.ru/article/n/zachem-rossiyskim-yuristam-anglitszmy

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials
published - https://creativecommons.org/licenses/by/4.0/deed.ru

_14-

SECTION 3. PHILOSOPHY

uDC 304

Popov V.V., Muzyka 0.A., Eremenko U.A., Pluzhnikova A.M. Existentiality of social
stereotypes in an inclusive society
3K3MCTeHLI,MaI\bHOCTb COLIMaAbHbIX CTEPEO0TUNOB BO BKAHOYAKOLLEM 06I.I.I.eCTBe

Popov Vitaly Viadimirovich
Doctor of Philosophy, Professor, Professor of the Department of Theory and Philosophy of Law of the
Taganrog Institute named after A.P. Chekhov (branch) of the Rostov State Economic University (RSEU).

Muzyka Oksana Anatolyevna,

Doctor of Philosophy, Professor, Dean of the Faculty of Psychology and Social Pedagogy of the Taganrog
Institute named after A.P. Chekhov (branch) of the Rostov State Economic University (RSEU)

Eremenko Ulyana Andreevna

Student of Taganrog Institute named after A.P. Chekhov (branch) of the

Rostov State Economic University (RSEU)

Pluzhnikova Alevtina Maksimovna

Student of Taganrog Institute named after A.P. Chekhov (branch) of the Rostov State Economic University
(RSEU)MonoB Butanuii Bnapumuposuu

AOKTOP GMAOCOPCKUX HayK, Npodeccop,

npodeccop Kapeapbl TEOPUU U PUAOCOOUM NpaBa TaraHPOrckoro UHCTUTYTa UM. A.T. YexoBa (Ppuanana)
PocTOBCKOro rocyAapCTBEHHOr0 3KOHOMUUECKOro yHuBepcuteta (PUHX)

My3blka OkcaHa AHaTOAbEBHa,

AOKTOp GUAOCODCKUX HayK, Npodeccop, AeKaH PpaKyabTeTa MCUXOAOTUH U COLIMAAbHOM NeAaroruku
TaraHporckoro UHcTUTyTa UM. A.M. YexoBa (dpuanana)

PocroBCKOro rocyAapCTBEHHOr0 3KOHOMUYECKOro yHuBepcuteta (PUHX)

EpemeHKo YAbsiHa AHApPEEBHa

CTyAeHT TaraHporckoro MHCTUTYTa UM. A.Il. YexoBa (dpuanana)

PocroBCKOro rocyAapCTBEHHOr0 3KOHOMUYECKOro yHuBepcuteta (PUHX)

MAyxHuKoBa AneBTUHA MaKcUMOBHa

CTyAeHT TaraHporckoro MHCTUTYTa M. A.Tl. YexoBa (dpuanana)

PoctoBCKOro rocyaapCTBEHHOr0 3KOHOMUYECKOro yHuBepcuteta (PUHX)

Abstract It was revealed that inclusive stereotypes enable an individual with disabilities (ID) to find
the best algorithm for entering an inclusive everyday space and adapt to the peculiarities of its functioning.
It was demonstrated that a characteristic feature of the interaction of individuals with disabilities in an
inclusive everyday reality is a kind of neutralization of their personal beliefs, attitudes, and preferences in
favor of the motivational stereotypes of an inclusive society. It was shown that in an inclusive society, the
natural need to form a stereotypical involvement in the activities of a group of people with disabilities acts as
a social motivation. It has been proven that in situations where an individual with disabilities is in the process
of entering an inclusive micro-society, the motive of weak differentiation from the social group of people with
disabilities is more pronounced for him, which initiates a certain caution in accepting the stereotypes of the
social group. It has been shown that the emergence of a situation of relative accessibility of the main
stereotypes of a social group is associated with the indicator of the priority functioning of assimilation
motives.

Keywords: existentiality, behavioral stereotypes, social identity, socialization of individuals,
inclusive society, disabilities (LD).
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Annomayua  Boiabaeno, umo unka03ubHvie cmepeomuns. 0arom 603M0xHOCb UHOUBUOY C
oepanuyeHHbIMU B03MoKHOCTAMY 300p0o6ba (OB3) natimu Hausyuwut oia ceda aseopumm BxoxoeHus 6
UHKA103UBHOE noBcedHebHoe NPocMpancmbo U NPUCNOCOOUMbCA K 0CODEHHOCTHAM €20 (PYHKYUOHUPOBAHUA.
IIpodemoncmpupobano, umo xapaxmepHotl ocobenHocmvio B3aumodericmbua  unoubudo6 c¢ OB3 6
UHKA103UBHOT  noBcedneBron  pearvHocmu  Abasemcsa cB0eobpasHas HeUMpaLUu3auus UxX AUHHOCHIHbLX
ybexcoenuti, ycmanoBox u npeonoumenuii 6 hnoAv3Yy MOMUBAYUOHHBIX CIepeomunob Bxauaioujeeo
obujecmba. Iloxasamo, umo 6o Bratouaruem obujecmbe ecmecmbennas nompedHocms 8 popmupoBarnuu
cHiepeomunHotl conpuuacmuocmu K desameavrocmu epynns. Awdei ¢ OB3 Bvicmynaem xax coyuaivhas
momubayusa. Hokasano, umo 6 cumyayusx, koeda unoubud ¢ OB3 naxooumcsa 6 npoyecce 6xoxdenus 6
UHKAIO3UBHBITL  MUKPOCOYUYM, Mo 047 Heeo Oosee Bvipaxern Momub caaboti Ougppepenyuayuu om
coyuarvroil epynnwl a100eti ¢ OB3, umo unuyuupyem onpedeseHHYI0O HACHMOPOXKEHHOCT® B NPUHAMUY
cmepeomunol  coyuarvon epynnsl. Iloxasamo, umo BosnuxHoBenue CcumMyayuu OMHOCUTHEALHOTL
docmynHocmu 0CHOBHBIX ciepeomunof coyuarsHoll epynnsl cBA3aHO ¢ UHOUKAMOPOM NPUOPUINENHO20
PYHKYUOHUPOBAHUSA ACCUMUAAYUOHHBIX MOTUBOB.

KaroueBore caoBa: sxsucmenyuarvnocms, cmepeomunst nobedenus, coyuarbhas u0eHmuuHoCb,
coyuarsuzayus uHoubudob, bxarouarwoujee obuecmbo, oepanunentvie 6osmoxrocmu (OB).

Beepenne. B coBpemeHHbIX GUAOCODCKUX U COLMOAOTHUECKMX UCTOUHUKAM HabAaopaeTcs
NOBbIWEHHbIA MHTEPEC K PACCMOTPEHUID MHTErpaAbHbIX NPOOAEM WHKAO3UBHOTO COLMYyMa.
U3YYEHUID MHTErPaAbHbIX NPOOAEM BKAKOYAIOLIErO couuyma. Mo3HaBaTeAbHbI UHTEPEC CBA3aH C
UCCAEAOBAHWEM TMpouecca COuMarM3aLMU WHAMBUAOB C OFPaHUYEHHLIMU BO3MOXHOCTAMM
3p0poBbA (0B3) B KOHTEKCTE GOPMUPOBAHUA Y HUX UHKAO3UBHLIX CTEPEOTUNOB B NOBCEAHEBHOM
npocTpaHcTBe 0co0bIX coLManbHbiX rpynn Atoaen ¢ 0B3. TpaHchopmauumu B COLMAALHOM CTPYKType
COBpEMEHHOro 061ecTBa ¢ BbIXOAOM Ha NPUOPUTETHbIE POAM BONPOCOB PA3BUTUA MHKAKO3UBHOTO
o6LwecTBa aKTyaAM3UpytoT Npobaemy 3¢ GeKTUBHOTO ynpaBAEHUS COLUAAbHO-KOMMYHUKALMOHHBIMMU
pecypcamu. 3HaUUMOCTb BCECTOPOHHETO U3YYEHUA Pa3AMUHbIX CErMEHTOB Pa3BUTUA UHKAKO3UBHOIO
o6LwecTBa CBA3aHO C MEXAYHAPOAHBIM NPU3HAHWEM BaXXHOCTU NOCTAHOBKU U pelueHus npobaem,
CBfI3aHHbIX C (OPMUPOBAHUEM HMHKAHO3UBHOTO MNOBCEAHEBHO-AUYHOCTHOTO MPOCTPAHCTBA AAA
uHauBupoB ¢ 0B3. B HayuHoW auTepatype 0003HaueHbl 6a30Bble TEHAEHUMM PACCMOTPEHMA
cneunduKU KOHCTPYUPOBAHUA MHKAO3UBHOTO NOBCEAHEBHO-KOMMYHUKALMOHHOIO NPOCTPAHCTBa C
MAEN COLMUANbHOTO KOHCTPYKTUBM3MA M 3K3UCTEHUMaAM3Ma. Kak CAeACTBUE, IK3UCTEHUMaAbHaA
dunocodua NpMoOpUTETHOE BHUMAHUE YAEAET UHTErpaAbHOMY MUCCAEAOBAHUK KOMMYHWKaTUBHO-
OPUEHTUPOBAHHLIX OTHOLIEHUWHA B NOBCEAHEBHOM MPOCTPAHCTBE BKAKOUANOLWIEr0 MUKpPOCOLMyMa,
noka3blBas 0C0ObIA MHTEPEC K U3YYEHUIO UHKAHO3UBHbIX YCTAHOBOK U LIEHHOCTEH Y UHAUBUAOB ¢ OB3.

PesyAbTatbl. UHTErpanbHOE npeACTaBAEHWE KOHLENUWA UHKAO3UM B KOHTEKCTE COLMAAbHO-
rYMaHWUTapHbIX WCCAEAOBAHMW AEMOHCTPUPYET HaMETUBLUMWCA WHTEpPeC K pPacCMOTPEHUIO
9K3UCTEHLMAAbHBIX MOMEHTOB WHKAHO3UBHOTO MOBCEAHEBHOI0 MNPOCTPAHCTBA WHAWBUAOB C
OrpaHUYEHHbIMU BO3MOXHOCTAMU 3A0POBbA, MPUUEM 3HAUUMbIE pe3yAbTaTbl ObIAU AOCTUTHYTHI B
pamKax COLMaAbHOr0 KOHCTPYKTMBM3MA U COLManbHOW dpeHomeHoAoruu. Mpouecc popmupoBaHus
CTepeoTUnHOro nosepeHua WHAUBUAOB ¢ OB3 B pamkax ero couuaaMsauuu BO BKAKOUAKOLLIEM
061LecTBE aKTUBHO CBA3bIBAETCA KAk C Pa3AMYHbIMK acneKTamMu TE0PUM COLUAALHOH MAEHTUYHOCTH,
TaK U C CaMUM#U 3TanamMu CoLMau3aLmm.
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- UnamBup ¢ OB3 ponkeH ObiTb MAEGHTMOULMPOBAH NO XapaKTEPUCTUKE €ro COLWaAbHOM
OTAUUUTEABHOCTU B CBOE0OpPa3HOM Auana3oHe OT HEMoOCPEACTBEHHOW YHUKAAbHOCTM AO MOAHO#M
couuanMsauMM B MHKAO3UBHOM npocTpaHctBe. [lpuuem cuTyauMu npuoputeTa OTKPLITOM
UHAMBUAYaAU3aLMA YenoBeKa ¢ OB3 Bbi3biBaKOT KOPPEAALMOHHYH NOTPEOHOCTb B UHTEHCUUKALUU
€ro aCCUMUAALMU B UHKAO3UBHYHO NOBCEAHEBHOCTb, MOTUBUPYA K GOPMUPOBAHUI0 UHKAKO3UBHO-
OPUEHTUPOBAHHOW COLMAAbHOW WAEHTMYHOCTH. C ApYro CTOPOHbI, CUTyaLMW, UHULMUPYIOLLUE
COCTOfIHUE AEMHAMBUAYaAU3aLMHU, ONPEAEAAIOT AOKaAbHY0 NOTPEOHOCTb B OTAMYMTEALHOCTH, YTO
NPUBOAUT K BO3MOXHOMY MOUCKY MHBIX IKCKAHO3UBHbIX MAEHTUYHOCTER. [Top06HOE CTpeMAeHHe K
AMddepeHuMauuu 00bIYHO CHMMAETCA B paMKax CTepPEOTMNHOW KM3HEAEATeAbHOCTM 0c000i
couuanbHoi rpynnbl Aoped ¢ OB3. lpuuem, Korpa AOCTMrHyTas couuaAbHas MAEHTMUYHOCTb
CTaHOBUTCA MaKCMMaAbHO OTAMYMTEAbHOMW, TOTA@ NMPUOPUTETHOE 3HaueHue npuobpetaer «f»-
cTepeoTMnu3aums. B 3tom cayyae, cTepeoTUNHbie MOTMBALMOHHbIE XapaKTEPUCTMKM 0COO0H
COLMAALHOM FPyNMbl CTAHOBATCA HEOTLEMAEMbIM CErMEHTOM «f»-KOHLENLMUK.

- WcnoAb3yss mexaHW3Mbl CTepeoTMnU3aLuKu. BO3MOXHO CKOHCTPYMPOBATb YMPOLUEHHYIO
MaTpuLy WHKAIO3UBHOW peaAbHOCTM B paMKax KOTOPOM  MCCAEAYHOTCA  MeXaHWU3Mbl
GYHKUMOHUPOBaAHUA 0C060M counanbHOW rpynnbl Atoped ¢ OB3. OTmeTHm, uto CTEpeoTMnbl
BOCCO3AAlOT KOMMNAEKC YYBCTB [rpYNMnoBOiA 3aBMCUMOCTM M MPUHAANEKHOCTH, YTO AOKAAbHO
orpaHuuuBaet 0cobyto CoLManbHYI0 rpynny 0T BO3MOXHOI0 HEraTHBHOTO BAMSIHUS CO CTOPOHbI APYTHX
COUMaAbHBIX rpynn. B AaHHOW cuTyauun BOCNPOM3BOAUTCA NMPUBbIYKA YEAOBEKA, CBA3aHHas CO
cB0e06pa3HbIM pa3peAeHUEM OKPY)KALOLLMX AOAEH HA «YY)KHX» U «CBOUX». KOHEUHO, B OTHOLLEHUM
«CBOMX» NMPUOPUTETHO BO3HMKAIOT MO3UTUBHLIE 3MOLUMU, @ B OTHOLUEHWUMU «YYKUX» NMPOBOAUTCA
AOCTaTOyHO cTporas AuddepeHunaumsa. MMopobHas cuTyauus OCHOBBLIBAETCA HAa AOKaAbHOM
3THOLEHTPU3MeE, CBA3AHHOM CO CTPEMAEHWEM OLEHUBATb AOAEW, UCXOAA M3 LIEHHOCTEH, HOPM M
YCTaHOBOK MHKAO3UBHOTO MUKpocouuyma. lpouecc oco3HaHuss UHAMBUAOM ¢ OB3 npuHapNeXHOCTH
K CBOeH 0C000M COLManbHOM rpynne UMMAMLMTHO BEAET K ONPEAEAeHHOMY AMCTAHLMPOBAaHMUIO OT
APYTUX couranbHbix rpynn. Mpu atom nHaMBUALI ¢ OB3 ectecTBEHHO BOCNIPUHUMAIOT CTEPEOTUNHbIE
CXembl NOBEAEHUS AHOAEH B APYTUX rpynnax, 0AHaKo 06blYHO OLLEHUBAIOT U UHTEPNPETUPYIOT UX KaK
HENOAHOLEHHbIE U HEAOCTATOYHbIE C MO3ULUN UHKAHO3UBHOW KOPNOPATUBHOMW 3TUKH.

- CrabunabHOCTb GYHKLUMOHMPOBAHUA BKAKOUAKOLLETO 06LECTBA BO MHOFOM AOCTHraercs
pa3yMHOW Koppeaduueid MeXAY COLMAAbHOW CTPYKTYpOM W ee  TpaHCHOPMaLUOHHBIMM
npeobpa3oBaHuaMU. Ha npuopUTETHLIE POAM BO B3aUMOAENCTBHM UHAWBUAOB C OFPaHUUYEHHBIMU
BO3MOXHOCTAMMU 3A0POBbA BbLIXOAUT YCTAHOBAEHWE YCTOMUMBBLIX KOMMYHWKATUBHbLIX CBA3EH U
B3aMMOAEUCTBMH, OTpaXarlwyUX CYWHOCTHbIE NapameTpbl  3K3UCTEHLMAAbHbIX  acrnekToB
BKAHOYAIOLLET0 MUKPOCOLMYMa. XapaKTepHOW 0COOEHHOCTLI0 B3auMoAeiHcTBUA HHAMBUAOB ¢ OB3 B
MHKAIO3UBHOW NOBCEAHEBHOW PEaAbHOCTU ABASETCA CBOe0Opa3Han HeHTpaAu3aLMA UX AMYHOCTHbIX
ybeXXAeHWH, YCTAaHOBOK U NPEANOYTEHUH B MOAb3Y MOTUBALMOHHBLIX CTEPEOTUNOB BKAOYAHOLLErO
obwecrBa. [03TOMy HENoCPEACTBEHHO AMAAOTOBasi KOMMYHMKAUWKW MeXAY WHAMBUAAMHU C
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OrpaHUYEeHHbLIMU BO3MOXHOCTAMM 3A0POBbA YCTAaHABAMBAETCA AOCTAaTOYHO MPOAONKMTEALHO MO
BPEMEHH U UMEET MHTEPBAA YCAOBUWA COrAaCOBaHWUA KOHTEHTOB M CMbICAOBLIX MapamMeTpoB WX
LleAepaLMOHaAbHOKW AeATEeAbHOCTU. Bce 310 CO3AaeT pasAuMuHble TPYAHOCTH B KOHCTPYMPOBaHWUM
AMAAOTOBOr0 NPOCTPAHCTBA MHKAIO3UBHOW MOBCEAHEBHOCTM, 0COOEHHO €CAW Ha NepBbli NAaH
BbIXOAUT PacCcMOTPEHUe TaKuX GyYHAAMEHTaAbHbIX BOMPOCOB BKAKOYAKOLWIEr0 COLMYyMA Kak
coLManu3aLma U MAeHTHPUKaLumua MHAMBUAOB ¢ OB3. Mopo6HLIE NpoLecchl 0NpeAeAsoT AWaAOT0BOE
NPOCTPAHCTBO WHKAO3UBHOW NOBCEAHEBHOCTU C MO3ULMWU €ro CUTyaTUBHO-AUHAMUUECKUX HOpM,
KoTopble npu3BaHbl cHOPMUPOBATL YCTOMUUBLIE B3aMMOCBA3M MeXAYy MHAMBUAAMU ¢ OB3,
onpepeniemble  TPAHCHOPMALMOHHBIMU ~ XapaKTEPUCTUKAMM  COLIMAABHOWM  CTPYKTYpbl U
MEXAUYHOCTHBIMU KOMMYHUKALMUOHHLIMU B3aMMO3aBUCUMOCTAMM.

- Peanusaums mopeAM ONTUMAAbHOM OTAMUMTEABHOCTM NpeAnoAaraeT  AOMWHUPOBaHWe
MEXrpynnoBbiX 0COOEHHOCTEH, NPUYEM MMEHHO BHYTPUIPYNNOBas acCCUMUAALMUA 3HAUYMTEALHO
ocnabasaerca. Moatomy npuHapAeXHOCTL K 0coboM rpynne Atoped ¢ OB3, B pamkax KoTopou
YAOBAETBOpAETCA NOTPEOHOCTb B COLMAALHOW ACCUMUAALMM M NOTPEOHOCTb B COLMAAbHOW
OTAUYUMTEABHOCTH, WHULMMPYET MeXaHU3Mbl MOTUBALWMOHHOW AMHAMWKH, CTUMYAMPYIOLLEN
COLMAAbHYI0O aCCUMMAALMIO B NPOCTPAHCTBO ONTMMAAbHOW TPYNMOBOM MAEHTMYHOCTU. TaK Kak
XapaKTepucTUKa ONTUMaAbHOCTU OTHOCUTEALHO FPYNNOBOM MAEHTUYHOCTU SIBHO YAOBAETBOPSET Kak
NoTPe6HOCTbL B OTAMYUTEALHOCTH. TaK U NOTPEOHOCTb B aCCUMUAAILUM, TO GOPMUPOBAHUE COLIUAAbHOM
MAEHTUYHOCTH BO MHOFOM CBA3blBaeTc ¢ 3GPEKTUBHBIMU CLEHAPUAMU BXOXKAEHUA WUHAUBUAA B
NOBCEAHEBHOE NPOCTPAHCTBO 0C000 COLUAAbHOW rPyNMbl.

Auckyceua. Tak KaK WHKAO3UBHbIE CTEPEOTHNbl (OPMUPYIOT B M3BECTHOW CTENeHu
HENPOTUBOPEUUBYID U YNOPSAAOUEHHYI KApPTUHY MNOBCEAHEBHOW WHKAO3UBHOW pPEaAbHOCTH, TO
MMEHHO B HeW NepBOHAYaAbHO AArOPUTMU3UPYIOTCA U CXEMATU3UPYHOTCA OCHOBHbIE MPUBbIYKH,
YCTaHOBKH, NPEANOUTEHMSA, LLEHHOCTU UHAUBUAOB C OFpaHMUYEHHbIMU BO3MOXHOCTAMMU 3A0POBbLA B
KOHTEKCTe CUHTe3a COLManbHOro M MHAMBUAYaAbHOTO [10], [11], [20]. B koHuenuusx S. Aas [1] u G.
Grue [10] oco60 oTmeueHo, uTo MHAMBUA C OB3 pAONKEH ObITb MAEHTUPULUPOBAH NO XapaKTEPUCTHKE
€ro COLMaAbHOW OTAMUUTEABHOCTH B CBO€0OPa3HOM AMana3oHe 0T HENOCPEACTBEHHON YHUKAAbHOCTH
AO NMOAHO couMannM3auuu B UHKAO3UBHOM npocTpaHcTBe. KoHuenuuu A. Okpala [18], A.J. Oladipo
1 0.C.Okiki [19] nocTyAupytoT, 4TO CUTYaLlMKU NPUOPUTETA OTKPLITOW MHAMBUAYAAU3ALIUA YENOBEKA C
OB3 BbI3bIBAOT KOPPEAALMOHHYHD NOTPEOHOCTb B MHTEHCUPUKALMM €ro acCUMHUAALMU B
MHKAHO3UBHYHO NMOBCEAHEBHOCTb, MOTUBUPYA K GOPMUPOBAHUI0 WHKAKO3UBHO-OPUEHTUPOBAHHOM
COUMANbHOM MAEHTUUHOCTU. B cBOtO ouepeab, A.Boer, A. Kuijper [3], npaBoMepHO OTMETUAM, UTO
HENOCPEACTBEHHO AWaAOroBasl KOMMYHMKAUMW MeXAY WHAMBUAAMU C  OrpaHWYEHHbIMU
BO3MOXXHOCTAMU 3A0POBbA YCTAHABAMBAETCA AOCTAaTOYHO NMPOAOMKUTEABHO MO BPEMEHU U UMeeT
MHTEPBAA YCAOBUWA COTAaCOBAHUA KOHTEHTOB M CMbICAOBbLIX MapameTpoB WX LeAepaLUOHaAbHOM
AefiTeAnbHOCTH. Bce 310 co3paer pasAuMuHble TPYAHOCTU B KOHCTPYMPOBAHWM AWAAOrOBOro
NPOCTPAHCTBA MWHKAIO3UBHOW MNOBCEAHEBHOCTM, OCOOEHHO €CAM Ha NepBbld NAAH BbIXOAMT
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paccMoTpeHue TaKuX GyHAAMEHTaAbHbIX BONPOCOB BKAKOUYAIOLETO COLMYMa Kak CoLMaAM3auusa 1
uaeHTuduKauua uHaueupoB ¢ OB3. AoctaToyHO MHTEPECHbI UCCAEAOBAHUA, HanpaBAEHHble Ha
pacKpbiTue acCUMMAALMOHHOW MOTUBALMMU, BEAylEH K WHTEHCUOUKALMW BHYTPUrPYNNOBOWH
accuMMAALMKU U cTabuam3auun nonoxeHus MHAMBMAA ¢ OB3 B ocoboi couuanbHoW rpynne (A.
Altranice, B.Mitchell [2]). Becbma no3HaBaTeAbHbIMU ABAAIOTCA UcchaepoBaHUA 0. Hughes [14]; V.
Macmbinji [16]; M. Olive, M., S.Barnes [21]), B KOTOpbIX paccMaTpUBalOTCA CUTyalLMM, Koraa
MHULMUPYIOLLME COCTOSIHME AEMHAUBUAYAAU3aALMM, OMPEAEASieT AOKaAbHYK NoTpebHOCTb B
OTAMYUTEALHOCTH, 4TO NMPUBOAUT K BO3MOXHOMY MOMCKY MHbIX 3KCKAO3UBHbIX MAEHTMYHOCTEW.
MNopobHoe cTpemAeHHe K AuUddepeHuMaunMu 06bIYHO CHUMAETCA B paMKax CTepeoTHNHOM
)XU3HEAEATEeAbHOCTU 0c000M couranbHON rpynnbl Aopei ¢ 0B3. Otmetum, uto S. Dada, J.Wilder, A.
May, N.Klang, M. Pillay[7] o6paTuAu BHUMaHHWe, YTO CTEPEOTUNbI NOBEAEHMA WHAUBUAOB ¢ OB3 B
npouecce UX COLMaAM3aLUU NPEANOAAraT CBOe0Opa3HbIA 06MEH MHKAO3UBHLIMU LLEEHHOCTAMM C
aKLEHTOM Ha AMYHOCTHO-CMbICAOBbIE NPEANOYTEHUA B NOBCEAHEBHOM NPOCTPAHCTBE BKAIOUAIOLLETO
obwecrsa.

3akaloueHue. Cucrtema CTepeoTMnoOB MHUUMHUPYET GOPMUPOBAHME MAEHTUOUKALUOHHBIX
06pa30B M NO3UTUBHOTO UMUAXKA MHKAKO3UBHOW KYALTYPbI. Kak CA@ACTBUE, MOAYYEHHbIE Pe3yAbTaThl
npouecca CTepeoTMNU3aLMn NPEANOAaraloT OLEHOYHbIE CYXXAEHWSI OTHOCUTEAbHO 0COOEHHOCTEH
MHKAIO3UBHOW M MHBIX KYABTYP C NMPUOPUTETOM AEKAAPUPOBAHMA NPEUMYLLECTB MHKAHO3UBHbIX
LleHHOCTEeH W HOpM. M03TOMY MHKAKO3UBHbIE CTEPEOTUNbI BbICTYNalT CBOE0OPa3HbIM 3aLLUTHbLIM
peryAaTopom AAA cTabMAM3aLMKU NO3UTUBHOW MAEHTUYHOCTU KYABTYPbl 0COO0M COLMAAbHOM rpynnbl.
Mpuuem B pamMKax WHKAO3UBHOW COLMAAM3ALWM WHAUBUA MHOTAA U HEOCO3HAHHO NPUHUMAET
NPUOPUTETHbIE CTEPEOTUNbI BKAIOYAIOLLLET0 06LLECTBA, YTO OTPAXKAET eCTECTBEHHYIO NPUCTPACTHOCTb
YeAOBEeUYEeCKOro BOCNPHUATUA U OCMbICAEHUSA NOBCEAHEBHOTO XXM3HEHHOTO NPOCTPAHCTBA.

bAaaropapHOCTb.
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