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SECTION 1. CONTEMPORARY ISSUES IN

HUMANITIES, CULTURE AND COMMUNICATION
1.  ALEXANDROVA A.S. PR CAMPAIGN AS MARKETING
ECOSYSTEM: THE EXPERIENCE OF PROMOTING «THE DEVIL
WEARS PRADA 2»
2. CHEKALOVA N.S. WRITER BRANDING IN
CONTEMPORARY MASS CULTURE: FROM LITERARY TEXT
TO PERSONAL BRAND

SECTION 2. DATA-DRIVEN SCIENCE, ANALYTICS

AND GLOBAL INFORMATION FLOWS
3. BEREZKIN L.V. USING Al TECHNOLOGIES TO DEVELOP
BRANDS IN 2026
4. GALKINA S.R., BERDNIKOVA A.N., VINOGRADOVA E.S.
TRENDS IN THE DEVELOPMENT OF THE CREATIVE
ECONOMY IN RUSSIA
5. KUZYAEVA K.A. THE IMPACT OF ARTIFICIAL
INTELLEGENCE ON THE STRUCTURE AND VOLUME OF

TRADE IN SERVICES

SECTION 3. FUNDAMENTAL RESEARCH IN

NATURAL AND PHYSICAL SCIENCES
6. MUSIKHIN V.l., VINOKUROV A.D. CHALLENGES, RISKS,
AND DEVELOPMENT PROSPECTS FOR THE URANIUM AND
LITHIUM INDUSTRIES OF THE EURASIAN ECONOMIC UNION
IN THE ENERGY TRANSITION ERA

SECTION 4. INTERDISCIPLINARY APPROACHES TO

SOCIETAL TRANSFORMATION
7. KASHKAROV T.L. FEATURES OF PERSONAL BRAND
PROMOTION ON A LIMITED BUDGET
8. KUBALOV Z.D. SPECIFIC FEATURES OF BRAND
PROMOTION IN THE HORECA SEGMENT IN THE B2B
MARKET, USING THE BALTICA BRAND AS AN EXAMPLE
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9. MAGOMEDOVA Z.SH. INTEGRATED MARKETING
COMMUNICATIONS IN THE RUSSIAN FITNESS INDUSTRY: A
COMPARATIVE ANALYSIS OF STRATEGIES OF CHAIN CLUBS

AND BOUTIQUE STUDIOS
10. ZAKHAROVA M.A. CONTENT MARKETING AS A TOOL
FOR PROMOTING THE BRAND OF A TOURIST OBJECT

SECTION 5. SOCIAL INEQUALITY, GLOBAL RISKS

AND HUMAN SECURITY
11. LEONOVA E.V. LAUNCHING AN ADVERTISING AGENCY:
PROMOTION CHANNELS AND PRIORITIES FOR THE FIRST
TWO YEARS
12. YURYEVA A.V., KARTAVENKO O.V. COLLEGE AS ONE OF
THE MAIN FACTORS IN SHAPING A TEENAGER'S
PERSONALITY IN MODERN SOCIETY
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