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Launching a new beauty brand product
line: stages and tools of the
communication campaign

Development of a system for protecting
confidential banking information in
Russia in conditions of resilience

Assessment and development prospects
of tourism potential, taking into account
the economic characteristics of the
region

Pre-premiere screenings and
collaborations: how brands use film
premieres for promotional campaigns

From Cristobal to Demna: The Role of
Brand History in Balenciaga's
Promotion

Characteristics of marketing
communications in the sociocultural
sphere
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SECTION 1. ECONOMICS, MANAGEMENT AND LAW

1. PARFENOVA D.M. LAUNCHING A NEW BEAUTY BRAND
PRODUCT LINE: STAGES AND TOOLS OF THE COMMUNICATION
CAMPAIGN
2. SHTURMINA O., KOBYZEVA E. DEVELOPMENT OF A
SYSTEM FOR PROTECTING CONFIDENTIAL BANKING
INFORMATION IN RUSSIA IN CONDITIONS OF RESILIENCE
3. USHKHO A. ASSESSMENT AND DEVELOPMENT
PROSPECTS OF TOURISM POTENTIAL, TAKING INTO ACCOUNT
THE ECONOMIC CHARACTERISTICS OF THE REGION

SECTION 2. SOCIAL SCIENCES

AND HUMANITIES, ART

4. BONDARENKO D.D. PRE-PREMIERE SCREENINGS AND
COLLABORATIONS: HOW BRANDS USE FILM PREMIERES FOR
PROMOTIONAL CAMPAIGNS
5. NIKITIN D.S. FROM CRISTOBAL TO DEMNA: THE ROLE OF
BRAND HISTORY IN BALENCIAGA'S PROMOTION
6. SHEBBI A.N. CHARACTERISTICS OF MARKETING
COMMUNICATIONS IN THE SOCIOCULTURAL SPHERE
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