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SECTION 1. CULTURAL AND HISTORICAL HERITAGE

PRESERVATION
1.  RUBAILO K.A. ERARTA MUSEUM OF CONTEMPORARY
ART: DIALOGUE BETWEEN ART AND THE PUBLIC THROUGH
BRANDING
2. TAMOZHNIKOVA O.S. SCANDAL AND SHOCK AS TOOLS
FOR PROMOTING CONTEMPORARY ART: RUSSIAN ART
OBJECTS AND PERFORMANCES THAT HAVE SOLD
THEMSELVES

SECTION 2. EDUCATION FOR SUSTAINABILITY AND

AWARENESS

3. KARPOVITCH V. LES TECHNOLOGIES DE
L’ INFORMATION COMME INSTRUMENT D’AMELIORATION DE
LA QUALITE DE L’ENSEIGNEMENT ECONOMIQUE

SECTION 3. EDUCATION, RESEARCH, AND

AWARENESS FOR SUSTAINABILITY
4. BARSUKOVA P. EMOTIONAL INTELLIGENCE IN THE
PROFESSIONAL ACTIVITIES OF LAWYERS: A LEGAL
LINGUISTIC PERSPECTIVE
5. GELETA M.V. CLASSIFICATION AND
CHARACTERIZATION OF PR TOOLS
6. KHOKHRYAKOVA M.E. FEATURES OF ADVERTISING
COMMUNICATIONS IN THE BEAUTY INDUSTRY MARKET
7. KOYUSHEVA V.A. SOURCES OF FINANCING FOR PR
ACTIVITIES
8. KUCHINOVA A.V. WHY ADVERTISING SOUNDS: THE
ROLE OF MUSIC IN INFLUENCING CONSUMERS
9. NIKITINA A.K. TRANSFORMATION OF ADVERTISING
PRACTICES: HOW BRANDS ADAPT THEIR COMMUNICATION
TO GENERATION Z AND ALPHA
10. VOROBEVA L.A. SEGMENTATION OF ADVERTISING
COMMUNICATIONS IN THE FASHION INDUSTRY
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SECTION 4. POLICY AND GOVERNANCE FOR

SUSTAINABLE DEVELOPMENT
11. AKTANOVA A.E. WAYS TO IMPROVE THE ANTI-
CORRUPTION POLICY OF LOCAL GOVERNMENT BODIES IN
THE REPUBLIC OF KAZAKHSTAN
12. IVANOV |. LEGAL MECHANISMS FOR ENSURING
ACCESS TO ENVIRONMENTAL INFORMATION

SECTION 5. RENEWABLE ENERGY TECHNOLOGIES

AND INNOVATIONS
13. VYALKOV A.V. PASISHUK D.S. COMPARATIVE ANALYSIS
OF ENERGY SUPPLY CALCULATIONS FOR AN
AUTONOMOUS CONSUMER BASED ON RENEWABLE
ENERGY SOURCES USING HOMER PRO, PVSYST AND
VIZPRORES PROGRAMS

SECTION 6. SUSTAINABLE ECONOMIC

DEVELOPMENT AND CIRCULAR ECONOMY
14. BATTALOVA X.M. A MODEL FOR REDUCING
MARKETPLACE REVERSE LOGISTICS COSTS BASED ON
SHOPPING CART DATA

SECTION 7. SUSTAINABLE URBAN DEVELOPMENT

AND SMART CITIES
15. ABEBE F.D. BRAND PROMOTION TECHNOLOGIES: THE
PROSPECTS OF AUGMENTED AND VIRTUAL REALITY FOR
BRAND INTERACTION
16. PROKLOVA U.l., SKUDAR E.K., BULAT D.P., BORISOVA
O.G. THE MAIN DIRECTIONS OF DEVELOPMENT OF TRADE
AND ECONOMIC RELATIONS BETWEEN THE ISLAMIC
REPUBLIC OF IRAN AND THE EAEU WITHIN THE
FRAMEWORK OF THE FREE TRADE AGREEMENT
17. RODYGINA N.Y., PROSUKOV A.A. CREATIVE HUBS IN
AFRICA AS A TOOL FOR SUSTAINABLE DEVELOPMENT AND
EXPANDING INTERNATIONAL COOPERATION
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