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Abstract. The article focuses on the sectoral specialization of innovation 

activity of the regional economy and the technological trajectories which 

correspond to specific character of innovation-based development of the regions. 

The author has revealed the correlation between the types of innovation 

activities and the regional sectoral trajectories.  

The statistical data analysis has shown that efficiency of regional sectoral 

trajectories development is determined by borrowings of technologies rather than 

by creation of new technologies. 
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and circulation. In a broad sense, the article sharply criticizes the obvious and 

growing imbalance between the sphere of production and circulation for the benefit 

and in the main retailers. There is an attempt not only to study the problem, but 

also to overcome the contradictions between trade and agricultural producers. In 

Russia, there is a tendency especially strengthen the power of the circulation of 

production, it is a clear imbalance of economic policy (and / or connivance) 

government. Therefore it is necessary to change priorities in favor of those who 

create the basis for economic welfare, and the sphere of circulation, and especially 

the banking system are only in the service of the real economy of any state. 

 

Keywords. Economic policy, Agriculture, Agribusiness, Marketing, 

Marketing mix, Import substitution, Market infrastructure, Marketing-oriented 

management. 
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Abstract. The article, based on theoretical approaches to the definitions of 

"financial insolvency" and "bankruptcy", presents different points of view of native 

and foreign scientists to the definitions of these concepts. Besides, the article 

shows the theoretical approach to the studied economic categories and their impact 

on the financial results of organizations activity. 

Keywords: financial insolvency, bankruptcy, debtor, creditor, capital of 

organization, management of financial results. 
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Abstract. The purpose of researches is studying of a condition of the 

compound-feed industry of the Republic of Belarus, the analysis of marketing 

activity of the enterprises on the example of a concrete formula-feed plant and an 

assessment of opportunities of advance of new types of production. During 

researches were used the following methods: monographic, settlement and 
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constructive, method of the comparative analysis and others. It is established that 

Zhabinkovsky kombikormovy zavod is one of the largest specialized companies of 

Republic of Belarus which are engaged in production of compound feeds of the 

wide range and appointment. The enterprise has strong production base and the 

developed marketing network. The main production activity is connected with 

satisfaction inquiries of livestock complexes, poultry farms and other large 

consumers. For expansion of a market share we recommend to develop a new 

brand for a t

elements of communication policy. 

Keywords: compound feed, positioning, range, regional market, sale 
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Abstract.  In this article are generalized some results of the  marketing 

researches in  large shops of the city,  the structure of the basic manufacturers of 

whole-milk production is reflected, and also results of practical application of a 

matrix of strategic position and an estimation of a condition of the basic 

competitors in the Grodno market of milk and dairy production are presented. 

During researches were used the following methods: monographic, settlement and 

constructive, method of the comparative analysis and others. 

Keywords: dairy products, processing, market, competitors, analysis 
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Abstract. Questions of imitating modeling when carrying out a reinzhiiring 

of business processes as tool for increase of competitiveness of the enterprise are 

considered. 
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Abstract. Background. Currently, the use of budgeting (corporate planning) 

is relevant, and including for agriculture. The purpose of this study - to develop a 

budget limit for the agricultural enterprise. 

Materials and methods. The implementation of the tasks has been achieved 

through the use of descriptive method, calculation and constructive method, the 

method of expert estimations. With the development of methods of budgetary 
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regulation in the work was a list of the sections of the internal document of a 

particular agricultural enterprise. 

Results. The study found that the budget rules shall include a list of centers 

of enterprise liability, cost accounting methods, the working chart of accounts, 

schedule of document internal management reporting, list of developed budgets.  

Conlusions. Using the budget allows you to create rules to manage the 

information now before the start of the production process. 

Keywords: budget, management accounting, agriculture, internal 

management reporting 
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Abstract. The article presents a look at industrial tourism from the 

standpoint of a production company: the marketing goals are achieved through 

tours; the marketing mix of the guided tour. 

Key words: industrial tourism, marketing objectives, guided tour, the 

marketing mix 
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market turbulence. It is proposed to use to describe the product's strategic position 

-

marketing "7P". 

Keywords: strategic management, marketing, the concept of "7P". 

  

 

- 

- 

 

-  

 

1) -



 

 51 
 

 

 

2) 

 

3) 

 

 4) 

-

5) 

 

6) 

 

7) 

 

:  

1) 

 

2) 

 -  

3) 

 

-

-  

-

 

 

1. 

 

 

 

2. 

 



 

 52 
 

 

 

 

-

 

- 

(marketing-mix

 

1. 

 

2. 

 

3. 

 

4. 

 

 



 

 53 
 

 

 

 

marketing-mix

- 

-  

 

-

-

-

 

 

-



 

 54 
 

 

-

-

 

-

-

-

-

 

          

 

 

 

 

5. 



 

 55 
 

 

6. -

 

         

 

-

 

 

339.138  

 

 

Improvement of marketing communications policy  in zoo FAIRYTALE  

 

 

 -  

 

 

sevilya_luzgan@mail.ru  

 

Ibragimova Sevilya Yunusovna 

Humanitarian and Pedagogical Academy (branch) 

Crimean Federal Vernadsky University "in Yalta 

 

     

    

 



 

 56 
 

 

Abstract. The main communication tools of influence on the market, the 

definition of a communication policy. Ways of improving the marketing 

 

Key words: marketing, communication policy, demand, promotion, 

advertising. 

 

 

 

 

 

 

 



 

 57 
 

 

 

 

 

 - 

-

-

-



 

 58 
 

  

-

(SEO), 

 

 

 

 

 

   

  

 http://www.cis2000.ru/Budgeting/Mailing/politika.shtml 

 

338.24 

 

 

The marketing activities of transnational companies (TNCS) in the 

conditions of modern economic development 

 

 

 

 

volodtetus@yandex.ru 

 

V.A. Tetushkin 

Tambov State Technical University, 

 

http://www.cis2000.ru/Budgeting/Mailing/politika.shtml
http://teacode.com/online/udc/33/338.24.html
mailto:volodtetus@yandex.ru


 

 59 
 

 

Abstract: the article considers the main approaches to marketing activities 

in multinational companies in adverse economic conditions. 
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2 433,83 

867,66 1,03 91,95 



 

 82 
 

29  

2 404,10 

808,2 0,96 92,91 

30  4 199,00 796 0,94 93,86 

31  1 619,00 619 0,73 94,59 

32  
2 279,20 

558,4 0,66 95,25 

33  1 529,00 529 0,63 95,88 

34  1 529,00 529 0,63 96,51 

35  1 479,00 479 0,57 97,08 

36  1 423,20 423,2 0,50 97,58 

37  1 399,00 399 0,47 98,05 

38  2 199,00 398 0,47 98,52 

39  

1 383,20 

383,2 0,45 98,98 

40  

1 349,00 

349 0,41 99,39 

41  1 314,10 314,1 0,37 99,76 

42  1 199,00 199 0,24 100,00 

    84307,72 100  

 

-

 

    

- 

  

 11. 
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- 

 

Piccolo Amore

 kemguru.ru 

 

 

 

  
-

  
 % 

 

 1 2 3 4 5 6 

 

1  12 293,94 3527,28 19,13 19,13 

2  11 243,46 2678,06 14,52 33,65 

3  7 268,78 1881,46 10,20 43,85 

4  6 239,31 1435,86 7,79 51,64 

5 

 4 341,32 1365,28 7,40 59,04 

6  7 194,23 1359,61 7,37 66,41 

7  5 241,19 1205,95 6,54 72,95 

8 

 3 360,31 1080,93 5,86 78,81 

9  3 349,3 1047,9 5,68 84,50 

 
10  3 226,12 678,36 3,68 88,17 

11  2 280,00 560 3,04 91,21 

12  1 433,3 433,3 2,35 93,56 

13  2 209,25 418,5 2,27 95,83 

 14  2 199,33 398,66 2,16 97,99 

15  1 370,30 370,3 2,01 100,00 

    18441,45 100    

- 

-  
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-

 

 

 

 2012. -  -78. 

IV 

-  
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