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SECTION 1. MARKETING
UDC 33.338

Dudkina O. Biosocial aspects of managing a service organization

Dudkina Olga

candidate of sociological Sciences,

associate Professor of "Service, tourism and hospitality industry”,
Of the "Donskoy State Technical University" (DSTU)

Abstract: For organizations of sphere of service, due to the peculiarities of construction and
operation of the business, especially characteristic of the variety of talents and capabilities among
employees. Working in the service people are different biologically and socially. When the
management style is changing, the employees of the organization, while in stress, can change its
social nature and start acting more bioavailable, that is, in accordance with their primativeness —
biological entity.

Keywords: biosocial object, primativeness, the style of leadership.

Management of a modern organization is multifaceted and uniquely interpreted.
Around how to manage people, created a lot of theories and various practices. In
management one of the most frequently discussed topics is the preference of leadership
styles — authoritarian, democratic, liberal... Sometimes other options — types of the
modern leader. But all this discussion and so many of the management theories can
only be explained by the fact that management sees the person as a social being and
therefore, always following his social programs [1]. But it's too primitive perception of
reality to manage, and it would be easy if it were so in reality.

However, any Manager of a service organization, even with little management
experience (and this Director feels it on himself most of all) can attest to one simple
thing: management leadership of the organization of sphere of service, in its classic
version, does not always work. Why is this happening? This is due to the fact that for
companies of sphere of service because of the peculiarities of construction and
operation of the business, especially characteristic of the variety of talents and

capabilities among employees. But working in the service people are not just
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differenciate in potential, they are different biologically and socially. Any person is the
object of biosocial. And "bio™ in this case is in the first place.

Classical management knows how to work only with the social part of man, but
the biological part of it cannot work. But this does not mean that the management is
useless. In order for the management began to work, one must first “turn off” or "mute"
the "biological™ in the behavior of people of a certain type. And it can be done only
when you know what it is. If the person is a biosocial object, it is necessary to
understand what is more prevalent social or biological? Really, it all depends on the
situation and the individual. But at the same time, biological is still stronger, and only
satisfying it, people can be social in full. We can think of high matters, only when fed,
and otherwise thinking about high matters slow down and descend to the level of
"something to eat". The usual story, as reflected in Maslow's pyramid of needs, i.e. just
as you meet some of the needs of the situation and appears a concrete possibility to
implement other, higher needs. It is directly connected with the management.

When we become leaders in the new organization or, even harder, climb the
corporate ladder in your organization, we are faced with the hierarchy. This hierarchy
has its own laws that are important to know to become a real leader, not the formal
head [2]. In every hierarchy has its own rigid system, where the top dominant, below
are the subdominant and then all the rest. At the very bottom of the hierarchy are the
“rulers" is not an insult — it's such the role of the line Manager in the hierarchy,
incidentally, is very important for the survival and development of the hierarchy. The
feature of hierarchy is that it is everywhere where more than one person, you have it
on your work, in your family, among friends, everywhere. And that's absolutely
normal. But not everywhere it has a clearly defined rigid structure. The smaller social
environment, and the less vital the resource, the hierarchy stiffer the more it is
expressed. In the service industry as a service organization, as a rule a small business

which involves a small team, and therefore, the hierarchy is something that faces every
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member of the organization every minute. The rigid hierarchy in prison, the army and
criminal organizations [3].

If there is no external pressure (there is no scarcity of any resource), then that
hierarchy is not seen clearly and not acting tough, but she is everywhere. It is a way of
existence of mankind as a biological species. If there are any external or internal
problem, the hierarchy appears. The hierarchy manifests itself in all transition States,
in times of stress. The arrival of a new leader or the appointment of a colleague for the
position of head is stress. Stress because disturbed the usual peace and it is unclear
what to expect from the new leader. And then people who were previously quite social,
and can start to behave in very biological, that is, according to the laws of hierarchy
and in accordance with their primativeness — biological entity [4]. Primativeness is an
indicator that shows how much in human behavior manifested the innate instincts -
the herd instinct, the instinct of procreation and the survival instinct. Highly primative
people in their behavior are mainly based on instincts. Low primative, rational people
in their behavior are based mainly on the mind and logical reasoning. Most people
when making decisions rely on instincts and intelligence. But the balance of the mind
instincts may be different. Primativeness is a way of human behavior under stress. It is
a genetic property that does not change during life, it is a given, as hair color — how
could we not painted, their hair will show itself. Same thing with the primativeness, it
does not disappear during the life, therefore it is necessary to understand your
primativeness and be able to work with it.

Primativeness is not bad and not good, that's a given. All people can be divided
into highly primative people and low primative. In normal stable conditions, these men
differ little from each other, all behave socially. But with the emergence of stress
primativeness is shown.

This explains the change in the behavior of people in the 90-ies, some just

appeared primativeness. How to distinguish between people with different
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primativeness? Speaking about highly primative people under stress, biological began
to dominate over social. Low primitive people under stress began to dominate social
over the biological. Different primativeness is just two different ways to respond to
aggression. Highly primative know how to work with aggression. You yelled, they
yelled in response. And that's all. Low primative people do not know how to work with
aggression. You yelled at them, they were silent. It is very important to understand the
head. It should be noted that 100% highly primative or 100% low primitive people is
rare, you can even say - pathology. It's like the two extreme points, between which the
primativeness of each of us.

For what purpose the head of service organization needs to know all this. In stress
in the hierarchy primitiveness is manifested. Where do you think there are people with
high primitiveness in the hierarchy? Right, in the centre hierarchy the subdominant,
and, surprisingly, at the bottom — “the rulers”, they are also highly primative people.
Low primative people often make the top of the hierarchy. Sometimes in rigid
hierarchies, they can be in the center, the social they have too much, on the bottom they
can be tighten by*“lines”.

When in organization comes a new head, that is dominant, in the hierarchy arises
stress, because it is not clear what will happen, and so people begin to behave primitive
[5]. People with low primativeness, in which the social "I" more biological, taking the
new head because it is socially. With them you never no problems, you don't need them
to prove that you are dominant. You — the boss, and that's enough. But people with
high primativeness will manifest itself in another way, you have to prove them that you
are dominant. As highly primative people in stress have strong biological beginning,
so to prove your dominance you need biologically, that is, you must show that you are
stronger. You must show that you're the boss, and only you can punish or reward. By
the way, that's why when you become a leader, highly primative people sabotaging

your orders, they are waiting for you reaction, as from dominant, that is, punishment.
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Therefore, no soft measures and the more words (social tool is very effective for
low primitive people), don't work here. You are faced with biological, it only
understands "power", so it is important to punish those employees that have not
complied with your instructions. You do it for them, that they should believe you —
dominant, and that the entire hierarchy is well and you can relax. The application of
punishment you unplug the primativeness. You relieve them of the stress and return
back to the social life. But the punishment must be reasonable and adequate, and, most
importantly, understood by all staff members (hierarchy), so you set new rules of the
game: what is possible and what is impossible, and that will for failure, and more
importantly, what will happen for the execution of instructions. It is important to give
not only negative reinforcement hierarchy —what not to do, but most importantly, what
you can do, that is positive reinforcement [6].

These categories are very important for low primative leaders. Highly primitive
head knows it intuitively, for him there is no issue with punishing the subordinate for
the cause, but low primative head, as a person with a strong social side of the
personality, it is very difficult to punish a subordinate. Do not be afraid: punishing, you
help the person to return to social life, disable his primativeness [7].

It is interesting that to praise and punishment for people with different
primativeness should be different [8]. Highly primative: we praise the individual,
criticize — publicly. But low primative: praise — only publicly, criticize — only
individually. It is well known that the blame publicly is bad [9]. But if we criticize
highly primative man alone, he may not remember and even denied. But if we publicly
mocked low primative people — we very much hit a very fragile self-esteem. Low
primative) people will eat itself, it is not necessary to burn on it from the tank he will
understand himself. And one more thing: although primativeness is given to us at birth,
it is important to work with it. Highly primative to learn to be less aggressive. Low

primative to learn to be more aggressive, to defend themselves.
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So, primativeness is a part of us, so different in all respects. Highly primative
people change the world to the new, they are promoting new ideas. Low primative —
make the world comfortable to live in, they are the best implementers and executors.
It's more like synergy, and a good leader knows how to use it, because the main thing
in the assessment of leadership style, still the result of the work of the organization,
which largely depends on correct assessment of employees ' potential. And to sphere
of service is quite common and, in some cases, it is necessary to have a variety of
abilities of the staff.
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UDC 339.13

Fedorova S. V. The brand platform as the basis for the effective
management of brand torus (for example, regional trade Markt
Volgograd region)

Bbpena-nnargopma kak ocHOBa 3(h(HEKTUBHOTO yIIpaBIEHUS TOPrOBOM MapKu (Ha puUMepe
peruoHaIbHON TOPTroBOM Mapka Bonrorpaackoit o61acTi)

Fedorova Svetlana Vladimirovna

Senior Lecturer, marketing Department,
Volgograd State University

®enoposa Ceersiana BaaaumuposHna,
Crapuuii npenogaBaTelns Kadeapbl MapKeTHHTa
Bonrorpanckuii rocyaapCTBEHHBIN YHUBEPCUTET

Abstract: In the article the brand platform as the basis for the effective management of the
brand, to determine its components, their content and the example of the regional brand Volgograd
Region conducted an appropriate analysis. The result of Sathya is the recommendation to improve the
management of trade mark.

Keywords: brand platform, management components, trademark.

AnHoTauusi: B cratbe paccmorpeHa OpeHn-tuiaropma Kak OCHOBAa 3(PQPEKTHBHOTO
YIPABJICHUSI TOPIOBOM MAapKH, OIPEACIICHBl €€ KOMIIOHEHTHI, MX COJACpKaHUE M Ha IpHUMEpe
peFI/IOHaHbHoﬁ MapKu BOJ’IFOFp&I{CKOﬁ obmacTu IIPOBCACH COOTBeTCTBYIOH_[I/Iﬁ aHaJIn3s. PGSyJ'IBTaTOM
CaTbu ABJIACTCA PECKOMCHAAHMA IO COBCPIICHCTBOBAHUIO YIIPABJICHUA TOpFOBOﬁ MapKHu.

KroueBble ciioBa: miatrgopma OpeH/ia, KOMIIOHEHTHI YIPaBJICHUS, TOProBasi MapKa.

OcHoBo#l 3 (eKTUBHOrO yrpaBieHUs] OpeHIoOM sBiseTcs Iuardopma OpeHna,
MpeACTaBIstoNnas coO0OM COBOKYITHOCTh aTpuOyTOB (UJI€OJIOTUYECKUX, WMUJIKEBBIX,
BEpOAJIbHBIX, BU3YaJbHBIX, MApPKETHHIOBBIX), HEOOXOAUMBIX JJIi TIOCTPOCHHS
Y3HAaBa€MOI'0 MHJMBHIYaJIbHOIO 00pa3a, SIBJISIOLIMXCS OCHOBOM KOHLEMIMU OpeHpa.
XKan-Hooanps Kandepep B cBoeil KHUTe BBIJCNSET IBa OCHOBHBIX HHCTpYMEHTa OpeH/I-
IaTGOPMBI: OTIMYUTEITHHBIC XapaKTEPUCTUKU OpeH/Ia U MO3UIIMOHUpOBaHuE [2, C.
101].

B OonbmMHCTBE ciydaeB MPEJCTABISIOT OpeHI-TuIaThopMy B MPOrPaMMHOM
(dbopmare, BbIAETSIS CIEAYIOIIME €€ OCHOBHBIE KOMITOHEHTHI:

1. Ums Openpa (HEMMHMHI) - ceMaHTHYeCKoe W (DOHETUYECKOE 3HAYCHHE,
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BKJIFOUYAIOIIEE OMMCAHME 3HAYEHUH MMEHU, BBI3BIBAEMBIX UM aCCOLMAIMI. TO OCHOBA
s (GopMHUpOBaHMS PEKJIAMHBIX HJIEH, CIOTaHOB M 00pa30B, OIMMCAHHE KOTOPBIX
coryacyercs C cojaep)kaHueM Ou3Heca, BBICTYIAs OCHOBOW ISl MO3ULIMOHUPOBAHMS
Openna.

2. Buzyanu3zanust 6peHjia — JIOroTuIl, pu@ThI, IIBETA JJOTOTUIIA, UCTIOIb30BAHNE
JOTIOJIHUTENBHBIX LIBETOB M WX COYeTaHWil. Bkioyaer onucaHue HCIOJIb30BAHUSA
JoroTumna, mpudTos, (GOHOB, SBISIOLIMECS OCHOBOH [Tl pa3MEILeHHUs peKJIaMbl OpeH/ia
Ha UH()OPMALIMOHHBIX HOCUTEJISIX.

3. Cnoran OpeHaa, B KadyeCTBE KOTOPOTO BBICTYMAaeT 3amoMuHaeMas (dpasa,
OTpakarolasi CyTh OpeH/a U MpHUBJIEKaroLIas OTpeOUTENEH.

4. ®unocodus OpeHaa, oTpakarolas MUCCUIO OpeHIa (Harpumep, COIMaIbHbIC
L€, KOTOPBIM CIIY>KHT Op€H/) U LIEHHOCTH OpeH/1a (IPUHLIMIIBI, Ha KOTOPBIX CTPOUTCS
ou3Hec).

5. Onucanue OCHOBHBIX Tpynn (LEJNEBBIX ayAUTOPHi) moTpeduteneit OpeHna,
HEOOXOAUMOE Uil HaumOoJee IOJHOIO YJIOBIETBOPEHUS HYKI U TOTPEOHOCTEH,
HUBEJIMPOBATh CTPAXH U OIACEHUSI.

6. Ilo3umonnpoBanue OpeHaa, CyIHOCTh KOTOPOI'O MOYKHO BbIPA3UTh YETHIPbMS
OCHOBHBIMH BOIIPOCaMH: JJIsl KOTO, 3a4€M, KOrja ¥ NpoTHB Koro? J[aHHyr MoJIenb
Kanepep Ha3bIBaeT «OpHIUTHAHTOM MO3UIMOHUpOBaHus» [2, C. 97]. Tlo ero MHeHwuIO,
MO3UIMOHMPOBAHUE TMPEACTABISAET COO0M IBYXCTaJMUHBIN IMPOLECC: BO-NIEPBBIX, OH
YKa3bIBAET, C KAKOW KaTeropuei OpeHa JOHKEH acCOLMUPOBAThCSI U CPABHUBATHCSI; BO-
BTOpPbIX, OH YKa3bIBAa€T, KaKOBbl CYILECTBEHHbIC OTIMYUS OpeHIa W €ro CMbICI
CYIIECTBOBAHHUS B CPABHEHUU C APYTUMH TOBapaMu M OpeHAaMu 3TOM K€ KaTerOpuH.

[IpoBenem ananu3 aTpuOyTOB PErMOHAIBHON TOProBoil Mapku Bosrorpaackoi
obnacTi « CTaIMHTPAJICKUE KOJIOACHD.

1. Nwms Toprosoit mapku (TM), Openna, ero ceMaHTHUECKOE U (POHETHUYECKOE

3HAUEHHUE TPeJICTaBIeHO B Tabsmiie 1.
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2. Busyamuzamust OpeHma —  jorotun, MpuU@THL, IBETa JIOTOTHIIA,
HCIIOJIb30BaHHE JTOMOIHUTEILHEIX IIBETOB U MX COYETAHUH.

CuMBOJI  JIOTOTHIA TPEANPHUATHS MPEACTABISET COOOM  COBOKYMHOCTh
rpaduyeckoro u3o0pakeHuss (UTYpHOM pamMKd, HAUMEHOBaHUA (UPMBI U

JECKPUIITOpA: HAAMKUCH B JJOTOTHUIIE, YKa3bIBAIOIIECH Ha chepy AesITeIIbHOCTH (PUCYHOK

1):

Pucynox 1Jlorotun OOO «CranuHrpaackue Koydackh» ¢ AECKPUITOPOM

Ha norotune nmpumenens! n8a Buaa mpudron: « Times New Romany» u «Arialy.
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Tabmmia 1

AHanu3 uMeHu OpeHa

I'pynna Kpurepuit Conepxxanue Xapakrepuctuka TM «CranuHrpaackue Kondach»
KpUTEPHEB
1 2 3 4
Jluarsuctu- | @onernueckuil | CI0BO NODKHO CPABHUTENBHO JIETKO NMPOU3HOCUTHCS, | [IpomM3HOCHTCS HENOCTATOUHO JIETKO, MHOTO TBEPABIX M PhIYAIINX
YecKue KpUTEepUit COOTBETCTBOBAaTh 3BYKOBOMY CTpPOI0 KOHKPETHOI'O | 3BYKOB
A3bIKa (SI3BIKOB IIPU HCIOJIB30BAaHMHM B HECKOJIBKUX
CTpaHax MJIM MHOTOSI3bIYHOI CTpaHe)
®doHoce- Bbi3piBacMble  3ByuaHHEM clioBa Heoco3HaBaeMble | CTalMHIpajcKHue — «THX0e, ObICTPOE, KOPOTKOESH»
MAaHTHUYECKUN OIICATEIIbHBIE aCCOLUALUY. ITonnoe HazBanue TM — «kopoTKOE»
KpUTEpUil
Jlekcuko- Nms Openna B mieane MODKHO TpaHciuTepupoBathes | «Stalingradskie kolbasy» — coorserctByer
rpaduyuecKuii OJINHAKOBBIM KOJMYECTBOM 3HAaKOB, B HE3aBUCHUMOCTHU
KpUTEpHi oT mcrnojb3yemoro andasuta (st obecrieyeHus: cra-
OMIIEHOCTH 3PUTEITHLHOTO BOCTIPUSTHS OpEeH/Ia)
Conepxa- Jlexcuueckuit «CobctBeHHOE» 3HaueHue ciosa. [Ipenmer, kadecTBo, | [Ipomyknus, cBI3aHHas PEerHOHAIBHO W UCTOPHUYECKH C TOPOJIOM
TeJIbHbIE KpUTEepuil JIeficTBHE, JUIsl ONMCaHMsI KOTOPOT0 HCIOJIb3yeTcs ciioBo | CTaiuHrpaj
Cemanrnueckn | OcoOEHHOCTH 3HAueHWs, TpUCyllee KoHKpeTHOMY | CeMaHTHYecKoe 3HaueHHe clioBa « CTaMHIPa» XapaKTepu3yeTcs
i CIIOBY:  HAallpUMep, CJOBAa  «Y4WTeNlb, IEAaror, | MOJIUCEMUYHOCTbIO — TO €CTh HAJIMYMEM Yy CJOBa Pa3HBIX, HO
KpUTEepUit MIperoaBarTeby 0003HAa4YaroT, B NMPUHIIMIE, OJWH BHJ | HCTOPUYECKH CBA3aHHBIX 3HAUEHUH (3HAUEHHUS pa3HbIe, HO €CTh
JEeSITeIbHOCTH, HO TOJ[ «YyYUTeleM» IMOHUMAIOT | OOIIMH CeMAaHTUYECKUHN 2JIEMEHTY), HalIPpUMED:
«rmejarora IIKOIbI», a TMOA «mpernonaBarenem» moryT | 1.Hassanue ropoma Bonrorpax B 1925-1961 ronax.
UMETh BBHJTY U «II€JIarora mKoyib» u «regarora BY3ay. | 2. Tspkensrit kpeticep tuna «CTanuHTpay.
[Tpu aTOM, €ciu CIOBO «y4YUTEb» HCIoNb3yercss U B | 3.Actepous B COTHEUHOH cucTeMe.
MYXKCKOM («YUHTEIb») U B )KEHCKOM («yuuTenpHUua») | 4./lokymentanpHblii  ¢uiabM o Cramunrpaackoit  outse, CCCP.
polle, TO «IpemnojaBaTelib) MPEUMYIIECTBEHHO B (1943)
MY)KCKOM,  9TO  OTpaXaeT yxe  KylIbTypHO- | 5.®@uibMm pexxuccépa ®énopa bonmapuyka (2012)
00YCIIOBJICHHBIE OKUJIAHUSI C «MYKCKHM» H «<OKEHCKHUMY | 6.KOMIIbIOTEpHAst Urpa 0 crokeTy CTaTHMHIPaICKON OUTBBI.
MIOBEJICHUEM B TOM MJIU JIPYTOM CITy4ae. 7.CraHiys NapukCKOT0 METPO.
8.TepmuH B nipedepance.
B paccmarpuBaemoii TOproBoit Mapke yrnoTtpeobsercs B
NepBOM 3HaUeHUH. B couetannu co cioBoM «ko0acsh» 03Ha4aeT
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OJIHOBpPE-MEHHO TEPPUTOPHATBHYIO (M UCTOPUUECKYIO) IPUBSIZKY
(MaeHTH-(HUKAITIIO TT0 PETHOHATLHON MPUHAIICKHOCTH)
TTPOU3BOIUTETIS.

AccoaTUBHBIA

COHCp)KaTeJ'ILHI)IC acconuanuru, BBI3BIBACMBIC JaHHBIM

[IpoTuBOpEUNBLIE aCCOIUAIUN:

KpUTEPHit cioBoM. CnoBo «yuuTenb» wuMeeT camyro dacTtble | 1.CnoBo «CranuHTpanckue»:
acCOLMAIUN «HCTOPWUH, MaTeMaTHKH, MOOpbHIi..», a | «+» IloGema, wucTopws, cwma, Aeasl, TepoWUEecKHe, MeIalw,
«TpenojaBaTeliby - «Y4UTENb, TIYMBIH, Iypaky». y3HaBaeMble, MYKeCTBO, Boinra, Bbyiepkka, Bourorpan,
T.e.cloBo «mpemojaBaTenby SABIAETCS C  OIHOU Berepanbl, CCCP, MmecTHBIE, COBETCKOE
CTOPOHEI, OoJIee OOIIIM, «POTOBBIM», TIO OTHOMIEHHIO K | «-» CramuH, ['mtnep, OutBa, BOWHA, CONAATHI, TaHKH, MY3eH,
«YYHTENIO», HO OKpallleH HETaTHBHO, a «YYUTENb» TOJIOJl, TOPE, CMEPTh, TAMSTh, KPOBB, O0JIh, CTpaIaHIe
BOCIIPUHUMAETCs 00JIee MO3UTUBHO 2. T™:
«+» KadecTBO, IPOBEPEHHOE BpPEMEHEM, MECTHBIE KOJOACHI,
noBepue, 03 KOHCEPBAHTOB, HACTOSINNE (HATYpaTbHEIE), CEMBS,
CCCP, uecTHOCTB, CTIPABEUIMBOCTD, TPEAKH, TOCTOMHEIE,
«-» JenieBble (HU3KHE IIEHBI), BBIOMPAIOT TICHCUOHEPHI (BETEpaHBbl),
crapple (CTapple TEXHOJOTHE), HEHU3BECTHBIC (3a0BITHIE),
HEMOJTHBIC
IOpuanuec- | Bo3moxHOoCTh He o6mamaroT criocoOHOCTRIO K 3alllUTe HauMeHOBaHus | FOpuandYecku He 3aperucTpUPOBaHHOE, HE 3aIlIMIICHHOE HA3BaHNUE,
KU perucrpanuu TOCYIapCTBEHHBIX W MEXAYHApOJHBIX OpraHU3allfii, | TaKk Kak reorpaduyeckoe Ha3BaHHE HE MOXKET MCIOIH30BAThCI B
KpuTepuit cJioBa B CJIOBa-HAMMEHOBAHMS TOBAPOB U CIIOBA, yKa3bIBaroIIue | kadectBe TM.
KaueCTBe HAa CCHCOpPHBIC KayecTBa TOBapa (Hampumep, B
TOProBOH HAUMCHOBAaHUHU  «COJICHOE Macjio» He 00JaJaroT

MapKH WU B
JIIO0OM JPYrom
FOPHUIHYECKOM
pexuMe

3aIIUTON TIO0 Pa3HBIM KPUTEPUSM HH OJHO U3 CIIOB),
reorpaduueckue  Ha3BaHMS ~ (KpOME  HEKOTOPBIX
WCKITFOUCHUI) U T.1I.

OtcyTcTBHE NIpaB
Ha CJIOBO Ha

OTcyTCTBUE 3apErHCTPUPOBAHHBIX WM HPELEASHTHBIX
MpaB Ha PErUCTPUPYEMOE CJIOBO MM CXOJHBIX C

MOMEHT NIOJJa4H | PETUCTPUPYEMBIM (IO CTEMEHH CMEIIEHUs», T.C.
3asBKH Ha CI1a0 00 TIIMYMMBIX.
PETHUCTpAITHIO.

OTCYTCTBYIOT
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AmnTrkBeHHbIe pUPTHI (¢ 3aceukamu) Tuna Times, Times New Roman u Palatino
— 3TO KOMIPOMHUCC MEXKIY CTapblM M HOBbIM. YeTKHe U JOCTATOYHO MPOCThIC, OHU
00Jalal0T  XOpOIIO BBIPAXKEHHOW (OpPMOM M  OKPYIJIOCThIO, HaMeKaroleld Ha
HEOKJIACCUYECKYIO TPATUITIIO M MMPEEMCTBEHHOCTh. OHM BBI3BIBAIOT YYBCTBO JIOBEPHS,
MOSTOMY SIBIISIIOTCS  (DaBOpUTAMU y aJIBOKATOB M YBAXKAEMbIX IPEJCTaBUTEICH
TPaTUIIMOHHOTO OM3Heca [3].

Mpudter Sans Serif (0e3 3aceuek), Takue kak Arial, Modern u Univers, o01agarot
MaJIbIM  SMOIIMOHAIBHBIM  3apsAOM M  acCOLMUPYIOTCS C TMPAKTUYHOCTBIO U
3apaBombiciieM. OHH HecyT B ce0e COBpEMEHHOE OOIlee Ha4dalo M SBISIOTCS
HAJIC’KHBIM BBIOOPOM JUI TEX, KTO >KaX/I€T TAPMOHUU U CTa0MIbHOCTH. Arial Haubonee
4acTO BHIOMPAETCS JIJIsl TUYHOM MEePEUCKH.

To ectb B 1enoMm, BbIOpaHHbIE ISl JOrOTMIA MIPUQPTHI BOCHPUHUMAKOTCS
TMIOJIO’KUTEIBHO.

[[Ber — omHa W3 KIIOYEBBIX XapaKTCPUCTHK, BIMSIONIMX HA Y3HABaHUE W
Bocrpusatiue OpaHma. C ydeToM Tpaaullfii, BOCIPUATHE JKE€ CaMOTO IBETa JIOBOJIBHO
CWJIBHO 3aBHCHUT OT HAIlMOHAIBHBIX U KYyJbTypHbIX crepeoturioB. B EBpone u CIIIA
CYIIIECTBYET OT/IENIbHAS OTPACIh MAPKETHHT A, CIICIIMATM3UPYIOMIAscs Ha BIOOPE 1IBETa
s ToBapoB. [loTpeOuTens ToBapa, paBHO Kak U €ro MPOU3BOIAUTENh, HAXOISITCS BO
BJIACTH HE TOJIbKO HAITMOHAJBHBIX IIBETOBBIX CTEPEOTHIIOB, HO W HMCTOPHUUYCCKH
CJIO>KHMBIIIHXCS ITBETOBBIX KJHIIe. COTJIACHO KOTOPHIM OBITOBOM TEXHHUKE ITOIXOIUT I[BET
METAJTUK, Map(OMEepUN U KOCMETHKE — PO30BBIM, TOBapaM Kjlacca MPeMUyM — YEPHBIN
1 30J10TO# 11BeTa. KpacHbI IIBET — 3TO M TTOKA3aTENb MOBBIIIICHHOMN KUPHOCTH MOJIOKA 1
MOBBIINIEHHON KpernocT curapeT. M Hao0opoT, U 00e3:KUPEHHOE MOJIOKO, U CUTAPEThI
lights mpogaroTcst B maykax CHHETO IIBETA.

Bmecre ¢ TeM, IBETOBBIC CTEPEOTHUIIBI M TIPEATIOYTCHHSI TIOTPEOUTENNEH — TajIeKo
HE Jy4IMid apryMeHT MpH BeIOOpe 1BeTa OpaHma. [lo MHEHHIO aHAJIMTUKOB, TOPA3IO0

BaXKHEC 06pamaTL BHUMAaHHUC Ha TO, YTO HOTpe6I/IT€J'IB CUNTACT HCIIPHUEMIICMBIM I
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JAHHOW KaTeropuu MPOIYKTOB. Tak, I KOJOACHl CHHUE OTTCHKH HEIPUEMIIEMBI,
HCCiIeIoBaHus OpAHAMHIOBOrO areHtcTBa Soldis mokaszanu, 4ro Kojbacy B CHUHEH
YITAKOBKE <JTIOM BOCIIPHHUMAIOT KaK «XHMHUYECKYIO», a Koibacy B (HOJIETOBOM
yimakoBke Kak otpaBy» [1]. Tlockonbky mipu BBIOOpPE KOJI0Achl IpeodsIaiaroT
paIMoHaIbHBIE MOTUBBI M KOHCEPBATUBHOE TIOBEACHUE, HATMYME CHHETO I[BETa MOKET
OTTAJIKWBAThH MOTPEOUTENS. AHAIIM3 IIBETOB OOJIBIIIMHCTBA JIOTOTUIIOB OTEYECTBEHHBIX
MIPOU3BOIUTEIICH KOJIOACHBIX U3/ICITNH MTOKa3aJl 3HAYUTEIILHOE TIOMUHUPOBAHNE KPACHO-
KOPUYHEBO-30JI0TUCTHIX OTTEHKOB [4].

Jliis pasmerneHust OpeHia Ha PEKJIIaAMHBIX HOCHUTEIISAX K JIOTOTHITY JOOABIISICTCS

cnoraH «ITo6enpr Bkyc!» (pucyHOK 2):

Pucynok 2 Pexnamublii mocrep

Crnoran «ITo6enbl BKyc» HEOIHO3HAUEH, OTChIJIAsl MMOTPEOUTENS] CHOBA K TEME
Cranuarpajckoi OUTBBL. Takoe TMO3UIIMOHUPOBAHUE BBHI3BIBACT JBOMCTBEHHBIC
acCOILMAaIIiH.

[To3UIIMOHUPOBAHKE MOKHO BBIPA3UTh YETHIPbMSI OCHOBHBIMH BONPOCAMU: IS
KOro, 3adeMm, Korga W mnpotuB koro? Jlannyio wmoxens Kamndepep HasbiBaetT

« 6pI/IJ'IJ'II/IaHTOM IMO3UITMOHHUPOBAHU . IIo ¢ro MHCHHUIO, ITO3HUIMOHUPOBAHHC
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MPECTaBIsIeT cO00M MBYXCTAIUIHBIA MPOIECC: BO-TIEPBBIX, OH YKAa3bIBACT, C KAKOU
Kareropueid OpeH/J ITOJKEH acCOLMUPOBATHCS M CPaBHUBATHCS; BO-BTOPBIX, OH
yKa3bIBACT, KAKOBBI CYIIECTBEHHBIE OTIMYMS OpPEHJIa U €r0 CMBICH CYIIECTBOBAHHUS B
CpPaBHECHUU C IPYTUMH TOBapaMu W OpeHJaMu dTOW Ke Kareropuu. B maHHOM ciydae
YETKOTO MO3UIIMOHUpOBaHUs HeT. dunocodus OpeHna (MUCCHS M IIEHHOCTH (DUPMBI)
He cdopmynupoBana. COOTBETCTBEHHO HEBO3MOXKHO 0€3 YeTKO NPOIHMCAaHHBIX
MIPOIIeTyp YETKO CHOPMYIUPOBATH MOJUTHKY OpeHa.

Takum oOpa3oM, TPOBENCHHBIM aHadu3 MO3BOJIIET CHENaTh BBIBOJ, YTO
HaWJTy4IITUM PEIICHHEM MOXKET OBITh pa3pad0TKa HOBOM TOPTOBOM MapKH, TOCKOJIBKY
uaeHTUUKAIUS MapKd NMPOAYKIHH (GUPMBI C €€ Ha3BaHHEM HE COBCEM yjauHa C
TOYKM 3peHHUs BocnpuAtus mnoTpedutens. [lpu 3ToM HEOOXOIUMO YYHUTHIBATH
CTPYKTYpPHBIC €r0 D3JEMEHTHI W MCTOYHUKH (opMUpoBaHUS KakK (DAKTOPHI
(G (PEeKTUBHOTO BO3JEHCTBUS HaA IICJIEBYIO AyJAUTOPUIO M TMOJYYCHHUIO OTBETHOU
xenaeMoit peakuu [5, ¢. 370].
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Abstract: The interpretation of the concept of «fair value» analysis according to IFRS 13
«Fair value measurement» was made. The investment property fair value treatment according to
(IAS) 40 was analyzed. The comparative analysis of fair value handlings by IFRS 13 and I1AS 40 was
made. The fair value investment property accounting model for residential and non-residential
buildings, structure, land and for investment under construction or reconstruction was composed.
Keywords: investment property, fair value accounting model, fair value, The International
Accounting Standard 40 «Investment property».

Accounting problems appeared at the country level and at the enterprise level
after enactment of the International Financial Reporting Standards in the Russia. There
are problems of lack of investment property measurement unified system and lack of
software in the investment property accounting.

The investment property explored extensively in works by foreign and Russian
scientist: Gerbich M., Levis M., Venmore-Rowland P. [1, P. 207-238], Wang P. [2, P.
185-201], A.D. Zelenevskaia [13, P. 94-96], A.A. Kaplin [4, P. 5-6], A.S. Koksharova
[8, P. 85-88], P.N. Lihutin [5, P. 5-6], L.K. Musipova [8, P. 85-88], A.F. Mialkina [9,
P. 80-86], Y.Y. Rekshinskaia [11, P. 6-8], D.V. Tihomirov [12, P. 39-80], N.M.
Turbina [9, P. 80-86], A.S. Hudiakova [13, P. 94-96], A.L. Shilova [14, P.5].
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Authors explored investment property measurement aspects earlier [10, P. 47-
54].

For investment property accounting need to choose one of models: fair value
model or cost model. This article was dedicated to the fair value investment property
accounting model.

The IAS 40 «Investment property» treat the fair value in the following way: «The
fair value of investment property is the price at which the property could be exchanged
between knowledgeable, willing parties in an arm's length transaction. Fair value
specifically excludes an estimated price inflated or deflated by special terms or
circumstances such as atypical financing, sale and leaseback arrangements, special
considerations or concessions granted by anyone associated with the sale». [7, P. 6]

There is not information who and how must measure investment property fair
value in IAS 40: enterprise decides it.

IFRS 13 states that when measuring fair value, the objective is to estimate the
price at which an orderly transaction to sell an asset or to transfer a liability would take
place between market participants at the measurement date under current market
conditions [6, C. 2]

Treatments are different, but there is not information who and how must measure
fair value in IFRS 13 too.

Using the fair value investment property accounting model for residential and

non-residential buildings, structure, land is possible to use model from figure 1.
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Start of
model

Fair value at the beginning of the

period (FV))
v
Growth of cost (FV2-FV1) >
Income by growth of cost (I)
Fair value at the end of the period v

(FV2)

Costs for maintenance (C)

h 4 A 4

Profit (P) Lost (L)

Finish of

maodel

Figure 1 — The dynamic fair value investment property accounting model for

residential and non-residential buildings, structure, land

The fair value investment property accounting model for investment under

construction or reconstruction showed in the figure 2.
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Figure 2 — The fair value investment property accounting model for investment under
construction or reconstruction
Both models are dynamic, because result of investment activities can be

profitable or unprofitable. The accounting investment under construction or
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reconstruction differs, because it considers Construction and Borrowing costs instead
Costs for maintenance.

There are problems in the topic of investment property fair value model:

1) the software for investment property fair value model absents;

2) the unified measurement system for investment property fair value absents.
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Abstract. The main direction of the taxation of e-commerce is the legal regulation of the
market of electronic services. The main problem with taxation of profit tax and value added tax are
allocated in the article. The actions and operations on the Internet are classified based on the concept
of electronic services. The problem of tax competition between different countries is considered.

Keywords: e-commerce, tax control, profits tax, value added tax, tax competition

AHHOTaI[I/ISl. OCHOBHBIM HaIllpaBJICHUEM HaAJI0T000I0KEHUS 3HeKTpOHHOI>'I KOMMCPpIUU
SABJIICTCA IMPABOBOC PETryJIMPOBAHUC PBIHKA 3JICKTPOHHBIX YCIYT. BI:II[GJ'IGHBI TJIaBHBIC HpO6J’IeMLI
pu 00JIO)KEHHUH HAJIora Ha HpI/I6BIJ'IL 1 HaJIoTra Ha I[O6aBJ'IeHHy1-O cTouMocThb. Ha ocHOBaHNM ITOHSATHS
AJIEKTPOHHBIX YCIYT KJIacCH(PUIIMPOBAHBI JEHCTBUA U orepanuu B cetu MHTepHeT. Paccmorpena
npo6neMa HaJIOTOBOM KOHKYPCHIIMU PA3JIMYHBIX CTPAH.

KutroueBble ciioBa: 3J1€KTpOHHAs KOMMEPIIMS, HAJOTOBBIM KOHTPOJIb, HAJOI Ha HPHUOBLIb,
HaJIOT Ha I[O6aBJ'IeHHy1-O CTOUMOCTD, HAJIOTOBAsA KOHKYPCHIIUA

B Hacrosmee BpeMst KomMepLus IocpeacTBoM MHTepHeTa, nHaye Ha3blBaeMast
AJIEKTPOHHOM KOMMEpPIMEH, HAUMHAET CO3/1aBaTh Bce 00sIee CEPbe3HYI0 KOHKYPEHIIUIO
TPaAUIIMOHHOMY  OHW3HECY. Bo-niepBbix, MHTEpHET TMO3BOJSAET NPEOAOJIETH
MPOCTPAHCTBEHHBIE Oapbephl - MOKYMAaTeId M MPOJAABIBI Pa3HBIX CTPaH MOJIYUHIN

BO3MOXHOCTb JICTKO HaXOAWThb JpYyr Jpyra MW 3aKI04aTb CICIIKH. BO-BTOpLIX,
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Bcemupnass CeTh MO3BOJNSIET CHIBHO COKPAaTUTh BPEMEHHBIC 3aTpaThl CyOBHEKTOB
pPBIHKA Ha MOUCK KOHTPAreHTOB M HEOOXOAMMBIX TOBapoB - MHTepHeT nocTyren 24
yaca B CyTKH, CIIEIOBATEIbHO, U PEKJIaMa, U AJEKTPOHHBIC Mara3uHbl TAKKE MOTYT
GbyHKIMOHUPOBATh 0€3 MepephiBOB. B-TpeThbux, UHTEpHET MOXKET BBITOIHITH POJIb
KaHaJla JOCTaBKH OTPECICHHBIX TOBAPOB, IOCTYMHBIX B IIUPPOBOM BHUJE, HATIPUMED
uH(DOpMAIUK, MPOTPAMMHOTO OOCCTICUCHHsI, ayJau0- W BHUACOMATEPUATIOB, KHUT.
Kpome Toro, coBpeMeHHbIE TEXHOJIOTHUHU MO3BOJISIOT MEPEAABATh ICHEKHBIE CPEJICTBA
C TMOMOUIBIO AJEKTPOHHBIX IJIATEKHBIX CHUCTEM, KOTOpbie (DYHKIMOHUPYIOT 4epes
Nutepuet. B 3TOM cilydae 1 10cTaBKa TOBapOB, U UX OIJIaTa MPOUCXOST MPAKTUUECKU
MTHOBEHHO, @ 00XOJUTCS 3TO CYObEKTaM PhIHKA 3HAYUTENIHHO JICHIEBIIE, YEM JIOCTaBKa
U OIljIaTa TPAAUIIMOHHBIMU criocobamu. Crie1oBaTenbHO, TOHKEHHE 3aTpaT Ha MOUCK
KOHTPAreHTOB U JOCTABKY TOBapa MOpPOXkKAAET UeTBEPTOE MpeuMyIiecTBo HTepHeTa -
CYIIECTBEHHOE YMEHBIICHUE CTOMMOCTH TpaH3akKui. Elle OauH Ba)KHBIA IUIIOC
BeJieHUs1 Ou3Heca uepe3 HTEpHET - 3TO OTCYTCTBUE HEOOXOIUMOCTH MPUBJICUCHUS
00JIBIIIOr0 0OOPOTHOIO KanuTana.
OO0beM BHYTPEHHETO phIHKA 3JIEKTpOHHOUM KoMMmepiuu B Poccuun B 2015
r. goctur 650 miupa. pyoseit. B pyOiaeBoM BhIpak€HUHM PHIHOK BhIpoc Ha 16% 1o
cpaBHenuio ¢ 2014 r. B tom uucne Boipyuka oT B2C cocraBuna 806 mupa. py0. [1]
B cBs3u ¢ 3TUM BaXXHYIO pOJIb HAUMHACT UrpaTh MPABOBOE PETryJIUPOBAHUE
AIEKTPOHHON KoMMepHuu. [Ipu 3TOM y rocy1apcTB BO3HUKAET MHOKECTBO MPOOJIeEM,
CBSI3aHHBIX, B TNIEPBYI0 OYEpEdb, C OTCYTCTBUEM 3aKOHOJIATEJIbHBIX HOPM,
MO3BOJISIOIIMX YYECTh CIEHU(UKY FIEKTPOHHOIO OM3HECA: CBA3AHHbBIE C 3aIUTON aB-
TOpCcKuX TpaB B VHTepHere, cyaeOHON 3alUTON CIENOK, 3aKJIIOUYCHHBIX Yepes
Bcemupnyto Ceth, mpo0seMbl HaIOTOOOJOKEHUS DJIEKTPOHHOM Kommeprmu. Ha
CETOJIHSIIHUHN JIeHb OOJIBIIMHCTBO CTPAH CAMOCTOSITEIFHO 3aHUMAIOTCS pa3paboTKOM
3aKOHOJIATEIBCTBA ISl HAJIOTOOOJIOKEHHST DJICKTPOHHOW KOMMEpPIIMH, HO TOKa

0O0JBIIOTO pe3ysbTaTa 3TO HE JaeT, MOCKOJIbKYy MHTepHeT sBiserca Oa3oi A
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MEXAYHApOAHOH  TOProBiau, i 3(G(GEKTUBHOTO  PEryJUpOBaHUS  KOTOPOH
HE0OXO0IUMBbI MEXTYHAPOIHbIC TIPABUIIA.

[lepBble TOMBITKM HA4aTh PEIIEHHE BOMPOCAa HAJIOTO00OI0KEHUs
AIIEKTPOHHOM KOMMEPIMHU OBUIM TPEINnpHHSTH yke B 1996 romy: MunHHCTEpCTBO
¢unancoB CIIA npunsio nokymeHT «30paHHbIe BHIBOJBI U3 HAJIOTOBOW MOJUTHKU
MupoBoi sexTpoHHOU TOoproBiam» (Selected Tax Policy Implications of Global
Electronic Commerce). [2]

CornacHo HCCIEeIOBaHUIO, MPOBEICHHOMY T€XacCCKUM YHUBEPCHTETOM,
noiist Uatepueta B sxoHomuke CIIA pocia B 2005 — 2007 rr. ¢ Temnom 174% (Temibl
pocta BajoBoro BHyTpeHHero npoaykra CILIA B atot nepuon — 2,8%), mpudem, TPeTh
ATOr0 pocTa MPUXOAUJIAch Ha JIEKTPOHHYI0 Kommepuuto. Oomas no3uuust CLIA B
OTHOUIEHUU HAJIOTOBOI'O PEryJIMPOBAaHUS JIIEKTPOHHOM KOMMEPIIMM COCTOUT B
MaKCUMaJIbHOM OCBOOOXIeHUU MHTEpHETa OT CrielIMaIbHBIX HAJIOTOB U TAMO>KEHHBIX
TapudoB, K AJIEKTPOHHOW KOMMEPIHMH HEOOXOAMMO MPUMEHSTH T€ K€ MPUHIUIIBI
HAJIOr0O0JI0KEHUA, YTO U K TPAJAULMOHHON KOMMEpPIMH, U MpUCIOCcadIuBaTh K €€
PETYJIMPOBAHUIO YKE CYIIECTBYIOIINE HOPMbI, 2 HE CO3/1aBaTh HOBbBIE CIIECIUAJIbHbBIC
3aKOHBI.

21 oxts6ps 1998 1. Konrpecc mpunsit «3akon o cBobose MuTepuera ot
HasoroB» B KadecTBe M. XI m XII «3akoHa 0 pa3nuyHBIX KOHCOJUAWPOBAHHBIX H
YpE3BBIYAHBIX JIOMOJIHUTEILHBIX acCUTHOBaHUAX» oT 1999 r. (P.L. 105-277, 112Stat
2681). B uncne nonoxeHui 3TOro 3aKkoHa — TPEXJIETHUN MOPATOPUA HA BOZMOKHOCTD
B3MMAaHMS OMPEICNICHHBIX HAJIOTOB Ha CeTh MHTEpHET mpaBUTENbCTBAMU INTATOB U
MECTHBIMH BJIACTSIMU; 3alPEeT HAJIOTOB HA AOCTYI B MIHTEpHET, €ClIu TaKO! HaJIOT HE
OBLIT BBEICH BOOOIIE M HE UCTIONHSIICS pakTudecku 10 1 okTa0ps 1998 r.; yupexnenue
KoncyneratuBHoi komuccuu 1o aektpoHHoi kommepiuu (KKDK), koTopast MmoxeT
BHOCHUTH B KoHIrpecc pekoMeHaa1nu 1o Hajaoroo010KeHUIO JIEKTPOHHON KOMMEPILIMU

B Coenunennbix IllTatax u 3a pyOexoM; MNPOTHUBOJIEUCTBYET HOPMATUBHBIM,
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Tapu(HBIM H HaJIOTOBBIM Oaphepam JJIsl MEXKTyHaPOIHOM SJIEKTPOHHOW KOMMEPITUHU U
npemiaraer [lpe3uaeHTy 100MBaThCS MEXKIYHAPOIHBIX COIVIAICHUH 00 MX OTMEHE
(momonHUTENbHYI0 HHGOpPMALMID MOXHO TonyduTh u3 gokiaaga CRS Report
RL30667,Internet Tax Legislation: Distinguishing Issues).
EC noaaepxan BpeMEHHBIN MOpPaTOpPUi HA MUPOBBIE HAJIOTH Ha AJIEKTPOHHYIO
KOMMEPIIMIO M BBICTYIIAET 3a TO, YTOOBI CJIeIaTh 3TOT MOPATOPUI TTOCTOSTHHBIM. [4]
[Ipyn 00yI0KEHUU HAJIOTOM Ha MPHUOBLIL KOPIIOPAIMA TJIABHOW MPOOIEMOM
AJIEKTPOHHON KOMMEPIIMHA CTAHOBUTCS BOMPOC HAIMYMS WJIM OTCYTCTBUS IMTOCTOSHHOTO
MPEJICTABUTENBCTBA. B  TpagWIIMOHHOM KOMMEpPLHMH TOJA TOCTOSSHHBIM MpPEJ-
CTaBHTEJILCTBOM IOpa3zyMeBaeTCs O(PHC MIM HHOE TTOCTOSTHHOE MECTO JISITEIIbHOCTH
KOMIIAaHMH, a TakKXKe TaK Ha3bIBAEMbI 3aBUCHUMBIM areHT (JUIO-PE3UJICHT,
3aKJII0YaroIIee CACIKA OT UMEHH JIaHHOM KoMmmaHuM). [loyroe BpeMs 1uia JUCKyccus,
SIBJISIETCS JIU CEPBEP, Ha KOTOPOM HaXOJAUTCS BeO-CTpaHUIIA - CPEJICTBOM 3JIEKTPOHHOU
KOMMEPIIMHU, TTOCTOSIHHBIM TpeacTaBuTeNbcTBOM. Bompoc Obut pemien B 2000 roay
O3CP B nonpaskax k «KoMMeHTapusiM K MOAEIbHON HaNOroBoi KoHBeHIUH OO CPy,
COTJIACHO KOTOPBIM caMo To cebe (pu3niecKkoe HaxoxkaeHue BeO-caiiTa Ha cepBepe He
BEJIET K 00pa30BaHUIO B CTpaHeE, IJIe 3TOT cepBep (PU3NUECKU HAXOAUTCS, TOCTOSIHHOTO
MPEJCTaBUTEIBCTBA KOMITAHUY - BiIajeNblia caita. Takxke OBLIO YCTAaHOBJICHO, YTO
OpraHu3allysi, MPeJOCTaBIISIONIAs YCIYTH BeO-XOCTUHTA JIJIsl AJICKTPOHHOTO MarasuHa,
HE SIBJISICTCS] 3aBUCUMBIM ar€HTOM BJIaJIe)Iblla Mara3uHa, Tak Kak HE 3aKJII04YaeT CICIO0K
oT ero mMmeHH. Ho ecnu B cTpaHe HaxXOJUTCS HE MPOCTO BeO-caiT, a eme u
crenuainu3upoBaHHoe  o0opydoBaHue  (MPOrpaMMHO-aNNapaTHbIdi  KOMIUIEKC),
oOcy>KUBaroIIee dJIEKTPOHHBIA Mara3uH, MOCTOSIHHOE TPE/ICTABUTEIIHCTBO BO3HUKAET
(maxxe ecu 3T0 000PyAOBaHUE TIOJHOCTHIO AaBTOMATHU3UPOBAHO), TAK KaK Y KOMITAHUU
MOSIBJISIETCSL MOCTOSIHHOE MecTo AesitenbHOocTU. [lo3unus ODCP Oblna BocmpuHsTa

CIIA u Espometickum Corozom. [3]
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Bropoii mpo6iieMoii A1 B3MMaHus Hajora Ha MPUObLIb SIBJISIETCS YCTaHOBIICHHE
xapakrepa naoxona. Ecim B pe3ynbTaTe CHEJIKU IMOKYNATellb IOJIYy4YaeT IIpaBo
UCIIOJIb30BaTh TOBAP TOJIBKO sl COOCTBEHHBIX HYK]I, MPOAABEL] JOJKEH YIUIATUTh C
CYMMBI MPOAAKH HAJIOT Ha JOXOJ, a €clii OblUIa OCYIIECTBJIEHA NIepe1ada MpoIyKTa C
BO3MOKHOCTBIO €r0 JaJbHEHUIIEr0o KOMMEpPYECKOTO PacHpOCTPAHEHUS - JI0XOJ OT
CHCNKH OyneT KBAMM(PUIIMPOBAH KaK POSUITH, W HAJIOT C MPOAaBIA JOJDKHA OyIeT
YAEpKaTh CTOPOHA, BBIIUIAYMBAIOIIAS TAKOM TOXOJ, TO €CTh IOKYIIATENb. bOIbIIyIO
pOJIb B ONPEACIICHUU XapakTepa I0XO0Ja OT AJIEKTPOHHBIX CHEJIOK ChIFpand OTYET
TexHnuecko KOHCYJBTaTUBHOW TPYyHIbl MO KBaIM(PHUKAUUU J0X0J0B «Bompocsl
KBaJIM()UKALIMY HOPM HAJIOTOBBIX COTJIAIICHUN, BOZHUKAIOIINE B CPEepe IJIEKTPOHHOU
KoMMepuun». CoriiacHO JaHHOMY OTHYETY, U3 28 BUJOB JIEKTPOHHBIX CAEIIOK OIjlaTa
TOJIBKO 32 TP MPU3HAETCS POSIITH, @ BCE OCTaJIbHbIE KBAIM(DPHUIIMPOBAHBI KAK TPUObLIb,
oOjaraemasi HAJIOTOM Ha JJOXO[I.

KoceennbiM Hanorom, npumeHsemMbiM B cTpaHax EBpomnerickoro Corosa,
SABJISIETCA Hajor Ha go0aBieHHyto ctoumocTth (ganee - HIC). B mae 2002 rona Obina
npunsTa qupektrBa EC, cormacHo koTopo# mpasuiia HainorooOnoxkenus HJC yemyr,
MIPENOCTABISEMBIX C IIOMOLIBIO DJJIEKTPOHHBIX CPEICTB CBA3H, JEHCTBYIOT CO
3HAYNUTEIBHBIMU H3MEHEHUsMH. Bo-nepBbIX, BCA MNPOAYKLMS, peanuszyemas C
MOMOILBIO AJIEKTPOHHBIX CPEJICTB CBA3M, OblIa MPUPABHEHA IO IOPUIUYECKOMY
CTaTycy K yciIyraM H €€ HaJorooOJOKE€HHWE Temnepb MPOUCXOJUT IO
MECTOHAXO0XACHUIO MOKYyIaress. Bo-BTOPBIX, €BpONENCKHE POAABLbI, PEATN3YOIIHE
ANIEKTPOHHBIE TOBapbl 3a mnpexaensl EC, Hajmor Ha [100aBJIEHHYIO CTOMMOCTb
yIladyuBaTh He 00s3aHbl, a MHOCTpaHHbIe MIHTEpHET - KOMMEPCAHThI, PeaTu3yIOIIe
Takue ToBaphel B cTpaHax EC, HanpoTtus, nomkusl mnatute HJC.

B poccuiickoM 3aKOHOIATENBCTBE ONPEAETIEHNE JIEKTPOHHON KOMMEPLIMH ITOKa
HE 3aKpeIrvieHO, XOTS caM TEPMHMH HEOJHOKPATHO YMOTPeOJsuics B O(PHUIIMATIbHBIX

JOKYMEHTaX KaK <«OJEKTPOHHBIM OKYMEHT», «IJIEKTpPOHHas (opMma CAEIKN»,
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«QJIEKTPOHHAs IOANMUCH», <«OJIEKTPOHHBIE pacueTbl». JlaHHBIE IOPUIUYECKHE
KOHCTPYKI[MM HCIIOJIB3YIOTCS IPEUMMYIIECTBEHHO B IIOJ3aKOHHBIX aKTax. bosbmmas
4acTh OTHOLIECHUN MEXIY YYaCTHUKAMM DJIEKTPOHHOW TOPIOBJIM HE PETYJIHUPYETCs
CIIEHMAIBHBIMM, 4IPECOBAHHBIMU UM 3aKOHAMH WJIM WHBIMU UCTOYHUKAMHU IIPABA.

Bo-nepBbiX, HE OBLIO ONpEAENIEHUs TOr0, YTO CYUTATh AJIEKTPOHHBIMHU
yCIIyTraMH.

Bo-BTOpBIX, BO3HUKaIM BONPOCHI O TOM, YTO CUHMTATh MECTOM pPEaTUu3aLMHU
HOJOOHBIX YCIYT B HEKOTOPBIX CIIOPHBIX CIydasX.

B-TpeTpux, o cyTH, He OBLJIO MEXaHU3Ma yAEpKaHUS HAJIOora ¢ MHOCTPAHHBIX
MOCTaBIIMKOB, HE MMEIOMIHUX 000COOJEHHBIX MOJpa3zesieHuil Ha Tteppuropun PO,
€CJIM MOKYTIaTeNb YCIyT — (PU3UUECKOe JUILIO.

®enepanbhbiil 3aK0H OT 03.07.16 1. Ne 244-D3 ¢ 2017 r BBOAUT HOBOE MOHSATHE
—  DJICKTPOHHBIE yCIyrd - OKa3aHWe YyCIyr 4epe3 HH(pOpMalMOHHO-
TEJIEKOMMYHUKAIIMOHHYIO C€Th, B TOM  4HCI€ 4Yepe3  HHPOPMALMOHHO-
TEJIEKOMMYHUKAIMOHHYIO Ce€Th 'MHTEpHET" aBTOMATU3MPOBAHHO C MCIOJIB30BAHUEM
MH(OPMALIMOHHBIX TEXHOJIOTHI.

[lox 2JEKTPOHHBIMH YCIyraMHd IIOHMMAEeTCS IMIUPOKUA KpYyr AEHCTBUM M
onepaiuil B cetn «MIHTEpHET», MepeUeHb KOTOPBIX MPUBEAEH B HOBOU cTaThe 174.2

HK P® (tabnuma 1).
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Tabmuma 1

Knaccudukanus 37eKTpOHHBIX YCIYT B ceTu «HTepHEeT»

JeiicTBus u Conepxanue
oreparuu
[Ipenocrasie- — Ha WCIOJB30BaHME IMPOTPaMM VISl DJIEKTPOHHBIX BBIYMCIUTEIBHBIX MAllMH (BKIHOYas
HUE TpaB KOMITBIOTEPHBIE UI'PBI), 6a3 JaHHBIX Yepe3 ceTh "MIHTepHeT", B TOM YHCIIe TyTeM IPEeI0CTaBICHUS

YIAJICHHOT'O TOCTYIa K HUM, BKJII0Yasi OOHOBJICHUS K HUM U JJONIOJIHUTENbHBIE (PyHKIMOHAIIBHbIC
BO3MOKHOCTH;

— Ha HCIIOJb30BAaHME DJICKTPOHHBIX KHUT (W3JAHUI) M IPYrHX DJIEKTPOHHBIX MyOIHKauui,
WHPOPMALMOHHBIX, 00Pa30BaTEIHHBIX MAaTEPUANIOB, TpapHUECKUX H300pakeHUH, My3bIKATEHBIX
NPOU3BECHUH C TEKCTOM WIM 0e3 TEKCTa, ayIHOBU3YaJIbHBIX IPOU3BENCHHH depe3 ceTh
"UuTepHeT", B TOM YHCIIE IyTEM NIPEAOCTaBICHUS YIAJICHHOTO JOCTYyIa K HAM U IPOCMOTpa
WM IPOCTYITNBaHUs dyepe3 ceTh "MHTepHer";

Oxkazanue yciyr

— 1o pekiname B cetd "HHTepHET", B TOM 4YHCIIE C HCIOJB30BAHUEM HpOrpaMMm IJis
AJIEKTPOHHBIX BBIYMCIUTENBHBIX MAlIMH U 0a3 JaHHBIX, QYHKIIMOHUPYIOUIUX B ceTH "MHTepHeT",
a TaKoKe MpeIoCTaBIeHNe PEeKJIaMHOM miomaan (mpocTpancTBa) B cetu "MHTEpHET";

— IO pa3MEUICHHIO NPeJUIoKeHUH 0 IpHoOpeTeHnH (peanu3annm) ToBapoB (pador, yciyr),
HMYIIECTBEHHBIX MpaB B ceTu "MHTepHeT";

— MO0 MNpPEJOCTAaBICHHI0O TEXHWYECKHX, OPraHMW3allMOHHBIX, WH(QOPMAIMOHHBIX M HHBIX
BO3MOXKHOCTEH, OCYIIIECTBIISIEMBIX C HCIIOJIb30BaHIEM HH(POPMAIIOHHBIX TEXHOIOTHH U CHCTEM,
JUISL yCTAaHOBJICHMS KOHTaKTOB M 3aKJIIOYCHHUS CHENOK MEXKAY NPOJAaBIAMHM M TIOKYHaTeJIMH
(BKiIIOUAs TPEIOCTAaBICHUE TOPTOBOHM IUTOIMAAKH, (QyHKIMOHUpYomeil B cetn "MHTepHET" B
PEeKHME PEeaTbHOTO BPEMEHH, Ha KOTOPOH MOTeHINAIbHbIE MTOKYIIATEN! MPEJIaraloT CBOO LIEHY
MIOCPEACTBOM aBTOMAaTHU3MPOBAHHOW IIPOIEAYPhl M CTOPOHBI M3BEIIAIOTCA O IPOJAXKE ITyTeM
OTIPABJIIEMOTO aBTOMAaTHYECKH CO3[aBaEMOTO COOOIIECHHS);

— 1o olecrieueHHI0 U (WIN) MOJAEPKAHUIO KOMMEPUECKOTO MM JIMYHOTO MPUCYTCTBUS B
cetu "MHTepHeT", MO AEPIKKA INEKTPOHHBIX PECYPCOB MONb30BaTeNeil (caliToB U (MiIK) CTpaHHIL
caiitoB B cetn "VHTepHer"), obecrmedeHue AOCTyna K HHUM JPYTHX HOJIB30BaTelieil CeTH,
NPEeI0CTaBIICHHE M0JIb30BATENSIM BO3MOXKHOCTH UX MOAU(DUKALINY;

— TpenoCTaBJIECHUE JOMEHHBIX HMEH, OKa3aHHUE YCIyT XOCTHHIa;

— II0 aIMUHHACTPUPOBAHHUIO WH(POPMAIIMOHHBIX CUCTEM, CAiTOB B ceTH "MHTepHET";

— 10 XpaHEHHIO ¥ 00paboTKe MH(pOPMAUUH NPH YCIOBHH, YTO JIUIO, NIPEACTaBHUBIIEE 3TY
nHPOPMAINIO, IMEET K Hell noctym yepe3 cets "UuTepHeT";

— 0 TPEIOCTABICHUIO B PEXHMME PEAJbHOIO BPEMEHH BBIYMCIMTEIBHON MOIIHOCTH IS
pa3merieHns MHGOPMAILMK B MHPOPMAIIMOHHON CHCTEME;

— 10 TOWCKY W (WIM) TpPEACTaBICHUIO 3aKa3unky WHPOPMAIMM O MOTEHIHMAIBHBIX
MOKYTIaTeIIsIX;

— IO MIPEIOCTABJICHHUIO JIOCTYTA K TIOMCKOBLIM cucTeMaM B ceTr "MHTepHeT";

— TI0 BEJIEHUIO CTATUCTUKH Ha caiiTax B ceTu "HMHTepHeT".

— IO TOMCKY aBTOMATHU3UPOBAHHBIX JaHHBIX, OCYIIECTBIIEMBIX aBTOMAaTHUECKUM CIIOCOO0OM
yepe3 ceTh "MHTepHET" IpU BBOJE AAHHBIX MOKYMaTeJIeM yCIyrH, UX 0TOOPY U COPTHUPOBKE IO
3ampocaM, NPEOCTAaBICHUIO YKa3aHHBIX JAHHBIX I0Jb30BATesIM dYepe3 WH(POPMalOHHO-
TEJICKOMMYHHUKAIIMOHHbIE CEeTH (B YaCTHOCTH, CBOJKH (hOHIOBOI OMpXKH B pEeKHMME PeanbHOro
BPEMEHH, OCYIIECTBICHHE B PEKHME PEabHOTO BPEMEHH aBTOMAaTU3MPOBAHHOTO IIEPEBOA);

— UHBIE YCIIyTH, OKa3blBaeMble d4epe3 IHTepHeT uIM MHblIE aBTOMATH3UPOBAHHEIE
aHAJIOTHYHbBIE CETU

Hctounuk: [1]
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JlaHHBIN MEpeuYeHb HE SIBISIETCS 3aKPBITHIM, CJIEIOBATEIbHO, UHBIE YCIYTH,
OKa3bIBacMbI€ uepe3 MIHTEpHET WM MHBIE ABTOMATU3UPOBAHHBIE AHAJIOTUYHBIE CETH,
TaK)ke MOTYT OBITh KBAJTU(UIUPOBAHBI KaK AJIEKTPOHHBIE YCIYTH.

Peanuzanust 37IeKTPOHHBIX YCIYT B COOTBETCTBUM C BBEJICHHBIMU TPaBUIIAMU
(moam. 1 m. 1 ct. 148 HK P®) obnaraercs HJIC mo mecTy HaXOXKIeHUsI MOKYMaTes
(ropuguueckue W Qunmdeckue auia). Takum o0pa3om, TEPPUTOPHUS POCCUNCKON
opraHu3anui He OyJeT MpPU3HABAThCA MECTOM peau3allMi 3JIEKTPOHHBIX YCIYT,
OKa3bIBAEMBIX POCCUICKHUMHU KOMIAHUSMHU B aJpeC MHOCTPAHHBIX MOKymnarteneu. B
TOXE BpeMsl, peanu3alus TaKuX YCIyr HWHOCTPAHHBIMU KOMIIAHUSIMHU, HE
3aperucTpUPOBAHHBIMU Ha Tepputopun P®, poccuiickuMm mnokynaTenasiM Oyjaer
obnararbcsi HJIC 6e3 mnpaBa nHanoroBoro Bblueta HJIC, npenbsiBieHHOTO UM
MOCTaBIIMKAMU TOBapOB, PabOT, YCIYT.

B Teuenue 30 nHell mocie BCTYIUIEHUS B CHIIYy 3aKOHA MHOCTPAHHBIC JIMIIA,
MO A0IINE O]l HOBBIE HOPMBI, IOJKHBI IOJIaTh 3asBJICHUE O OCTAHOBKE HA YYET
B HayjoroBoM oprane. [1] Kak moctaHoBka Ha yd4eT, TaKk ¥ B3aUMOJICHCTBHE C
WHOCTPAaHHBIMUA KOMITAHUSIMHU OYJIET OCYIIECTBIISITHCS B AJIEKTPOHHOU (hopme uepes
JUYHBIN KaOWHET Hajorormarenbiirka. COOTBETCTBYIOIINE M3MEHEHUS BHECEHBI B
cratbu 11.2, 23, 31, 83 uvactu neppoit HK P®.

Takue WHOCTpaHHBIE KOMIAHUW HE OO0s3aHbl COCTABJISATH cUeTa-(aKTyphl,
BECTH KHUTH MOKYIOK, KHUTH MPOJaXK, KypHAJl yUeTa MOJYyUYCHHBIX U BHICTABJICHHBIX
cuetoB-(hakTyp B yactu okazanus IT-ycayr. Ho camu OynyT UCUMCIATH MO CTaBKe
15,25 nmpouenTa HaJOr U 10 25-TO 4YHCHa, CIAEAYIOLIETO 3a MCTEKIIUM HAJIOTOBBIM
MepuoIoM, ymiadyuBath ero B Owomker PD. Onum 00s3aHBI Takke MPEIOCTABUTH
JEKJIapallui B TE€ € CPOKH, YTO W POCCUMCKHE HajoromiaTeabluku. Eciam
WHOCTpaHHAasi KOMIIaHMUsI HE 3aXOoueT JeHCTBOBATh caMa, TO MOXET padoTaTh uepes
MOCPETHUKOB M areHTOB, KOTOpbIE OYIyT BBICTyNaTh IO OOIMMM MpaBUiiaM Kak

HaJIOI'OBBLIC arCHTHI.
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Ecniu  ¢usmueckoe nmimo —  MOKymareiab  YCAYr HE  SIBJSIETCS
OPEANPUHUMATEIIEM, TO €r0 MECTO YKUTEIbCTBA HE €IUHCTBEHHBIA KPUTEPUN IS
ONpPENEICHUSI MECTa peANU3alu SJIEKTPOHHBIX yciayr. Ilo HOBBIM IpaBHIIaM
CUMTAETCA, YTO TAKOE JULO OCYIIECTBISAET NEITENBHOCTh Ha Teppuropun PO, ecinu
co0roaeTcs XoTs Obl OJTHO YCIIOBUE:!

— MECTO KUTENbCTBA NoKynarens — PO;

— oIrulaTa MpoOBOJUTCA Yepe3 OAHK WM ONepaTopa 3JIEKTPOHHBIX JTEHEKHBIX
CpPEIICTB, KOTOPbIM HaxoauTcs B PO;

— CETEBOM aJpec NMOKyIaTeNs 3apeTUCTPUPOBaH B PD;

— MEXAYHapOAHbIN KOJI CTpaHbl TeIe(HOHHOTO HOMEPA, UCIIOJIb3YyEMOTO IS
NpUOOpPETEHNUs WK OIIaThl yCIyT, pucBoeH PO.

Takum oOpa3zoM, Moj HaJOrooOJO0KEHHWE MOANALYT U T€ YCIYTH, KOTOpPbIE
OyayT mnpuoOperaTtbcs pocCHUsiHAaMH 3a pyOekoM, €clid oIulaTa Mpoiier uepes
poccuiickuii OaHK.

B nenax HanorooOnoxeHuss npuObUIM MO AeWcTBYOmMM B PO mpasuiam y
WHOCTPAaHHONM KOMIIAaHUM IIOCTOSIHHOE TIPEICTaBUTENIbCTBO M3-3a IPOJAXH Ha
TeppuTOpuH PD 3IEKTPOHHBIX YCIYT HE BO3HUKAET.

Baxnas mnpoOnema, cCBsi3aHHas C  HaJOrooOJIO)KEHHEM  BJIEKTPOHHOM
KOMMEPIIMH, KACAETCS HAJOTOBOM KOHKYPEHIIMM PA3HBIX CTPaH. DJIEKTPOHHAS TOpP-
TOBJISI M3HAYAJIbBHO MMEET MEXIYHapOAHBIM XapakTep W o0Jjiazaer ropasiao Oosee
BBICOKOM MOOMIBHOCTBIO, YeM OOBIYHBIM OM3HEC, YTO IMO3BOJISICT KOMIIAHUSM B CITydac
YKECTOUEHUSI HAJIOTOBOTO PEXMMA CTPAHOM MX PE3UIACHTCTBA JOCTATOYHO JIETKO
M3MEHUTH HAJIOTOBYIO IOPUCIUKINIO. TakuM 00pa3oM, MOXKET CIOXKHUTHCS CUTYyallUs,
YTO CTpaHa, MPEJOCTaBisioNIas Haubosiee JbIOTHBIE YCIOBHUS HAJIOTOOOIOXKEHHUS,
MOJIYYUT JIbBUHYIO JIOJIF0 MUPOBOM HAJIOroBOM 0a3bl. BO3MOXKHBIM pellieHneM JaHHOU
npo0JieMbl ABIIAETCSA YHU(DUKAIMS HAJOTOBOIO 3aKOHOJATENbCTBA, KOTOpas JOJDKHA

TaK)Xe CIIOCOOCTBOBATH PEIICHUIO MPOOJIEMbl HAJIOTOBOTO KOHTPOJISl. 3HAYUTEIbHBIC
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pasimansa B 3aKOHOJaTCJIIbCTBEC Pa3HBIX CTpaH TOJIBKO CHOCO6CTBYIOT

3JIOYHOTp€6JI€HI/ISIM N YKIIOHCHHIO OT YILJIAaThI HAJIOT'OB.
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Kadenpa Teopun GUHAHCOB, KPEIUTa U HAIOTOOOIOKEHUS
Bourorpanckuii rocy1apcTBEHHbIM YHUBEPCUTET,
r. Boarorpazn

Abstract. Background - to open the main problems and to reveal the prospects of program
and target development of agrarian business in modern Russia.

Methods. Realization of the dialectic principles of research within system and evolutionary
approaches became a methodological basis of the solution of the tasks set by authors; creative
synthesis of general scientific and specific methods of research is used: subject and object, structurally
functional, comparative and other types of the analysis, and also method of expert evaluations.

Result. In the conditions of action of the external economic sanctions, response Russian
countersanctions and a course of Russia towards large-scale import substitution it is necessary to stir
up activities for formation of conditions for modernization of agrarian production technologies,
providing high-quality information and analytical services, professional development of shots for the
village, to increase in the areas for already working businessmen in the sphere of agrobusiness.

Conclusions. Such measures as restoration and high-quality improvement of public pastures
and haymakings for cattle of personal subsidiary farms, development of rural cooperation in
collecting, temporary storage, processing, formation of parties and sales of products of personal and
country farms; development of infrastructure and logistic providing the village, will allow to create a
condition for the competitive and balanced development of agrarian business.

Keywords: agriculture, agrarian business, personal subsidiary farms, country (farmer) farms,
food security, state support, state programs, regulation, target financing, development, efficiency

AnHoTauus. L{enb — packpbITh OCHOBHBIE MPOOJIEMBI U BBISIBUTH IEPCIEKTHBBI TIPOTPAMMHO-
LIEJIEBOT0 Pa3BUTHSI arpapHOro MpeaIpuHIMAaTEeNbCTBA B COBpeMeHHOM Poccun.

Meron. MeTon0JI0OrM4ecKO OCHOBOM pEUICHUs ITOCTaBJICHHBIX aBTOpaMHu 3aj1ad CTajla
peann3anys JUAJEKTUYECKUX TPUHLIUIIOB MCCIEA0BAaHNs B paMKax CUCTEMHOTO M JBOJIIOLIMOHHOTO
MO/IXOJIOB; MCMOJb30BaH KpPEAaTUBHBIM CHHTE3 OOLIEHAYYHBIX M CHEeHU(UUYECKUX METOJI0B
UCCIIEIOBaHMS: CYObEKTHO-O00BEKTHBIN, CTPYKTYPHO-()YHKIIMOHAJIbHBIN, KOMITAPATUBHBIA U Ipyrue
BU/IbI aHAJIN3a, a TAKKE METOJ SKCIIEPTHBIX OLIEHOK.

Pe3ynbrar. B yciaoBusaX NeHCTBUS BHEIITHEOKOHOMHYECKUX CAHKIIMN, OTBETHBIX POCCUMCKHUX
KOHTPCAaHKIMH U Kypca Poccun Ha MacmTrabHOEe HMITOpTO3aMelIeHHe HE00X0JMMO aKTHUBU3UPOBATh
JeSITeNbHOCTh M0 (OPMHUPOBAHUIO YCIOBMH Ui MOJAEPHM3ALMU arpapHbIX MPOM3BOJICTBEHHBIX
TEXHOJIOTUH,  TNPEJOCTaBICHUIO  KAaueCTBEHHBIX  MH(OPMALMOHHO-aHAIUTUYECKUX  YCIYT,
MOBBIIIEHUIO KBaJU(UKAIMM KaJpOB JJIs Cella, YBEIMUEHHUIO IUIOMIAZed I yxe paboTarommx
npeAnpUHUMAaTeNel B cepe arpoOu3Heca.

BeiBogpsl. Takue Mepbl, Kak BOCCTAHOBJIEHHE M Kauy€CTBEHHOE YITYYIIEHHE OOIIECTBEHHBIX
MacTOUII U CEHOKOCOB Il CKOTa JIMYHBIX MOJICOOHBIX XO3SIMCTB, pa3BUTHE CEIbCKOM Koomepaluu
no cOopy, BpPEeMEHHOMY XpaHEHMIO, IepepaboTke, (HOPMUPOBAHHIO MAPTUH U peanu3aluu
MPOAYKIMHM JMYHBIX M KPECThSHCKUX (epMEpCKUX XO34WCTB; pPa3BUTHE HHEOPACTPYKTYphl U
JIOTHCTUYECKOTO oOOecledyeHns cena, MO3BOJAT CO37aTh YCIOBHE Ui KOHKYPEHTHOTO H
cOamaHCUPOBAHHOTO Pa3BUTHS arpapHOro MpealpUHIMATEIbCTBA.

KiroueBble cJi0Ba: CEIbCKOE XO3SMCTBO, arpapHo€ NpPeIIpPUHUMATEIbCTBO, JINYHBIE
MOJCOOHBIE  XO3siCTBa,  KpecThbsiHCKHE  ((epmepckue)  XO034icTBa,  MPOJIOBOJILCTBEHHAS
0€30IacHOCTb, TOCYIAapCTBEHHAs MOJAECPKKA, TOCYNapCTBEHHBIE IPOrPaMMBI, PETYJIHpPOBAHUE,
1eneBoe (MHAHCUPOBaHUE, pa3BUTHE, 3PHEKTUBHOCTD
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HaubGonee auHaMUYHO pa3BHBAIOIIMMCA CerMEHTOM oTedecTBeHHOro AIIK
ABJISIFOTCS. TPEANPUHUMATEIBCKUE CTPYKTYpPbI, KOTOPbIE MOTYT M JIOJKHBI HIPaTh
BOXHYIO pOJb B OOECMEYEHUU IMPOIOBOIHCTBEHHON OE30MacHOCTH, TPOU3BOIS
DKOJIOTMYECKHA YHCTYI0 NPOAYKIHI0. ['0CynapcTBO, KOHEYHO, [OHKHO pElIaTh
po0JIeMbl arpapHOTO MPEANPUHUMATENBCTBA MOCPEICTBOM peaM3allui KOMILIEKCa
ME€p, HampaBJ€HHbIX Ha TMOJArOTOBKY KaJpoB, OJIarOyCTPOWCTBO  CEJIbCKOM
UHQPACTPYKTYphl,  CTUMYJIMPOBAHHE  MOJIOJBIX  CIEHHAIMCTOB,  Pa3BUTHE
CENIbCKOXO03SIMCTBEHHOM HayKu. HO neNCTBUSA 3TH TOTIKHBI HOCUTH HE JIEKJIapaTUBHBIN,
a KOHKpETHBIN (puHAHCOBBIN U HepruHAHCOBBIN XapakTep [17; 19].

Manpiii Ou3HEeC B arpapHOM CEKTOPE HAaXOJUTCS B JKECTKOM KOHKYPEHTHOMN
00pb0€ C KPYNHBIMU arpoNpOMBIIIIICHHBIMA KOMIIAHUSIMHU, MPU 3TOM MOCTOSHHO
HapacTaeT J0Jis1 KpecThsiHCKUX (pepmepckux) Xo3ssicTB (KDX) u muyHbIX m0c00HBIX
x03sicTB (JIIIX) B mpou3BOACTBE CENbCKOXO3IUCTBEHHOM TpoayKinu. Tak, B Hayaie
2000-x rr. mosst KOX cocrapisa Beero 3,2%, B 2014 1. — yxxe 10%. CpeaHeroaoBsie
temnbl pocta B KOX ¢ 1990 mo 2014 rr. cocraBunu 136,7%, B TO BpeMs Kak y
CEJIbCKOXO3SMCTBEHHBIX Opranu3anuii — 95,2%.

B neHexxHOM BbIpaKeHUM OOBEM TMPOU3BOJICTBA CEIBCKOXO3SHCTBEHHOMN
NpoayKIuu coctaBui 4225,6 mipa pyo., B Tom uucine KOX — 4227 mapa py6.; JIIX
— 1747,8 mapna py0. 3HAUUTENIBHOU SIBISECTCS A0JIs MalbIX (DOPM XO3MCTBOBAHUS B
MIPOU3BOJICTBE CEJIbCKOXO35MCTBEHHON MPOIyKUHH, BbipacTuBIIKX B 2014 1. 87,7%
kaptodens, 83,3% oBomieit u mosoka 53,4%.

HaunGomnee npencTaBUTEILHBIM CEKTOPOM SIBIISIIOTCS KPECThIHCKUE (PepMEpCKHe
X034iiCTBA U WHIMBUAYaJIbHbIC npeAnpUHUMATENH, OCYILIECTBIISIIOIINE
CEIIbCKOXO3SIMCTBEHHYIO JiesiTebHOCTh. Ha Hawano 2014 r. uxX 4YHCIEHHOCTH
coctaBuiia 223,2 ThIC. €IUHUI], B TOM unciie opuandeckux aul (KOX) — 47,3 Teic.

el., tHAuBUayanbHbIX npeanpuaumateneit (MUI1) u rmap KOX — 211,7 Teic. ea. [20].
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BTOphIM 1O 3HAYUMOCTH CEKTOPOM SIBJSIFOTCSI MUKPOIPEANPUITUS U MaJIble
CEIBCKOXO03sICTBEHHBIE opranu3anuu — 34,0 Teic. en. JIIIX cocTaBistoT TpEThiO MO
3HaUUMOCTH dopmy xo3siictBoBanus. Ha 01.01.2013 r. ux yucio cocrapisuio 16,27
MJIH €11., B ToM uncie JIITX, Begymux ToBapHOE MPOU3BOJICTBO, 2,4 MIIH €]I.

[IporpaMmHO-11€1€BOM TOAXOJ B IMPAKTHUKE TOCYIAPCTBEHHOIO YIPaBJICHUS,
MIPaBOBOTO M HIKOHOMHYECKOTO PETYJIMPOBAHMUS  XO3SMCTBEHHBIX IPOLIECCOB
MpEeIyCMaTpPUBAET COrJIaCOBAaHUE MHTEPECOB I'OCYAAPCTBA, PETHOHAIBHBIX BIACTEN U
XO03SIUCTBYIOIIUX CYOBEKTOB, PAIIMOHATILHOE COYETAaHUE MPUHIIUIIOB CTPATETMYECKOrO
IJITAHUPOBAHMS M PHIHOYHBIX METOJIOB XO3SMCTBOBAHMS.

[Iporpammuo-11€51€BOM TT01X01 TIPU (POpMUPOBAHUH 0A30BBIX MOJUTUK PETHOHA
YUUTBHIBAET OTPACJIEBOM, TEPPUTOPUATIBHBIA ACIEKThI, HO, IJIaBHOE, OH PEaIU3yeT
MPOrPaMMHO-TIPOOJIEMHBI  ACMEKT,  ABISISICH  3(QQEKTHUBHBIM  CPEACTBOM
[EHTPAIIM30BAaHHOTO YIIPABJICHUS PEIICHUEM KPYIHBIX MPOoOJeM, HE YCTPaHSIEMbIX B
MHEPIMOHHOM peXUMe GYHKIHOHUPOBaHHUs [5; 9].

Peanuzauus Takoro nporpaMMHO-1IEJIEBOTO UHCTPYMEHTA, KaK HAI[MOHAJIbHBIN
npoekT «Pa3Butue AIIK», Obuia HameneHa Ha  NOMJAECPKKY  KPYITHBIX
CEJIbCKOXO3SICTBEHHBIX MPOU3BOAUTENEH, B CBSI3M C YEM IIOCJIEACTBUS KpHU3HCA
cka3anruch uMeHHO Ha KO X, cHU3uBIIMX 00bEM ITPOM3BOJICTBA CEIBXO3IMPOIYKIIHH C
209,2 mupna py6. B 2008 1. 1o 187,4 mupna py6. B 2010 1. Ho yxe B 2011 r. nanHbIii
nokaszaresib coctaBuii 294,5 miipa py06. u k Havany 2014 r. noctur 361,3 mipa pyoO. [6;
21].

JIIIX ycnemHo cocymectBytoT ¢ K®X, wrpas 3Ha4YMTENbHYIO B pOJb B
MPOU3BOJICTBE MPOJAYKTOB MNHTaHUSA. BTopble, Ha TEpBbIA B3I, HMEIOT
3HAQYUTENbHBIE  MNPEUMYIIECTBa IMepel  NEpBBIMHU, KOTOpPbIE HE  CcHemar
TpaHC(HOPMHUPOBATHCS B MPEANPUHUMATENIBCKUN CEKTOpP, HECMOTPSI Ha MMEIOIIHECS

INIFOCBI, KaK B YaCTH BCIIMYMHBI pPacClojlaraCMbIX 3CMCJIbHBIX erI[HfI, TaK H
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BO3MOXKHOCTEH  CTPOUTENHCTBA KWJbI W HHPPACTPYKTYpbl HA  3eMIIIX
CEIBCKOXO3SIMCTBEHHOTO Ha3HauYeHUs (Tab. 1).

Tabnuua 1
HekoTopblie cCpaBHUTEIBHBIE XapaKTEPUCTUKH BO3MOKHOCTEH JIMYHBIX TTOICOOHBIX
(JITTX) u kpecthsiHcKkux hepMmepckux Xo3sucTB (KD X)

IToka3zarenn JIITX KdX

ViuraunBaeMele 3emenbHbIi Hasor, Hajor | ECXH (6 % oT pa3HUIIbI MEXy T0XO0/IaMH U

HaJIOTU Ha UMYIIIECTBO pacxojilaMu), 3eMeNIbHbBIN HAJIOT, TPAHCIIOPTHBIN
buznyecKkux nu, HaJIOT, CTPAaXxOBbI€ B3HOCHI B TOCY/1apCTBEHHbIE
TPAHCIOPTHBIN HAJIOT BHEOIO/DKETHBIE (POHIBI (ICHCHOHHBIH,

COLIMAJILHOTO U MEAUIIMHCKOTO CTPAXOBaHUS)

Pacnionaraemeie He 6onee 5,5 I'a He orpanunueno

3eMeJIbHbIE YTObs

CrpoutenbCTBO Ha | 3anpereHo Pa3pernieHo cTpouTenbCTBO KUIbs U

3eMIISIX C/X CTPOUTEIBCTBO unppactpykTypst JIIIX

Ha3HAYCHHUS uHpacTpykrypsl JITIX

B uuncne npuurH — HEIOCTATOYHOE KOJIMUECTBO CTUMYJIOB U npedepeHunii 1is
MPEANPUHUMATENECKUX CTPYKTYp, HAJIIMYUE OIPOMHOrO KOJUYECTBAa OapbepoB s
BXO07a B oTpacib. [Ipo6iemsl HOCAT Oosiee rimyOoKuit XapakTep U TpeOyIOT OTACIBHOTO
uzydenusi. B yactHoctu, npu mnepexone ot dopmbsl JIIIX k KOX octpo Bcrator
BOIIPOCHl ~ KPEIUTHOM  OOECIIEUEHHOCTH W  CTPaXOBaHMs, TEXHMYECKOW H
DHEPreTUYECKOM BOOPY)KEHHOCTH, COBPEMEHHBIX TEXHOJIOTMH IMPOU3BOJCTBA
MPOAYKIIMU >KUBOTHOBOJCTBA W BBIPAIIMBAHUS CEIbCKOXO3SIMCTBEHHBIX KYIBTYP.
VY3KUM MECTOM SIBIISIETCS W pealn3alusl CENbCKOXO03SICTBEHHON NPOAYKIIMU BHYTPH
PErMOHA U 3a €ro MpeaeTaMH.

JIIIX ynnayuBarOT 3HAYMUTENBHO MEHbIIE HanmoroB. [Ipu mepexone B craTyc
K®X mnanoroBsle 00s3aTebCTBA BO3HUKAIOT B COOTBETCTBUU C KPUTEPUAMHU
HaJIOTOBOT'O 3aKOHOJATEIbCTBA. B 4aCTHOCTH, MPUMEHSIIOTCS Pa3JIMYHBIE CUCTEMBI
HAJIOr0O0JI0KEHUs JTOXOJO0B: Hajor Ha MpuObUIb opraHuzaumii (r1. 25 HK P®);

eauHblil cenbckoxossiiicTBeHHbINM Hajor, ECXH (rn. 26.1 HK P®); ynpouenHas
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cuctema Hanoroo0noxenus, YCH (rn. 26.2 HK P®); nanor Ha 1oxoas! Gpu3nuecKux
mut, HA®JI (ra. 23 HK P®) [10] (Tab6m. 2).

Tabauua 2
Cuctembl HAOr000J0XKEHUS JOXOJA0B CEIbCKOXO3SIMCTBEHHBIX
ToBaponpousBoauTesneit B 2016 r.

CucTeMBI HATOTO00IOKEHHS JOX0J0B, HAJIOTOBAs CTaBKa
YCH (6% ot ECXH (6% ot
CenbCKoX 035 HCTBCHHBIC FIIDIT (13% noxonoB win 15% | pa3HUIIsI HAJIOT Ha PUOBLIH
TOBAPOIPOU3BOIUTEIIN OT JI0X010B) OT pa3HUIbI MEXITY opraam3anuii (20%
MEXIy IOXOIaMH | TOXOJaMH H OT TIPUOBLIN)
1 pacxXoJIaMH) pacxoaammn)
JInunelie moAcOOHbIE + - - -
X0341CTBa
NunuBumyansHbie + + (mamor) / + —
MIpeIITPHHAMATENN + (maTeHr)
KpecTpsackue + + + -
(pepmepckue) xo3stiicTBa
CelbCKOX03IMCTBEHHBIC - + + + (B yacTu
noTpeduTenbpekue (Kpome peanu3anuu
KpPEIUTHBIX), IIPOU3BEIECHHOM,
MIPOM3BOCTBEHHBIE nepepaboTaHHON
KOOTIEPATHBEI coOCTBEHHOH ¢/X
MPOJYKIIMH)
CenbCKOX035HCTBEHHBIE - + - +
MOTPEOUTEThCKHUE
KpEJUTHBIE KOOTIEPATHBHI
IIpoune koMMepueckue - + + +
CEJIbCKOXO03SICTBEHHBIC
OpraHM3alnn

(+/-) MoryT/HE MOTYT IPUMEHSATH CHCTEMY HAJIOTO0OI0KCHHS

[Ipou3BOACTBEHHBIE U MOTPEOUTENHCKUE, KPEIUTHBIE KOOMEPATUBBI, MPOYHE
CENIbCKOXO3SMCTBEHHBIE ~ OpraHW3allid  TpH  BeIOOpE  OOIeTo  pekuMa
HAJIOTOOOJIOKEHHUS JT0X0Ja, HapsIAy ¢ YIJIaTOW Hayjora Ha MPHUOBLIL OpraHU3AIHM,
SBJISIOTCS Takoke TarenbinukamMu: HIC (B 3aBUCMMOCTH OT BHja Peaii30BaHHOM
MpOAYKIUHU (paboT, yCIIyT) MPUMEHsIETCsl HajloroBas ctaBka B pasmepe 0%, 10% wiu
18%); CTpaxOoBBIX B3HOCOB B TOCYIapCTBEHHBIE BHEOIOKETHBIE  (DOHIBI
(IEHCHUOHHBIN, METUIIUHCKOTO U COLIMAIIBHOTO CTpaxoBaHus) o ctaBke 34%; Haora

Ha UMYIIIECTBA OpraHU3allluii 1Mo cTaBke He Oosiee 2,2% OT OCTAaTOYHOW CTOMMOCTH
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MMYIIECTBA; 3eMeJIbHOr0 Haiiora (B pasmepe 0,3% oT KagacTpoBOM CTOMMOCTH 3eMENh
cenbxo3HazHaueHud U 1,5% oT kamacTpoBOW CTOMMOCTH MPOYHMX 3EMEIBHBIX
YYaCTKOB; TPAHCIIOPTHOTO Hallora (HE SBISETCI OOBEKTaMU HAJIOT000JI0KEHHUS
TEeXHHKa (COTJACHO MEpPEeYHsI), UCIOIb3yeMas MPH CeIbCKOXO3SHCTBEHHBIX paboTax
JUJIs1 IPOM3BO/JICTBA CEIIbCKOXO03SMCTBEHHOM npoaykiuu [10].

[Tpu BeIOOpE CIEIIUANTBHOTO PEKUMa HAJIOTOOOI0KEHHUS I0X0/1a B BUJIE €AMHOTO
CEIIbCKOXO03SIMCTBEHHOTO Hajora (ECXH) CEJIbCKOXO03IMCTBEHHBIE
TOBApPONPOU3BOAUTENN (TIPOM3BOJICTBEHHBIE M TOTPEOUTEIBCKUE KOOIEPATUBBI
(KpoMe KpEeauTHBIX), WHAUWBUIyalbHble mnpeanpuHumatenn, K®X wu mnpouue
KOMMEpYECKHUE OpraHu3alliu), Hapsay C €IMHBIM CEIbCKOXO035HUCTBEHHBIM HAJIOTOM
VIUTAYMBAIOT CTPaxOBbIE B3HOCHI B TOCYJAapCTBEHHBIE BHEOIOKETHBIC (DOHJIBI
(IEHCUOHHBIN, MEAUIIMHCKOTO U COIMAJIbHOTO CTpaxoBaHHsl)) Mo cTaBke 34%;
3eMenpHBIA  Hasnor (B pasmepe 0,3% oOT KazacTpoBOMl CTOMMOCTH 3€MeEllb
cenpxo3HasHaueHud u 1,5% oOT kamacTpoBOW CTOMMOCTH IIPOYMX 3E€MEIBHBIX
YYaCTKOB; TPAHCIIOPTHBIN HAJIOT (HE SIBJIIETCA OOBEKTaMHU HaJIOr000JI0KEHUS TEXHUKA
(cormacHO mepevHs), UCIHOJIb3yeMasi MpPH CeJIbCKOXO3SICTBEHHbIX paboTax ais
IIPOM3BOJICTBA  CEINBCKOXO3SIMCTBEHHOW  MPOAYKIHH. JlaHHast ~ Kareropus
HAJIOTOIUIATEIBIIMKOB OCBOOOXKIAETCSI OT Hajlora Ha JOOaBJIEHHYIO CTOMMOCTb,
Hajora Ha UWMYILECTBO OpraHU3alMi, a WHIUBHUIyaJIbHbIC MPEINTPUHUMATENN
0CBOOO0K/IAOTCS OT HAJIOra HA UMYIIECTBO (DU3NUECKUX JIHLI.

B cnydae BbIOOpa yOpOIIEHHOW CHCTEMBI HAJOTOOOJOKEHHUS J0XO7a
CEJIbCKOXO3SIICTBEHHBIE TOBAPOINPOU3BOIUTENH (MpOM3BOICTBEHHBIE u
MOTPEOUTENHCKAE  KOOTMEpPaTUBBI  (KpOME  KPEAWTHBIX),  HHAUBUAYyaJIbHBIC
npeanpuauMareny, KO®X u mnpouyne KOMMEPYECKHE CEIIbCKOXO3SIMCTBEHHbBIE
OpraHu3alliM) HapsAy C YIUIATOM €IWHOTO Hajora BBIIUIAYMBAIOT T€ K€ HAJOTU U
CTPAaXOBBIE IJIATEXKH, UTO U B CIy4ae MPUMEHEHHS €JMHOTO CEIbCKOXO035MCTBEHHOTO

HaJjora.
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NunuBuayanbHble MPEeINPUHUMATEIHN, OCYILIECTBISIONINE BUbI NESITEILHOCTH,
yka3zaHHbele B cT. 346.25.1 HK P®, co cpegHecnmcoYyHON YMCIECHHOCTHIO HA€MHBIX
pabOTHUKOB He Ooyiee TMATH YEJIOBEK, NPUMEHSIOT YIOPOUICHHYIO CHCTEMY
HAJIOTOO00JI0KEHNS Ha OCHOBE TMAaTEHTa W YIUTAYMBAIOT HAPSTY C MATEHTOM TE JKe
HAJIOTH, YTO Y TUIATEIBIINKA Ha YIIPOIICHHOW CUCTEME HaJIOT000I0KEeHUS 10X0a [2;
10].

AHalu3upysi HAJIOrOBOE TIOJIE arpapHbIX MOpeANpUHUMATENEH, MOXKHO
KOHCTaTUPOBaTh, 4YTO Harpy3ka IO-TIPEKHEMY BEJIMKAa W HE CIIOCOOCTBYET
3anHTepecoBanHOCTH JIIIX Kk nepexoay B opranuzanuonuyto Gpopmy KOX.

[Tonutuka rocyJiapcraa 1o MOAAEPIKKE CEIBCKOXO3SMICTBEHHBIX
TOBAPOIIPOU3BOJIUTEINIEH BKIIFOYAET KOMIUIEKC MEP, KOTOPhIE MOXKHO CTPYNIUPOBATh
[0 1EJIEBOMY NpH3HAKYy. Bo-mepBbIX, 3TO MaKpOIKOHOMHUYECKOE TOCYJapCTBEHHOE
pEryJIMpOBaHHE,  OKa3bIBAIOIIEE, KOCBEHHOE  BO3JCHCTBUE HA  arpapHo-
MIPOIOBOJILCTBEHHBIN CEKTOpP HIKOHOMHUKH, HAIMpUMEp, BaJIOTHOE pPEryJUpPOBAHUE
(ocimabneHue Kypca HalUOHAIBHOE BAJIIOTHI BBIFTOJAHO JJIS  HAIMOHAIBHBIX
AKCIIOPTEPOB CEIBCKOXO3SIMICTBEHHOW MPOAYKIMU, HO HE BBITOJHO ISl T€X, KTO
UMIIOPTUPYET CEIbCKOXO3SIMCTBEHHYIO TEXHUKY, YIOOPEHHUS, ChIPbE); YBEIUUYCHUE
MPOIEHTHBIX  CTAaBOK  HMMEET  CJEJICTBUEM  YJIOPOKaHHE  KPEAUTOB  JUIs
CEIIbCKOXO3sUCTBEHHBIX TOBapomnpou3Boautenei [1].

Bo-BTOpbIX, 1I€HOBOE peryJdpoBaHHE, BKJIOYas TaMOXKEHHO-TapudHOe,
KOTOpO€E OCYLIECTBIISETCS MOCPEICTBOM roCyJapCTBEHHBIX 3aKyIOK
CEILCKOXO3SIMCTBEHHOW MPOAYKIMU, TOJJICPKKH BHYTPEHHUX ILIEH HA MPOAYKIUIO
arpapHOro  CEKTopa JSKOHOMHUKH. B-TpeTbux, 3TO mpsiMas  MOAJAEpKKa
CEJIbCKOXO3SIMCTBEHHBIX MPOW3BOAMUTENEH B BHUJE JOTAlMM, KOMIICHCAUIMOHHBIX W
CTPaxoBBIX TIuIaTeXeh (3a ymepOd OT CTUXUUHBIX O€ICTBUI); pealu3anus

PETUOHAIBHBIX MPOTPaMM MOAAEPKKH arpONPOMBIIIIIEHHOTO KOMILJIEKCA.
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B-yetBepThiX, 3TO (pUHAHCOBas MOMOIIL B BHAE CTPaXOBBIX MPOTPAMM,
KOMITEHCAIIUU HU3JIEPKEK, JIbFOTHOTO HAJIOTr0OOJOKEeHUsI, CyOCUIUPOBAHUS BBITLIAT
OPOLIEHTOB 10 KpeauTtaM M T.J. B-maThix, 3TO CcOACHCTBUE PpPa3BUTHUIO
CEJIbCKOXO3SIUCTBEHHOW HWHGPACTPYKTYphl U  arpomnpoJ0BOJIbCTBEHHOTO pbIHKA
MOCPEJICTBOM I'OCYJIapPCTBEHHOTO (PMHAHCUPOBAHUS 1IEJIEBBIX U PHIHOYHBIX MIPOTPAMM,
BBIJICJICHHSI CYOCUIMI Ha XpaHEHUE M TPAHCIIOPTHPOBKY CEIbXO03MPOAYKITHH [3].

["ocynapcTBeHHas moaepkKa Majbix (OpM X03HCTBOBAHUS Ha Cejle, a UMEHHO
JIIIX, xacaercs OBYX acIEKTOB: BO3MEIEHHWE MPOILIEHTHOM CTaBKH IO KpeauTam U
3aiiMaM U CyOCHJMHU 3a pPEaM30BaHHYIO MPOIYKIMIO KHUBOTHOBOJICTBA (MOJIOKO).
['ocynapcTBeHHbIE CyOCHIMY, MTPENOCTABIAEMbIE Ha Pa3BUTHE CEIbCKOTO XO3sHCTBa,
BBIIAIOTCSI TOBAPOIPOU3BOAUTEISIM Ha YCIIOBUU PErMOHAIBHOTO CO(PUHAHCUPOBAHUS
[6; 7; 18].

Jina KOX nannas nojaepkka Oosee MIMpOKas: CyOCHIUU 3a PEasIM3allUio
MPOJYKUHUH KUBOTHOBOJICTBA, 33 YBEJIMYEHHUE YHMCICHHOCTHM MOJIOYHBIX KOPOB H
BBIXOJIa TEJIAT, HA MJIEMEHHOE YKUBOTHOBOJCTBO M 3JIMTHOE CEMEHOBOJACTBO U T.J.;
KOMIICHCAIMsI YacTH 3aTpaT IO BBIIOJHEHHUIO CTPOMUTENIBCTBA, PEKOHCTPYKLHUH H
KAMUTAJIBHOTO PEMOHTA CEJIbCKOXO3IMCTBEHHON MHXEHEPHOU MHPPACTPYKTYpbl, Ha
MpUOOpPETEHUE TEXHOJIOTMUYECKOr0 000pyI0BaHUs, Ha MPOBEACHNE (PUTOCAHUTAPHBIX
MEpONPUATHI U T.J.; IbIOTHBIE LIEHBI HA TOPIOYECMAa30YHbIE MaTEPHAIIbI JIJIs1 arpapueB
[1; 16; 21].

CorylacHO [naHHBIM JlermapTaMeHTa CeJIbCKOTO pa3BUTUS M COLMAJIBbHOMN
MOJIUTUKH, OOIWMKA O00BeM TMOIJEPKKHM MalbiX (OpM  XO3SHUCTBOBAHUS B
CeNbCKOXO03sIcTBeHHOM cepe yBenmuntcst B 2016 1. mo cpaBHenuto ¢ 2012 r. B 1,67

pa3 (tabm. 3).
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Tabnuua 3
Hampasnenus moanepKku Maiabix GOpM X03sHCTBOBAHUS B CEIbCKOX03IUCTBEHHOMN
chepe, miH pyo. [13]

Hamnpasnenus moauepxku 2012 2013 | 2014 | 2015 (sz(?rl:%)
FOCYI[apCTBeHHaﬂ MMOAACPIKKU KPCAUTOBAHU A 5800 500 4750 7619 5985
MasibIX (OpPM X035HCTBOBAHMS
BIIT «IToaepKa HAYWHAIOMUX HepMEepOBy 2000 | 2000 | 1900 | 3200 4336
BUII «Pa3BuTHe ceMeHBIX JKMBOTHOBOAYCCKUX 1500 1500 | 1425 | 3075 3861
bepm»

BLIT «O pa3BuTuu cenbCKOX0351UCTBEHHON 400 1500
KOOTIEepaIum»

Odopmienne B COOCTBEHHOCTh 3€MENbHBIX } 120 120 114 50 114
YYaCTKOB KPECThSIHCKHX ((hepMEepCKHX) X03siCTBa

«l'ocymapcTBeHHass mOporpaMma  pa3BUTHS  CEJIbCKOIO  XO3SIICTBA W
PEryJIMpPOBAHMUS  PBIHKOB  CEJIbCKOXO3SIICTBEHHONM  MPOAYKIMH, CBIPbS U
npooBosibcTBUSL Ha 2013—2020 roapl» C UW3HAYAJIBHO MpEIoiaraeMbeiM (1o
ONTUMUCTUYHOMY CIIeHapuio) oObemMoM (uHancupoBanus 1509,7 mupa pyo.
IpelycCMaTpUBaeT KOMILJIEKC HAIIPABJIEHHBIX HAa POCT JOXOJHOCTH U 3(PPEKTUBHOCTH
CEJIbCKUX TOBAapONPOU3BOAUTEIECH MEp MOIACPKKH Pa3BUTHs arpOIPOMBIIUIEHHOIO
KOMILJIEKCA:

— (uHAHCOBBIX, KaK B BHJIE NPAMOH OMOKETHOM MOJIECPKKH (TEKYIIESH,
MPOEKTHOM, 1O 3((PEKTUBHOCTH), TAK U BUJE JIbIOTHBIX KPEIUTOB (C BO3MEILIEHUEM
YacTH MPOLEHTHOM CTaBKM) U JIU3UHTA (110 JIMHUKM Pocarponusunra);

—  OpraHM3allMOHHBIX  (peryiupoBaHHMe Ha  (enepaJbHOM  YPOBHE
CEJIbCKOXO3SIICTBEHHOTO PBIHKA; peaju3alus KOMIUIEKCa Mep MO COBITY CellbX03
MIPOYKLHH, HAIPUMEP NPOBEAEHUE IPMAPOK; MOArOTOBKA U IEPENOATOTOBKA KaJAPOB;

BBIJICJICHUE 3€MJIU U T.1.);
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— nH(OPMALIMOHHBIX (CO3/IaHuE U MOAJIEpKaHne paboThl caiiToB MUHUCTEPCTBA
CEJIbCKOTO XO34MCTBA U JAPYTMX MHUHHUCTEPCTB U BeqoMcTB; PR compoBoxieHue
OTpAaClId U NPEANIPUATUN; U T.1.) [15].

O¢hPeKTUBHOCTh TOCYAAPCTBEHHBIX MPOTpaMM OYAET JOCTHUTaThCs MpHU
COOJIIOJICHUN TaKUX MPUHIUIIOB, KaK CHUCTEMHOCTb MOJUTUKH, CTAOMIBHOCTH U
MPEEeMCTBEHHOCTh arpapHoro Kypca, MPHUHIMI CO(QUHAHCHUPOBAHUS arpapueB H3
denepaabHOrO U PpErHOHATIBHBIX OI0JKETOB, TOCYJaPCTBEHHO-YaCTHOE MMAPTHEPCTBO.

B kauecTBe OCHOBHBIX IIeJied TOCYJapCTBEHHON MporpaMmbl 0003HAYEHBI
MIPOJIOBOJIbCTBEHHAS! HE3aBUCUMOCTD (B MapameTrpax J{OKTpUHBI TPOJIOBOJIbCTBEHHOM
6e3onacHoctu P®d), pacumpenHoe u 3¢p(HeKTUBHOE BOCIPOU3BOACTBO MPUPOJIHBIX U
3eMEJIbHBIX PECypcoB, (UHAHCOBAsE YCTOMYMBOCTh MU KOHKYPEHTOCIIOCOOHOCTH
arpapHbIX TOBapOIPOU3BOAUTENEH U UX MPOIYKLIHH, YCTOMUNBOE PA3BUTHE CEIIbCKUX
TEPPUTOPHUIL.

[Iporpamma BKIIOYaeT KOMILIEKC (penepanbHbIX HeneBbix nporpamm (L),
HaIlpaBJIEHHBIX HAa Pa3BUTHE PACTEHHEBOJCTBA, >KUBOTHOBOJCTBA, MOJACPHU3AIINIO U
MHHOBAIIMOHHOE Pa3BUTHE PA3JIMYHBIX MOAOTpAciel, BKIOYas nepepadoTKy, a TaKkxKe
pSI MOANPOrpaMM, HalpaBJICHHBIX HA pa3BUTHE arpapHoro cekropa. Ocoboe mMecTo
3aHuMaeT mnoanporpamma «[lommepkka wmanblx (GoOpM  XO3SIMICTBOBaHUS», Ha
peanuzaiuio kotopoi 3a 2013—2020 rr. 6yaer notpadyeHo 83,7 mipa pyo. (tadi. 4).

Tabnuia 4
OO6beM (pMHAHCOBBIX PECYPCOB JJIsl pealii3alluy OTACIbHBIX MOAMPOrpaMM
['ocynapctBennoit mporpammel (2016—2020 rr.), Mipa py0. [4]

[Momnporpamma 2016 | 2017 | 2018 | 2019 | 2020 | Bcero
[Tognepxka Manbix HOpM XO3SHCTBOBAHUS 104 | 10,8 | 11,3 | 11,8 | 12,3 83,7
TexHuueckast 1 TEXHOJIOTHYECKast
MOJICPHU3AITNS, HHHOBAITMOHHOE PAa3BUTHE 3,2 3,2 3,3 3,3 3,4 23,7
Obecneuenue peanuzanuu ['ocyaapcTBeHHOM
IPOTrpaMMBbI 252 | 26,2 | 27,1 | 283 | 29,1 | 202,4
OLII «YcToiunBO€e pa3BUTHE CEIIBCKUX
tepputopuii Ha 2014—2020 TT.%» 106 | 119 | 142 | 165 | 19,2 | 994
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B kadecTBe MepompHATHIA TMPEIyCMOTpPeHAa TMOAJACPKKAa HAUYMHAIOUIIX
dbepMepoB, pa3BUTHE CEMEHHBIX JKMBOTHOBOAUeckmx ¢epm Ha 0aze KX,
roCyJapCTBeHHAs] TMOJIEPKKAa KPEIUTOBAHUS MalbIX (GOpM X034HCTBOBAHMSI,
odopmIiieHrEe 3eMeJTbHBIX YIaCTKOB B COOCTBEHHOCTh KD X.

B pamkax mporpaMMbl pa3BUTHS CETHCKOTO XO3SICTBA (PMHAHCOBAS MOCPIKKA
MaJbix (HOPM XO3SIMCTBOBAHUS B HAMPABICHWU Pa3BUTHS JKUBOTHOBOIYECKUX (epM,
NOJJCPKKA  TOTPEOUTENbCKOW  KOOMEpalud W HAaYMHAIOMMX  (QepMepoB,
cyOcuanpoBaHus KPEIUTOB U 3aiMOB, MPEIOCTABIICHUS TPAHTOB (Ta0I. 5).

TaOmuna 5
[Toanepkka Manbix (opM X035KWCTBOBaHUS B I '0CcyAapCTBEHHOM MTpOorpaMme
(2016—2020 rr.), Mmupa pyo0. [4]

Hanpasnenus puHaHCHpOBaHMS 2016 | 2017 | 2018 | 2019 | 2020
[Moxnmepxkka TOTPEOHUTENHCKOM Koomepanuun B pamkax | 05 0,5 0,5 0,5 0,5
PErHOHAIBHBIX 3KOHOMHYECKH 3HAYMMBIX IIPOrpaMM U
MPEIOCTABIICHUE TPAHTOB HA Pa3BUTHE MaTEPHAILHO-
TEXHUYECKOM 0a3bl
KomnencupoBanne wactu  3arpar  ¢epmepo 1o | 0,11
o OpMIIEHHIO 3eMellb B COOCTBEHHOCTh
Pa3ButHe ceMelHbIX JKUBOTHOBOJYECKUX (epM 1425165 | 1,72 | 1,8 1,87
[Tognepxka HaunHaMKX HepMepoB 1,9 2,1 2,3 2,4 2,5
CybOcunupoBanue KpaTKOCPOYHBIX U JOITOCpoYHbIX | 5,98 | 6,9 7,2 7,57 | 7,88
KPEJUTOB U 3aiIMOB

PeaJII/I3aI_[I/IH HpOl"paMMBI BCIACTCA B COOTBCTCTBHH C YCTAHOBJICHHBIMU

LeJIeBbIMU HMHJMKaTOopaMu (Tabia. 5, 6) Ha yciaoBUSX CO(UHAHCUPOBAHUS 3a CYET
cpeactB ¢enepanpHoro Orwmkera (1,51 Tpaa pyod., 66%), OHOIKETOB CYyOBEKTOB
dbenepanuii (0,77 TpaH pyo., 34%), a TaK)KE MO BO3MOKHOCTH BOBJICKAIOTCS CPECTBA

010/[’KETOB MYHUIIMTIATBHBIX 00pa30BaHUI U BHEOIO)KETHBIX HCTOYHUKOB.
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Tabnuua 6
HNuaukatopsl ['ocynapcrBennoit mporpammsel (2016—2020 rr.) [4]

[Toanporpamma 2016 | 2017 | 2018 | 2019 | 2020

BBOI[ (HpI/IO6pHTeHHe) JKWIIbA IJId rpaKaaH, 6956 | 729.0 | 801.4 | 881.9 | 967.6
IIPOXHBAIOIINX B CEbCKOU MECTHOCTH, BCEI'O (TBIC. KB.M.) ’ ’ ’ , ’

B TOM YMCJIC HJI MOJIOABIX ceMel u MOJIOABIX

387,8 | 406,4 | 446,8 | 491,7 | 539,5
CIIEIIUATIUCTOB, (THIC. KB.M.)

YpoBeHb razudukanuu 1o0MoB (KBapTup), % 57,2 | 57,8 | 58,5 | 59,2 | 60,1
O0ecIIeueHHOCTh CEJIbCKOr0 HaceJIeHNs IIMThEBOI BOMIOH,
% 59,6 | 60,1 | 60,6 | 61,2 | 61,9

OtnenpHO chneayeT cka3aThb O BO3MOXKHOCTH mosydeHuss KOX rpaHToB Kak B
paMKax peai3alliy MOJUTUKH UMIIOPTO3aMEIICHHS, TaK U B paMKax JACHCTBYIONICH
rocyJapCTBEHHOM MPOrPaMMBbl, C YI4ETOM U APYTHX BO3MOXKHBIX HCTOYHUKOB (Ta0J1. 7).

Ta6mura 7
B03M0XHOCTH TIOJTy4eHUN TPAHTOB KPECThIHCKUMU (DEPMEPCKUMU XO3STHUCTBAMH T10
JVHUHU UMITOPTO3aMeIleHus (Ha mpuMepe MPOor3BOICTBA MOJIOKA)

®uHaHCUPOBAHUE, MJIH. 2016 . 2017 r.
o pyoueit/
arpaBJICHUC MPOM3BOICTBO MOJIOKA, no 'oc JIOTIOJTH. no 'oc JIOTIOJTH.
TEIC. TOHH nporpaMMe | (HUHAHC. | mporpamme | (UHaHC.
Haunnaromme | ®duHaHCMpOBaHUE u3
bepmepsl denepanbpHOTO OIOKETA, 2098,0 2435,9 2198,7 2818,96
MJIH. pyOJieit
HpOI/I3BO,[[:TBO MOJIOKa, 40,5 525 45,5 54,5
TBIC. TOHH
CemeliHble ®duHaHCHpOBaHUE u3
SKUBOTHOBO/I- denepanbHOTO OIOKETA, 1573,5 2435,9 1649,0 2818,96
4yecKue MJIH. pyOnei
bepmbl
HpOI/ISBO)I:TBO MOJIOKa, 80,5 110,0 85.5 115,0
TBIC. TOHH

* 110 MIpeIBapUTENbHBIM pacieTaM MUHUCTEPCTBA CEIbCKOT0 X03s1iicTBa PD

Pa3zBuTHe arpapHoro mOpeaNpUHUMATENIBCTBA MOJAHUMAECT  BAKHEHUIIYIO
npo0jemMy, CTOSIIYIO mepel MajdbiMu (opMaMu XO3SHUCTBOBAHUS: OpTaHHU3AIUS

XpaHeHMsI, TepepabOTKu W CObITa BBHIPANIEHHON WMH PACTEHHUEBOTYECKON W
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’KUBOTHOBOIYECKON TpoAyKuMH. Bompoc BbDKMBaHHSA Malloro arpoOusHeca,
BBITECHSIEMOTO KPYITHBIM, aKTyaJu3UpPYET 3aJady Pa3BUTHUS CEIbCKOXO3SICTBEHHOM
noTpeOuTeNbCKOM koornepaiuu. [loayyenne rpaHTOB BO3MOXKHO KaK KPECTbSTHCKUMU
dbepMepckuMHU X035ICTBaMH, TaK U OpPraHU3aLUsIMU TOTPEOUTETHCKOM KOOTIEpalluu U
CEJILCKOXO3SICTBEHHBIMU TOTPEOUTEILCKUMHU KOOTIEPATUBAMHU.

['panThl Ha pa3BUTHE MaTEPHUATBHO-TEXHHUYECKON 0a3bl JAIOT BO3MOXKHOCTH
CTPOUTEIBCTBA UM MOJIEPHU3AIMHN IPOU3BOICTBEHHBIX 3/IaHUM, IEXOB, TOMEILIEHUN,
CTPOEHHUMN, HETrOCYJapCTBEHHBIX J1a00paTOpUil BETCAHAIKCIEPTHU3bl U MPUOOpPETEHUE
o0opyoBaHusi [JIsl 3arOTOBKH, COPTHUPOBKH, NEpepadOTKH, XpaHEHHus, yo0os,
MIEPBUYHOM MepepabOTKU U OXJIAKICHUS MITULIBI U MsICa, TIOJITOTOBKH K pealin3alliu, a
TaKKe€ TMOKYIIKYy TpaHCHopTa [l TOTPY3KH, pPas3rpy3kd, TPaHCIOPTUPOBKHU
CEJIbCKOXO3SIMCTBEHHON NPOAYKUMHU (CHEUUaIn3upoBaHHble (YproHbl, MPHULEIHI,
IIOJIYIIPULIENBL, BATOHBI, MOJYJIM, KOHTEHHEPBI IS IEPEBO3KHU CEIBCKOXO031CTBEHHON
NpoaAyKIuu (B T.4. B iu3uHr) [1; 3; 7].

[To nanasiM MuHKCTEpCTBA CcelbcKOro xo3siiictBa PD, 25 cyobekram B 2015 r.
OblTM TpenocTaBieHbl cyocuauu B cymme 0,4 TpaH py0. Ha moOjaepxkkKy 57
KOONEpaTUBOB.  MakcUManbHbII ~ pa3Mep  TIpaHTa, MPEeAOoCTaBIsIEMOr0  Ha
CTPOUTEIBCTBO W MOJCPHU3ALMIO 1EXOB, 3JaHUW, COOPYKECHUI, MOMEIICHUM, Ha
MPUOOpPETEHUE TPAHCIIOPTHBIX CPEACTB U 00opyaoBanus (puHancupyemoro Ha 70%
u3 peaepanbHoro u Ha 30% — U3 peruoHaNbHOTO OOIKETOB), cocTaBisieT 70 MIIH pyoO.

['pant mpenoctaBisiercss Ha ycioBusix, 4to 40% mnpoekra ¢duHAHCUPYETCS
cOOCTBEHHBIMH CPEJICTBAMM KoonepaTuBsa, a 60% — 3To rocygapcTBeHHas MOJACPKKA.
Pan cyObektoB @expepaliil MPUHSUIA M YCHEIIHO pPEAINU3yl0T COOCTBEHHBIE
PETHOHATBLHBIE POTPAMMBI TIO PA3BUTHIO CEIBCKOXO3SHCTBEHHON MOTPEOUTENHCKOM
KOONEPALMK, CO3IAHUI0 JIOTUCTUYECKUX LEHTPOB, MOJECPHU3ALNKN UHGPACTPYKTYPHI
Koorepanuu (Tad. 8).

Tabauna 8
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[Topnepxkka perMOHaNIBHBIX IPOTPAMM Pa3BUTHS CEIbCKOXO03AMCTBEHHON
noTpeduTenpckoi koomneparuu B 2014 1. [14]

O6bem dunancupoBanus B 2014 1.

HanmenoBanue pernoHaJbHOM MPOrpaMMBbl @enepanbHblil | bromxersl

Bcero
OrOIKET pPErMOHOB
A K . P KK
MypcCKas § O6HaCTIi a3BUTHE } u MOJIEPKKA 35645 5345 30300
CEeJIbCKOXO035MCTBEHHON MOTPEOUTEITHLCKON KOOTIEPAITHH.
Ilpumopckuii  kpaii. Pa3Butne CelbCKOXO03AHCTBEHHOMN
PHMOP P 41518 518 41000

Koonepaluun 1 JIOTHCTHYCCKUX LCHTPOB.

UYyBamickass Pecrmybnuka. MojepHusanuss W pa3BUTHE
HH(PpaCTPyKTyphl KapTo(deseBoacTBa M OBOIIEBOACTBA, B | 59185 30654 28531
TOM YHCJI€ CO3/IaHUE ONTOBO-PACIPENCIUTEILHOTO IIEHTPA.

ArpeccruBHas MOJWTHUKA 3aMaJHbIX CTpPaH IO 3aXBaTy POCCUNCKUX PBIHKOB
MPOIOBOJILCTBUS ObLJIa YACTUYHO MPUOCTAHOBJICHA B CBSI3U C BBEJCHUEM dMOapro Ha
uMIopT B Poccuio psiia mpoaoBOJIbCTBEHHBIX TOBAPOB U MPUHATHEM PacnopsikeHus
[IpaBurensctBa o1 02.10.2014 1. Ne 1948-p «O0 yTBEpKI€HUU TIJIaHA MEPOIPUIITHIA
(«ZTOPOKHOM KapThI») MO COJCUCTBUIO UMIIOPTO3AMEIICHUIO B CEJTLCKOM XO03SMCTBE Ha
2014-2015 romp». B KkadyecTBE NPUOPUTETOB TOCYJIAPCTBEHHON IOJUTUKHU
OTPE/ICJICHbl HapallMBaHUE JKCIOPTAa CEIbCKOXO3SIMCTBEHHOM MPOAYKIUU U
uMmroprozamenienre. CiaeayeT Takke YIOMSHYTh 00 yBelIUYeHUU (PUHAHCHUPOBAHMUS
AKOHOMMYECKH 3HAUYUMBIX peruoHaibHbIX mporpamm (13,0-21,3 mupn pyoOseit
€XKEroJIHO), YTO OCOOEHHO aKTyaJlbHO B CBsi3U cO BcTyruieHueM Poccuum B 2012 1. B
BTO.

Pa3Butne arpapHoro mnpeanpuHUMATEIbCTBA MPEANOJiaraeT KOMIUIEKCHOE
pa3BUTHE CENbCKUX TEPPUTOpUM, oOecreueHne Cco CTOPOHBI ToCyAapcTBa
CTaOWMIIM3AIIMN YHUCIICHHOCTH CEIhCKOTO HACEJICHHS U YJIYYIICHUS KaueCTBa KU3HH C
Y4ETOM COBPEMEHHBIX TpeOOBaHUM U CTaHIAPTOB. BaXKHO MOBBICUTH OTBETCTBEHHOCTD
PYKOBOJUTENEH OPraHoB BJIACTH PETHMOHAIIBHOTO M MYHUIMIIAIIBHOTO YPOBHEW 3a
NEATEeIbHOCTh 10 CO3JaHUI0 NPEANPUHUMATEIBLCKOTO KJIMMAaTa, IOBBIIICHUIO

3¢ (PEKTUBHOCTU CENBCKOrO XO3S5IICTBA B LIEJIOM M arpapHOTo NMpeANpUHUMATENbCTBA,
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B YAaCTHOCTH, 32 OOECIEUYEHHE POCTa PEAIbHOTO BKJa/Ja CEbCKUX TEPPUTOPHl B
COLIMAJIbHO-9)KOHOMUYECKOE pa3BUTHE cTpaHbl. HeoOXOonMMbI HE TONBKO OTIAAMTH
OMOIIb WM TOJAECPKKY arpapHoOMy IPEANPUHUMATENIBCTBY, HO KpaiHE BaXXKHO
OIIPEICIUTH MIOTCHIIMAJ €0 Pa3BUTHS, KTOYKH POCTa» M IPOOIeMHBIC 30HBI [8; 15; 18;
19].

B ycmoBusax  BBemeHHblx [IpaBurensctBomM P®  KOHTpcaHkmmMii U
UMIIOPTO3aMEIIEeHUsI HE0OX0AMMa He TPOCTO MOACPKKA, a POPMUPOBAHUE PEATBHBIX
YCIIOBUW JJI1 MHHOBALlMOHHOTO COBEPLICHCTBOBAHUS arpapHbIX IPOU3BOJCTBEHHBIX
TEXHOJIOTH, TIOJyYEeHHs] KAaue€CTBEHHBIX HH(POPMALHMOHHO-AHAIUTUYECKHX YCIYT,
MOJFOTOBKU M MOBBIIIEHUS KBATU(PUKAIMKU KaJIpOB, YBEIUUYECHUS TUIOMIAJIEH ISl yKe
paboTatomux npeanpuHuMareneil. TpeOyroT HEOTIOXKHOTO pEIIeHUs TaKue
poO0JIEMBI, KaK co3/laHue (BOCCTAHOBJICHHE, YIIYUIIEHHE) 00IIECTBEHHBIX TACTOUIL U
CEHOKOCOB JIJIsl CKOTa JIMYHBIX TIOJICOOHBIX X035HCTB; pa3BUTHE CEJIbCKON KOOIEpaluu
no cOopy, BpPEMEHHOMY XpaHEHHIO, MepepaboTke, (OPMUPOBAHHMIO MAPTUA U
peanu3aluuy MpOAYKIHH JIMYHBIX U KPECThSIHCKUX (DEPMEPCKUX XO3SIICTB; pa3BUTHE

UHDPACTPYKTYPHI U TOTUCTUYECKOTO 0OECTIeUeHUs cena.

IIPUMEYAHHE
Cratbs OArOTOBIIEHA B paMKax BbloaHeHUd ['ocynapcrBenHoro 3aganus @AHO

Poccun mo mpoBeneHuio GpyHAAMEHTAIBHBIX HAay4yHbIX ucchenoBaHuil «IIpobiembl
IeMOorpauyecKoro u COMaIbHO-3KOHOMUYECKOTO Pa3BUTHSI FOKHOTO MaKpPOPETHOHA

(2016-2018 rT.)» (Ne 0260-2014-0004)
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Abstract: B cratbe OTpakeHbI OCHOBHBIC alleKThl [0 pPEAIU3AIMU TOCYIapPCTBEHHOM
IIporpaMmabl P® «Pa3zButne IIPOMBIINIIICHHOCTHU W ITIOBBINICHHUC €€ KOHKypeHTOCHOCO6HOCTI/I».
Keywords: sxoHOMHUYECKOE pa3BUTHE, IPOMBIIIICHHOCTh, KOHKYPEHTOCIIOCOOHOCTh
Annorauusi: The article reflects the main provisions for the implementation of the state
program of the Russian Federation "Development of Industry and Enhancing Its Competitiveness"
Kawuessle cioBa: Economic development, industry, competitiveness

DKOHOMHMYECKOE TOJIOKEHUE COBpEeMEHHOM Poccuu B mociienHee Bpems
ompenenseTcss JBYMsS TJIaBHBIMH  IpOIIECCAMU: IPOJAOJDKEHHUEM  COIMAJIbHO-
DKOHOMHMYECKHUX pedopM MO0 pPa3BUTHIO PBHIHOYHBIX OTHOIICHHWH W pean3alluei
AKOHOMMYECKOH MOJUTUKHU, HAMPABICHHON HA YBEIMYEHUE TEMIIOB DKOHOMUYECKOTO
pocTa M OSKOHOMHUYECKOTO pa3BUTHI. MaKpOIKOHOMUYECKUE HWHIUKATOPHI,
XapaKTepU3YIOIIUe 3TU MPOIECChl, COXPAHSIOT MPEEeMCTBEHHOCTb C TEHACHIUSAMU
MPOIUIBIX JIET U TMOKa3bIBAlOT BO3HUKHOBEHHWE MHOTHX HOBBIX SIBICHUM, Pa3BUTHE
KOTOPBIX CEPHE3HO YCIOKHAET (YYHKIIMOHUPOBAHNE SKOHOMUKH B HACTOSIIIIEE BPEMS U
ompenesieHre TepcrnekTuB Ha Oyaymiee. [lpu sToM ocoboe BHUMaHUE YIEIseTCS
mpoOseMaM pa3BUTHS TPOMBIIIICHHOCTH U TIOBBIIIIEHUIO €€ KOHKYPEHTOCTIOCOOHOCTH

['1aBHBIM «JIOKOMOTHBOMY» IKOHOMHUYECKOTO POCTA SBJISCTCS UHIYCTPUATHHBIN

CEKTOP, 3TO — KOCTSIK JII0O00H pa3BUTON SKOHOMUKHU. TOJNBKO COBPEMEHHBINA Pa3BUTHIN

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 55
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 4. TRADE, ECONOMICS AND FINANCE



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

MPOMBINIJICHHBI CEKTOp MOXET O0eCHeuuTh OBICTPBIA U KayeCTBEHHBIH POCT
YKOHOMUKHU, TOCKOJIbKY UMEHHO MPOMBIIIIIEHHOCTh 00€CTeurnBaeT Haubosee BhICOKHE
U3 BCEX CEKTOPOB TEMIIBI MPUPOCTAa MNPOU3BOAUTEIBHOCTU TpPyda M OKAa3bIBAET
BBICOKHW MYJIbTUIUIMKATUBHBIN 3P hEKT Ha IPYTUE OTPACITH B CEKTOPHI.

CeronHsi NpOMBINUIEHHAS MOJUTHKA — KOMIUIEKC MPABOBBIX, SJKOHOMUYECKHX,
OpraHU3alMOHHBIX, 00pasoBaTeNbHBIX, nH(OPMAITMOHHBIX, COLMAIIBHO-
WHOPACTPYKTYPHBIX W  HWHBIX MEp TOCYJapCTBEHHOTO  BO3JCHCTBUS  HA
IPOMBIIIJICHHYIO J€ATEIIbHOCTh, HAMNPABICHHBIX HA Pa3BUTHUE MPOMBIILICHHOTO
MOTEHIIMala Poccutickon denepanuu, obecrieueHue MPOM3BOJICTBA
KOHKYPEHTOCTIOCOOHOW MPOAYKIMHU, COAJIAaHCUPOBAHHOE W CTaOWJILHOE pPAa3BUTHE
MIPOMBIIIUICHHOCTH B IIEJIAX COLMAIIbHO-DPKOHOMHYECKOTO Pa3BUTHUA U OOECTICUCHMUSI
oe3onacHoctu Poccuiickoit denepanuu.

[lenssmu npoMbIUICHHOW TOMUTHKH B Poccuiickont dDepepanuu sBISIFOTCA
CTa0MJILHOE W WHHOBAIIMOHHOE Pa3BUTHUE MPOMBIIIJICHHOCTH, JOCTHXKEHUE W
MOJJACP)KAaHUE BBICOKOW KOHKYPEHTOCTIOCOOHOCTH HAIIMOHAJIIBHOM 3KOHOMUKH,
pelIeHre Ha OSTOM OCHOBE COIMANBHBIX 3a/ad TocyJapcTBa U oOecredeHue
HallMOHAJIbHOU Oe3omacHocTH Poccuiickoit deaepanumu.

3agauyaMu TPOMBIIIIEHHOW MOJUTUKK B Poccuiickoit Deneparuu siBIsSIOTCS

1) HOpMAaTHBHOE MPABOBOE PETYJIMPOBAHKE MTPOMBIILICHHON JACITSILHOCTH;

2) coUHAHCUPOBAHWE  CO3JaHHMSA WU  PA3BUTUS  IPOMBIINIICHHON
UHDPACTPYKTYPHI, a TAKKE UHOPACTPYKTYPHI OIIEPKKU CYOBEKTOB MPOMBIIIIICHHOM
NEATENbHOCTH;

3) BBIPAaBHHBAaHWUEC KOHKYPEHTHBIX YCJAOBHH BEACHUS  MPOMBIILICHHOM
nesitenbHOCTH B Poccuiickoit deneparuiu v 3a pyoeKoM.

Bwmecre ¢ TeM, yriy0iieHHE CBIPbEBOM CieIUaIU3aIlui POCCUINCKON SKOHOMUKHU
MPUBEJIO K BO3HUKHOBEHUIO MPOOJIEMBI «TOJUIAHACKON O00JIe3HU» («PecypCHOTo

MPOKJISITBS»), TPOSBISIONICHCS B pPa3BUTUMU JOOBIBAIOIIETO CEKTOpAa M CEKTOpa
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HETOPIyeMBIX OJyiar, K YUCIy KOTOPBIX OTHOCHUTCSI CTPOUTENIBCTBO U cdepa YCiyrT,
IpU CACPKUBAHUU pocTa 00pabaThIBAIONIMX OTpacield IPOMBILUIEHHOCTH U
pPacHIMPEHUH UMIIOPTa TOTOBOW MPOLYKIIMH.

l'ocynapctBennas  mporpamma  Poccuiickonn ~ ®epepaunn  «Pa3Butue
IPOMBILIUIECHHOCTH M  TIOBBIIIEHHE €€ KOHKYPEHTOCHOCOOHOCTH»  (nanee —
[Iporpamma), Tak e kak u CTpaTerus ColalbHO-3KOHOMUYECKOTO pa3BuTus Poccun
no 2020 roma (manee — Crparerus-2020), 1o cyTd, SIBISETCS MOJUTUYECKUM
pELICHUEM O MEPEBOJE POCCUIUCKON 3KOHOMHMKHN C MHEPLIMOHHOTO 3HEPrO-CHIPHEBOTO
Ha MHHOBALIMOHHBIN MyTh pa3BuTus. B Omkaiimue aecsatunerus Poccust He cMOXKeT
OCBOOOJUTHCS OT «HE(PTAHON 3aBUCUMOCTIY.

ITockoJIBKY oOmepexarolee pa3BUTUE CTPAaHbl MOXKET HOCHUTH B HACTOSAILIEE
BpEMs TOJIBKO SIPKO BBIPAXCHHBI MHHOBALMOHHBIM XapakKTep, Ha KaXXIOM JTare
pa3zButusi Poccuiickoit ®denepauun TpedyeTcsi aHaIU3 COAEpPKAaHUS M XapakTepa
rOCyJJapCTBEHHOM MOAIEPKKHU U CTUMYJIIMPOBAHUS HHHOBALIMOHHBIX MPOMBIIIIEHHBIX
CUCTEM, OIPEAEIAIOMINX MTO3UIUI0 CTPAHBI HA MUPOBOU apeHe.

O06pa3oBaHWI0O ¥ Pa3BUTHIO HAIIMOHAIBHOM HKOHOMHUKHM Poccmm kak
MAaKpPO3KOHOMHUYECKOW CHUCTEMBI  COILYTCTBOBAJIO BO3HMKHOBEHHE KOMILIEKCA
crenupuueckux npooaeM, o0CyKaeHHe KOTOPBIX COMPOBOKIAIOCH MTOSIBJICHUEM pPsijia
TeopHil, 00bEeIMHAEMBbIX TeOopuel TpaHcpopmanuu. Bo MHOrOM moJi BIUSIHUEM 3TOM
TEOPHH IKOHOMHYECKH PA3BUTHIE CTPAHbl BMEIIMBAIMCH B 9KOHOMHKY CI1a00Pa3BUTHIX
CTpaH TpeThero mupa. B Hacrosmiee BpeMs CIOKHOCTb W MPOTUBOPEUYMBOCTH
BO3JICUCTBHSI BHEIIHUX M BHYTPEHHHX (DAKTOPOB BIEYET HEOOXOAMMOCTb
KapAUHAJIBHOM Mepepad0TKU MPEKHUX TEOPETUIECKUX OCHOB.

[Ipn peanuzanuu auOEpaTbHO-MOHETAPUCTCKON MoJean TpaHchopMaluu
COLIMAJIBHO-PKOHOMHYECKOM CHCTeMbl B Hallled CTpaHe ObUIM a0COJIIOTU3UPOBAHBI
PBIHOYHBIE XAPAKTEPUCTUKH DKOHOMHUKM W HE MNPUHUMAIUCh BO BHUMAaHHUE

HepbIHOUHBIC. bblIa MmocTaBieHa 3ajada MOCTPOUTH MCKOMYIO CHUCTEMY Pa3BUTOM
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HSKOHOMUKH, BOCIIPOU3BO/IS PEATbHBIN TIpoliece ee Tpanchopmariy (HeCOn3MEpPUMbIC
0 TPOJOJDKUTEIBHOCTH C PEANbHBIMU MPOLECCAMU HAa TPAKTUKE CPOKH) MyTEM
BHEJIPEHUSI YIIOMSHYTOIO HJICAIM3UPOBAHHOIO PBIHOYHOIO MexaHu3Mma. I[lpu s3Tom
ObUT MpoUrHOPUpPOBaH (HaKT M3MEHEHHUs BHEIIHEW cpeabl, OTOpPachIBAIMCH BCE
CBOMCTBA UCXOJTHOU TpaHCPOPMHUPYEMON CUCTEMBI.

B nacrosimmee BpeMs HauOoJbIIee 3HAYCHUE TTPUIACTCS WHCTUTYIIHOHAIEHOMY
HANPaBJICHUI0O M KOHILENIUSIM Pa3BUTHUS, B KOTOPBIX HEKOTOpas COBOKYIHOCTHb
MHCTUTYTOB (HOpM, IIpaBuJl, MPOIIEAYyp, MEXaHU3MOB MX pealli3allii) BBIICISIETCS B
Ka4eCTBE YHUBEPCAJIBHOTO CBOWCTBA, CTEPkHA. OMHAKO 3TO CBOMCTBO SBIISETCA
BTOPUYHBIM 110 OTHOLICHUIO K YPOBHIO Pa3BUTHUS NPOU3BOAUTEIBHBIX CHII U
MPOU3BOJICTBEHHBIX  OTHOIICHHWH, UX CTPYKType, (opmam Opra”u3anuu
pou3BoJicTBa U Jp. [lo-BUAMMOMY, UIMEHHO UX COCTOSIHUE U OMPEACIIUIIO TOT (DaKT,
YTO 3aUMCTBOBaHUs Poccun, a He 3aMMCTBOBaHHbIE POccrel MHCTUTYTBI U BXKUBJICHUE
HOBBIX PEryJIATOPOB, IMPHUBEIA K HEOXKHUAAHHOMY PE3YJIbTaTy — IIHPOKOMY
pacpOCTPAHEHUIO HECTAHAAPTHBIX MOBEICHUYECKUX MOJICIE W HENPEPHIBHOMY
PACCMOTPEHUIO UX ACCOPTHUMEHTA, KOrja Jo0bie (OpMalbHbIE WHCTUTYTHI TYT K€
«mpopacTarT» HeOpMaTbHBIMU OTHOIICHUSIMA U JIMYHBIMU CBS3SIMU. «MyTamum
TaKOT0 THUTA TPUBOIAT K O€3/IeWCTBUIO U HECTIOCOOHOCTHIO MHCTUTYTOB CIY>KUTb
OOIIUMH TIPABUIIAMU UTPHI.

BeiBom 1. Drt0 3acrtaBisier mpeamnosiaratb MPOAOJDKAONIEE  CYHIECTBOBAHHME
CTallMOHAPHOW TEPEXOAHOW IKOHOMHKH. JTO CBOEOOpas3Has CTaOMiIM3alus SKOHOMHUKH, B
KOTOpO# 6a30BbIe, (POpMaNIbHBIE UHCTUTYTHI MPOIOJDKAIOT (PYHKIIMOHUPOBATH IO 00paszy U
nogobuto HedopmanbHbIX. Ecimu poccuiickas 3KOHOMHKAa Tak M HeE 3apaboTtaia Io
00s13aTeNIbHBIM A1 BCCX 3aKOHaM C HUCIOJb30BAaHHUCM TMIPO3PAYHBIX U 00s13aTEIBLHBIX
MpOLEaYyp, TO, MPEXkKIAE BCEro M3-3a OTCYTCTBUS 3(PPEKTUBHBIX MEXAHU3MOB KOHTPOJS 3a
COOJTIOIEHUEM 3aKOHOB M KOHTPAKTHBIX YCTaHOBJICHUH. DOPMHUPOBAHNE TAKUX MEXaHU3MOB

6J'IOKI/IpOBaJ'IOCB CICOYIOIINM:
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- BBICOKOW CTENEHBIO HEOINPEAECICHHOCTH, BO3HUKIIEH €€ HAa HadaJlbHOM
sTane peopM, OTCYTCTBUEM MOJUTUUECKON BOJIU;

- HEYKOPEHEHHOCTBIO TpaJuLMil «IIpaBWIBHOIO U  LEIEcO00pa3HOro
MOBEJEHUS», HJIEOJIOTMYECKUM PACKOJIOM OOIECTBA;

- MHTEJUIEKTYaJIbHON HE3PEJIOCTHIO AJIUThI, HECOBEPIIIEHCTBOM CTHUMYJIOB.

To ectp s HOpMandbHOM pabOTBl 3KOHOMHMKM B CTpaHe Heo0Xoauma
PEUHCTUTYAM3aI1sl, OCHOBHBIMHU AJIEMEHTAMH KOTOPOU JTOJKHBI CTaTh:

- YCTaHOBJICHHE TMPO3PAaYHOCTH HH(OpPMALMM U E€AUHBIX MPABHI HIPbI
B COOTBETCTBUU C 3aKOHOM;

- JIMKBUJALWA MHOXKECTBEHHOCTH IIEHTPOB BJACTH U  oOecredeHue
HE3aBUCUMOCTH TOCYJApCTBEHHBIX WHCTUTYTOB OT BIMUATEIBHBIX TPYIII CO
CHeUaJIbHBIMU HHTEPECAMU;

- CY)XEHHE INPOCTPAHCTBA IPUMEHEHUS «CEPBIX» CXEM, «HEIPO3PaAYHON»
TEHEBOMW MPAKTUKH, KOPPYIILIMA U BOPOBCTBA.

Bce 3Ti Mepbl HampaBiieHbl Ha YIy4lIeHHE OOLIEIKOHOMHYECKOW CHUTyaluu
B CTpaHe, CTaOMJIM3aIMI0 YKOHOMUKU U pa3BUTHE NMPOU3BOJICTBEHHOM ceprl, nHaUe
B CTpaHe OyJleT COXpaHIAThCS 0OCTAaHOBKA, HEOIArONpUsITHAS ISl PEAIBHOTO CEKTOpa
SKOHOMMUKH.

B03MOXHOCTH AOJATOCPOYHOTO PA3BUTHSA MOTYT TOMOUYb 00ECIIEUUTD:

- YJy4IlEHHWE YCJIOBHI MHBECTUPOBAHUS U AKTUBU3AIMS WHBECTULIMOHHBIX
IIPOLIECCOB, YBEIMYECHHE YUCIIa ICTOYHUKOB HHBECTULUI;

- CO3JaHME€ paBHBIX YCJIOBHM KOHKYPEHLHMH JUIsI BCEX XO3SHCTBEHHBIX
CyOBEKTOB;

- COBEPILEHCTBOBAHHME HAJIOTOBOM CUCTEMBI;

- CTUMYJIUPOBAaHUE MPOTPECCUBHBIX CTPYKTYPHBIX CIBHUIOB, IOBBIIICHHUE
KOHKYPEHTOCTIOCOOHOCTH POCCUMCKOM SKOHOMHKH, 3aIl[UTa HHTEPECOB POCCHUHUCKHX

HpOHSBO)IHTCJ]CfI Ha BHCIITHWX U BHYTPCHHHUX PBIHKAX]
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- CTHUMYJIMPOBAaHHME UHHOBALlMOHHOW aKTUBHOCTH;

- ¢dopmupoBaHue KOHKYPEHTHBIX u 3¢ PEeKTUBHBIX PBIHKOB
arponpOMBIIIIEHHOHN MPOIYKIIMH, CO3IaHUE UX ONITUMAJIbHOM MPaBOBOM, (PMHAHCOBOM
¥ MHCTUTYIIMOHATIBHON HHPPACTPYKTYPHL;

- oOecrieueHune yCcIOBUM ISl BOBJICUEHHUS 3€MJIM B X031 CTBEHHBINH 000POT;

- pedopmupoBanue XKX;

- co3ma”ue ycnoBuM s uHTerpanuu Poccuiickorn denepanyii B MUPOBYIO
SKOHOMUKY, MPHUBEJICHUE 3aKOHOAATEIbCTBA B COOTBETCTBUE C OOLIEMUPOBBIMU
TpeOOBaHUSIMU;

- yriyOjeHue 3KOHOMHYECKOW wuHTerpanuu Poccum ¢ rocynapcrBamu-
yyactHukamMu CHI', TaM0>Xk€HHOTr0 U APYTUX BUIOB COIO30B.

- NPOAOJDKEHHUE MOJUTUKU UHAYCTPUAIA3ALMN CTPAHbI KaK BaXKHOTO pecypca
DKOHOMMYECKOI'O Pa3BUTHUS.

BriBog 2. Eciim MakCMMalIbHO MCIIOJB30BATh YK€ CO3JaHHBIC YCJIOBHUS IS
JaNbHEHNIIIEro pocTa MPOU3BOJCTBA U MPOMBIIUIEHHOCTH, HEOOXOIUMO:

- CYUIECTBEHHO YBEJIIMYMUTH KOJIWYECTBO MAIBIX U CPEIHUX IPEANPUATHH,
Pa3BUBAIOIIMXCS BOKPYT CYUIECTBYIOUIUX KPYIHBIX KOMIUIEKCOB, JTMOO SBIISIOMINXCS
UX YacCThIO;

- JIaJbHEWINEE YMEHBIIEHUE HAJNOTOBBIX IUIATEXEW C MPEANPUATH,
MHBECTUPYIOIIMX TEXHOJOTMYECKOE IMEPEBOOPYKEHUE MPOU3BOJACTBA U BHEAPEHUE
HOBOM T€XHUKH IIPONOPLIMOHAIBHO POCTY 3aTPAT HA 3TH LIEIIH;

- ONTUMMHM3ALHS BEJIMYMHBl AKIIMOHEPHBIX KalWTAaJOB, HAIPABICHUM €ro
UCIONb30BaHusl  (Ha  0aze  CyIIECTBYIOIIMX  TOCYIAapCTBEHHBIX  MPOTPaMM,
HYKJIalOIIHUXCS BO B3AaUMOYBS3KE);

- BCEMEpPHYI0 HHTETPAlMI0 HAyKH W TPOU3BOACTBA ISl  BBIITYCKA

KOHKYPEHTOCTIOCOOHOM MPOMyKIUH, (HOPMUPOBAHKUE MPOU3BOIACTBEHHO-TOPTOBBIX H
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(GUHAHCOBBIX OOBEIUHEHHUM, OpPUEHTUPYIOUIMX MPOU3BOJICTBO HA PEIICHUE
CTPAaTEeTUYECKUX 3a/aY;

- OpraHu3allMOHHAs W CTPYKTypHas IEPECTPOMKA DKOHOMMKHU, B IEPBYIO
o4depelib, B IPOMBIIUIEHHOCTH.

OcBoeHne Hay4HBIX TEXHOJIOTMH — TJABHBIA IyTh IOABEMA 3KOHOMHKH H
YPOBHSI JKW3HM HACEJICHMS, OJHAKO B IOCIEAHEE BpPEMs, HECMOTPS HaA IPUHSITHE
IIPaBUTEIBCTBOM Mephl, BKItouas Ctparernto-2020, ycunmiach TEXHOJIOTHYECKas: U
MHHOBAIlMOHHAs! OTCTAJIOCTh CTPaHbl OT IKOHOMMKH pPa3BUTBIX CTpaH. [losTtomy
MIPEXIEBPEMEHHO ITOJIAraTh, 4YTo B Poccun yke co3aHa NMBWIN30BAHHAS PHIHOYHAS
CHUCTEeMa, OTBevarollas MHTepecam HaceneHus. He oOecneunBaroTcsl palMoOHaIbHOE
pacnpezeneHue U 3PQPEKTUBHOE HCIOIb30BAHUE PECYPCOB B HAPOIHOM XO3siCTBE
CTpaHbl, IPEXKIE BCETO — MPOTPECCUBHON TEXHUKU U HOBEUIIMX TexHonoruu. HyxHa
JNEHUCTBUTEIBHO JIOJITOCPOYHAs COLMAIBHO-DKOHOMHMYECKAss M HAyYHO-TEXHUYECKAS
CTpaTerus, yYuThIBAIOIIAs CETOAHSIIHEE Pa3HOYPOBHEBOE (M AK€ Pa3HOYKIIAHOE)
COCTOSIHUE PEaJbHOTO CEKTOpa. 37eCh B KAayeCTBE TEKYIICH 3alauyd MOXKET OBITh
IIOCTaBJ€HAa 3a/adya TEXHOJIOTMYECKOW MOJIEpHU3ALMM IPOU3BOJACTBA KaK IyTh
JOTOHSIOIIETO Pa3BUTHS, KOTOPBIM C YYETOM CErOJIHAILIHErO MOJOKEHUS Ha PhIHKaX
TEXHOJIOTHUI U 0011IeMy MTOHUKEHHUIO CIIPOCa, MOT ObI OTHOCUTENIBHO JICIIEBO O0OOUTHCH
CTpaHe, €CJIM Mbl He OyJieM yryckath BpeMsi. HakonuBImiicss Ha JOCTaTOYHO BHICOKOM
YpOBHE KBAIU(PHUIIMPOBAHHBINA COCTaB pabovell CUiIbl 1 OTPOMHBIN 3arac NPUPOIHbBIX
pPECYpCOB, a TaKX€ OCO3HAHHO-BBIOpAHHOE HAaNpaBiCHHE PA3BUTHE HKOHOMHUKH Ha
TEKYLIMH MEepUOJ MOIJIM Obl BBIPOBHATH CUTYALMIO C Pa3HOYKIIAIHBIM XapaKTepoM
MPOMBIIIJICHHOCTH M JAPYTUX OTpaciiel XO3siicTBa M CO3/1aTh HEIUIOXYIO0 0azy ass
JANbHEMIIEr0o pa3BUTHS B CTOPOHY HWHHOBAallMOHHOTO W HAyYHO-TEXHHUYECKOIO
MPOpPHIBA.

BeiBog 3. He mocneaHior posib B Pa3BUTHM JAHHOTO HANpPABJICHHS MOTYT

ceirpatb BHyTpeHHUE pbiHKM cTpaH CHI', Bo3moxxHOCcTH Tam0KE€HHOTO COKO3a U
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IPYrH€ acheKTbl MeXJIyHapoaHoro cotpyaHuyectBa Poccuu. IlocnenoBaTtenbHoe
Pa3BUTHE B IAHHOM HAIIPaBJICHUU [TO3BOJIUT CABUHYTH C MECTA IKOHOMHUYECKHE TEMITBI
pocTa MOCHeIHUX JIET.

Hacymnast He00X0AMMOCTh IKOHOMUYECKOTO 0>KUBIICHUS — 3TO HE TOJBKO U HE
CKOJIBKO HW3MEHEHHE BHEITHEAKOHOMHYECKOW KOHBIOHKTYPBI JUIsI HEKOTOPBIX
OoTpaciiel  MPOMBIIUICHHOCTH W  MOSBJICHUE HOBBIX  BO3MOXHOCTEM  JJid
MMIIOPTO3aMEIIAEMBIX IIPOU3BOJICTB.

31ech MOTYT HAaWTH MIPOJOJDKEHUE YKE IPUMEHSIOIINECS MEPBI:

- yBEJIMYEHHUE roc3akasa, punanconas noanurtka B AlIIK;

- cojeiicTBHUe peanu3anuu GeaepabHbIX LEJIEBbIX MPOrpaMM U OTPaCIEBbIX
[[EJIEBbIX MporpamMM, (UHAHCUPOBAHUE CTPOUTENLCTBA HaAmOOJEe MPUOPUTETHBIX
MIPOEKTOB U3 TOCOIOKETA;

- paclIMpEHHUE HAJIOTOBBIX JIbIOT JIJII UHBECTOPOB HA PETHOHAIIBHOM YPOBHE;

- COXpaHEHHWE U YCWJIEHHE JIbI'OT 10 HAJOrOO0JOKEHUIO MPUOBLIH,
HaIpaBJICHHBIC HAa MPSIMbIE BJIOKEHUS B KallUTal;

- 0opb0Oa c BRIBO30M KaIlUTaJIOB 32 PyOeiK;

- CTUMYJIMPOBAHME K BBIXOJY TPOU3BOJICTB U3 TCHH;

- peryJuMpoBaHue IIeH U Tapu(oB Ha MPOAYKIIUU U YCIYT'H €CTECTBEHHBIX
MOHOIOJIMH, CIEP>)KUBAHUE UX POCTA B HEOOXOAUMBIE MOMEHTHI Pa3BUTHS;

- OrpaHUYeHHEe roCyJapCTBEHHOTO MacIITA0HOTO Nepeiesia COOCTBEHHOCTH U
JE3UHTETPUPYIOLIUX MPOLEAYD;

- YOOPSIIOUEHUE YIIPABICHUS TOCYAaPCTBEHHBIM KAIlUTAIOM;

- BIMSIHUE HA B3aUMOJICHCTBHE KPYIHOTO U CPEIHEr0, a TaKXe Majoro
OusHeca;

- yCWJEHHWE Mep MO MPOTUBOJACUCTBUIO KOPPYNIMU U HapyIIECHUE

3aKOHOAATCIbCTBA.
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Caepxnnbepanu3aius MpOM3BOJCTBEHHBIX OTHOIICHUH MpHeMiieMa Ui CTpaH,
II€ YK€ CIOXWIACh pbIHOYHAs JKOHOMHKA ¢ jpomuHupoBanuem THK,
o0ecneunBaroIIUX 3KOHOMUUECKHU POCT U BHEIIHEAKOHOMHUYECKYIO SKCIIAaHCHIO.

BriBon 4. ®uckanbHas nonutuka Poccuiickoit ®epeparuu Oazupyercs B
OCHOBHOM Ha JIOXO0JIaxX, MOJy4aeMbIX OT JKCIIOPTA CBHIPbsl, & TaK KaK MUPOBBIC LICHBI
ABIISIIOTCS 3K30T€HHBIM (DaKTOpPOM, TO ATO CTaBUT Kypc pyOias B 3aBHUCHUMOCTH OT
MEXIyHapOAHON (PUHAHCOBOM KOHBIOHKTYpHI. CTaHOBJIEHHE ra30HEPTIHON OTpaciu
COINIPOBOXAAJIOCh HapallMBaHUEM OOBEMOB HMHOCTPAHHOTO KpeIUTOBaHMs, Ooiiee
300 mapn gomt. [Ipu Bceil MOXOAHOCTH TPEANPUSITHNA STOW OTPACIH MX Pa3BUTHE
HOCUT JOTALIMOHHBIM XapakTep. ['0oCyl1apcTBO OIUIAYMBAET 3a CYET JIBIOTHOIO
HAJIOroo0JI0’)KeHUs OOHOBJIEHHE OCHOBHBIX CPEACTB, pa3pabOTKy O0jee CII0KHBIX
MECTOPOXKACHUI, y4YacTBYeT B IPOEKTaX IO CTPOUTENbCTBY TpPYOOIPOBOJIOB,
3aIIMIIAET UHTEPEChl KOMIIAHUM Ha MEKIyHApOJHBIX PBIHKAX, 3aKPBIBACT IJla3a Ha
HEOOOCHOBAaHHO 3aBBILIEHHBIE II€Hbl BHYTPEHHEro pbiHKA. Poccus Hecer
JOJITOBPEMEHHbBIE 00s513aTE€NBCTBA MO IMOCTaBKaM He(TH M rasa JAPYTHMM CTPaHAM.
Takum o0Opa3oMm, B S5KOHOMHUKE COXpaHseTcsl o(pulMagbHas MOJAEpPKKa ChIPbEBOIO
TUINAa SKOHOMHUKH, XOTS HMMEHHO 3Ta OTpaciib JOJKHA Obl CTaThb 3aKa34MKOM H
WHBECTOPOM MHHOBAIIMOHHBIX TEXHOJIOTHH.

I'ocynmapcTBenHnas nporpamma «Pa3BUTHE IPOMBILIJIEHHOCTH U MOBBILLIEHUS €€
KOHKYPEHTOCHOCOOHOCTH» peanusyercst ¢ HosiOpss 2010 roga, mo3ToMy Ha OCHOBE
CTaTUCTUYECKUX JAHHBIX MOYKHO F'OBOPUTH, HACKOJIBKO Poccun ynanock nmpeoaosieTb
DKCIIOPTHO-CHIPHEBYIO HAIIPABJIEHHOCTh CBOETO PA3BUTHUS M OLEHUTH CIIOKUBILINECS
TeHAeHIMU. Kak BBISICHUIOCH IMEHHO MOKAa3aTesl J100bIBaONIEH MPOMBIIUIEHHOCTH
OKa3bIBalOT Hambombinee BiausHue Ha BBII cTpansl. [luHamuka mokazartesneil 3Tou
OTPACIIA XapaKTEPU3YET HE TOJbKO BHYTPEHHIOK KOHBIOHKTYPY PBIHKA, HO TAKXE U

MHUPOBBIC TCHICHIINN TTOTPEOICHUS ITHX PECYPCOB.
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['maBHOM 1[ENbIO MPOMBIIUICHHONM  MOJMTUKU  SIBJIIIETCA  ITOBBILICHUE
3¢ (PEKTUBHOCTH U KOHKYPEHTOCTIOCOOHOCTH MPOMBIIIIIEHHOCTH Poccuu Ha BHEITHEM
Y BHYTPEHHEM PBIHKAX, KOTOPOE HEPA3PBIBHO CBA3AHO C MOJEPHU3ALMEN U IOIBEMOM
AKOHOMHKHU. JIIMTENBHOCTh TEpeXojla Ha HWHHOBAIIMOHHBIM MYTh Pa3BUTHUS
OTIPENIEIIIETCS CYIIECTBYIOLIEH OTPACIEBOM CTPYKTYPOH M HENOCTATOYHBIM YPOBHEM
YeJI0BEYECKOro MOTEHMaNa, KOTOPbIA JaHHBIM EPEX0]] U I0JKEH 00ECIIEUHTD.

Heo0xoaumo MmoHMMAaTh, YTO CTPYKTypa MPOMBIIUIEHHOCTH — COBOKYIHOCTb
B3aUMOCBSI3aHHBIX BBICOKOTEXHOJIOTUYHBIX U 0a30BBIX OTpacIIEH.
K BBICOKOTEXHOJIOTUYECKUM CEKTOPaM 3KOHOMHUKHU OTHECEHBI aBUAI[MOHHAS!, PAKETHO-
KOCMHUYECKAs IIPOMBIIUIEHHOCTB, CYJIOCTPOEHHE, PaguoO3IEKTPOHHAS
MIPOMBIIUICHHOCTb, ATOMHBIM 3HEPTONPOMBIIUICHHBIM KOMILIEKC, SHEPreTUYECKOE
MalIMHOCTPOEHUE, NH()OPMATMOHHO-KOMMYHHUKAIIMOHHBIE TEXHOJIOI'MH, a K 0a30BbIM
oTpacissiM  —  DJHEpreTudeckoe, He(TerasoBoe, TPAHCIOPTHOE,  TSHKEJIOE
MAallMHOCTPOEHUE, CTAaHKOMHCTPYMEHTAJIbHAsI  MPOMBIIUIEHHOCTh M TOPHO-
METaJULypru4eCcKOro KOMILIEKC.

OnopHbIMU OTPACIISIMU 3KOHOMHUYECKOTO POCTA JIOJKHBI CTaTh OTPACiu, IIie
Halla CTpaHa M3HA4YaJlbHO MMEET KOHKYpPEHTHbIE npeumyiiectBa. OIHUM U3 TAKUX
HarpaBJeHUN JOJDKHA cTaTh mnepepabotka Hedptu. Ho mamnoe pedopmupoBanue
HE00XOAMMO MPOBOAUTH OYEHb OCTOPOMKHO, UTOOBI 3TO HE OTPA3UIOCH HETaTUBHO Ha
BHYTPEHHEM pbIHKE. B mepByro odepenp HyXHO paszpaborarb 3(P(EKTUBHBIMI
MEXaHU3M pacnpeeneHus HeTH, KOTOPBIHA MO3BOJIUI ObI 00€CTIeUnBaTh XUMUYECKUE
MIPOU3BOJICTBA CHIPHEM, TPOU3BOIUTH BEICOKOKAUYECTBEHHbBIE HEPTEMPOAYKThI BHYTPH
CTpaHbl, U MPOAOHKATH IKCIOPTHPOBATh HEPYTh. OCHOBHBIM HHCTPYMEHTOM TaKOTO
PETYJIMPOBAHMS SBISIETCS OTMEHA OHKCIOPTHBIX TIONIJIMH Ha BBIBO3 HepTH W
He(TEenpoayKTOB, OTPAaHUYEHUH IO BBO3Yy UMIIOPTHOT'O TOILJIMBA.

Takum oOpazoM, MOKHO TIPUUTH K BBIBOJY, YTO B OJMKAMIICH NEPCIICKTUBE

Poccun nHe YAACTCA KapAWHAJbHO IIEPCIIOMUTD HaMETHUBILIMMN IIyTb DKOHOMHUYECCKOI'O
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pocta. IMEHHO 3KOHOMUYECKUI POCT ONEPUPYET KOJIUUECTBEHHBIMU ITOKA3ATEISIMH,
TOrJa KAaK TOHSTHE «PA3BUTHE», B IEPBYIO OYEPENb, ONPEAEIACT KAau€CTBEHHBIC
npeoOpa3oBaHus, T.€. COBEPIICHCTBOBAHME 0Aa30BbIX TEXHOJOTUA M COLMAJILHOM.
boratas  ceippeBas  06a3za  JOMMKHA ~ CTaTh  HEOThEMJIEMBIM  (haKTOPOM
KOHKYPEHTOCIIOCOOHOCTH MPOMBIIIIEHHOCTH Poccuu, eciiu el yaacTcsi mepesioMUTh
TEXHOJOTUYECKYI0 OTCTAJI0CTh IPOU3BOICTBA.

HeoOxomumMo Takke OTMETHTb, YTO OOOPOHHO-TIPOMBIIICHHBIH KOMILJIEKC
JI0JITO€ BpEMsl 3aHMMall 3HAYMMOE MECTO B JKOHOMHKE CTpaHbl, ObLI OCHOBOM
MHHOBAIMOHHON W Hay4YHOU AesiTenbHOCTU. IMEeHHO Osaromapsi JaHHOMY CEKTOPY
IIPOMBIIUICHHOCTH  CO3JABaJIUCh  IPOIPECCUBHBIE  TEXHOJOTMH,  KOTOPBIC
HCITOJIB30BAJIMCh B JAIIBHEUIIIEM U B JPYTUX OTPACIIAX.

[lo HamieMy MHEHUIO, B JaHHOW OTpaciu MOr Obl CYIECTBOBATH MOTEHIMAI
pocTa, HO TOJIBKO B YCJIOBUAX TOCYAApPCTBEHHOI'O 3aKas3a, C OJZHOM CTOPOHBI, U
IIPUBJICYECHHS] YACTHBIX WHBECTULHW B PA3BUTHE KOMIUIEKCA C JPYTOW CTOPOHBI.
OO0OpOHHO-TIPOMBILIIICHHBIA KOMIUIEKC HE MOKET UMETh PE3EPB CaMOCTOSITEIBHOIO
pa3BUTHUSA, U OJHOBPEMEHHO C 3THM B paMKax rocyAapCTBEHHOW 0€30MacHOCTH HE
MOET ObITh OTKPBIT IJii MHOCTPAHHOTO KamuTaja. A B paMKax OTrpaHUYEHHOCTU
peCypcoB TOCYHApCTBEHHOW BJIACTU IPUAETCA pelarb BOIPOC O NPUOPUTETAX
Pa3BUTHS BOCHHOW MJIM NOTPEOUTENbCKON MPOAYKIUH.

[Ipoucxoasmue B MOCIEAHUE TOJbI II100aTbHbIE U3MEHEHUS! IPUBEIH K TOMY,
4TOo pa3BUTHE KOCMHYECKOH, aBHUALIMOHHOM, MallMHOCTPOUTEIBLHOM,
CYJIOCTPOUTEIBHOM TMPOMBIIIJIEHHOCTH CTajo BOCTpeOOBaHO pbIHKOM. [lpum
3¢ (HEeKTUBHON MPOMBIIUICHHON MOJUTUKE JaHHBIE OTPACIM CMOTYT HE TOJBKO
MPEJIOKUTh BOCTPEOOBAHHBIM KOHKYPEHTOCIIOCOOHBIA MPOAYKT, HO M 3allyCTUTh
MHHOBAllMOHHBIE TIPOLIECCHl BO Bcei d3koHOMHKE. [l pa3pabOTKHM  JTaHHBIX

BOCTpe6OBaHHBIX, KaK Ha OTCHCCTBCHHOM, TdK M Ha MHWPOBOM PBbIHKC, ITPOAYKTOB

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 65
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 4. TRADE, ECONOMICS AND FINANCE



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

HE00X0JMMO UCTOIb30BaTh MOTEHIIMAT MHOTUX OTPAcCiel BO B3aUMOCBSI3H C HAyYHBIM
CEKTOPOM CTPaHBbl.

OCHOBHBIMHM BBIBOJAMH 110 BBIIIOJIHEHUIO CTPATErHYECKUX IIPOrpaMM MOTYT
OBITH CIIEAYIOIHNE:

1) Cpenu pOCCHHCKHX TOBapOIPOM3BOIUTEICH pPEaTbHONH MEXITyHAPOTHON
KOHKYPEHTOCTIOCOOHOCTBIO O00JIaZJalOT JUIIb KOMIAHUHM, 3aHATHIE B HKCIOPTHO-
OPUEHTHPOBAHHOM CBIPbEBOM CEKTOpE, IIPOM3BOACTBE BOEHHON TEXHUKUA U
BOOPYKEHUI, BBIITYCKE COBPEMEHHOI'O TEXHOJIOIMUECKOTI0 000pyA0BaHUs, pa3padoTKe
HOBBIX TOBapOB W MarepuanoB. [laHHble oTpaciu Oa3upyroTCsl Ha CPaBHUTEIBHO
NEPEIOBBIX TEXHOJIOTUSAX U BBICOKONPO(PECCHOHANBHBIX KajipaxX. OQHaKO UX HO3ULHUU
Ha MUPOBOM PBIHKE HE TaK IIPOYHBI, KaK y BEAYLIUX TPAHCHALMOHAIBHBIX KOMIIAHUH.

2) MupoBoii OIBIT IOKA3BIBACT, YTO PA3BUTHE PHIHOYHBIX OTHOIICHHIA CAMO T10
cebe He SBISIETCAd JOCTATOYHBIM YCJIOBHEM OBICTPOrO HAyYHO-TEXHUYECKOIO
pa3BUTHs, TeM OO0Jiee YTO CIaj MPOMBILIIEHHOTO MPOU3BOACTBA, HECTAOUIIBHOCTD
KpEeIUTHO-(PUHAHCOBOM c(dephl, JOBOJBHO BBICOKMM YpOBEHb HH(IALMM U Pl
JECTPYKTUBHBIX OCOOEHHOCTEH yIpaBiaeHus (KOppPYyMIUs, B YaCTHOCTH) TTOPOJAUIIN B
Poccuu 6ecniperieieHTHOE Ma/IeHne NHBECTULIMOHHOM aKTUBHOCTH, U COOTBETCTBEHHO
IJI0XO CTUMYJIMPYETCS] MHHOBAllMOHHAs AESTENIbHOCTh B OOJBbIIEH YacTH OTpacien
MPOMBIIUIEHHOCTH.

3) IlocreneHHOE CHUKEHUE CTOMMOCTH PYOJIsi OTHOCHTEIBHO JI0JUIapa U €BPO
MOXET MOJIOKUTEIBHO OTPA3UTHCSI HA CTOMMOCTH OTEYECTBEHHBIX TOBApOB, MPEXKIE
BCEr0 HAa BHYTPEHHEM pPBIHKE, YBEJIWYUTHh BO3MOXKHOCTH OTE€UYECTBEHHBIX
IIPOU3BOAMTEIIEH, B IEPBYIO OYEPEAD — IPOJOBOJBCTBHS, YCUIIUTh UX KOHKYPEHTHBIE
MIPEUMYILECTBA.

4) Bo3poauTh YKOHOMHYECKYO MOIb PoccHM BO3MOXKHO JIMIIL Ha OCHOBE
MHTETpallii B MHPOBYIO 3KOHOMHKY, OJHAKO ATOT IMpPOLECC HE JOJDKEH OBITh

OI'paHHUYCH oTpaciisiMu TOIINIMBHO-9HCPIrCTUICCKOT'O KOMIIJICKCA, HCpBH‘IHOﬁ
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nepepaboTku cbipbsi. OCHOBHBIM TOCYJApCTBEHHBIM NPUOPUTETOM JOJDKHO CTaTh
pPa3BUTHE HAYYHO-TEXHUYECKOTO MOTEHIMAIa, OCHOBOW KOTOPOrO JOJKEH CIYKHUTh
YIENEBIINN BBICOKUI MHTEIUIEKTYaJIbHbBIN TOTEHIIHAI POCCUICKOTO HAapOo/Ia.

5) SnpoM TOMUTHKK  MOJCPHU3AIMHM  TNPEANPHITANA  JOJDKHA  CTaTh
MOOMJIM3AIIHS BCEX MHBECTUIIMOHHBIX BO3MOXHOCTEHW U pecypcoB, 0OecrieunBaroOuX
B PHIHOYHOI SKOHOMMKE BOCIIPOM3BOACTBO OCHOBHOIO KanuTana. be3 MoaepHu3anuu
MIPOU3BOJCTBEHHO-TEXHUYECKON  0a3bl  MPEANPHUSATHI  HEBO3MOXKEH  IEepexo]l
K MIHHOBAIlMOHHOM, COBPEMEHHON SKOHOMHKE, HEOCYIIECTBUM KaUECTBEHHBIM CKAUYOK
B YPOBHE MMPOU3BOCTBA.

6) Ilpu pemennyn npoOIEMbI MOICPHU3AIMHN MIPEIIPUITAN HEOOXOJUIMO UMETh
B BUJy, TpPEXJIE BCEr0 CMEHY IOKOJIECHUW TEXHUKH, a HE OOBIYHBIC IPOLECCHI
VIYYIICHUS] U YaCTUYHOIO COBEPIICHCTBOBAHUS, YTO JOBOJBHO YacTO Ha MPAaKTUKE
CKPBIBAETCS 32 MOHATUEM MOJACPHU3ALU.

7) VuHOBanmmoHHas cdepa, KoTopas JOJDKHA OOECICYHUTh PCabHYIO
MOJCPHU3AIMI0 HKOHOMHUKH, HAXOAUTCS TMOYTH B YHAJKe, NPEKIE BCEro B
MaIIMHOCTPOEHUH, HE UMEET BHYTPEHHUX pecypcoB Jyuisi oOHoBineHus. Heobxoanumo
MOCJIEIOBATEILHOE BBIIIOJIHEHHE YK€ CYIIECTBYIOIIMX FOCYJApPCTBEHHBIX MPOrpaMM,
a TaK)K€ YCUJIEHHE TOCYJapCTBEHHOIO (pMHAHCUPOBAHUS OTpacie HHPPACTPYKTYpPbI
HHUOKP, B3amMomelcTBue TOCylapcTBa W YAaCTHOTO KamuTaja, IOAJECPKKE
OTEUECTBEHHOI'O MPOU3BOIUTES.

8) PedopmupoBanue oTHOIICHUH yrpaBiacHUs (YCTpaHECHHE HECOBEPIICHCTBA
KOPIOPAaTUBHOIO  YIPABJICHMsSI, MO3BOJISIOIETO BBIMBIBATH AaKTHUBBI, CKPBIBATh
pealibHyI0 MPUObLIb, OCYLIECTBIATH MOJIUTHUKY CTOBOpPA IO LIEHaM U T.J.) JOJIKHO OBITh
YBSA3aHO C HAJIOTOBBIM 3aKOHOAATEJIbCTBOM, KOHKPETHBIMH MPOLEAYypaMU H
TEXHOJIOTUSIMU y4yeTa (PMHAHCOBBIX MOTOKOB, BHYTPEHHETO U BHEIITHETO ayAUTA).

9) PemaromuMm  yCIIOBHEM  KCIIOJb30BaHUsSI  MPEUMYIIECTB, CBSI3aHHBIX

C nmpoueCcCcaM MHTCPHAINOHAIN3alluK X035 CTBECHHOM JKU3HU, SABJIICTCA ITPOBCACHHUC
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rOCyJJapCTBOM BHYTPEHHEW IIOJIUTUKH, OTKPBIBAIOLIEH IPOCTOP CTPYKTYPHOU
[EPECTPOMKE HAPOJHOIO XO3AKWCTBA, NPEANPUHHUMATEIBCTBY M IMBWIN30BAHHOU
KOHKYPEHIIMY, OpPUEHTUPYIOIIEW OTEYECTBEHHBIE NPEANPUATHS HA  BBIIYCK
OPOAYKIIMH, COMOCTAaBUMOW C JyUIIUMH 3apyOeXHBIMU OOpa3laMu MO KauecTBY,
LIeHaM 1 u37iepKkaM. bazupoBatbcst OHa 10KHA, B IEPBYIO OUepeib, Ha 3 (PEeKTUBHON
cucTemMe 00pa3oBaHus, MOATOTOBKH U MEPEMOATOTOBKE KapOB.

Taxum oOpazom, HaMu CPOPMYITUPOBAHBI CIAECAYIOUINE MPEATIOKECHUS:

1) HeoOxoauMo, Ha HAIII B3TJISI, BBIJCTHUTD IEPBOOYCPEIHBIC, TEKYIIHE 33a9H
MIPOrpamMMBbl B CBSI3U C UCIIOJIB30BAHUEM CETOJHSAIIHEr0 MOMEHTA U €ro OMacHOCTEN/
npeumyiects. Tak, B paMKax OCHOBHOM menu lIporpamMmsl ompenenuTs IIIaBHOM
LEJIbI0 MOJEPHHU3ALUI0 OTEYECTBEHHOIO IPOM3BOJCTBA M KA4YE€CTBEHHBIA POCT
MIPOMBIIUIEHHOTO MTPOU3BOACTBA. [[aHHas 3a/1aya MOKET ObITh pellIeHa P MOMOIIU
WHCTPYMEHTOB PEajJbHOW MPOMBILIJIEHHON MOJUTUKH, OCHOBBI KOTOPBIX 3AJI0KECHBI
B 00cyxnaemyto [Iporpammy. OgHako ycnex peann3anuu TaKoi MporpaMMbl 3aBUCUT
OT BBICOKHMX (Ha ypoBHE 6-7%) TeMmnoB pocTa 3KOHOMHUKH. [lorTOoMy HeoOXoaumo
YTOUHUTH peaybHble (OCYIIECTBUMBIE HA CETOJHSAIIHUN JEHb C YUYETOM CIIONKHOCTEH
BBITIOJIHEHHS OIOJKETHBIX 0053aTelIbCTB U M3MEHEHUSIMU Kypca pyOiisi) 0OBEMBI
(UHaHCUPOBAHUS MPEAJIOKEHHBIX OTPACIEBBIX MOANPOrpaMMaM U YTOUHUTH CIIUCOK
MOANPOTPAMM, CHOCOOHBIX HA CErOAHSIIHUN JE€Hb CIYXHUTh 3S()PPEKTUBHBIMU
(barmaHamMu IPOU3BOJICTBA.

be3 BeIXOIa Ha CpemHHMM TEXHOJOTMYECKHMH YpOBEHb BceX cdep
MIPOMBILIUIEHHOTO TPOU3BOJICTBA, WHHOBAIMM SKOHOMHUKOW BOCHPUHUMATHCS HE
Oynyt. be3 mpoxoxaeHus stama MoaepHu3anuu (HakTop WHHOBAIMMA, KakK JpaiBepa
(IBWXKyIIEH CUJIb) SKOHOMUKH, HE pabOTaeT, Tak Kak He UMeeT o] cO00I OCHOBBI AJis
nBrkeHuss. CTpyKTypa TpPOMBIIIJIEHHOTO TPOU3BOJACTBA [Jii MHHOBAI[MOHHOIO

ABHXKXCHHS JOJDKHA 6BITB, BO3MOXXHO, Ooiiee BBIpOBHeHHOﬁ 110 yKijiagam, IpuicMm J0JI
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MATOTO YKJaJa JOJDKHA MpeoOnanaTh. Takod MOIIHBIA PBIBOK CTpaHa JOJDKHA
CZeJIaTh 3a BO3MOXKHO 00Jiee KOPOTKHE CPOKH.

2) I'maBHBIMH JABWKYIIUMH CHJIAMH CO3JIaHUSI  BBICOKOTEXHOJOTHYCCKOM
MIPOMBIIUIEHHOCTH, CIIOCOOHOW TPOU3BOANTH HAYKOEMKHE TEXHOJIOTHH JOJIKHBI OBITH
UMEIOIMeCs B CTPaHE PECypChl, BbICOKas KBamu(UKaIUs HACEJIEHUS U HaykKa.
Ha npennpuatnsx  HAayKOEMKHMX  OTpPacied  OCYIIECTBISAETCS  MHTEHCUBHAs
WHHOBAIIMOHHAS JEATEIbHOCTh, MPOAYIIUPYETCS BBHICOKAs J00OABIIEHHAsT CTOMMOCTb,
KOTOpas, TMpU BBICOKOM OIUIAT€ TAaKOTO TpyJa CIOCOOCTBYET HapacTaHUIO
peHTa0enbHOCTU (TIPU TOCTHUKEHUM BBICOKMX TEMIIOB pocTa). [losTomy mist Hamiei
CTpaHbl HY)XHO C OIIPEIEJICHHOCThIO BBIOpAaTh CTPATErni0 HHTETPUPOBAHHOMN
MOJIEpHU3ALUH, OOBEIUHUB BCE HUMEIOUIMECS Ha CETOMHSAIIHUM JI€Hb CTpaTeruu
(Crparerus-2020, Duepreruyeckas ctparerusa-2030, paccmatpuBaemas [Iporpamma u
apyrue). Bee crpareruu A0KHBI ObITh OJYMHEHBI HE OTPACIIEBBIM/CEKTOPAIBHBIM
LIEJISIM, & €IMHOU LIEJIN, TaK KaK PECYPCHI I UX OCYILECTBIEHUS OJJHU U TE XKeE.

3) Jlns peanu3anuy 3aJadd CO3JaHHUS B3aMMOCBS3aHHOW IPOMBIIIICHHON
NOJIMTUKA U CTpaTeruud  pa3BUTHUA  SKOHOMHUKM  HEOOXOJMMO  CO3/JaHHE
rOCYJJapCTBEHHOTO IPOTHO3HO-aHanuTH4YecKoro lLleHTpa st mpoBeneHHs U
CBOECBPEMEHHOM KOPPEKTUPOBKM JIKOHOMHYECKOM CTPATErud W MNPOMBIIUIEHHON
ITOJIUTUKH.

4) BapuaHTOM peajH3alHiy TAaKOW MOJMTUKU Ha TEKYIIMHA MEPHOJ JOJDKHBI
CTaTh MMIIOPTO3aMEIIAIOIINE TEXHOJIOTUH, 3aKyIlaTb KOTOpble celdac mig Poccun
BBITOJTHO B CWJIy KPHU3UCHOrO MajeHus cnpoca B mupe. Ha 0Ga3ze 3amMCTBOBaHHBIX
TEXHOJIOTUHA MOHO M HYXXHO OCYLIECTBJISATh TEXHOJIOTHYECKHM IMPOpsIB. [loaTOoMy
HEOOXOUMO TOYHO BBIJCIHUTH CBSI3KM OTpaciiel, OpPUEHTUPOBAHHBIX B IIEPBYIO
odepellb Ha BHYTPEHHUIN PBIHOK. KpoMe Toro, B CUily CXO0XKEN CTPYKTYPhl SKOHOMUKH
Y JABHUX YKOHOMHUYECKUX CBs3el, Poccnu ciaegyer OpueHTUPOBAThCS HA MHTETPALUIO

B paMmkax TamoxxeHnHoro coro3a u CHI'.
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5) HauGonee mnepCcreKTUBHBIMH TIPEACTABISAIOTCS B OTOH CBS3HM JIETKas,
MUIIEBask MPOMBIILJIEHHOCTh U POU3BOJICTBO CEIIbCKOXO03IUCTBEHHOTO 000PY/1I0BaHUS
U TexHUKU. Kpome Toro, 10J1KHBI ObITh BBIJEICHBI TPOU3BOACTBA ChIPhsl 1 MATEPUAIIOB
JUISL HY’KJ OTE€YECTBEHHOTO MPOM3BOJCTBA. B pamMkax moanep Ku aBTOMOOWUIIBHOMN
IPOMBIIICHHOCTH PACTPEACIUTh MPUOPUTETHI, OTAaBas MPEANOYTECHUE Pa3BUTHUIO
MIPOU3BOJICTBA MPOMBIIIJIEHHBIX aBTOMOOWJIEH M aBToTpaHcnopta. lIpom3BoacTBo
JIETKOBBIX aBTOMOOWJICH, BO3MOXHO, MOAJIEPKUBATH TrOC3aKa3aMHU M MPOTrpaMMaMH
YTUII3AIUH.

6) BolaeneHue B3aWMOYBSI3aHHBIX IIETIOYEK IMPOU3BOJUTENICH, KakK 3ajor
[JIaBHOTO Pa3BUTHS 00pabaTHIBAIOMIMX OTpACICH MPOMBIIIJIEHHOCTH, B MEPBYIO
ouepelb OPUEHTHPOBAHHBI HAa BHYTPEHHHM PBIHOK, TPEOYET BBIJCICHHS JAaHHBIX
YyacTeil MporpaMMbl Kak IMEPBOOYEPENHBIX 3a7ad, HYKIAIOIMXCS B MOIIEPKKE U
¢uHancupoBanud. K HUM mNpuMbIKaioT Be 0a30BbIE€ OTpPacid — JHEPreTUKA U
TpancnopT. HeoOxoaumo omnpenenuTs Ha YpoBHE 0a30BbIX 3aaad [Iporpammel
MUHHUMAJIbHBIE [U(PPBI U3BMEHEHUS! CTPYKTYPbl OT€YECTBEHHOT'O TPOU3BOACTBA (J0JIA
NOOBIBAIOIIUX OTpaciie, %, B TOM YHCIE OTpacjied CeIbCKOXO3SHCTBEHHOTO
MPOMU3BOJCTBA, HE MeHee Takux-To wudp). HMHaye mnpobieMbl CTPYKTYpHOM
MEePECTPOMKA SKOHOMUKH OCTaHYTCS HEpEIIeHHbIMU U 3a nipeaenamu 2020 roaa.

7) Ouenka s¢pdexkTrBHOCTH, TpeTaracMas B IIporpamme, ckopee Bcero,
JOJIKHA OBITh Pa3jIOkKEHa Ha COCTABISIONINE, YKa3aHHbIE B COCTaBE MHTEIPAIbHOIO
MoKazaTelsis, Tak Kak Ha mepBoM drame peanuzammu (10 2015-ro roma) kpaitHe
BAKHBIMU OCTAHYTCS J[Ba MEPBbIX MOKA3aTeNsl — 1I€JIEBOE MCIIOJIb30BAHUE CPENCTB U
JIOCTIDKEHUE 3aTUIAHUPOBAHHBIX 00bEMOB BBITTYCKA ISl OTCICKUBAHUS BBITIOTHEHUS
[TporpamMmbl MO KOHKPETHBIM OTpacisiM. B nepByto odepeib 3TO KacaeTcsl YKa3aHHbIX
BBIILIE OTPACIIEN.

8) Ilpwm cyOcuaupoBaHuU TEXHUYECKOTO MIEPEBOOPYKEHUS

nepepadaThIBAIOIIMX ~ OTpacjied  MPOMBIINUICHHOCTH, B  YaCTHOCTH, JIETKOH
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MIPOMBIIICHHOCTH, Ha Halll B3TJISAJl, OJJHUM W3 TJABHBIX YCJIOBUH MpPeIOCTaBICHUS
cyOcuauii Moriau Obl  cTaTh MoOKa3zaTeiaud SHeprodP@PeKTUBHOCTH 3aKyNaeMoro
o0OpyZOBaHUSI W TEXHOJOTHUW, TaK KaK OHU VYKa3bIBAlOTCA B TEXHUYECKHUX
XapaKTEpUCTHKAaX M  JIETKO  MOAJAIOTCS  KOHTpoaro. OO0namaroT  TakKUMH
XapaKTEepUCTUKAMU TOJBKO HOBEiilIee, epe1oBoe 000pyA0BaHHe, CIIOCOOCTBYIOINIEE
MIPEOJIOJICHUIO TEXHOJOTMYECKOM OTCTAIOCTH BMECTE€ C YBEIMYEHHUEM OOBEMOB
IIPOU3BO/ICTBA.

9) B oTpacifx TMHUINEBOH MNPOMBINUICHHOCTH €CTh CMBICI BEPHYTHCS
K F'OCYJJapCTBEHHBIM CTaHAApTaM KayecTBa (KaK 3TO IPOUCXOIUT B benapycu, akTUBHO
nosb3ytouieiicss coperckumu ['OCTamu u 6e3 ocoboro Tpyaa OJHUM KayeCTBOM
MOABUHYB MOJIOYHBIMM M MSCHBIMU MPOAYKTaMH HAIIETO W HMIOPTHOTO
MpOU3BOAMTENA). PeanbHOE KauecTBO MPOAYKIMU CTOUT BCEX 3aIIaHUPOBAHHBIX

MepOHpI/IHTI/Iﬁ I10 IMIPOABUKCHHUTO OTE€YECTBCHHOM IMPOAYKIINH HAa PBIHKH.

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 71
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 4. TRADE, ECONOMICS AND FINANCE



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

UDC 339.9

Kosmarova N.A. Globalisation and welfare across the globe

Kosmarova Nadiya Anatolievna
Institute of Economics and Management CFU by V.I. Vernadsky,
Simferopol

Abstract. The article considers that globalisation has delivered welfare improvements across
the globe through security, availability of education, health and resources allocated to the poor.

Keywords: Globalisation, welfare, Index of Globalisation, human development, poverty,
export, economic growth, national security.

Globalisation is a process of increasing integration of economies worldwide
especially through trade and financial flows [1]. It is also important to understand that
globalisation is inevitable and irreversible. It is influencing a lot of areas such as
economics, global security, environment and the others. All of these should be
considered before concluding whether or not benefits of globalisation outweigh the
disadvantages experienced from it. Welfare is to be understood through security,
availability of education, health and resources allocated to the poor.

The debate on whether globalisation improves welfare around the globe arises
from the claim that globalisation is the main reason behind the rise of inequality and
the uneven allocation of capital. “Globalisation has dramatically increased inequality
between and within nations™ argues Jay Mazur. On the other hand, statements like
"Over the past 20 years the number of people living on less than $1 a day has fallen by
200 million, after rising steadily for 200 years" (James Wolfensohn, president of the
World Bank) are heard as often. Since these controversial accounts take place at the
same time, there is a problem on one of the sides of the argument. There could be many
more reasons to either an increase or decrease in welfare apart from globalisation.

However, if we see a clear statistical pattern in most of the examined cases which
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supports either one of the stand points, we may conclude on whether or not
globalisation increases welfare. In order to do so the data has to be observed.
OcHoBHOM

OcHoBHOM

OCHOBHOM
OcHOBHOM
OcHoBHOM
OCHOBHOM
OcHOBHOM
OcHOBHOM

1970 m1975 m1980 ™ 1985 m1990 m 1995 m2000 m2005 m2010 m2011 w2012 m2013

Figure 1. Index of Globalization”

“ KOF Globalization Index - http://globalization.kof.ethz.ch/aggregation/

Many studies use cross-sectional statistics to examine the relationship between
some dimensions of globalisation and growth. Those could, however, show the factors
which do not change over time and are not the consequences of globalization [1].
Instead, panel data could be considered as rather representative by avoiding
shortcoming which could appear when using cross-sectional approach. To show the
extent to which countries or regions are globalised KOF Index of Globalisation could
be used as well as data on trade throughout the world. Index of Globalisation is shown
on Figure 1 and we can see a steady growth in world globalisation by every year. Figure
2 represents exports of goods and services per cent of GDP worldwide. Export,
however, is only one of many factors which influence economic globalisation, not to

mention political and social aspects of it.
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Figure 2. Export of goods and services”

“Exports of goods and services (% of GDP). http://databank.worldbank.org/data

Figure 3 shows poverty headcount ratio at $1.90 a day. This way of looking at
poverty is direct and immediate. It is apparent that since 1990, which is associated with
the collapse of Soviet Union, economic liberalisation followed by globalisation rose,
whereas poverty is steadily decreasing since the beginning of the age of globalisation.

Apart from the ones presented above, there are broader measures of welfare that
take into account social conditions show that poorer countries have done progress in
decreasing poverty and inequality [3]. This then refers to the notion of human security
which is not to be mistaken with national security which will be mentioned later. The
origin of the concept of human security can be traced to the publication of the Human
Development Report issued by the United Nations Development Programme (UNDP).
The concept of human development is introduced in the report in 1994. Human
Development Index (HDI) is derived and used broadly. HDI worldwide in 1990 was
0.597 and rose up to 0.711 in 2015 according to 2015 UN Human Development Report.
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Figure 3. Poverty headcount ratio at $1.90 a day (2011PPP)(% of population)”
“UN Human Development Report Office. "Human Development Report 2015:
Work for Human Development" (created 11/24/2016)

Following the same source of data, HDI in the least developed countries rose by
around 45% during the past 25 years. A similar trend is seen when looking at other
indicators such as life expectancy and education availability. Since 1990, 2 billion
people have been lifted out of low human development, extreme income poverty has
been reduced by more than a billion. Every region of the world has seen Human
Development Index gains [3].

It is remarkable that more globalised developing economies grow rapidly since
1970’s, compared to those less globalised ones which are not experiencing the same
amount of economic growth. These countries were particularly influenced by the
policies proposed to them. Any strive towards market economy, economic
liberalisation and international integration therefore pays off eventually if the state

manages to make these policies working in practice [3].
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A study carried out by Dollar and Kraay in 2001 as well as Greenway in 1999
show that there is a strong correlation between trade and economic growth. However
there are researches such as Rodrik (1998) and Alesina (1994) report that there is no
relation between the two. And finally a research by Garrett in 2001 argues there is a
negative effect of globalisation in low income countries. Again, however, studies done
by Rodrick, Alesina and Garrett only look at cross-sectional data which could be
considered inappropriate for such a research. There is though statistical data presenting
a continuous period of time which could be taken as a support for the argument against
economic liberalisation. In China, for example, FDI rose by 6% shifting towards
services, while FDI into manufacturing stagnated, resulting in its share of FDI flows
dropping to 31 per cent [3]. "Rising wages and production costs, particularly in the
coastal region, have put an end to the significant edge that China once held in
manufacturing in general and labour-intensive production in particular.” says 2016
World Investment Report. This is an "out of pattern™ example, however, since any other
decreases in FDI are caused by either large interdependence between the states, such
as Kazakhstan who's FDI plunged by over a half largely due to Russia’s weakened
economic performance, or a somehow caused or even self-inflicted isolation from the
trade.

Seems like an undoubtable case of an outstanding improvement of economic
situation caused by liberalisation. This, however, does not mean any advancement in
welfare has taken place. One must observe a broader context according to the definition
of welfare given in order to claim whether or not globalisation has caused any
improvements in welfare globally.

Environment is considered one of the problems associated with globalisation. It
comes from the increased levels of production and consumption as a result. On the
other hand, it is often said to have the opposite effect. It has promoted the sharing of

knowledge and the influence of NGO’s on global environmental issues [3]. There is no
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doubt about the validity of both arguments therefore it could be said that globalisation
Is the cause of a negative effect on the environment to a certain extent, although at the
same time it is the means by which a consensus between people is to be reached on this
issue. Another problem associated with globalisation is the one of security and
terrorism in particular. This one is similar to the previous in terms of the uncertainty of
the effect of globalisation on both issues. On one hand, globalisation is unintentionally
making weapons to be assembled by the terrorist groups, including weapons of mass
destruction. On the other hand it allows a higher level of cooperation between states to
take place. Not to mention that the very same or even rather advanced technologies of
weapon construction are shared among the nations for self-protection. Thus states have
political, military, legal, economic and technological advances in the struggle against
terrorist groups.

Globalisation also results in social integration. Technological progress caused
by globalisation promotes and thus entail international trade and a deeper economic
integration, as they lower cross-border transaction costs [4]. Any information including
all sorts of marketing could be accessed worldwide which eventually results in the
decline of the importance of geographical location of the customer as such. This then
leads to the greater availability of information on economic stances in different
countries and consequently reduces any hypothetical resistance to ideas which could
be brought to the country of the reader. Therefore structural reforms held in
industrialised countries would spread to developing countries faster and the acceptance
and comprehension of those will be present [4].

Apart from the apparent benefits of globalisation, the world currently faces all
the apparent threats of a constantly globalising society. The major fear is the one of
harm to the worker’s interests. The argument rests upon the assumption that industries
in developed countries will become uncompetitive compared to “low-wage

economies". We can observe this fear simply by looking at the last presidential election
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in the United States. One of the reasons why Mr. Trump is popular is his stand point
on protection of national businesses. Industries are in danger due to various scarce
factors of production. And this seems to be very convincing, although there are
solutions to it apart from radical isolations and enforcements to bring factories back to
the country of origin as Mr. Trump suggested. The solutions are derived from the nature
of economies. They mature, shift from producing goods to providing services, they also
shift towards highly skilled jobs. This process would be happening with or without
globalisation. It is the only difference that with a market economy the changes will be
softened by benefits of capital flows, technological innovations, and lower import
prices [5]. IMF suggest that the restrictions of trade and/or capital flow does help but
only in the short-term. "Rather, governments should pursue policies that encourage
integration into the global economy while putting in place measures to help those
adversely affected by the changes.” As potential solutions IMF proposes to make sure
there is enough opportunity for education and vocational training to allow workers to
adjust to the constantly changing economy, and also to assure social safety precautions
are followed to assist people who are displaced.

All the factors discussed above and all the data presented lead to the conclusion
that globalisation has increased living conditions worldwide. Considering the
criticisms towards globalisation, one may disregard some due to certain shortcomings
in methodology, others would be explained as exceptions due to various other external
influences that could have caused such an outcome. Others, however, are undoubtedly
true. Those problems are present, therefore it is impossible to say that in every case
globalisation brought about more benefits than disadvantages. But | would still claim
that the general trend with regard to the correct policies enforcements globalisation

does increase welfare across the globe.
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AHHOTaIII/Iﬂ: B cratne IIOKa3aHoO, 4TO q)eHOMeHaHBHBIﬁ ycnuex Typusma 06yCJ’IOBJ’IeH
MMOCTOSIHHBIM CTPEMJICHHEM YEeJIOBEYECTBA IMO3HATH OKPYXKAIOMUNA MHp. DTOMY CIOCOOCTBYET
pacnnpoCTpaHCHUC NHHOBAIITUOHHBIX I/IH(I)OpMaI_II/IOHHLIX TEXHOJIOTHH. I[J'I}I Poccun WHHOBAIIMOHHBIC
TEXHOJIOTHUU BaXXHBI C MO3HMIHNHU PCIICHWA HACYIIHBIX np06neM B TypHCTCKOfI OTpacCiii, TAKUX KaK
IMOBBIIICHUEC YPOBHS CEPBHCA, COBCPUHICHCTBOBAHUC MaTepHaHBHO-TeXHquCKOﬁ 6a3I>I, COXPAaHCHUC
MaMATHUKOB KYJIbBTYpPbI U T.I. I/IHHOBaIII/IOHHHe TEXHOJIOTHHU B TprICTCKOfI oTpaciii MO3BOJIAIOT
OTKpPBIBATb HOBBIC BO3MOXHOCTU IJII MHHOBATOPOB, ACIAKOT TYPU3M HOOCTYIIHBIM JJIA PA3HBIX
KaTeropuii HaCeJIeHU .

KiaroueBnle ciioBa: HWHHOBAIIMOHHBIC TCXHOJIOTUHU, UHAYCTpUA TypU3Ma, I/IH(I)OpMaI_[I/IOHHBIe
pecypchl, 3P hEeKTHBHOCT, KOHKYPEHTOCIIOCOOHOCTh

Tourism - the sphere of economic complex, which provides one-tenth of the
world's gross product. This industry is growing rapidly in the coming years may be the

most important sector of business activity.
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Forecasts of experts of the World Tourism Organization on the development of
tourism in the world to fully apply to Russia. After all, it is extremely advantageous
geographical and geopolitical location, developed transport network, has significant
natural and recreational, historical and cultural resources, populated by hard-working
and hospitable people. Ensure adequate return on this powerful capacity to use it for
the benefit of active rest and recovery is possible only if a clear organization of tourist
activity, strengthening existing and creating new material and technical base, to attract
experienced and qualified personnel, that is subject to the proper organization and
effective management tourism [1]. Tourist business attracts entrepreneurs small
starting capital, fast payback period, the continued growth in demand for tourist
services, high level of profitability.

The global tourism industry has experienced a boom in 2000 and holds the
growth of tourists and revenues from the tourist activity in the subsequent years of the
XXI century. Every year the number of tourists increased by 5-7% per year. Income
from tourism reached a record high and year are about $ 500 billion. Dollars. The
impressive results of the 2000s and subsequent years has been achieved thanks to the
numerous significant events such as the anniversary of Christianity, the Summer
Olympic Games in Sydney and winter in Salt Lake City, European and world football
championships, etc.

The phenomenal success of tourism due to the fact that it is based on the
satisfaction of a constant desire of mankind to know the world, to explore the culture,
traditions, customs and traditions of different peoples. This knowledge through tourism
helped raise the standard of living in many countries, the development of transport,
information and other technologies, globalization, and gave a powerful impetus for the
formation of ethnographic and other types of tourism [2].

There is a shift in consumption patterns - for many tourism is no longer a luxury

but a natural necessity. In some, especially the European countries, even formed such
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a thing as the "right to tourism", it is reflected in the Global Code of Ethics for Tourism
adopted by the World Tourism Organization.

The organization "World Economic Forum™ was the rating of competitiveness
of the tourist market. 139 countries assessed. The rating indicates that although the
European region as a whole is open to trade and movement of people, some countries
are lagging behind. The three leaders on the competitiveness of the national tourism
market accounted for Switzerland, Germany and France. The basis of the
competitiveness of these countries make up the innovation and information
technologies. Therefore, in competition with one of the directions of development of
the tourism industry of countries in transition is the introduction of innovative
technologies, which, in our opinion, play a different role. The complexity of the study
of this topic is the lack of interpretation of the concept of "innovative technology" not
only in tourism but also in other industries. By this term, we think it is advisable to
understand the radically new or improved technologies that significantly improve the
conditions of formation of tourist products or services or goods themselves act [3]. In
contrast, innovation, innovative technologies are more narrow notion because even
Joseph Schumpeter defined five areas of formation of novelty: the production of a new
product, the reorganization, the introduction of a new method of production,
development of new markets, the development of a new source of raw materials or
semi-finished products. Then, as other researchers in the study of the essence of this
concept is understood in primarily Internet-based technologies, which are only one of
the types of innovative technologies in tourism. For tourism as a sector includes a
variety of objects with a different level of service, a different kind of tourism products
and services, possibilities of its development and role in the economy [4].

Accordingly, the course of social development of countries, which is inherent in
the polarization of economic and social processes, the transition from life-support

model to model a variety of free time when the role of tourism is increasing and
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expanding its functions. On these grounds the world can be divided into the following
groups:

- Countries where tourism is developing evolutionary, organically woven into
the life style, and ensure the development of the tourism industry, which is able to
create an innovative tourism product (it's mostly highly developed countries);

- For introduced the country's tourism, where it is considered only as the scope
of application of labor, and the tourism industry is generated when the state assistance
efforts of transnational capital (developing countries);

- The country where tourism was part of the style of a significant layer of the
population lives in conditions of socialization in terms of stabilization of socio-
economic development and the growth of income levels immediately restored (post-
socialist countries).

That is, the development of tourism as a social phenomenon and the tourism
industry as a component of the economic complex of the country, provided the general
level of social and economic development of the country, and this dependence is
mutual. [5] Thus, the partial study of market processes in tourism can be traced global
socio-economic and socio-cultural change inherent in the present stage of development
of human civilization and to determine their regional characteristics. After all, for
countries that have a developed market and tourist infrastructure, innovative
technology now used to: maintain the interest of the individual tourist sites, attracting
new tourists, raising their level of comfort and the creation of exclusive services. While
Russia's innovative technologies are important from the perspective of the current
challenges in the tourism industry (increase service levels, improve the material and
technical base, preservation of cultural monuments and the like).

In this case, we consider it appropriate to single out the following types of

innovation:
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- on the field of innovation, new to the industry, new country, new to the world,
the new enterprise;

- content: organizational management, information, technology, engineering;

- because of the occurrence: the reactive and strategic;

- on the potential: the radical and modifying.

According to this classification of Internet technology will relate to information
technology innovation. These technologies can be used in the formation of the tourism
product tourism companies in order to:

1) carrying out promotional activities;

2) to inform consumers about updates and promotions;

3) the formation of a positive image among tourists about the company;

4) the promotion of new types of tourism services (visits to museums via the
Internet network is not only Russia, but also of the world).

In particular, it should be noted that at present the last service was extended and
Is of interest to many target groups, such as students, who during the lessons via the
Internet can visit the museums, which are located in another country and get acquainted
with the achievements of world culture and art. Today it is possible for objects such as
the Hermitage in St. Petersburg, Kiev-Pechersk Lavra, the Louvre in Paris, the
Metropolitan Museum in New York (www.panotours.ru, http://rzd.ru/steams, http: //
tours Kkremlin.ru, www.armchair-travel.com, www.virtualtravel.cz,
www.sphericalimages.com, www.googleartproject.com, www.everyscape.com and
the like). Also of interest are the virtual tour, where you can not only visit some
museums, but also to see the monuments of culture, nature [6]. In this regard, Google
Is an interesting company and offer "Russian railways", offering to travel from Moscow
to Vladivostok, which passes through the two parts of the world, 12 regions and 87
cities. You can simultaneously view on Lake Baikal, the Barguzin Mountains and the

like. Also, Google has launched a new service Hotel Finder, designed on the basis of
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ITA Software Product. The purpose of this service - the hotel search on the parameters
entered by the user. The new service allows you to search for hotels by location, price,
star rating, reviews, and availability of discounts for accommodation. Users can view
the photos of the selected hotels, their addresses and phone numbers, and book a room,
follow the link on Google's partner sites (eg, Priceline to or Travelocity). So far, the
service extends only to the territory of the United States, on the location of the hotel
information can be obtained from the map service Google Maps. The project
announced pilot, later on the basis of its plan to launch a full version.

The next area of the use of innovative information technology is the integration
of the efforts of both the tourist company, the insured, transport company, tour desk,
hotels, catering establishments for the creation of information tourist products, which
will allow the Internet user to select a service, and for the participants to form your
purchasing, pricing, investment and sales policy [7].

At the same time, information technology in the field of tourism, which will be
used for the organization of hotel and restaurant business, in our opinion, it is better
attributed to the organizational and managerial.

In recent years, is spreading at a hotel business organization the use of
technology "smart home™, which allows more efficient use of all available resources
(water, electricity, heat and so on. N), because we all know that this hotel is one of the
largest consumers of these resources . Therefore, in the US Competition Sustainable
Suite Design Competition was first held, organized by the U. S. Green Building
Council and the ASID (American Association of Interior Designers). Competition task
for interior designers was to create a hotel room projects that correspond to modern
notions of responsibility towards the environment, which would at the same time
become a new positive experience for customers. It focuses on the consumption of
water, environment, energy, materials, indoor environment. We believe that this

technology can improve the efficiency and performance of the hotel business
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management system and a prerequisite for its competitiveness, because it allows you
to combine safety, comfort and technical capacity [8].

All these innovative technologies positively affect the development of
ethnographic tourism not only in Russia but also worldwide. Being in different parts
of our planet, the people at the click can learn about the life, national cuisine as well as
traditional costumes nationalities, of which they had not even heard.

The emergence of new types of goods and services in the tourism market is due,
as a rule, with the scientific and technological progress, providing all the new
opportunities in travel and urbanization, in connection with which the people have the
desire to change the situation from day to day routine. [9] However, tourists with good
and stable income, which allows you to travel, there is a surfeit of standard tourist
programs. In this case, the tourists there is a need to obtain new experiences, which
offer the most innovative travel agencies.

The next direction - is the use of advanced automated systems for security
organizations in hotels and restaurants, management of engineering infrastructure,
storage facilities and the like, which allows not only to streamline the process of
managing, but also efficient use of all available resources.

The technical innovation technologies should include the introduction of
humanoid robots that are created by Japanese scientists to reduce the impact of human
emotions on the quality of the organization of hotels and restaurants. These works are
created to solve problems with crowded, which will organize work efficiently [10]. To
improve the work with the staff of hotels by MTech was proposed application REX
Room Expeditor Mobile Apple iPhone / iPod funds. This could also include the use of
WI-FI - technologies in hotels and restaurants, DVD-Players, and TVs with LCDs. In
particular, if you woke up in the middle of the night «Royal Suite» and want to go to
the bathroom, you do not have to wander in the dark. On the edge of the bed there is a
small button. By clicking on it, the path to the bath begins to glow softly underfoot.
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And nowhere is there any wires - they are securely hidden under the floor and furniture
legs. The next technology - is the use of terminals for the reservation of seats and
different hotels. Portal Prohotel.ru - is not only a social network for professionals
Horeca segment, but also easy online marketplace. booking portal site «Prohotel.ru»
contains a regularly updated directory of hotels around the world, thanks to which the
user has no problem with the choice of hotel facilities. Book apartments are directly on
the portal site. To do this, go to the "Hotels" section (Prohotel Reservation Service).
booking system asks the user to enter the name of the country and the city, and then
provides all the options. Focusing on the description and photos of hotel suites, the user
can book your favorite apartment to him.

Thus, we can conclude that the innovative technology in the tourist industry are
the need of the hour, they can not only improve the quality of services, but also efficient
use of all available resources, both for tourists and for the owners of the tourism
business. [11] With the development of science and technology will continue to
develop innovative technologies in the tourism industry that will create new

opportunities for innovators and make tourism accessible to different groups.
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in the article.
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Development of integration processes in the conditions of globalization and the
crisis phenomena in world economy causes a need of the system analysis of real
international experience of system improvement of the integrated management model
of innovative processes.

The leading innovative centers of the majority of foreign countries concentrate
attention on development of the universal innovation management models as major
resource for overcoming the crisis phenomena [1]. Kazakhstan is emphasized on
formation of innovative economy, which both according to contents and in a form has
to correspond to the perspective directions of scientific and technical development and
social progress.

It is required not only the developments of own, typical for domestic management
model, effective instruments and mechanisms of ensuring sustainable innovative
development of national economy, but also rational use of foreign experience in this

area.
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Innovations traditionally consider the introduced innovations, providing high-
quality changes in production and services. The innovation typology assumes their
division on a number of indicators, including on the new, in comparison with foreign
analogs, and those which are new nationwide. Such typology is also possible in relation
to management system of innovative process, but only taking into account national
specifics, and also with use of the new innovative management forms, which can be
successfully adapted in various branches and regions of the country.

It would be useful at the international experience analysis of use of various
management forms to consider them not as static system of the relations, and as mobile,
flexible, which is adequately can be used, first of all, in real sector. In this regard, it
would be appropriate to give some concrete examples of possible adaptation in the
Kazakhstani conditions of the integrated management models of innovative processes,
used in different countries during creation of the hi-tech and science intensive
enterprises, turnout of the innovative production, demanded in the world market [2].

Russia is the closest to Republic of Kazakhstan according to the contents and
forms of management innovative processes, where, as well as in Kazakhstan, it is had
a system of strategic forecasting and innovative planning development with
determination of the corresponding priority directions of exactly scientific sphere,
scientific and technical and also innovative activity, where the essential support is
given to institutes of science and education, and also to innovative infrastructure
subjects.

It is carried out the large-scale state program of national economy modernization
according to the initiative of Russian government. In Russia special attention is paid to
development of hi-tech and science intensive sectors on the basis of the latest science
developments, the equipment and production.

Along with the state support of corporate management structures of science and

innovations, it is also developed the system of private and state partnership, venture
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financing from the private companies, and such phenomena is characteristic and for
Kazakhstan. Interstate program of innovative cooperation of the states - CIS
participants for the period till 2020 is developed and implemented according to the
Russia initiative and also joint Kazakhstan and Russian programs of scientific and
technical cooperation, where the largest results became developments in the field of
telecommunications, information technologies.

It is necessary to pay attention to positive experience of corporate management
with innovative processes at number of the countries of the European Union which got
positive results [3]. So, for example, Austria, having the effective system of the
taxation, stimulating innovative development of managing subjects, is reached high
work efficiency in the industry, therefore Austria on this indicator occupies one of the
leading places in the world.

Germany emphasizes traditionally special importance to science and innovations
development. It is planned to use about twenty billion Euros from means of the federal
budget on development of high technologies in 2013 - 2015. Such support is given as
large, so to medium-sized and small enterprises, including in the form of gratuitous
investments and soft loans. Federal government stimulates the venture capital
development, and also creation of special funds for development of the hi-tech
companies. However such support isn't provided to the unprofitable enterprises [4].
Programs of innovative development continue to be developed and be implemented in
Germany, as well as in the majority of the European Union countries, despite the global
financial crisis.

So in Italy the financial support was given to both legal and natural persons in the
form of compensation to 30% from the cost of alternative energy sources equipment,
and also for carrying out reorganization of buildings and constructions with use of

energy saving technologies. At the same time Italy has created the trust funds for
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development of scientific research and increase in producer competitiveness that
promoted to introduction of innovations in real economy sector.

Effective methods of stimulation of enterprise innovative activity are applied in
some other countries of the EU. In the Netherlands, for example, it is developed the
program for development of innovative business except the created funds for ensuring
production of hi-tech production together with private enterprises. Special attention is
paid to activities of the incubators for creation of the hi-tech enterprises mainly on the
basis of the operating universities except the direct financial support, which is directed
first of all on development of hi-tech sectors in this country.

It should be used Sweden experience in creation of scientific and technological
parks and business-incubators on the basis of universities. Formation of innovative
infrastructure directly is engaged the state agency on innovative systems by means of
which there are developed the specific innovative projects on creation of the hi-tech
and science intensive enterprises [5]. This agency realizes corporate management of
innovative processes in close cooperation with the agency of economic and regional
development, and also with Swedish fund of strategic researches which finances the
research centers and the corresponding scientific projects.

The state support is carried out also in modernization of key branches of Sweden
economy, including on development of the known European and world brand — Volvo.

Among the European Union countries a special interest for the Republic of
Kazakhstan represents the Czech Republic experience on innovation development
where it was created a number of the integrated structures of innovative management
processes: Innovative Business Association, Innovations and Technology Transfer
Information Center, Research and Education Center, Innovative Agency, International
Innovative Center, and also network of scientific and technological parks and centers
of the technology transfer. Group of companies of the Republic of Kazakhstan

cooperate with the above-named integration structures.
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At the same time it should be noted orientation of the Czech Republic to
development of new and high technologies in such science intensive branches as
telecommunications and microelectronics, information, nano- and bio- technologies.
Together with it, the created new innovative enterprises seek to establish strategic
partnership with the largest multinational corporations, for example such as Siemens,
Marzotto, Volkswagen.

The engineering companies are actively developed in the Czech Republic,
participating in development and implementation of innovative projects not only in
own country, but also in other foreign countries. This experience should be considered
also in Kazakhstan which has considerable innovative potential.

It would be useful to apply creation practice of the scientific and technological
parks network in India, oriented on the software and hardware production. Exactly this
priority direction gave a chance not only to create the new hi-tech, science intensive
enterprises, but also to provide jobs for a large number of young graduates, preventing
their migration to other countries. It is implemented the state program of innovation
support in India, so the soft loans for creation of the innovative enterprises are granted
by the created Technological Development Councill.

Besides it is developed a venture financing of various innovative projects first of
all in the sphere of communication technologies. As result of the realization of given
strategic direction of communication technology development is increase in India
GDP, which belongs to the third world countries. The Kazakhstani high technology
park (KHTP) carries out active cooperation with scientific and technological parks of
India, specializing in area of the telecommunication information technologies. It is
created the Indian training center at KHTP.

Powerful impulse of the Chinese economy growth was development and
implementation of the state programs, directed to creation of the favorable environment

for development of the hi-tech and science intensive enterprises, infrastructure
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development of the science and breakthrough technologies, increase in innovative
activity of the enterprises of real economy sector.

At the same time special significance is given to carrying out of the fundamental
researches according to strategic objectives of China along with loan and a transfer of
foreign technologies[6]. Exactly stake on development of science and technologies was
allowed China to bring national economy to new qualitative level and to provide
distribution of the Chinese goods at the foreign markets. It should be noted that goods
quality, manufactured in China, is non-uniform, and in many respects it depends on the
level of technological and innovative management at the operating enterprises.

Having high production mobility, the Chinese producers are focused on
application of the latest equipment and technologies, but they also use low-skilled work
that affects quality of products, but is characterized by its low cost value [6]. It is used
practice of the related loans during creation of the hi-tech, science intensive enterprises
that has a positive impact on industrial sector development and population employment
as well. China is a strategic partner of Kazakhstan concerning investments and new
technologies use, first of all in such branches as telecommunications, power,
construction material production, household appliances, etc.

Japan and South Korea accumulated considerable experience in use of various
forms of corporate management during creation of the hi-tech and science intensive
enterprises, focused on development of the export potential. So, Japan widely uses a
typical form of export crediting on classification of the WTO, by means of the Japanese
Bank of International Cooperation and private banks. At the same time an
indispensable condition of the innovative project implementation is insurance of the
credits in Japanese Agency of Export Insurance.

Thus, economic security of the country is ensured by means of corporate
structures of management of banking and insurance sector. A characteristic feature of

Korea development is the high level of knowledge intensity of GDP which over the
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years is not less than 5 percents, at the same time more than a third of GDP is formed
due to innovative output at the hi-tech, science intensive enterprises.

Special attention is paid to attraction of direct foreign investments at the
guaranteed state preferences for construction of the new enterprises, acquisition of the
hi-tech equipment, remuneration of labour and staff development of these enterprises.

A characteristic feature of new and high technologies development is stimulation
of the private companies in this sphere, by means of providing the tax benefits for those
companies which are engaged in development of innovations in the sphere of material
production [7]. Therefore three quarters of all financial means on new and high
technology development is received from the private companies. In addition, there is a
considerable government support to the export-oriented companies for promoting of
the innovative production on foreign market. Kazakhstan carries out cooperation with
Korea in various areas. Korea shares the positive experience in creation of the state
system of electronic government to the Ministry of information and communication of
the Republic of Kazakhstan.

It is possible to draw the following conclusions proceeding from the analysis of
the international experience of use of various instruments and mechanisms, corporate
management structures for creation of the hi-tech and science intensive enterprises: the
complex nature of innovative development and improvement in management is the
most reasonable methodological approach of phased, system transition to new
technological structures; it is necessary to consider a real condition of material and
technical basis and the current sectoral pattern of production at the developing of

instruments and mechanisms of innovative development.
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AHHOTaIlI/IH: B cratbe paccCMaTpuBarOTCA 0COOEHHOCTH BHCAPCHHUA I/IHHOBaI_II/Iﬁ B 00jacTu
CTOMATOJIOTUU Ha PBIHKE YCIyT. AHAIU3UPYIOTCS OCHOBHBIE MPOOJIEMBI U NIEPCIEKTUBBI BHEAPEHUS
nHHOBauuil B Poccun.

KuroueBble cj10Ba: MHHOBAIIMU, CTOMATOJIOTHSI, MHHOBAIIMOHHAs HH(PpacTpyKTypa.

B Hacrosmee BpeMs pPBIHOK CTOMATOJIOTMYECKUX YCIYyT HWHTEHCHUBHO
pa3BUBAETCsA, HECMOTPS Ha TO, YTO HMMEIOT MECTO OBbITh KPHU3UCHBIE SBJICHHS B
HPKOHOMUKE. B TO ke Bpems coxpaHsieTcs Beayllee 3HaueHue (pakTopa KOHKYPEHIIUH.
JIns MHOTHX CTOMATOJIOTMYECKMX KJIMHHMK OJHOW W3 MEPBOCTEIEHHBIX 33/1a4 CTOUT
yAEpKaHUE HA PBIHKE CTOMATOJIOTHYECKUX YCIIYT.

Ha pbIHKE CTOMAaTOJIOTMYECKUX YCIYT YBEIMYEHUIO KOHKYPEHTOCIIOCOOHOCTHU
MOKET CITOCOOCTBOBATH BHEIPEHUE PA3IMYHBIX MHHOBALIMI B 00JIaCTH CTOMATOJIOTHH.
Ho ny1s1 Toro uto ObI IPUMEHUTH STH MHHOBAITMH U TIOTy4YaTh TPUOBUTH HEOOXOIMMO
MIPOBECTH CEPhE3HYI0 padOTy MO BHEAPEHUIO HOBOW TEXHOJIOTUU B KIIMHHUKH, a TAK )Ke

MIPOAHAIN3UPOBATH BCE BAPUAHTHI MMOCIEACTBUN pealn3aluu.
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TeM He MeHee, OUeHb MaJI0 HayYHBIX HCCIIEIOBAaHUHN, HAITPABJICHO HA Pa3BUTHE
WHHOBAIM B JaHHOU oOnactu. U mpakTUyecku OTCYTCTBYIOT Hay4YHBIE pe3yJIbTaThl,
KOTOpbIE MOXHO OBLJIO Obl MPUMEHHUTh B C(epe CTPaTernyecKoro YIpaBlIeHUS
KOHKYPEHTOCTIOCOOHOCTBIO CTOMATOJIOTHYECKUX YCIYT.

[Tox vHHOBaIMEN MOHMMAETCs] KaKOW-TMOO HOBBIM MPOIYKT, LEdb KOTOPOTO
YBEJIUYHTH POCT U 3(PPEKTUBHOCTD PA3IMUHBIX MPOIIECCOB, KOTOPHIE CYIIECTBYIOT Ha
COBPEMEHHOM pBIHKE.

NHHOBanuyM — 3TO pe3yJIbTaT MBICIUTENBHON JEATEIIBHOCTH YEJIOBEKA, €ro
TBOpYECKOTO  Tmporiecca, (aHTazum, U300peTeHU, 3HAHWUM, HABBIKOB U
palnmoHaIU3aIui, KOTOpPble HE0OXO0IUMO JIOBECTHU JI0 CTaAMH IKCILTyaTallii Ha PhIHKE
U B JAJIbHEHIIIEM UCTIOIb30BaHUE STOM MHHOBAIIMKM CTAHET UCTOYHUKOM IpuObuTH [3].

Cromarosorus siBisieTcsi To 00J1aCThiO, B KOTOPOU YCTIEITHOE Pa3BUTHE MAJIBIX
WHHOBAIIMOHHBIX MpeAnpusTHii Hanbosee 3arpynHeno. [lo muennto Mutpodanosa
A.C., pykoBoauTens mporpamMmmbl «Pa3zButust poHma coneiicTBUsSI MHHOBAIIMIN), HA 3TO
BIIUSIIOT TaKuE€ OOBbEKTUBHBIC (PAKTOPHI KaK:

e OOJIBIIION CPOK BHIBOAA MPOAYKIIMM HAa PHIHOK, CBSI3AHHBIA C JITUTEIHHBIM
BpEeMEHEM CepTUDUKALNY MEAUITUHCKON TPOTYKIIHH;

® JKECTKHME TpeOOBaHUS, MPEIbABISIEMbIE KOHTPOJIUPYIOIMIMMU OpraHamMu K
OpraHu3allid W TPOU3BOACTBA NPOAYKIMU CBSI3aHHOM € MEIUUHUHCKUMH
TEXHOJIOTUSMU;

e QOJIBIINE 3aTPAThI CBSA3aHHBIE C BEIBOJOM HOBOW MHHOBAITMOHHOM MPOAYKIIUN
MEIUIIMHCKOW HAIIPaBJIICHHOCTU Ha PBHIHOK [4];

e Juisi pa3paOOTKH HMHHOBAIMA B OOJACTH CTOMATOJIOTMHM TpeOyeTcs miTar
CIEMAIUCTOB M HAJIMYKE IOPOTOCTOSIIETO IKCIIEPUMEHTAIHLHOTO 000PYy10BaHUS.

Kaxk npaBuiio 3aTpaThl Ha OCYLIECTBICHUE BHIIIENEPEUMCIEHHBIX 3TANIOB OUYEHb

6OJ'II)IHI/IC, Hn HC BCCrAa CTOMATOJIOTUUYECKON KIMHUKE YAACTCA OKYIINTH BJIOKCHHBIC
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CpeICTBa, HE TOBOPS YX€ O MOJYYCHUH MPUOBLIN, MPUYWHA TOMY CJIad0 pa3BUTas
Ou3Hec-Ky/IbTypa B Halllel CTpaHe, KOTOpast TOIbKO (GOpMUPYETCS.

Paznuunbie mnpennpusTus B 00JACTH  MEAUIMHBIL, B TOM 4HCIE U
CTOMATOJIOTUYECKUE KIMHHUKW, HYXAAIOTCS B Pa3BUTUM WHHOBAIlMW, HO B HAIlleH
CTpaHe TOT MPOIIECC Ha CTAIUU CTAHOBJICHUSI.

K ToMy ke HecTaOWMIBLHOCTh PKOHOMHUKH BJIHMSET HAa YPOBEHB II€H, KOTOpPHIE
MOTYT YBEJIUYHUTHCS B JIFOOOW MOMEHT, pUCKH OYEHb BBICOKH, TE€M 0oJiee, 4TO CPOK
OKYMaeMOCTH MHBECTULIMHA B MHHOBALIMOHHYIO JEATEIbHOCTh 3aHUMAET JOCTATOYHO
JIOJITUHA POMEXKYTOK BPEMEHH.

[ToMuMO OTCYTCTBHS JKEJIaHUS OTEUYECTBEHHBIX (PUPM BHEIPSTH Y ceOsl HOBBIE
WHHOBAIIMOHHBIE TIPOJIYKTHI M0 MPUYUHE BBICOKHX 3aTpaT OT TaKUX JOJITOCPOUYHBIX
JIOPOTOCTOSIIIINX BJIOXKEHUM, HEMAJIO BaXKHBIM SIBJIIETCS OTCYTCTBUE MOATOTOBIICHHBIX
KBATHU(UITUPOBAHHBIX CIECIIMAIIMCTOB KOTOPBIE CIIOCOOHBI JIOBECTH MHHOBAIMOHHBIN
MPOAYKT 10 CTAJIUU SKCILTyaTallid U KOMMEPIIMAIU3allii €ro Ha PhIHKE.

PemmiB npoGieMy ¢ MOATOTOBKOM TNEepcoHaia, yAAcTCid  aKTUBU3UPOBATh
WHHOBAIMOHHYIO JICSTEIIBHOCTh, YTO MOXHO HaOJIOAaTh Ha MpuUMepe 3apyOesKHBIX
KOMIaHUH, TJI€ HAYYHO-TEXHUUECKHE UJEH CIIOCOOHBI BOIUIOTUTH B MHHOBAIITMOHHBIC
MIPOJTYKTHI TOJBKO BHICOKOKBAM(DUIIMPOBAHHBIE KaIPHI.

B PoccuiickoM 31paBoOXpaHEHUU €CThb MHOXECTBO TMpobsieM. OgHON M3 HUX
SABJISIETCS HM3KOE (PUHAHCUpPOBaHME, Jpyras mnpoOjeMa B OPraHU3alMH CUCTEMBI
YIpaBJICHUS], KOTOpPasi HE CAECPKUBAET OPraHU3aAMOHHOE BHEAPEHNE NHHOBALIU.

Nmerommascs HOPMAaTHUBHO-TIPABOBAs 6aza TOPMO3UT BHEJPEHUE
pecypcocOeperaromux — TEXHOJIOTHM, OTrpaHUYMBAaeT TMpaBa  XO3SIHCTBYIOIIUX
CyOBEKTOB, W MeEMIaeT TUOKOMY M ONTUMAJIbHOMY pPaCHpPENeICHUI0 HMEIOIINXCS
peCypCoB.

OgHuMu W3 HENOCTaTKOB B obOnactd  3((PEKTUBHONW  OpraHU3AIHH

OTCUYCCTBCHHOI'O 3APAaBOOXPAHCHUS ABJIAIOTCS: HCXBATKaA I/IH(l)OpMaTI/IBaL[I/II/I oTpaciiu,
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MaJjio€ MCMOJIb30BAHHE COBPEMEHHBIX CPEJCTB BBIYMCIHUTEIBHON TEXHUKU U CBSI3U B
Je4e0HO-MarHOCTUYECKOM IPOLIECCE, a TAaK K€ B MPOLECCE YIIPABICHUS U aHAIN3E U
0oOyuYeHUH NepcoHaa.

Cobones E.A. B cBoeit crathe «I[IpoGnembl BHenpeHus: nHHOBaImil B Poccum»
OTMEYAeT, 4YTO €Ul OJHMM HEIOCTaTKOM B 3akoHojaTesnbcTBe PD B obnactu
WHHOBALlMOHHBIX UCCIIEIOBAHUN SIBJIETCA JOBOJBHO ONPAHUYEHHBIN HA0OP JIBIOT IS
npennpusTuii, paboTtatommx B cdepe WHHOBAIMOHHBIX pa3pabOTOK, YTO
€CTECTBEHHBIM 00pa30M HEraTHBHO CKa3bIBAETCS HA MaclITadax U TeMIaxX BHEJAPEHUS
Hay4YHbIX HCCIEAOBAaHUN M HOBOBBEJEHUW, B TOM 4YHCII€ B OOJACTH CTOMATOJIOTHH.
[ToMuMO (pMHAHCOBBIX BJIOKEHUI B pa3BUTUE MHHOBALUI MPEANIPUSATHI, TOCY1apCTBY
HEO0OXOJMMO OKa3bIBaTh COJACHCTBUE B CHUKEHUHU HAJIOTOB [1].

Ectp eme oauH (akTop, OT KOTOPOIrO 3aBUCHUT Pa3BUTHUE HWHHOBALIMOHHOMN
JESITeIbBHOCTU — cJ1a00 pa3BUTasi MHHOBALIMOHHASI UH(PpACTPyKTypa.

NuHoBanmonHas uHQpAcTpyKTypa TMPEACTaBISIET CO0OM COBOKYIHOCTH
B3aMMOCBSI3aHHBIX CTPYKTYpP, KOTOPbIE OOCIYKMBAIOT U 00ECIIEYMBAIOT aKTUBHOE U
IIOCTOSIHHOE PAa3BUTHE HWHHOBALMOHHOW JESATENBHOCTH, CO3/JaBasi YCIOBUS JUIA
MOAJIEPKaHUSI U CTUMYJIMPOBAHUS 3(PPEKTUBHON NEATEILHOCTH HEOOJBIINX (PUPM,
KOTOPbIE 3aHUMAIOTCSl UHHOBAIIMOHHBIMH pa3paboTkamu [4].

[ToMmuMo BHEmHUX (AKTOPOB, BHYTPEHHHUE YCIOBUS CTOMATOJOTMYECKON
KJIMHUKH JTIOJKHBI CIIOCOOCTBOBATH MEPEX0ly K MHHOBAILIMOHHOM SKOHOMHKE. MHOTO0€
3aBHCHUT OT PYKOBOJUTENS, €ro >KeJaHUi K MepeMeHaM M TOTOBHOCTH K OOYYEHHIO.
Takoll pyKOBOAWTENb, JUYHBIM HOPUMEPOM OYyIET CHOCOOCTBOBATH CHUYKEHUIO
CONPOTHUBJIEHUIO K IEPEMEHAM CO CTOPOHBI COTPYAHUKOB OpPTraHU3ALMH.

MexaHu3M ynpaBieHUsl U BHEAPEHHUSI MTHHOBALMI HA JTAHHBII MOMEHT SIBJIIETCS
ca0bIM 3BE€HOM OPraHU3alMOHHO-?KOHOMHYECKOTO0 MEXaHHW3Ma YIPABJICHHS BCel
DKOHOMHUKOM. B  yCIIOBUSX  PBIHOYHOM 3KOHOMMKM HHHOBALMU  JOJKHBI

CIOCOOCTBOBATh €€ MHTEHCUBHOMY Pa3BUTHIO, 00ECIIEYMBATh YCKOPEHUE BHEPEHUS

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 100
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 4. TRADE, ECONOMICS AND FINANCE



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

MOCJIETHUX JIOCTH)KCHUN HayKH W TEXHUKHU B MPOU3BOJICTBO, MOJTHEE YOBIETBOPSATH
noTpeduTeNei B pa3HOOOpa3HON BICOKOKAYECTBEHHON MPOIYKIIMU U yCITyTax.

CTOUT OTMETUTH, YTO OPTaHU3AIMOHHBIC MHHOBAIIMH B cepe 3paBOOXPaHECHHUS
UTPAIOT PEMIAIONTYI0 POJIh, HEOOXOAMMO COBEPIICHCTBOBATH MOAXObI K YIIPABJICHHUIO,
JUTSL TOTO YTOOBI YIIYUIIUTh COCTOSIHUE 37J0POBbS HaceNeHus Oarojapsi 10CTyIHOCTU
1 BBICOKOMY Ka4€CTBY MEIUITMHCKON TTOMOIIIH.

B wutore, pa3BuTHE KOHKYPEHTOCIIOCOOHOCTH YCIYT KIMHHKH Ha3bIBACTCS
WHHOBAIlMOHHBIM, €CJIM TEMI TEXHOJOTMYECKHX WHHOBAIIMK  MOJIOKHUTEIICH.
VHHOBaIIMOHHBIN CIICHApUH BEACT K POCTY MPOU3BOIUTEILHOCTH TPY/A, YBEITUICHUIO
dboHgoOTAAUM, PpOCTY  KadecTBa  yciyr. IIporHo3  Tpaekropuum  pocrta
MPOU3BOACTBEHHOTO MOTEHIIMANA CIIY>KUT OCHOBOM JUIsl IPOTHO3UPOBAHUS JUHAMUKU
KOHKYPEHTOCTIOCOOHOCTH YCIyT CTOMATOJOTHYECKON KIMHUKHA TIPH PAa3THIHBIX
MIPEANOIOKEHUAX O CTPATErMH SKOHOMUYECKOTO POCTa IEJIEBOTO KOHKYPEHTA.

Tombko OOBETUHUB YCHIIWS TOCYAAapCTBA, PETHOHAIBHOTO IPaBUTEILCTBA,
MPEANMPUHAMATEIIECTBA W HAYYHBIX YUPEXKACHUH, MOXKHO JOOUTHCS Tporpecca B
Pa3BUTHUM WHHOBAIMM W OTIEIBHBIX BHJIOB HWHHOBAIIMOHHOW MPOAYKIIMH, TIO
CpeICcTBaM COBMECTHOTO (DOPMHUPOBAHHUS | pPeaM3ali  PA3THYHBIX HAYYHBIX
MPOEKTOB, BKJIJIbIBasi B HUX MOCUJIbHBIEC CpeAcTBa [2].

JImst M3MEHEHHsI TaKOTO TIOJIOKEHHUS JCN, TOMHMO BBINICTICPEUNCICHHBIX
pEeKOMeHalui, HeoOXoAuMo pa3paboTaTh MeXaHU3M (OPMHPOBAHUS B OOILIECTBE
KOHCTPYKTUBHOTO OTHOIICHHMSI K HOBOBBEJEHUSM M BOCIUTAaHWUS WHHOBAIMOHHOU
BOCITPUUMYHBOCTH.
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AHHOTaHI/Ifl. B craTtbe pacCMaTpuBaCTCd HCTOPUUCCKHUEC aCIICKTHI (I)OpMI/IPOBaHI/ISI MECTHOTI'O
camoynpasiieHus. [lokazanbl 0COOEHHOCTH Pa3IMYHBIX MOJIEJIC MECTHOT'O CaMOYTIPABIICHHUS.

KuaroueBbie CJIoOBa: MECTHOC CaMOYIIpaBJICHUC, Ka4de€CTBO JKHU3HU HacCCJICHHUA,
rocyaapCTBEHHOC U MYHUIIUITIAJIbHOC YIIPABJICHUC

CeronHst BO BCeX JIEMOKPATUYECKHX TOCYJapCTBaX MECTHOE CaMOYNPABICHUE
paccMaTpUBaeTCs KaK HEOThEMJIEMBIA aTpUOYT CHUCTEMBI JIEMOKPATHYECKOTO
VOpPABJICHUS, BBICTYNIA€T CBOECOOPA3HBIM  CBHUJIETEIBLCTBOM  JE€MOKPATUYECKOTO
310pOBbs 001IecTBa. MlHaue roBops, MECTHOE CaMOYIIpaBJIEHNE MPEJICTABISAET COOOi

(dbopMy HApOIOBIACTHS B €r0 HEMOCPEICTBEHHON peaTu3aIlui.
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OCHOBBI TEOPUM MECTHOTO CAMOYIPABIEHUS 3aJ0KWJIA TAaKUE YYEHbIE KaK:
Anexcuc ne TOKBUIB - (PpaHIly3CKUNA TOCYAapCTBEHHBIM U OOIIECTBEHHBIN JESTENb,
ucropuk, Pynonsd ['metict u Jlopenn LlTeitn - Hemenkue yd€Hble-TIpaBOBEIbl U UX
nocnepoBarenu. Tak, A. ne TOKBWIb BBICOKO OLEHHMBAJd 3HAYECHHE HMHCTUTYTA
MECTHOTO  CaMOYIpaBJeHUSI B IIOCTPOCHUU JIEMOKPATUYECKOro  OOIlecTBa.
«KoMMyHasbHbI€ MHCTUTYTHI JIE€JIAIOT JIJIE CBOOOJBI TO, YTO HayajbHAs IIKOJA JIs
HAYK{; OHM JENAIT €€ JOCTYIHOW U1 HapoJa, MO3BOJISIIOT BKYIIATh €€ IUIOJBI U
NPUBBIKATh €10 MOJIb30BaThCsA. Harus MokeT BBeCTH y ceOsi CBOOOIHOE MpaBiICHUE U
0e3 KOMMYHaJIBHBIX HHCTUTYTOB, HO Y Hee He OyieT ayxa cBo0oas» [3, C. 8].

AHanornyHo mno3unuu npuaepxkuBainca Jlopenn IllTeliH, cuuTas, 4TO
«...caMOyTIpaBlieHHe ecTh IepBas (opma, B KOTOpPOHM JIOCTUTAET CBOETO
OCYILIECTBJICHUSI UJIed CBOOOJHOIO YIPaBJICHMS, KaK OpPraHW30BAaHHOIO W
MOJIHOMOYHOI'O YYacCTHs Tpak/iaH B (DYHKIIMSX UCIIOJHEHUS BOOOIIE U YIIPABICHUS B
oco0eHHOCTH. OHO BO3HUKAET HE CTOJILKO OJarojiaps CBOOOIHOM M CaMOJIeATEIIbHOM
BOJIE OT/EJIBHBIX TPaXKJlaH, CKOJIbKO OJiarojapsi MPUPOAEC JaHHBIX OTHOIICHUH,
MOPOXKTAIONINX W JENAIMUX HEoOXOAUMBIM 3TO ydactue. M mostomy cremnyer
HUCXOJUTh U3 TOW MBICIIH, YTO CaMOYyIpaBJeHUE, KaK U €r0 €CTECTBEHHBIE OCHOBBI,
OOHMMAaeT 1IeJ0€ TOCYIapCTBO M TaKUM OOpa3oM CO37aeT BTOPYIO OPTaHUYECKYIO
CUCTEMY HCTOJHEHUS PSIJOM C CUCTEMOW MPaBUTEILCTBEHHOM, M YTO U3 B3aUMHOIO
CONPUKOCHOBEHHUS 3TUX CUCTEM BO3HHMKACT ITOTOM IPaBoO UX ooenx» [8, €. 14].

B coBpeMEHHBIX  JIEMOKpPaTHYECKMX  TIOCyAapCcTBax IOCTPOEHUE U
(YHKITMOHUPOBAHUE CUCTEMBI MECTHOTO CaMOYIPABJICHUS OCHOBBIBACTCS Ha
MPUHIMIIAX, 3aKPEIUIEHHBIX B EBpomneickon XapTuu O MECTHOM CaMOYIPaBIICHUU.
Boizenssi OCHOBHBIE THUIIBI OPraHU3allMM CUCTEMbl MECTHOTO CAMOYIIPABIICHHS 3a
pyOexoM, TpeACTaBIsSeTCS BO3MOKHBIM OTMETUTH JBa HamOoJiee SPKUX MpUMepa:

AHTJIO-CaKCOHCKasi MOACIIb U KOHTHMHCHTAJIbHAA, eBpOHefICKa}I MOACIIb.
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Paccmarpusas aMEpPHUKAHO-CAKCOHCKYIO MO/IEJIb CaMOYIIPABJICHHS,
OCTaHOBUMCS Ha Mojenu, ycraHoBuBlielicss B CIIIA, B koTopoll opraHu3anus
MECTHOTO CaMOYTpAaBIICHUsI Tpearnoiaraer MHorooopasue ero (opMm B CyObeKTax
denepanuu U Jaxe B peaenax OJJHOrO MITaTa, B TOPOJCKHUX U CEIIbCKUX MOCETIEHUSIX.
VY mectHoro camoymnpasnenusi CIIIA  ecTtp TiIyOOKHME HMCTOPUYECKHE KOPHHU.
JlemokpaTtudeckass monmTHdeckas ¢uiaocodusi B ceBEpOAMEPUKAHCKUX KOJIOHHUIX
OCHOBBIBAJIACh HA TMPEACTABJICHUSIX O TOCYAapCTBE U OOIMIECTBE KaK JOOPOBOJIBHBIX
00BEIMHEHUSAX, CHOCOOCTBYSI Pa3BUTHUIO (EeJEpaTUBHOM KOHIIEHIIMM TOCYIapCTBa
B AMECPUKAHCKOW  TOJUTHUYECKOM MbIcnu [1]. AMepukaHCKas JEMOKpaTus
MIPEIIOJIaraeT UCKIUYUTEIBHO BBICOKYIO KYJIBTYPY y4acTHs TPa)KIaH B JIOKaJbHOU
Y PETUOHAIIBHOMN TOJUTHUKE. 1 MIMEHHO MO3TOMY B aMEPUKAHCKUX IITAaTaX MECTHOE
CaMOyIpaBJieHUE TMO-TIPEKHEMY padoTaeT MO MNPUHIUIY «JIEMOKpaTUs MaJbIX
IIPOCTPAHCTBY.

[IpuHIMT 1eMOKpaTh3Ma B MECTHOM CaMOYIIPABJICHUH TaKKe 00yCIIaBIMBACTCS
TeM, 4TO0 B CIIIA GOJBIIMHCTBO MyOJUYHBIX BIACTHBIX JOJHKHOCTENH — BBIOOPHBIE
Y OYeHb Mayio HazHayaeMmbiX AoJbkHOcTed. B CIIIA neHTpanbHbie MapTUH, KOTOpPHIE
MMEIOT TPEJCTABUTENILCTBA Ha MECTaX, aKTUBHO YYacCTBYIOT B BBIOOpax W MOITOMY
MOTYT BIIMSTH Ha IMOJUTHUYECKYH) AKTUBHOCTb JKUTEJIEH PETMOHOB, TEM CaMbIM,
MPEOCTaBIsAsE MM BO3MOXHOCTh peliaTh Haubojiee akTyalbHbIE COIMATIBLHO-
nojauTudeckue TmpobsieMbl. JlaHHBIM (EHOMEH TOJUTHUYECKONW JKU3HU U €CTh,
B IOHUMAHUU AMEPUKAHLIEB, HACTOSIIAs JIEMOKPATHSI.

Takum ob6pazoMm, denepanuzm CIIIA koHcomuaupyer (CruiauvBaeT) CUCTEMY
OPraHOB TOCYJApCTBEHHOM BJIACTU KU MECTHOIO CaMOYIPAaBICHUS, ITOOLIPSET
AKTUBHOE YYaCTHE TPa)KlaH B PELICHUH BONPOCOB T'OCYJIAPCTBEHHOM BAXHOCTH U
MECTHOI'O 3HAUYCHUS.

[Tpumep Opanunn JEMOHCTPUPYET HHYIO COLUAIIBHO-TIOUTAYECKYIO ITPAKTUKY

JIE€MOKpaTUU u Qpenepanusma. Uccnenys €BPONEICKO-KOHTUHEHTAIBHYIO
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1 aMEPUKAHCKYIO MPAKTUKY CAaMOYIIPABJICHUS, YK€ YIIOMSHYTHIN BbIIIE (YPAHITy3CKHMA
uccnenoBarenb A. ne TOKBWIb OTMEYAJ, 4YTO MHOTME EBPONEHCKUE PEBOJIIOLUU
JUKBUJAPOBAJIN MECTHBIE TPAJUIMOHHBIE BJIACTHBIE HWHCTUTYThl W MOJYWHHIIA
rpaXJaH TOTAJIBHOMY KOHTPOJIIO U THETYIIEH OMNEeKe TOCyJapCTBEHHBIX BEIOMCTB
Y YUHOBHUKOB.

bonee TOro, TeHAEHIMS K LEHTPAIMU3ALUUUA JEMOKPATUUYECKUX TOCYAapCTB
MpEeB30IIa TE€ TMPeAeabl, O KOTOPbIX JaXe HE MOMBIIUBUIM  aroJjoreThl
abcomoTucTckoii MoHapxuu. A. ge TokBuUIb yTBEpXKaal, YTO «roCyJIapCTBO
MIOCTOSIHHO PAaCIIUPSET CBOU MPEPOraTUBBI, CTAHOBUTCA 00Jiee IIEHTPATU30BaAHHBIM,
MPEANPUUMYNBBIM, aOCOJIOTHBIM U BCEMOTYyIIUM. ['pakjaHe HaXOJATCA MO
HEYCBIITHBIM Ha/130pOM MPABUTEIbCTBEHHBIX YUpexkaeHUN. Kaxaplii J1eHb HE3aMETHO
JU1sl ce0sl OHU JKEPTBYIOT TOCYIApCTBY HOBYIO YACTHUILY CBOEH JIMYHOM CBOOOIBI. DTH
JIO/IH, KOTOPbIE BPEMS OT BPEMEHHU OMPOKHU/IBIBAIOT TPOHBI U MOMUPAIOT KOPOJIEH, —
ATH JIFOAM BCE JIETY€ U JIerdye, He OKa3bIiBasi HUKAKOTO COMPOTUBIICHUSI, TOAUUHSIOTCS
MEPBOMY JKEJaHUI0 J000ro TroCyJIapCTBEHHOIO ciyskaimiero. JlanHas Mopenb
B3aMMOOTHOIIEHUS TpaXKJaHWHA W FOCyJlapCTBa, CBOWCTBEHHAs YHUTApHBIM
rocyaapcTBam, IPEAINOIaracT COYeTaHUe MPSIMOTO TOCYTAPCTBEHHOTO YIIPABIICHUS Ha
MECTax ¥ MECTHOTO CaMOyIpaBieHus» [5, C. 2-42].

MectHoe camoymnpaBieHue Bo DpaHiuu, 00yCIaBIMBAIOCh UCTOPUYECKUMU
cooObITusiMU U Tiporieccamu KoHIa X VIII — navana XIX BekoB, U BeChbMa OTJIMYACTCS
OT UICTOKOB BO3HUKHOBEHHUS MECTHOTO camoynpasiieHus B CIIIA.

O®paniry3ckas obmnmHa (koMmmyHa) GopMuUpoBaiach Ha EPKOBHO-TIPUXOICKOMN
OCHOBE Ha MPOTSKEHUU JJIUTEIBHOTO HCTOPUYECKOrO MEpHOJa. YUpPEeAUTEIbHOE
CobOpannie, ympa3mgHUB  BIacTh  (PeoJadbHOM  apUCTOKpATUH,  YIPa3THUIIO
U UCTOpUYeCKH chopmupoBasiieecs naeineHre dpaHnuum Ha 3eMJIM U TPOBUHIUU.
C Tex mop TeppUTOPHANBHON €IMHUIEH MECTHOTO YIPABIICHHS CTajl JIeapTaMeHT,

YIpaBJIsIeMblii HA3HAYEHHBIM MIPEACTABUTENIEM LIECHTPAJIBLHOM BIACTH, KOTOPOMY OBLITU
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MPEJOCTaBIECHbBl ~ MHOTOYHMCIICHHbIE  TOJHOMOYMS  JJISI  aJAMUHUCTPUPOBAHMUS
NOJABEJOMCTBEHHBIX UM TEpPpPUTOpUl. ODTO, B CBOK OYEpEeldb, NPHUBEIO
K OIOpOKpaTUYECKON LIEHTpaIU3alliy U CO3JaHuI0 MHCTUTYTa npedekToB. [losBienue
WHCTUTYTA NMPedEeKTOB BO (hpaHITy3CKOM alapaTe aIMHHUCTPATUBHOTO yIPABIICHUS
apryMEHTUPOBAIIOCH HEOOXOAUMOCTBbIO COOJIIOCHUS] E€AUHCTBA U HEJIETUMOCTH
Haiuu. /laHHas cBepX IIEHTPaJIM30BaHHAsl CUCTEMa YIIPABIICHUS TPOCYIECTBOBAIA BO
@panuyu noyt 200 et BrioTh 10 1982 1.

B nocnennee Bpemsi (ppaHily3ckue MOAXOAbl K CAMOYIIPABICHUIO CTAHOBSITCS
BCcE€ Oosiee TMOKMMH. DTO NPOSBWIOCH B YMEHBIIEHUU MOJTHOMOYUN MNPe(EKTOB C
1980-x rr., aTakke B 3HAYUTEIBHOM OCHA0JEHUHW KOHTPOJIA  BBIMIECTOSIINX
MHCTAHIIMHA CaMOYIpaBICHUS HaJ HWXKECTOSIIMMHU HHCTAHUUSAMU B CUCTEME
aIMUHHACTPATUBHOM  Wepapxuu. HecmMorps Ha  3TO,  HEPAaBHOMEPHOCTH
TEPPUTOPHAIBHOTO JICJICHUS PACCMATPUBAEMBIX CTpaH BEIET K MOJISpU3ALUU
COIMAJIbHO-PKOHOMUYECKOTO Pa3BUTHSL.

Takum oOpaszom, Bo @paniuu chopMupoBaIach TpaauIs IEJICHAIPABICHHOTO
CTPOUTENBCTBA CUCTEMbI MyHULIUIIAJIBHOTO YIIPABJIEHUSA, B KOTOPOW CaMOYIIPaBJICHUE
Y TpaXIaHCKasi THUIIMATUBA TTOOIIPSIOTCS OpraHaMu BIIACTH.

HNHCTUTYT MECTHOTO camoymnpasiieHUs: B Poccuu Henb3s OTHECTU HU K OJHOM U3
paccMaTpUBaeMbIX BbIIIE Mojelieil. MecTHOe caMOyIpaBlIeHHE MOSIBUJIOCH €IIe B
JIOPEBOJIIOIIMOHHBIN nepuo. Ero Hayanom cumraercs 3emckas pedopma — 1864 rona
u ropojckas pedopma — 1870 roga. Bripodem, B 3TOM uCCIEAOBAaHUHA MBI HE CTaHEM
obOpamatbest k uctopun cranoriieHuss MCY B Poccun B XIX-XX Bekax. JlaHHbie
BOIPOCHI OBLIN YK€ HEOAHOKPATHO PACCMOTPEHBI B HAYYHBIX HCTOYHUKAX. OTMETUM
TOJIBKO, YTO TIPOIIECC TOCTPOCHUS OBLIT CIIO’KHBIM, IIEPUOIBI PACIIBETA YEPETOBAIUCH C
MOJHBIM 3a0BEHHUEM W OTKa30M OT HJACH JeleHTpalu3alluyd BJIACTH U TOCTPOSHUS

MeCcTHOro camoymnpasieHus. U, HakoHel], B koHIle XX - Hadane XX| BB. MecTHOE
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caMmoynpasieHne B Poccum Hadaimo mnepekuBaTh INPOLECC BOCCTAHOBJIEHUS W
OOHOBJIEHUSI, KOTOPBII MPOJOIKAETCS A0 HACTOSIIET0 BpemMeHu [6. 7].

Konctutynuss P® 1993 roga, 3akpemwia moHsTHE, (QYHKIUU U CYIIHOCTh
MECTHOTO CaMOYNIPABJIECHUsA U ONpelenuia MPeAenbl ero CaMOCTOSATENBbHOCTH. TeM
CaMbIM KOHCTUTYLHMOHHBIN CcTpo B Poccuiickor denepanuu OmMupacTcsi Ha MECTHOE
CaMOyIIpaBJEHUE W B MOJHOM Mepe NpHU3HAETCA M rapantupyercs KoHcturynuen
Poccuiickoii @eneparun. OenepanbHbiil 3ak0H «O0 00MKX MPUHIUIIAX OPTaHU3ANN
MECTHOTO camoyImpanieHusi B POy, npunsateiil B 1995 roay, neranuszupoan GyHKIUN
M TIOJIHOMOYHMS OPraHOB MECTHOIO CaMOylpaBlieHHs. B Hacrosmiee BpeMs B
Poccuiickoii @enepanuu aeiicteyer denepanibHbiii 3ak0H «O0 00IMUX TPUHIUIIAX
opraHuzanud MecTtHoro camoympasiienuss B P®», or 2003 roma. Ero mpunsarue
BBICTYNHJIO CBOEOOpa3HbIM  CTapTOM INPOBEJIEHUS MYHULUIAIBLHON pedopmbl U
BHJIOU3MEHEHHS aJIMUHUCTPATUBHO-TEppUTOpUaIbHOro AeneHuss PO. U yxe nHa 1
Mapta 2009 roma B Poccuiickoit ®enepanuu Obu  00pa30BaHbI 24035
MYHUIUINAIBHBIX O00pa30BaHM, KOTOpPBIE NOAPA3JEISINCh Ha CIEAYIOIINE
TeppUTOpHUANIbHBIE 00pa30BaHUs: ropoJickue okpyra - 506, MyHULIMTIATbHBIE PalOHBI
- 1809, ropoackue nocenenus - 1746, cenbckue nocenenus - 19738, BHyTpuropoackue
MYHHUITUIAIbHBIC 00pazoBanus — 235 [2, ¢. 116].

Kpome Toro, kaxaplii cyobekT denepauuu MPUHSAI COOCTBEHHBIM 3aKOH O
MECTHOM CaMOYNPABJIEHUU, B KOTOPOM OIPENEISAINUCE: CUCTEMA MECTHOTO
CaMOYTIpaBJIEHUsI PETHOHA, MOPSAOK ee (hopMupoBaHUs M (PYHKIIMOHHpOBaHUs. B
pe3ynbTare Obla 3aKOHOJATEIBHO OIpezesieHa cdepa OTBETCTBEHHOCTH OpPraHOB
MECTHOTO CaMOYIpaBIEHUS, 3aKpeIieHbl (PMHAHCOBBIE PECYpChbl HEOOXOAUMBIE AJIs
peanuzanuu COOCTBEHHBIX MOJITHOMOYH, peoprann3oBaHa CTPYKTypa
MYHUIIUTIATUTETOB ITyTEM BbIICJICHUSI TUTIOB MYHUIIUIIAJIBLHBIX 00pa30BaHUIA.

B nanpHeitimeMm B @enepalibHbIX 3aKoHaX «O BHECEHUM M3MEHEHUW B CTAThIO

26.3 ®denepanpHoro 3akoHa «O06 oOIMMX MPUHIMIIAX OpraHU3aIMK 3aKOHOIATEIbHBIX
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(IpencTaBUTENbHBIX) W UCIHOJHUTEIBHBIX OPraHoB TOCYAapCTBEHHOW BJIACTH
cyorektoB Poccuiickoit ®enepamnn» u «OO0 0OMMX TNPUHLHUIIAX OpraHU3aluu
MecTHOro camoyrnpasiieHusi B Poccuiickoit @enepanun» ot 27.05.2014 Ne 136-03
ObUIM MTPOU3BEACHBI YTOUHEHUS B 001acTu opranuzanuun MCYVY.

B 06006111eHHOM BHJI€ PO MECTHOT'O CAMOYTIPABIICHHUS B TTOBBIIIEHUH KaueCTBA

YKVU3HU HACEJICHUsI IPEICTABJICHA HA pUC. 1.

Pa3Butue O6paSOBaHI/I}I, Oo0ecrieueHue COBI[aHI/IC Ka4yeCTBEHHOM
KYJBTYpPbl U MacCOBOTO 0€3011aCHOCTH HaCEIECHUS UHPPACTPYKTYPHI HA
CIIOpTa, opraHu3anus OTAbIXa Ha TCPppUTOPUHN TEPPUTOPHUN
n pa60TI)I C MOJIOACKBIO MYHUIUIIAJIBHBIX MYHUIMIIAJIBHOTO
(ct. 31 3akona P® ot 10.07.1992 Ne 3266-1 O6pa3OBaHHH 06p&30BaHHH
3aK0;OO§a2§EE2222};H£“(; i;;g;;gﬁl{((;ﬁ BC (ct. 14, 15 (Deaepanbﬂor"o 3aKOHa OT (ct. 14, 15 (Dej:[epam,ﬂor"o 3aKOHa OT
Rt 000N B0V OS | ) 600 13

camoynpasieHus B PO")

CornmanbHas 3amura
1 = CoxpaHenue u

HaCCJICHUA v
o YKPCIUICHUEC 310POBbs
TOABCAOMCTBCHHOH | OpraHm MECTHOT'O P KUTEIEN
TCPPUTOPUHU i N
pp p CaMOYIIpaBJICHU MYHHUIOHUIIAJTIATCTOB
(ct. 14, 15 denepanabHOTo 3aK0HA OT
06.10.2003 Ne 131-®3 "O6 obmux (cr. 9 denepanbHOIo 3aK0Ha OT
MPUHIUIAX OPraHU3aIHH MECTHOIO 21.11.2011 Ne 323—-®3 «OcHOBBI
PO T 3akoHonarenbcTBa PO 06 oxpane
CopneiicTBUE TOBBIIICHUIO YPOBHS 3aHITOCTH O6ecnieuenne OIarompusITHON
Hn 10X0O0B HACCIICHUA HKOJIOTHYECKOM 0OCTaHOBKH B

MYHHUIMIIAJIBHEIX 00pa30BaHUIX
(cT. 14, 15 denepanproro 3akona ot 06.10.2003 Ne 131-®3 "O6 YHUIL p

ooutX mprATaX OpraHmasgf)Mecmom CAMOYTpARTCHILL B (cT. 14, 15 MenepambHoro saxoma ot 06.10.2003 Ne 131-®3 "06
PP~ — e r——

PI/IC}’HOK 1. Pons OpraHOB MCCTHOTO CaAMOYIIPABJICHHUA B ITIOBBIILICHUN Ka4YCCTBA

JKHU3HHU HACCIICHUA
Hcemounux: asmopckuii

B cBoro oucpcab, caMOoopraHus3anusa M CaMOCTOATCIIBHOCTbL OCYHICCTBJICHUSA

OOIIECTBEHHO 3HAUYMMBIX (YHKIUH, YCHWICHHE TPaKIAHCKOH OTBETCTBEHHOCTH H

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 109
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 4. TRADE, ECONOMICS AND FINANCE



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

CaMOCTOSITENIFHOCTH ~ HacelieHus, (OPMUPOBAHHWE YEJIOBEKa HOBOTO THUIA —
rpaXIaHUHA C ONPEACICHHOW OPraHU3allMOHHOW KYJIbTYpOW M MPAaBOCO3HAHHEM,
KOTOPBIM MOKET HE TOJBKO BIIMATH HAa BJIACTh, HO M YYaCTBOBaTh B YIPaBJICHUU, —
3TO OOBEKTUBHBIN U HEMPEPBIBHBIN MPOIIECC Pa3BUTHUS TpaxkaaHCcKoro odmiectBa. OHO
«HEBO3MO>XHO 0€3 MECTHOTO CaMOYIIPaBIICHUs, MPEACTABIISAIONIET0 COO0M €ero MPOIyKT
Y OJTHOBPEMEHHO CPEJICTBO €r0 NOCTPOEHUS U pa3BUTHD» [4].

Takum o0pa3oMm, MOXXKHO CHAeNaTh BBIBOJ, 4TO B Poccum cdopmupoBaics
npaBoBOM (yHIAMEHT MHCTUTYTa MECTHOTO CaMOYMPABICHUS, YTO TO3BOJIUT
MPOBOJIUTH JANbHENIIINE OPraHU3al[MOHHbIE U3BMEHEHUS B CTPYKTYPE YIIPABICHUS.

IToaBOas UTOT, OTMETUM, YTO MECTHOE CAMOYIIPABIIEHUE B CTPYKTYpPE HEPAPXHUH
BJIACTH, SABJISIETCSI OCHOBOM JAEMOKPATHYECKOTO Pa3BUTHsI TOCYAApCTBa, CTUMYJIAPYET
y4acTHe IPaKJaH B PEUIEHUU BOIPOCOB MECTHOI'O 3HAYEHUS U BBICTYNAET rapaHTOM
pocTa KadecTBa JKU3HM HACEJIEHUs, MPOXKUBAIOIIETO HA KOHKPETHOM TEPPUTOPHUHU.
OcHOBHas LIeJIb MECTHOTO CaMOYNPABJIEHUS 3aKI0YACTCA B PEIICHUU COLMAJIBHBIX,
HKOHOMHUYECKHUX, MOJIUTHYECKUX U MPOYUX MPOOJIIEM MECTHOTO YPOBHS, OCHOBAHHBIX
Ha YJOBJIETBOPEHUU MOTPEOHOCTE HAceNeHUs], MPOKUBAIOIIETO Ha OINpeAesIeHHON

TEPPUTOPUH, CTUMYJIUPYIOIINX POCT Ka4€CTBA )KU3HU HACEIICHMUS.
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Abstract: Under current conditions the state regional policy should be oriented to a more
balanced spatial development of the national economy through the identification and disclosure of
the merits and advantages of each region, developing and promoting new agglomerations of dynamic
economic growth, and on the whole territory of Russia.

According to the authors, the management of territorial development - is a specially organized
system of actions aimed at ensuring sustainable and balanced reproduction of social, economic and
natural territory potentials with positive dynamics of life quality level parameters.
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In the modern world in times of difficult socio-economic situation and the
ambiguity of land management has a very important role in the development of all

country aspects, as a competent, effective and rational land resources management

depends on the population life level.
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Socio-economic territory development in the global concept is the process of
improving the population living standards, which includes increasing the number and
quality indicators such as: production of goods, provision of works and services
provided to the population, including the result of mutually beneficial trade relations
with neighbouring and other areas.

Lately we are increasingly faced with one of the latest achievements of
management science — the science of project management. New civil law equates the
municipal formation to the subjects of market relations. This situation imposes to the
local authorities rather high requirements for the management of economic activity in
General —-management development of the city. Now the achievements of this direction
in management science begin to be used in many areas of life. With all the realities of
today, under the management of socio-economic development means the management
of mutually-agreed projects (programs) of development of all spheres of life of the
municipality, associated resource, timing in accordance with the adopted priorities.

In the current system of management of development of municipal formation the
latter is a socio-economic system, including the subjects and objects of management,
structured in hierarchical levels, each of which has its own function and area of
responsibility. The functionality is reflected in the results, providing socio-economic
development.

Stable socio-economic development in the territory management develops in
such a way that in the implementation of goals and objectives to date, the controls areas
to stimulate and help achieve goals in the future. Given this, we can say that authorities
of the territories there is always a strategy for socio-economic development of the
territory, taking into account the short-term and long-term development.

Regional development strategy of the country heterogeneous in relation to the
regions that form it. This is because each region has specificities in the field of resource

endowments, structure of the economy and each region has its own strengths and
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weaknesses developed not developed economic sector. However, we can say that the
availability of many different resources is not a major factor in the sound management
of territories as the only effective and rational use of these resources ensures economic
stability, development and prosperity of the region. The uniqueness of the system of
local self-government in Russia is in its nature self-organization of the population that
can be attributed to local government to social phenomena.

Main integral purpose of socio-economic development of territories is to
improve the quality of life of the population. This process has three essential
components:

- increasing incomes, improving public health and raising level of education;

- creation of conditions conducive to the growth of self-esteem of people as a
result of the formation of social, political, economic and institutional systems focused
on respect for human dignity;

- an increase in the degree of personal freedom of the people, including their
economic freedom.

The last two components of quality of life not always taken into account in
assessing the degree of socio-economic development of countries and regions, but
recently it is more and more attention in economic science and political practice.

Under the territorial development we need to understand the most General
approach to public management tasks-development based on systemic-structural
representation of the integrity of the country.

In summary form these include the development of a single scheme of territorial
development of the country, combined the tools of business activity, multiplying social
capital and the centralised state intervention in the natural process of restructuring the
space.

The management of territorial development - is a specially organized system of

actions aimed at ensuring sustainable and balanced reproduction of social, economic
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and natural potentials of the territory with positive dynamics of parameters of level and
quality of life of the population. Such actions can be implemented locally (local
authorities), and regional (authorities and management of subjects of Federation and
their associations), and General government level (the Government and Federal
Assembly). [1, p.5].

Factors affecting the efficiency of land administration from a position of
maintaining the state cadaster registration of land plots may be different. These include
the reliability of the generated information about the land plots, and optimization of
functions of public authorities on the implementation of the registration function and
information interaction in the sphere of implementation of state cadastral registration
of land plots. [4, p.28].

Along with administrative methods of economic effective application of market
regulators, in particular, direct investment subsidies, which could cover part of the
costs of developing new environmental and resource saving technologies, provision of
state low interest loans for the purchase and installation of equipment that contribute
to improving environmental quality, providing long - term loans with low interest rates
payments, tax relief on expenditure on research papers in the field of environmental
protection and costs associated with pollution control. [5, p.56].

Important signs of development of territories can be attributed to the resistance,
I.e., long-term preservation of the reproductive potential of the territory and balance -
respect for each regional system of certain proportions of the main components of its
potential. Part of the processes of socio-economic development of the country and its
regions composed of the following major tasks:

1) increase wages, social payments, benefits, pensions, state-provided benefits

to the population growth of the income of citizens;
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2) creation of all necessary conditions for the formation of socio-economic,
political and other systems, aimed at recognition of human dignity and spiritual
development;

3) increased social freedom of citizens;

4) desire for economic independence of the population, etc.

Strategic planning and regional marketing are the most effective and relevant
mechanisms for the management of socio-economic development of the country and
the region.

Planning of socio-economic development of the region is a cyclical and
continuous process that coordinates, directs and supervises the activities of
management of territories and promotes the adoption of relevant decisions on both
tactical and strategic.

The presence of a well-composed strategic planning of economic development
provides a long-term plan of action that allows you to quickly and effectively
implement the adopted management decisions not only in the current time period, but
also stimulates the right decisions in the future while managing the development of
territories.

Strategic planning and regional marketing are the most effective and relevant
mechanisms for the management of socio-economic development of the country and
the region.

Strategic planning and management is a reliable methods, mechanisms and tools
of modern management. The use of strategic planning and management has long been
advised by all experts and is in great demand, because have proved their efficiency in
various fields of human life activities, such as agriculture, industrial, business,

construction, organization of transport routes and more.
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Strategic planning has gained widespread use in the embodiment of the anti-
crisis measures at the regional and state level in other areas of the country and regions.

Figure No. 1 shows the strategic planning cycle. [2]

The definition of development goals

The analysis of the external environment development of
the region

Identification of strengths and weaknesses of the region

The
strategic
planning
cycle

The use of existing and creation of new local benefits
Creation of the developement concept

Specific action plan development and implementation
strategies

Analysis of efficiency and productivity, adjusting goals and
methods to achieve them

Picture 1 - strategic planning Cycle

The presence of a well-composed strategic planning of economic development
provides a long-term plan of action that allows you to quickly and effectively
implement the adopted management decisions not only in the current time period, but
also stimulates the right decisions in the future while managing the development of
territories.

The planning process is the course taken by the authorities on the economic
development of the region, represents the aggregate effective management decisions
that have been made in planning with the strategic development plan. Figure 2 shows
the indicators that characterize economic development of the region.[3]

Strategic prospects for development of economic entities in terms of economic

restrictions are dependent primarily on the transformation of the Russian Federation in
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the state, producing and selling competitive products, establishing equivalent
conditions of competition between enterprises belonging to different sectors of the
market. In addition, a special role is played by effective regional innovation system and
innovative marketing strategies. [6, p.190]

Also, important role in strategic development planning has the state financial
control. State and municipal financial control is a sub-branch of financial law with a
complex structure and includes the following institutions: budget control, tax control,
control in the sphere of the monetary system and ensure its normal functioning, foreign
exchange control, supervision of the state banking activities, oversight of state

decentralized Finance (financial control). [7, p.16]

Gross national

\ income

P

Indicators of economic Real GDP

Qvelopment of the region '7 \

Gross domestic product

.

Picture 2 — The indicators characterizing economic development of the region

Economic indicators are pointing to a valid actual increase in the level of
economic development of the country and the region are called traditional indicators.
Traditional indicators measure changes in the level, as production indicators and

consumption goods, given the increase or decline in overall per capita.
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Base a common method to assess the indicators of the level of economic
development of regions and the country as a whole is called the rating level of
production.

However, an assessment of the level of production cannot be called an effective
method of assessing the level of economic development, reflecting the real situation in
the region, because it is unilateral and insufficient. Also, economic development by
production level based on current state macroeconomic goals. The ratio of the main
macroeconomic goals defines the main macroeconomic objective of reflecting the
major task of macroeconomic policy, the implementation of which is intermediate
macroeconomic goals and tactical goals. First adjust the values of key macroeconomic
variables, the second is carried out the transformation of the national economy. The
state at its disposal has the appropriate tools that it can use to influence the economy.
Under the policy instrument is understood as an economic variable under the control
of the state and contributing to the achievement of one or more macroeconomic goals.
There are the following instruments of macroeconomic policy: fiscal policy, monetary
policy, foreign economic policy, trade policy [8, p.61].

A socially oriented market economy is a highly efficient economy is an
entrepreneurial, market infrastructure, effective state regulation of income distribution,
motivate entrepreneurs in expanding and improving production. It guarantees a high
level of prosperity faithfully working members of society, while respecting
constitutional guarantees of the rights and freedoms of citizens.

The Concept "strategy of socio-economic development of regions of the Russian
Federation™ developed by the Ministry of regional development of the Russian
Federation, declared that the concentration of efforts within individual regions will
allow to obtain economies of scale and agglomeration economies, which will create

"poles” of growth in the power of self-development.

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 119
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 4. TRADE, ECONOMICS AND FINANCE



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

First of all, the development of regional strategies for socio-economic
development it is necessary to apply strategic planning, which is the management of
all public processes. Taking into account the coming new change in technological
structure, the increasing role of human capital and the exhaustion of the potential of
export-raw model of development.

In some of the key concepts of municipal development should also remember
the concept of sustainable development.

It originated under the influence of increased attention to environmental issues.
According to the wording of the UN, sustainable development is "development
companies that can satisfy the needs of present generations without compromising the
possibilities, leave a legacy for future generations to meet their own needs". In the
Russian legislation, sustainable development is interpreted more vaguely as a
harmonious development of production, social sphere, population and the natural
environment. [9]

Accordingly, the focus of the concept of sustainable development - reconciling
economic development with ecology. It is postulated that the economy needs to equally
focus both on the needs of the present, and maintaining the same opportunities for
future generations.

However, it is important to make the right choice "poles", the development of
which over time will ensure the development of the surrounding regions. In addition,
one of the necessary conditions of realization of strategy of socio-economic
development of regions of the Russian Federation is development of the General
scheme of spatial development of the Russian Federation, whose main objective is to
produce a functional zoning of the territory of the Russian Federation, including:

« indicate the types of territories and regions for the formation of a differentiated

economic, social and regional policy in respect of them;
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* to describe the functional device and to give the forecast of socio-economic
development in the key geostrategic regions of the country;

« form the main directions of development of the settlement system of the
Russian Federation;

» to identify areas of migration flows and create conditions for the development
of mechanisms to manage migration flows;

« implement territorial synchronization of the basic infrastructural strategies
(transport, energy).

Aligning priorities between regions and organization on this basis of strategic
alliances, the formation of macro-regions, able to become equal partners in the system
of global relations all may provide strategic breakthroughs.

In the process of studying this issue, we came to the conclusion that for the
effective management of territories and socio-economic development of regions and
the country as a whole it is necessary to consider all of these indicators and conduct
continuous monitoring and control of plans and actions aimed at the achievement of
objectives.

In the framework of monitoring and control should include such factors as:

1) the quality and volume of regional production; the dynamics of income
growth money resources of the population;

2) the level of infrastructure improvement;

3) the availability of quality education and health care;

4) the freedom of creative activities of citizens;

5) ensuring necessary conditions for the social and spiritual life of people;

6) mobility of the transport infrastructure and other major socio-economic
indicators.

Thus, in conditions of rapid and dynamic changes of major industries, a key

indicator of socio-economic development of territories is the degree of development of
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the entire urban and regional infrastructure. Since this indicator gives an objective
evaluation of the effectiveness of the controls, as it directly affects on the quality of
life of the population and is key to future development and prosperity of regions and

Russia as a whole.
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Abstract: It is shown that among a number of global trends in the tourism sector appears
technological innovation - turagregatory that the tourist market are in a better position than the tour
operators. On the one hand it is low costs for opening and running a business, on the other - profitable
prices for tours to consumers. The development of the technology in question is seen as an extension
of a network of representative offices throughout Russia, as well as the creation of portal systems,
where tourists would be able to not only find a suitable tour, but to get all the necessary information.

Keywords: tour operator, tourist industry, the business environment, the search platform, the
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AnnoTtanus: [TokazaHo, 4To cpenu LENIOro psaa riodalbHBIX TEHASHINH B cepe Typuzma
MOSABJIACTCS TEXHOJIOTUYECKAss HOBAaIlMg — TYyparperaTropel, KOTOpPBIE Ha TYPHCTCKOM pPBIHKE
HaxXoOsiaTCA B Oonee BBII'OJJHOM ITIOJIOKCHUH, HEXKCIIN TYPOIICPATOPHI. C O,[[HOI>'I CTOPOHBI 9TO HU3KUC
HU3JACPKKHU TIPpHU OTKPBITUKM W BCACHUH 6H3Heca, C leerfI — BBI'OAHBIC TCHBI HA TYpPbI A
HOTpe6I/ITeHeI7L Pa3Butue paCCManHBaeMOﬁ TCXHOJIOTHUN BUIWUTCA B BHUAC PpACHIUPCHUSA CCTU
MNpEaACTaBUTECIILCTB 11O Bcel POCCI/II/I, a TaKKC CO3JaHHA NOPTAJIBbHBIX CUCTEM, I'I€ TYPUCT CMOT" OBI HE
TOJILKO HAlTHU HO,Z[XOI[S[H_[I/II\/’I TYp, HO U NIOJIYUYUTH BCHO H606X0,I[I/IMYIO I/IH(I)OpMaI_II/II-O.

KuroueBble cioBa: TypornepaTop, TYpUHIYCTpUs, J€JI0Basi cpena, MOMCcKoBas Iardopma,
TYPUCTCKUU PBIHOK

CoBpeMeHHass TypucTckas cdepa OwicTpo mnporpeccupyer. Ee pazButue
CIIOCOOCTBYET aKTUBHOMY 3KOHOMHUUYECKOMY POCTY MHOTUX cTpaH mupa. Ha pa3zsurtue
TYPUCTCKOM OTpaciy XO3SIMCTBAa OTIAEIBHOIO TOCYJAapCTBA CYLIECTBEHHO BIIMSIIOT
MUPOBBIE€ TEHJEHIIMN PA3BUTUS TYpHU3Ma.

Cpenu 1enoro psiia rio0aJbHBIX TEHICHIMM CleyeT OTMETHTh MOSBIICHUE

TEXHOJIOTMYECKUX HOBALMM CPE KOMIIAHWUW, KOTOPBIE HA3bIBAKOT Typarperaropsl. B
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JICIOBOM Cpelie CYIIECTBYET IOCTAaTOYHO OONbIIOE YHCIO OMPEACIICHUN 3TOMY
HNOHATHIO, KOTOpbIE MO pa3sHOMy (OPMHUPYIOT COJAEPKATEIbHYIO YacTb 3TOU
kareropuu. CunutaeM 1eneco00pa3HbIM JaTh pacIIUPEHHOE IIOHUMaHHE 3TOMN
KaTerOpHH.

Typuctckuil arperatop - 3T0 KOMIIaHUs, KOTOpasi COOMPAET BCE MPEAIOKEHUS
10 Typam OT MOAKIIOYEHHBIX K CUCTEME TypONEPATOPOB U JAE€T BO3MOXKHOCTh ITIOMCKA
TYpOB II0 BCEM Typoneparopam B 0lHOM Mmecte [1].

Typuctckuil arperaTop MOXET OBITh, KaK MOCPEIHUKOM (OpaTh MPOLEHT C
MOKYHaTeNs ), TaK U OBbITh UCKJIIOYUTENIBHO OECIUIATHBIM CEPBUCOM (IIPOJAET TYpPHI O
LIEHE TypoIlepaTopa, HO IIPU 3TOM TypOIIEpaTOp ILUIATUT arperaTopy BO3HArPakICHHUE
3a MPUBJICYEHHOTO KIIMEHTA).

TypucTckuil arperatop Ha TYpUCTCKOM PbIHKE HaXOAMUTCS B 00Jie€ BBITOJHOM
MI0JIO’KEHUH, HEXEIU caMU TyporiepaTopsl. UM He 00s3aTenbHO KaK-JIn0O0 CIEeUaIbHO
PErHCTPUPOBATHCS, UMETh Kakue-muOo (PUHAHCOBBIE rapaHTUHU U Tak jajee. Takum
00pa3oM OTKpPBITh TaKOW OM3HEC BEChMA IIPOCTO U MEPCIIEKTUBHO, OCHOBHBIE 3aTPATHI
Ha HayaJbHOM 3Talle COCTaBAT pa3pabOTKa MOMCKOBOW IIaT()OPMBI, CAlT U 3aTpaThl
Ha IpuBJedYeHHne TpaduKa Ha calt [2].

Kpynneie Typucrtckue arperaropsl Poccun. Ha ceromHsiliHMN O€Hb MOXKHO
OTMETUTh TPEX KPYIHBIX JUAEPOB B CETMEHTE TYPUCTCKHX arperaropoB. ITO
Cneratb.py, TurPoisk n Gold Travel. J[Ba mepBbIx arperatopa - HE YTO MHOE, Kak
MOMCKOBBIE TuIaT(opMBbl. J{J1sl TypucTa BCsl MOJIb3a 3aKJII0YAeTCs B TOM, YTO MOXKHO B
OJHOM MECTE€ IPOM3BECTH IMOMUCK Cpa3dy IO BCEM MPEMIOKEHHUSIM TYpOB IO
nonyasipueiM - TyponeparopaMm [3]. K TypHCTCKONl [€ATEIbHOCTH OHH HMEIOT
OTHOILIEHWE BECbMa IMOCPEACTBEHHOE - dTo mpexnae Bcero [T mardopmbl
(ananoruunele marpopMaM OPOHUPOBAHMS OTEJIEH U MPOJAKU aBUA, XK.]1.-OUIIETOB).
Ecnu B3saTh Ommke K TYpUHIYCTPUHU, TO 3TO YTO-TO BPOJE OHJIANH TYpPUCTCKOTO

areHTcTBa. Ha atom, moxkanyii, u Bce. Uto kacaercs Gold Travel, To aTot “arperarop”
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CTOUT pPacCMOTPETH OoJiee MPUCTATIBHO.

Typonieparop-arperatop Gold Travel. Gold Travel - 5T0 mNOIHOIEHHBIH
Typomneparop,  3aperucTpupoBaHHbii B EauHoMm  denepanbHOM — peecTpe
TyponieparopoB. To ecTb KOMIIAHHMSI HMEET BCE HEOOXOAUMBIE MEXaHU3MBI,
3alllMIIAIONIME TypUCTa Ha TOCYIApCTBEHHOM YpOBHE ((hDMHAHCOBBIE TapaHTHH,
obecrmieuenue, nureH3nu U T.1.). [Ipu 3ToM ocHOBHOU aestenbHOCTRIO Gold Travel
ABNSICTCS (YHKLIMS TYPUCTCKOTO arperaropa, Hy WM €cClIu TpydO TOBOPHUTH -
TypareHTCTBa.

Y Ttyponepatopa Gold Travel Ha caliTe ecTb NOUCK TypOB IO BCEM
TypoIepaTopaM, aHAJIOTUYHO, KaK 3TO €CTh U Yy JApYrux arperatopoB. UTo kacaetcs
YHUKaJIbHOCTH, IOMUMO TOT0, YTO MBIl UMEEM JIeJi0 ¢ TyporeparopoM, y Gold Travel
MOMCK TPOU3BOJUTCS TOJIBKO MO CaMbIM JYyYIIMM TYpPUCTCKUM TypoIeparopam,
BxozsamuM B TOII-10 pelitunra typorneparopoB Poccuu. 1o 04eHb BaKHBI MOMEHT,
BEJlb HEPEIKH CIIy4aH, KOTJla MEJKHE TypONepaTopbl MauykamMu OaHKPOTHIUCH [4].
3/1ech B 3TOM IUJIaHE €CTh BEChbMa HEIJIoXasl 3allUTa.

Ho, cambim riiaBHBIM OTaHureM Typoneparopa Gold Travel saBnstoTcs 1eHsl, 1o
KOTOpbIM Ipennaraetrcs Kynuth Typ. Llenst y Gold Travel nopoii, 3HaunTENIbHO HUXKE,
YeM y aHaJIOTHYHBIX 110 PpyHKImoHany [T-cucrem. Kpome Toro, 10BOJIBHO 4acTO TYphI
MpeiaratoTcs ¢ JOMOJHUTEIbHOW CKUAKON, KOTOpas oOblyHO cocTtaBisieT 3%. B
CyMME, MBI MOXEM IOJIYYUTh Typ MO CTOUMOCTH HHKe 10 10%, uem, Hanpumep, ecinu
OBl MOKYIaIu TOT ke TYyp, HAMPSMYIO Y TypOIepaTopoB (POPMUPYIOIIUX ITH TYPHI.
Maruu kakoii-to 31ech HeT. Gold Travel - kpynHast KOMIIaHUSI C CEPbE3HBIM 000POTOM,
a 00BeM BBIKYNMAeMbIX (MMEHHO BBIKYMAEMbIX) TYPOB IIO3BOJSET MOJIy4aTh OT
TyporepaTopoB (HOPMHUPYIONMIUX TYphl 3HAYUTENBbHBIE CKUIKH. 3a c4yeT 3toro Gold
Travel cmor mpennoxuth, MO CyTH, JIyYIIHE LEHbI HAa TYPUCTCKOM PBIHKE Cpeau

MPEUTIOKEHHUMN IO KPYITHBIM TYpPOIIEPATOPAM.
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Ecnu 3aiitu Ha caitit Gold Travel, To MokHO 00paTuTh BHUMaHWE, HA TO, YTO HA
caliTe ecCTh CTpaHMIlbl, Ha KOTOPBIX TYypbl CETMEHTHPOBAHbI TEMATHYECKU U
¢dbynkunonansHo. Hampumep, pasnen «lopsiiue Typb», B KOTOPOM €CTh yA0OHas
BUTPHUHA C JIyYIIUMHU NPEMIOKEHUSIMU MO TOPSALIMM Typam MO Pa3jIu4HbIM CTpaHaM.
J1J1st MOTEHIIMATBLHOTO KJIMEHTA - OYEHb YI00HO OCYIIIECTBIATh MOHUTOPUHT TOPSIIUX
TypoB, 0€3 HEOOXOAMMOCTH BHOCHTH JaHHBIE B MOUCKOBYIO (GopMy. AHAIOTUYHO
caenanbl pazaensl: OTablx Ha Mope (CoOpaHbl Typbl HA MOPCKUE KypopThl), CeMeHbIi
OTIbIX (COOpaHbl Typbl MOAXOASAIIME JJIS OTIAbIXa 3a TpaHUIIEH Bced ceMbeil),
HoBorognue Typsl (coOpaHbl Typbl JJIsl OTJIbIXa BO BPEMSI HOBOI'OJIHUX IMPA3IHUKOB),
JleuieBble Typbl (COOpaHbl TYpbl Ui OI0DKETHOTO OTJbIXA, YACTUYHO NIEPECEKAETCA C
TOpsIIMMUA TypaMH), €CTh €IlI€ MHOTO JIPYIHX IMOJOOHBIX CTpaHHI] Ha caiite. Kak
BUJIUM, BCE€ CAENAaHO Uil yA00CTBA KIMEHTA.

Bce Typsl, kotopsle peanuzyeT Gold Travel, MOXKHO KynUTh HE TOJIBKO B pEXKUME
OHJIaMH, HO U aM4HO noceTuB oduc Gold Travel B MockBe uinu pyrux ropojaax (mo
oonbiieir yactu llenTpansHas dacth Poccum), rae umerorcss Touku npoaax Gold
Travel. D10 Takxe, OUeHb Ba)KHbIII MOMEHT, BEJb, HECMOTPsl Ha OypHOE pa3BUTHE
MHTEPHET YCIYT, 0 CUX MOp MMeeTCs OObIlasi rpyIna KOHCEPBATUBHBIX TYPHUCTOB,
MPEINOYNTAIOIINX MTOKYNATh JUYHO B o(uce.

Takoll cepBUC, OYEHb TPYIHO pEATU30BATH B PAMKAX OTIAEIBHO B3SITOTO
TyporepaTopa, HO B paMKaX TYpHCTCKOro arperaropa - yerko, Gold Travel tomy
IIpuMep.

Crnenyet cka3arb 0 MEpPCIEKTUBAaX B HULIE TYPUCTCKUX arperaropos. I1o cyTtu, Ha
CETOJIHSIIIHNN JIE€Hb, €CTh TOJBKO OJUH JUAEP B CETMEHTE TYPUCTCKHUX arperaropos U
HUIIIA [TOKa OCTAeTCs JO0CTaTOYHO CBOOOJHON. Pa3BuTre BUANTCS B BUJIE paCUIMPEHUS
CETH NPEJICTaBUTENLCTB 10 Beel Poccuu, a Takyke co31aHus NOPTAIbHBIX CUCTEM, I11€
TYpUCT CMOT OBl HE TOJBKO HAWTHU MOAXOMALIMN Typ, HO U TOIYYUTH BCIO

HEOOXouMYy0 MH(MOpMAIMIO, a 3TO (OTO, BUACO KYPOPTOB M OTEJICH, aKTyalIbHOE
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OTNMCAaHUE OTEJIEH, OT3bIBBI pealbHbIX TYPUCTOB [5].

UtoOsl HOBasi KOMIIaHUs cMorja KoHkypupoaTh ¢ Gold Travel, HyxHbI OyayT HE
TOJIbKO CE€phEe3HbIE (PUHAHCOBBIC BIOKEHUS, HO U JOJTHE TObI pa0OTHI HA PEMYTaLIUIO.
YuuThIBast KPEAUTHYIO IOJIMTUKY ITOCIEIHUX JIET, IOSABIECHUE HOBBIX TYP-arperaropon
MaJIOBEPOSITHO.

Ckopee Bcero Huma Oyzaer 3amonHATbes IT-cepBucamm, koTopsie OyAyT
KOHKYpHUpOBaTh MEXIy co00il pa3Be uTO B YJOOCTBE MPEAOCTABISIEMOrO TOUCKA,
MapKETUHIE U CTIOCOOHOCTHU MOJTYUYHUTh 1iesieBoM Tpaduk Ha caift [6]. He Tak naBHO B
JAHHYIO HMIIY NPOHUK CEPhE3HBIM MIpoK B Buae fAnpekc. IlyremectBusi, HO 3TO
ckopee aHanor JSHpaekc Mapkera, TOJBKO JUIsl IYTEBOK - HCYEPIBIBAKOLICH
uH(oOpMaIMU TaM HE MOJY4YWTb, J1a U BPSJ-TU TaM Takas WH(OpMAaIus MOSBUTCS
IO3/IHEE, T.K. B IIOCIHEAHUE TOAbl SIHAEKC CBEpPHYJ MHOTHE IOJIE3HBIE
MH(OpPMAIIMOHHBIE TPOEKTHl W CKOHIEHTPUPOBAICA HAa TMPOAAXKE pEKIaMbl U
ONTUMU3ALNHN €€ MPOJAXKH.

Kak anbprepHaTBa, BO3MOXHO IIOSIBIICHUE TYPUCTCKHX AarperaropoB IO
HUIIEBOMY TypusMmy. Hamnpumep, Ttypusm mno Poccum, TOpHBIA TypusM,
AOKCKYPCUOHHBIM  Typu3M,  SIXT-Typbl, KaWT-Typbl,  TOPHOJBDKHBIE  TYpHI,
AKCIEAUIMOHHBIA TypusM M T.A. [Ipuuem B naHHOM ciydae, MpUObUIb C OJHOTO
pean30BaHHOTO NAaKeTa, CKOpPEee BCEro, OyJET BhIIIE, 32 CYET MEHBIIEH KOHKYPEHIIMH
[7]. Typusm B Poccum BecbMa NEPCHNEKTUBEH, HECMOTPS HA €r0 HEAOCTATOYHYIO
0cBOeHHOCTh. Ho eciin moakiiounTh (haHTa3nio 1 MapKeTOJIOTOB, 3TO HAIIPABJICHUE U

TEMY MOJKXHO C YCIICXOM OCBaMWBAaThb.
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Abstract. The article shows a structural change in tourist arrivals and revenues in the macro-
regional tourism markets, tourist activity demonstrated subregions, the share of international arrivals
are presented as part of inbound tourism from the main tourist destinations by region.
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AHHoTauus. B craTthe moka3aHo CTPyKTYpHOE U3MEHEHHE TYPUCTCKUX MPUOBITHIA 1 JI0X0/I0B
B MAKpOPCTUOHAJIBHBIX TYPUCTCKUX PBIHKAX, HNPOACMOHCTPpUPOBAHA TYPUCTCKAasd AKTUBHOCTb
CyOperuoHoB, MPEICTaBICHbI JOJIM MEXKIYHAPOJHBIX NPUOBITUN B paMKax BBE3JHOIO TypU3Ma OT
OCHOBHBIX TYPHUCTCKHUX HaHpaBJ’IeHI/Iﬁ I10 pCruOHaM.

KiiroueBsble cioBa: TypusM, peruoH, IMHAMUKA, TYPUCTCKUN PBIHOK, TYPUCTCKHE ITIOTOKH.

Typu3sM, UCTIBITBIBASI TPYJHOCTH CBOETO Pa3BUTHUS, UTPAET BCe OOJIee 3aMETHYIO
ponb B MUpoBOM skoHOMHKE. [l 38% cTpaH mMupa Typu3M - TJIABHBIM MCTOYHHMK
noxonaa, a st 83% CTpaH TypHu3M SIBIISIETCS OAHUM M3 ISITU OCHOBHBIX MCTOYHUKOB
noxona. Typusm Ha3bIBalOT «(peHoMeHOM XX BeKay, KaK M0 TEMIIaM pOCTa €ro BKJIaaa
B MHUPOBYIO 3KOHOMHKY, TaK M IO CTENEHU BO3JAEHCTBUS Ha BaKHEWIIUE cepsl
KU3HeNeATeNbHOCTH 4YenoBedecTBa. K Hauamy XXI| Beka Typusm mnpeBpaTtwics B
MOIIHBIA «JBUraTeIb» OOLIEMHUPOBOTO COIMATBHO-3KOHOMUYECKOTro pa3Butusa. Ha
JI0JTII0 Typu3Ma npuxonutces 7% mupoBoro 3kcnoprta u 6osnee 30% MHUPOBOTO phIHKA
yeayr. Typusm — «ungyctpust Oyayiero», ¢yHIaMeHTalbHas OCHOBAa Ppa3BUTHS
MHOTHX Pa3BUTHIX U PA3BUBAIOIIMUXCS CTPaH (PETHOHOB).

Hannsle ctatuctukn UNWTO cBuaeTenbCTBYIOT 00 YCTOMUYMBBIX TeMIlax

pa3ButTus Typusma. O0IIee Yuciio TYpUCTCKUX MOTOKOB B 1950 1. cocTaBiisiio 25 MIIH.,
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a moctymieHus ot Typusma — 2,1 mupa. mommapoB CHIA, cmycts 60 jer yucio
MyTEMIECTBYIOMMX AOCTUTI0 940 MITH., TOCTYIUICHUS OT Typu3Ma — 6osee 928 mup.
nosu. CIOA. B 2015 rogy MexxayHapoaHble TYpPUCTCKUE MPUOBITHS TIOCTUTIIA YPOBHS
1186 muH. Oxwupmaercs, yto k 2020 roay 4uciIO MEXIYHAPOAHBIX TYPUCTCKHX
npuOBITHI cocTaBuT 1,4 MipA. moe3aok, a k 2030 roxy — 1,8 mapa.

JIns MHOTHX CTpaH BBE3IHOW TypHU3M — KU3HEHHBIM HCTOYHUK ITOCTYIUIEHUH
WHOCTPAaHHOW BallOTBl M BAXHBIM (PaKkTOp pa3BUTUS HKOHOMHUKH. Jloxonmbl oOT
MEXAYHApPOIHOTO Typu3Ma (BKJII0Uask TpaThl HA )KWIbE, €1y U HAIUTKH, Pa3BJICUCHUS,
monuHr 1 T.1.) B 2015 roxy coctabuu 1260 mipa. gosn. CHIA wnm 1136 mupa. eBpo,
yTo Ha 4,4% BBIIIE YPOBHS MPOILJIOT0 MEPHOJA ¢ YIETOM MHQISAIUU U KOJeOaHUN
BaJIFOTHOTO Kypca. B aOCOMOTHOM BBIpOXKEHUH MEXKTyHAPOIHBIE TOXObI OT TYpU3Ma
B MECTaxX Ha3HaueHUs yBeaU4Iminch Ha 15 mupa. nost. CIIA (199 mupa. eBpo).

CunpHble Kosiebanus 0OMeHHOTo Kypca B 2015 rory 3HaUUTENbHO MOBIUSIN HA
MOCTYIUJIEHUS OT TypU3Ma IO OTJEIbHBIM HanpaBieHusM U pernoHaM. B CeepHoli u
IOxHol AMepuke TypHuCTCKUE A0XObI BEIpociH Ha 8,0%, A3naTcko-THUX00KeaHCKOM
pervone u Ha bimmxaem Boctoke Ha 4,0%, B EBponie — Ha 3,0% u Ha 2,0% B Adpuke
[1].

B 2015 romy orMeuaeTcsi poCT MPUOBITHII K MECTYy Ha3HAYCHHUS BO3YIITHBIM
TpancnoptoM (54%). Tlocemienus: feCTUHAIMA HA3€MHBIM TPAHCTIOPTOM COCTaBUJIO
46%, xxene3Ho1opokHBIM — 2,0% 1 BogHbIM — 5,0%. [lyTemecTBus ¢ LEIpI0 OTABIXA,
Ha Tpa3AHUKA W Japyrue Qopmbel gocyra cocraBwium 53%, mopsinka 14% - c
po¢heCCUOHANIBHO-/ICTIOBBIMU  1IeJIsIMU, 27% yKa3alu WHbIE TPUYUHBI, TaKUe Kak
MOCEIICHUE JIpy3€id W POJICTBEHHHMKOB, PEJIMTHO3HBbIE, MEeIULIMHCKUE W T.4. Llenp
npuoObITHI 6% HE ONpeseeHa.

B 2015 roay mpou3onuid He3HAUYUTENbHbIE CTPYKTYpHbIE TpaHC(HOpMALMK B
TOII-10 cTpaH-TuaepOB BHE3THOTO Typu3Ma. J[Ba H3MEHEHUs IPOU3OIILIA B PEUTHHTE

JIOXOJIOB U OAHO — IO TYPUCTCKUM TMpUOBITHSAM. B peiitunre poxomoB Taummanpg
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nepemectuwics ¢ 9-il mo3uuuu Ha 6-e, I'oHkoHTr mogHsics ¢ 10-ro Ha 9-e MecTo B
cTpouke. B peilTuHre TypucTcKux npuObITU Mekcuka nmojHsiach Ha 1 MyHKT BBEpX
u 3aHsna 9-10 mosunuioo (32,1 mutH. mocemieHui). Ilo oreHke NBYX KIIIOYEBBIX
WHIUKATOPOB Typu3Ma (TpHOBITHS M TOCTYIUICHHS), MHOTHE CTpPaHbl 3aHUMAIOT
mupupytonme no3unuu B TOII-10 crpan-nmuaepoB BBE3OHOTO TypuU3Ma Ha
MPOTSIKEHUU PAAJa JIET.

@paHIus 3aHUMAET NEPBOE MECTO B CIIMCKE CaMbIX MOMYJISIPHBIX CTPaH Cpelin
nyTemecTBeHHUKOB: B 2015 roay crpany mocerwno 84,5 muH. TypucTtoB. Ilo
MTOKA3aTeNI0 JIOXOJ0B MHAYCTPHH Typu3Ma cTpaHa 3aHuMaeT 4-¢ mecto B TOII-10
CTpaH-TUAEPOB Bhe3qHOro Typusma (45,9 mupa. nomn. CIIA). [lo yuciy TypuctoB
CIIA 3anumaetr BTOpoe MecTo B pedtunre (77,5 MIIH. 4€JI0BEK), IEPBOE MECTO — IO
YPOBHIO JOXOJHOCTH TypucTCcKOoro cekropa (204,5 mapa. momn. CHIA). Wcnanus
3aHUMAET TPEThe MECTO MO MPUOBITHSAM (68,2 MIIH. YEJIOBEK) U TPEThE MECTO IO
noxoaam — 56,5 mapa. nowt. CHIA. Kutaii 3aHUMaeT 4eTBepToe MECTO MO MPUOBITUAM
(56,9 MIH.) 11 BTOpOE MECTO 10 NMOCTyIIeHUAM oT Typusma (114,1 mupa. nomn. CILA).
Wrtanus ykpenuia CBOM MO3WIMKA HA 5-M MECTE MO MPUOBITUSIM U 7-€ MECTO IO
nocrymieHussiM. C 2012 roga no 2014 rox BxmrountensHo Poccuiickas Denepanus
MPOYHO YAEpKHUBaJIA 9-€ MECTO MO TYPUCTCKUM mNpuObITHsIM, HO B 2015 romy
MepeMecTIIach Ha OJIHY CTPOUYKY BHHM3 B pPEUTHHIe, a MOCTYIUICHHS OT TypU3Ma
coctaBunu 31,3 mupa. gomn. CIIA.

CocTosiHUEe TYpPUCTCKUX peruoHoB B 2015 roay BBITISAAUT CIECAYIOIUM
obOpazom.

MexayHapoiHble TYPUCTCKHE TPHUOBITUS B EBpOMENCKUil peruoH COCTaBUIIH
607,7 miH., yBennuuBuch Ha 4,7% k ypoBHio 2014 roga (+27,5 muH.). Jloxonasl ot
Typu3Ma BbIpociu Ha 3,0% OTHOCHUTENIBHO AAHHBIX MPOILIOrO NEPUOAa U COCTABUIIN
450,7 mupa. nomn. CIIA (406 mapa. eBpo). Pernon 3aHuMaeT nepBoe MECTO Cpeau

TypUCTCKMX TOTOKOB (51%) m moxomoB oT Typuctckoro cekrtopa (36%). Ha
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IIPOTSDKEHNN ACCATUIICTHA EBpPONEHCKUN PETHOH OCTAETCA JIMAEPOM BBE3IHOTO
Typusma. EBporneiickue cTpaHbl ylIensitoT 0co00€ BHUMAaHUE MOMYJIIpU3AIMN CBOUX
TEPPUTOPHUI, MaMATHBIM UM  KyJIbTYPHO-UCTOPUYECKUM  MECTaM, CO3JIaHHIO
MIPUBJICKATEILHON WH(PPACTPYKTYphl M OYECHb YYBCTBUTEIBHBI K BHEIIHUM
KaTakJInu3MaM. Y CHIIMBAIOIIAsCS KOHKYPEHIIUS MEXKIY CTpaHAMU KaK BHYTPH CBOETO
pEeruoHa, Tak M 3a €ro MpeAeliaMHd BBIHYXIAIOT NPAaBUTEIbCTBA MHOTHX CTpaH
IepecMaTpuBaTh CBOE OTHOLIEHHWE K pa3BUTHIO cekTopa T&T M ocHOBaTENbHO
NOJXOIUTh K pa3pabOTKe CTpaTeruil pa3BUTHs chepbl TypU3Ma.

Typuctckue npuobiTus B CeBepHyto EBpory yBennuuiauch Ha 7,3% B OCHOBHOM
onaronaps Ucnanauu (+29,2%) u BenukoOputanuu (+5,6%). CTOUT OTMETUTH, YTO
PE3KO COKPATHIIUCh TYpUCTCKUE TOTOKH B PunisiHauio (- 4,0%). CyOperuoH siBisieTcs
caMOU KpYITHOM TypHUCTCKOM nectuHanuen. Llentpansnas u Bocrounas Espona B 2015
rojJly I€MOHCTPUPYET MOJIOKUTEIBHBIA MPUPOCT TYPUCTCKUX mpudbITHii (+5,3%). B
OCHOBHOM 3TO pe3yJIbTaT yBeaudeHus npuosituii B Tamkukuctan (+94%), Benrputo
(+17,9%), Pymbiauto (+16,9%), JlatButo (+9,8%). C npyroit croponsl, AzepOaiimxan
(- 11,0%), Dctonus (- 5,3%), Ykpauna (- 2,2%) mokasajau OTPUIATEIBHYIO TUHAMHUKY
B 3TOM cyOpervone. TypucTCkue MOTOKM B Hally CTpaHy yBeauuuiauch Ha 5,0% k
ypoBHIO 2014 ronma. FOxnas EBpona B 1e0oM MOKa3zajia MOJOXKHUTEIbHBIM POCT
TYPUCTCKHUX MOTOKOB (+4,8%) 3a cueT Takux cTpaH, kak Anbanus (+13,3%), Augoppa
(+13%), CnoBenun (+12,3%), Ilopryramus (+9,7%), Xopsarus (+9,1%), Kump
(+8,9%). BrepBble 3a MHOTHE TOJIbI CHU3WJIUCH TypUCTCKHE TOTOKH B Typrwuto (-
0,8%). He3naunTtenbHBIN pOCT MO YUCITY TYPUCTOB HabogaeTcsl B 3amaanoil EBporie
(+3,2%). B cyOpernone nocenieHrs yBeTUIIINCh B TAKUX CTpaHax Kak Hunepnansr
(+7,8%), I'epmanum (+6,0%), ABctpun (+5,6%), JlrokcemOypr (+4,9%). Typuctckue
npuObITUS BO Ppaninio Beipociau Juib Ha 0,9%.

B A3snarcko-THXOOKEaHCKOM PETMOHE MEXAYHApPOJHBIE TYPUCTCKHE MOTOKH

yBeanuninch Ha 14,9 muH. wiam Ha 5,6% k ypoBHio 2014 roma. O6mmii o6bem
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npubbiTuii B 2015 romy cocraBwin 279,2 MiH. TypucToB. J[0oXOmael OT Typu3ma
yBenuuminuchk Ha 4,0% u cocraBunu 418,3 mupa. gomr. CIIA. B crpykrype
TYPUCTCKUX MPUOBITHI 1011 perioHa — 24%, a 1o YpOBHIO JOXOAHOCTU TYPUCTCKOTO
cextopa — 33%.

B HOro-BocTtounoii A3uu cuTyallud KOpPEHHBIM OOpa3oM H3MEHWJIACh, 3TOT
cyoperuosn B 2015 romy mokasain yBeianueHUE TYPUCTCKUX MpUObITHil Ha 7,6% (B 2014
rony — Ha 2,6%). MbsiHMa TPOJIEMOHCTPUPOBAZIa HAMOOJIee BBICOKHE PE3YIbTAThI
(+51,9%), a B mponuiom roay ysenuuenue coctaBuwiio 50,7%. Takue cTpaHbl Kak
Taunmang (+20,4%), Jlaoc (+12%), ®ununmuasl (+10,9%) u Uunonesus (+10,3%)
MOJIOKUTENBHO TOBJIMSUIA HA UCXO cyOpernoHa. OTpuaTeIbHbIA MOTOK MPUOBITUN
nokazania Mamnaizus (- 6,3%). B CeBepo-BocTouHON A3uM  HaMOOJBIIHIMA
MOJIOKUTENBHBIA POCT MPUOBITUI HAOMIOAAETCS Y TaKuX cTpaH Kak Anonus (+47,1%),
TaitBanp (+5,3%) u Kuraii (+2,3%). HekoTopbie cTpaHbl B CyOpernoHe MoKazalu
OTPUIIATEILHYIO JTUHAMUKY MPUOBITUN W3-3a HeCTAOMIBHOCTH BamoThl. B HOxHOI
Kopee mnpousomna Benpllika bBamKHEBOCTOYHOIO PECIHUPATOPHOIO CHHIPOMA
(MERS), uyto mommusiio Ha ee poct (- 6,8%). B 1emom cyOpernoH mnokasain
MOJIOKUTENbHYIO TUHAMUKY TYPUCTCKUX MOTOKOB (+4,3%). IOxHas A3us nmokasana
Herioxue pe3ynbratbl (+4,4%). I[lpupocTt B CyOpervoH cCBsi3aH C yBEJIMYCHUEM
npuObITUi B Takue ctpanbl, kak pu-Jlanka (+17,8%), Upan (+5,4%), Nunus
(+4,5%) nu Manbnussl (+2,4%). [IpuosiTusa B Henan causunuce Ha 29,8% B mpouuioMm
roay nocie 3emierpscenus. OkeaHusi npoaemMoHcTpupoBaia B 2015 romy poct
npuOsiTuil Ha 7,4%. Haubonbiee 3HaueHue 1Mo mMpUOBITUSAM TOKaszana ABCTpaiuvs
(+8,1%), a cpenu THXOOKEAHCKHX OCTPOBHBIX HampasieHui: [lamay (+15%), Camoa
(+10,9%), ®unxu (+9%), Hoas Kanenonus (+6,3%) u I'yam (+4,9%).

Typucrtckue npudbiTHst B AMepuKaHCKuil peruoH B 2015 rony yBeqIuyuinch Ha
5,9% x ypoBHi0 2014 roxa u coctaBwim 192,6 mia. B 3TOT nepuos Habmogaercs u

yBEJIMYEHHUE TOCTYIUIeHUH oT Typu3Ma Ha 8,0%, 4To B aOCOJIFOTHOM BBIPAKCHUH
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nocturiio ypoBHs 303,6 wmapa. gomn. CHIA. [lonss pervoHa B CTPYKType
MEXTyHAPOIHBIX TYPUCTCKUX pHObITU — 16,0%, a 1o qoxoaoB — 24,0%.

Typuctckue notoku B CeBepHYy0 AMEPHUKY YBEIHMUYWIACH Ha 5,5%. JToMy
crocoOcTBOBan poct mnpudbiTHii B  Mekcuky (+9,4%), Kanmamy (+8,7%) wu
Coenunennsie Llrater (+3,3%). Mexnynapoansie npuObiTus B Kapubckuit Oacceiin
BbIpocau Ha 7,4% k ypoBHIO 2014 roma. B 0OCHOBHOM POCT MOTOKOB OOYCIOBJIEH
MOCEIICHNEeM TaKuX HampaiieHui, kak Kyoa (+17,5%), Apy6a (+14,3%), bapbamoc
(+13,9%), l'autu (+10,9%), Ilyspro-Puxo (+9,1%). B 2015 romy lLlentpanphas
AMepuKa MokKa3ajia yCTOM4MBBIM pocT npuoObiTuid (7,1%) 3a cuer Takux CTpaH, Kak
[Tanama (+20,9%), bemus (+6,2%), Kocra-Puxku (+5,3), Hukaparya (+4,3%).
Haumensbiiee 3naueHue no npuObITUSIM B cyOpernone nokasaina I'saremana (+0,6%).
[Tpu6siTua B IOxkHYI0 AMepuky yBennuuiauch Ha 5,8% B 2015 rogy. Poct notokos
00yCJIOBJIEH B OCHOBHOM OJjiarofiapst Takum ctpanam kak [laparsait (+87,2%), Yniun
(+21,9%) n KonymoOus (+16,1%). CoxpaTuiinch TypuCTCKHE NPUOBITHS B APreHTUHY
(- 3,3%).

B 2015 romy MexayHapoaHbIe TYpUCTCKUE TPUOBITHS B AQPUKAHCKUI PETHOH
coctaBunu 53,5 MiH., cokpatuBmuchk Ha 3,3% k ypoBHIO 2014 roma. CoxkpaiieHue
MpPUOBITUN CBS3aHO M3-32 TEPPOPUCTHUYECKUX BOJHEHUW, a TaKKE HOBBIX IPaBHUII
BBIJIaYM BU3 B psAAe ctpad. JJoxonsl oT Typusma Bbipociu Ha 2,0% OTHOCUTENBHO
JaHHBIX Tponwioro nepuoaa u cocraBwind 33,1 mupa. nomn. CIIA. B cTpykrype
TYPUCTCKUX MPUOBITUNA 1011 peruoHa — 5%, a 0 YPOBHIO JOXOJHOCTH TYPUCTCKOTO
cektopa — 3,0%. JIump 4acTe CTpaH IMOKAa3ajdud B 3TOT IMEPHUOJ IOJOKHUTEIBHYIO
nuHaMuKky npuObiTHit: Celimensckue octpoBa (+18,7%), Maspukuii (+ 10,9%),
Manarackap (+9,9%), 3um6a6Be (+ 9,4%).

Typuctckue notoku Ha bivkaem Boctoke yBenmmuunuck Ha 1,7% K ypOBHIO
2014 roma u cocraBunu 53,3 MiH. 4yenoBeK. [locTymieHus OT MEXIyHapOIHOTO

Typu3Ma YBEIUYWINCH B peruoHe Ha 5,4% wu cocraBwiu 54,4 mupa. momn. CIIA.
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Pernon 3anmmaer uyth Oonee 4,0% OT mpuOBITHII U JOXOAOB B 0OOIIEH CTPYKType
MaKpOPETHOHAIBHBIX PBIHKOB. B OCHOBHOM pOCT TYpUCTCKHX IOTOKOB OOYCJIOBJIEH
MOoCeIIeHNeM TaKuX HampasiieHui kak Jlusan (+12,1%) u Katap (+3,7%). Ilo apyrum
HaIlpaBJICHUAM HAOIIOAAETCS CHHXKEHHE TYPUCTCKUX MPUOBITHIA.

B Hacrosiiiee Bpems po1iecc CTaHOBJIEHHSI POCCUICKOIO TypU3Ma Ha MUPOBOM
YPOBEHb BO3MOKEH TOJIBKO C PEabHOM MOIAECPKKOW M KOHCTPYKTUBHOTO YYaCTHS
rocyJapcTBa, KOTOPBIM BBICTYNAET KaTaJW3aTOPOM PA3BUTHA TOCYJIapPCTBEHHO-
YaCTHOTO NAapTHEPCTBA B OCYIIECTBJIECHUU MACIITa0HBIX TYPUCTCKHX IPOEKTOB
(nporpamm), CKOHIICHTPUPOBAHHBIX Ha (dbopmupoBaHue TYPUCTCKOU
IIPUBJIEKATEIBHOCTH PETMOHOB, YBEJIIMUEHUE BHYTPEHHEIO U BBE3JHOTO TYPUCTCKUX
MIOTOKOB, MOBBILLIEHUE KayecTBa TYPUCTCKUX YCIyr (mpoaykToB). [lonnmanue chepsl
Typu3Ma KakK JBUTaTelsi pa3BUTHS OSKOHOMUKHM Hallled CTpaHbl JOJIKHO
(dbopMHpOBaThCS HE TOJBKO HAa YPOBHE IOCYJIapCTBa, HO M B CO3HAHUU MECTHOIO
HacejleHUuss W Ou3Heca, 4YTO NPENONpPE/IeTUT KAYEeCTBEHHBIM YpPOBEHb pa3BUTHUSA
COBPEMEHHOT'0 POCCUIMCKOTO 001IecTBa [2, ¢.43].

[IpoBeneHHOE HaMU UCCIEI0BAHNE MTOKA3aJI0, YTO B HACTOSIIIEE BPEMSI aKTUBHO
YCUJIMBAETCSl KOHKYPEHTHasi 00pb0a MEXy CTpaHamH (pernoHamu) 3a NoTpeOuTens,
a TaKkKe HEOOXOAMMOCTb Pa3BUTHSI BHYTPEHHEIO M BBE3IHOTO PErMOHAIBHOIO
Typusma. TypucTckas akTHBHOCTh OY€Hb YyBCTBUTEIbHA K BHEITHUM KaTaKJIU3MaM, U
HenaBHue coObiThs 2014 roga (MONMMTHYECKUE U TParnyeckue cOOBITHS Ha YKpauHe,
OAHKPOTCTBO TYpOIIEPaTOpOB M TYPareHTCTB, OSHUAEMHUs JHUXOopaaku 0oia,
TEPPOPUCTUUECKHUE AKTHI, pe3KHE KOJIEOAHUS BATIOTHBIX KypCOB) IMOBJIHUSIN Ha OOLIYIO
kaptuay TOII-10 npuBnekaTenbHOCTH CcTpaH Mupa. B Ommxkaiimem Oymaymiem
MEXIyHapOAHbIE TYPUCTCKHE MPHUOBITHS OyIyT B OCHOBHOM CKOHIICHTPHUPOBAHBI B
Pa3BUBAIOIIMXCS cTpaHaX. POCT TypUCTCKHUX MOTOKOB OyneT yBennuuBatbes Ha 4,4%
B I'0Jl, @ B pa3BUTHIX cTpaHax — Ha 2,2% B rog. Oxwupaercs, uro k 2030 rogy yucio

MPUOBIBIIMX TYPUCTOB B Pa3BUBAIOLIUXCS CTpaHax OyAeT HaMHOI'O BBIIIE, YEM B

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 136
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 5. TOURISM



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru

pa3Buthix crpanax. B 2030 roxy 57% MexaTyHapOIHBIX TYPUCTCKUX NPUOBITUH Oy TyT
COCpPEIOTOYEHBI B pa3BUBaronIuxcs crpanax (mo cpaBuenuto ¢ 30% B 1980 roay) u

43% - B pa3BuThIX cTpaHax (mo cpaBHeHuto ¢ 70% B 1980 roxy).
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types of heritage Universiade: economic, fashion, social, environmental, sports, and political
infrastructure. Allocated direct and indirect economic effects of the Universiade.

Keywords: Universiade heritage, economic effects.

Annoranus. B 2013 roay r.Kazanp npuHuMana BCEMHpHBIE CIIOPTUBHBIE CTYIACHUYECKHE
HI'PHL. B cratbe paccMaTpuBarOTCA CEMb BHUIAOB HACICAWUA YHUBCPCHAIbBI: 3KOHOMI/I‘ICCKI/II>1,
UMUJDKEBBIN, COI[MANIbHBIN, SKOJIOTMYECKUNA, CIIOPTUBHBIA, MHPPACTPYKTYPHBI U MOJUTHYECKHM.
Beinenens! npsiMoii 1 KOCBEHHBIN SKOHOMUYECKUH 3¢ PexTh YHUBEpCHabl.

KuioueBble ci1oBa: Hacienue YHUBEPCUAIbl, SKOHOMUYECKUM d(PPeKT.

[IpoekT moAroTOBKU U MpoBeneHus jeTtHerd YHuBepcuaapi-2013 B r. Kazanu
CTajd OJHUM U3 SIPKUX, PA3HOIUIAHOBBIX M 3HAYUMBIX MO CBOEMY BIHUSHHUIO Ha
pErMoHaIbHOE  pa3BUTHE  KIIOUEBBIM  coObiTueM. braromapss  BcemupHbIM
ctyneHueckum urpam Kazans crana cioptuBHoi cronuiieit Poccuu. OHO 3HaYUTENBEHO
MOJHSJIO CTaTyc TOpoJia M O0Ka3ajo MOIIHOE BO3JEHCTBUE HAa COLUAIBHO-
PKOHOMHUYECKOe pa3BuTue PecnyOnmuku TatapcTad, © Ha YKOHOMHYECKYIO CHCTEMY

Poccuu B ienom.
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OueHKy BIUSHUS YHHUBEpPCHUA/Ibl HAa 3KOHOMHUKY PETHOHA TPaJAUIMOHHO
NPOBOJAT B JIBYX HAINpABICHUAX: OIEHKAa MPSIMOTO SKOHOMHUYECKOro 3¢ekTa,
CBA3aHHOTO C pacxoJlaMd M JOXOJaMH B MPOIECCe MOJATOTOBKHM M TMPOBEICHUS
VYHuBepcuaapl; OLEHKA JOJTOCPOYHOTO BIIUSHHS YHUBEPCHUAIbl Ha pPa3BUTHE
0JIaronmpUATHOTO HMMMJIKAa TOpPOJIa U PErvMoHa, Ha TMOBBIIICHHE HWHBECTUIIMOHHOU
IPHBJIEKATEIBHOCTH PETHOHA U AP

Ha Urpax npunsimu ygactue 7980 cmoprcmeHoB u 3798 oduimaibHBIX JTUIT
(11778) u3 160 crpan mupa. Paspirpan 351 kommiekt menanei. 70 crpaH cTaiu
obOnagarensamu 1165 menaneld, u3 KOTOPbIX POCCUUCKUMH CIIOPTCMEHAMU 3aBOEBAHO
292 menanu.

VYcranoBneHo 67 pexopnoB YHuBepcuanasl no 4 BuaaMm crnopra (Jerkas
aTJeTUKa, TSKEas aTJIeTUKA, TJIaBaHue, CIIOPTUBHAS CTPeNb0a), U3 HUX POCCUUCKUMHU
criopTcMeHam# - 39.

HHTepec K MPOEeKTy BO3pacTall B FeOMETPHUUECKON MPOTPECCUU € IEPBOTO AHS
Urp. 3a nepuox nposenenus B Kazanb chexanock 6osee 150 ThIC. TOCTEM U TYpUCTOB,
CIIOPTHMBHBIE MEpOnpusATHs mnoceTusin okojo 800 Teic. 3puTeneil. YHuBepcuaaa
noOusia peKopAbl U MO OXBaTy TeJeAyAUTOPUU — TPAHCISLUMU MMOCMOTPENO 3 MIIp/.
Yel.

3a TOJArOTOBKOM H3TOr0 3HAYMMOTO TPOEKTa CTOUT padoTa OOJIBLIOTO
KOJIMYECTBA JIIOJIeH, cephe3HoM npodeccuoHanbHOM KOMaHIbl. B paMkax moAroToBKu
K 9TOMY COOBITHIO ObUTO co37aHo nopsiaka 60 Teicsa (57,5 ThIC.) pabOUUX MECT.

VYHuBepcuaga SBWIAa MHUPY €€ W  BEIUKOJICTIHYIO  CIIOPTUBHYIO
uHppactpykrypy Kazanu. Bmactu ropoga u pecrnyOJUKU BOIIUIM BO BKYC M CTPOST
JajeKko uAylhe IUlaHbl. bBrojxeT Ka3zaHCKoMl VYHuUBepcuaabl cocTaBull 228

MUWLTUAPAOB pyOJieit, n3 KOTopbix 80 BIOKUIN HHBECTOPHBI, OCTAILHOE - (DeIepalIbHbIN

! Kpamun M. B., Jleono B. A. OueHka BAMSHHS KPYIHBIX PETHOHAIBLHBIX WHBECTHIMOHHBIX IPOEKTOB Ha
CONMATBEHO-YKOHOMHYECKOE PAa3BUTHE PETHOHA Ha MpUMepe NpoekTa «YHuBepcuana-2013»
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U pecrnyOnuMKaHCKUW — OromkeTsl. JIeHBrM  pacxoJOBalMCh HE TOJBKO HA
CIIOPTCOOPYKEHUS, HO M OnaroyctpoiictBo. CorjacHO OQUIMAIBHOMY OTYETYy, K
crapty YHuBepcuaapl B KazaHu ObUIM TOCTPOEHBI, PEKOHCTPYMPOBAHBI U
OTPEeMOHTHUPOBaHBI 530 KUITBIX U UHBIX 00bEKTOB. 13 HUX 152 HOBBIX: 31 CIOPTUBHBIIMA
00BeKT, 37 31anuii komIiekca JlepeBau YHuBepcuapl, 18 mapkoBokK, 8 MEAMIIMHCKUX
COOpYyKeHUW, 371aHue Bok3ana «Kazawp-2», 11 TpaHCHOPTHBIX pa3BsA30K, 39
IIEIIEXOAHBIX MEPEXOAO0B, TpU cTaHuuu merpo. lloarorosneno 173 xm mopor u

HCCKOJIBKO ITapPKOBLIX 30H2.

bromxket YHuBepcHuasl COCTaBJICH TaKUM oOpa3zom: 36
MIIPAI. pyo. — HCIOJIb30BaHO Ha
CTPOUTENLCTBO HOBBIX CHOPTUBHBIX 00BEKTOB, 11 miipa. pyd. — Ha JepeBHIO
Yuusepcuaner, 40 mapna. py0. — Ha pa3BUTHE IOPOKHBIX KOMMYyHHKarwid, 30
MJIPA. — Ha pa3BUTHE Ka3aHCKOTO METpo»®, aspomopr — 12 mupa. py6™.

Breigensitor cemMb BHJOB HAacienus YHUBEPCHUAbI HKOHOMHUYECKUH,

MMUJIKEBBII, COLMAIbHBIM, SKOJOTMYECKUW, CHOPTHUBHBIA, MH(QPACTPYKTYPHBIA U

NOJIUTUYECKUU.

2 Vnanos B. // Tasera Anraiickuii cnopr /28 (615) 2013, 01 asrycra 2013 // http://bmsi.ru/doc/67c6ec5e-8h5a-

478b-bfab-978b1d413de8
3

CemepknH C. «CTpoOMTENbCTBO JIepeBHHM «YHHBepcHana» OyaeT (uHaHcHpoBaTbesi OromkeroM Poccum». Odunna

JbHAS XPOHUKA. Yuueepcuama-2013. Kazans. HNudopmanmonHoe areHTCTBO Tarap-
HHDOPM. [OnexTponHbIit pecypc] — Pexum JIOCTYyTIA. — URL:http://www.tatar-

inform.ru/news/2009/03/17/158067/ (nmara o6pamenus 15.04.2013).

4 3apunosa H. M. YHUBEPCHUAJIA-2013: 3ATPATEI, PUCKU W BBITOJbI // Haydnoe cooGmiecTBo
crynentoB XXI cronerns. SdKOHOMUYECKUE HAYKU: ¢6. ct. mo mat. X| MexayHap. cTyl. Hayd.-TIpakT. KoH(. Ne
11. URL.: http://sibac.info/archive/economy/11.pdf (nara oGpamenus: 19.01.2017)
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Ilepen TeM Kak OLICHUTh IMIOJIYYEHHBIM JKOHOMHUKOW ropona Kazanu
HSKOHOMUYECKUH HPPEKT OT NpOBEACHUS YHUBEPCHUAbl, HEOOXOAMMO IOHATH
CTPYKTYpY JaHHOTO 3¢ (eKTa, KOTopask BKIIOYAET IBE COCTABIISIOLIHUE:

[Tpsimoii 3P dexT — n3meHeHne 00bEMOB MPOJAXK TeX MPEANPUATUN, KOTOPbIE
HaNpsAMYIO OCTaBJISAIOT TOBAPHI U YCIYyTU YYaCTHUKAM U COTPYJHUKAM Y HUBEPCUA/IbI
(TakuMx Kak TOCTHHHIIBI, PECTOPaHbl, IPEANPUATUS TPAHCIOPTHOIO CEKTOpa U J1p.).
Benuunna storo sddexra HEMOCpeICTBEHHO OMpeesieTcs pacXodaMi YYaCTHUKOB
(cIOPTCMEHOB, YIEHOB JIeJIEralliii 1 OpraHu3aTopoB). Mbl TakKe BKIFOUYMIN PacXO/bl
HEPE3UACHTOB — TOCTEW YHHUBEpPCHAAbl B Haml pacyeT. Pacxonpl pe3suIeHTOB —
IIOCETUTENIEH COPEBHOBAHWK HE OTHECEHBl HAa YHHBEPCHANy, IOCKOJIBKY MBI
IpeJoiaraéM, YTo OHU Obl OTPATHIIM 3TH CPEACTBA HA JIPYrHMe TOBAaphbl U YCIYTH,
ecni Obl YHUBepcuMaga HE MpoBOAMIACh. MBI Takke HWCKIIOUMIN PacXObl,
IIOJIyY€HHBIE KOMITAHUSMM, PACcIOJI0KEHHBIMU He B Ka3aHu, MOCKOIbKY OHU HE MOTYT
OBITh PACCMOTPEHBI KaK BIHSIOUIME HA SKOHOMUKY FOpO/a.

KocBennblii 3¢ (pexT — yBenuyeHue npojax B OTPACsAX, TECHO CBSA3aHHBIX C
MIOCTaBUIMKAMH Y HUBEPCUAbI U, B CBOIO OYEPEb, SABIIIOLIMXCS UX IMOCTABIIUKAMM.
Hanpumep, rocTUHUYHBIA OW3HEC 3aKylaeT 3JIEKTPUYECTBO, YTOOBI OOCITYKMBAThH
cBoux Trocredd. Yem Ooiblie rocTeii HEOOXOIUMO OOCIYXHTh, TEM OOJIbIIE
HEOOXOJAMMO 3aKylaTh AJEKTPUYECTBA M MOCTABUIMKAM IMPUXOJUTCA HapalluBaTh
MIPOU3BOACTBO.

VYuuBepcuana B Kazanu npusnekia B ropon 6osiee 40 000 cnopTcMeHOB U
cyaeu, npeneratoB, npeacraButenein OUCY, a Takxke TocTtel W COTPYIHUKOB
oprkomutera. Bece oHM OblTM pa3MelieHbl B TOCTUHUIAX. Ha riepeMoHnn OTKpBITUS U
3aKpbITUSL TpUCyTCTBOBANIO mopsaka 66 000 3purenei (okono 13 000 uenoBek, HE
ABJISIIOIIMXCST PE3UACHTAMH TOPOJa), NMPHUEXaBIIMX HE B COCTaBe JeJieraluii, a c
YaCTHBIM BU3UTOM. Bo BpeMs npoBeieHUsT Y HUBEPCHA/Ibl HA COPEBHOBAHUAX KaK/bIi

JEHBb MPUCYTCTBOBAJIO OLUEHOYHO 0K0JI0 9 000 HEpE3naAEHTOB ropoa.
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KonuuectBo rocreit YHuBepcuaasl — Hepe3uaeHToB Kazanu (uenoBek)

Taomuna 1
Kareropus Komunyectso
CriopTCMEeHBI 11 500
3puTeny NepeMOHUHN OTKPBITUS U 3aKPBITUS 13 200
Cpennee KOIM4eCTBO 3pUTeiei COpPEeBHOBAHUH B JICHb 9026
Jeneranun 4188
Cynpu 2047
MapKeTHUHTOBbIC TAPTHEPHI 84
Cotpynuuku OprkoMuTeTa 20 866
Unenst DUCY 556
OprkomMureT 70
I'octu oprkomurera 1802
IIpecca 969

CormacHo OLCHKAaM, Ha IIMTAHUC U Pa3MCIICHNC BCCX HCPC3UIACHTOB BO BPCM

MIPOBEICHUS Y HUBEPCUA/IbI TTOTPAYEHO (Kak U3 OIO/KeTa, TaK U U3 JTUYHBIX CPE/ICTB)
2 mupa. pyOreit. B aTy cyMMy BKIIIOUEHBI pacXojbl OPTKOMUTETA Ha pa3MEIIeHHUE U
MMUTAHWE TOCTEM W JIMYHBIE TPAThl 3pUTENEH. OTO JONOJHUTEIbHAs BBIPYYKa
npeanpuatuii  Kazanu. B opranuszanmuu ¥ TPOBENEHUHM TAaKOTO MAacCHITaOHOTO
MEpOMPUATUS 3aJeHCTBOBAHO 3HAYUTEJIBHOE KOJMUYECTBO MOJPSTYMKOB U3 Chepbl
poheCCUOHANIBHBIX YCIYT. DTO U KOMMAHWUU, HEMOCPEJACTBEHHO YYaCTBYIOIIUE B
OpraHu3aluu:

* KyJIbTYPHBIX MEPOIPUSITUH;

* pEKJIaMHBbIX KaMIIaHWM, KOHKYpPCOB, KaMIaHMM II0 IIpOIIaraHje
YHuBepcuaasl;

* BeIMyCKa (DOTO-, BUJICO-, DIIEKTPOHHBIX U MIEYATHBIX MaTEPHUAIIOB.

OcHoOBHas 10JIs 9TUX 3aTpaT (MHAHCUPOBATACH OPTKOMHUTETOM. Bhinensauch
TOJIBKO T€ 3aTpaThl, KOTOPbIC MPUXOJIUIINCH HA HOAPSAYMKOB, PACIIOJIATAIOIINXCS B
Kazanu, droOBI OIICHUTH JIOMOJHUTEIBHYIO BBIPYUYKY IS TPEANPUITHA U

opranuzamuii ropoga. Ha kommanuu u opranmzanuu chepbsl nmpodeccrnoHambHBIX
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yCIIyI B TOpOJ€ AOINOJHUTEIBHO OpuXoAuTcs 2,8 mupa pyoseid Bblpyuku. Bce
IOPUCYTCTBYIOIIME HA YHUBEpPCHAZe, BKIIOYas YYACTHUKOB M 3pHUTENIECH, TpaTAT
OIIpe/Ie/ICHHbIE CYMMBbI Ha IOKYNKU CYBEHHUPOB M IpouMe TOBaphl. [IpmHuMas BO
BHUMaHHE KOJIMYECTBO M pa3HUIy B pacxoJax pas3IMyHbIX KAaTeropHil rocTeu
VYHuBepcuaapl, a TakkKe MPOJOJDKUTEIBHOCT, UX MnpeObiBaHug B Kazanw,
JOTIOJIHUTENIbHAS BBIPYYKaA JUISl NPEANPHUATAN PO3HUYHOM TOPIOBIM OT TOCTEU
VYHuepcuansl cocraBuia 349 mitH pyoOsiei. [l nepeMenieHns rocTi UCIoIb30BalIn
KaK TpPaHCIOPT, MPEIOCTaBICHHBII OpraHU3aTOpaMH COPEBHOBAaHUS, TaK U CaMH
OIUIAYMBAJIM YCIYI'M TAKCH M OOIIECTBEHHOIO TpaHCHoOpTa (HAmpuMep, 3pUTENU U
MapKETHUHIOBbIE MApTHEPHI). YUUTHIBAsl CTOMMOCTh MpoOe3[a Ha Pa3IUYHBbIX BUIAX
TPAHCIIOPTA, JONOJIHUTEIbHAS BBIPYYKa JUIS MPEIIPUATUN TPAHCIIOPTHOIO CEKTOpa
Kazanu B 197 mun pyOnei. J[pyrue cermeHThl s5KkoHOMUKM KazaHu Takxke mojydar
JOTIOJTHUTENBHYIO BBIPYUKY.

K 4ynciy Takux cermMeHTOB OTHOCSITCS:

* IOYTOBBIE U TEIEKOMMYHHKALMOHHBIE YCIYTH;

* YCIIYTH 110 YIPABJICHUIO U COJEPKAHUIO HEABUKUMOCTH;

* apeHjia MallllH, 000pYyI0BaHUA U Apyrue OU3HEC-yCIyTH;

* oOecrieyeHre OE30IaCHOCTH;

* oOpa3zoBaHue.

OO011ast AOTIOTHUTENbHAS BBIPYYKA ISl STUX CEIMEHTOB IOJIy4aeTcs B pa3Mepe
786 wmuH pyOneit. Takum oOpazoMm, oOmiasi mpsiMasi BbIpy4YKa MPEANPUATHA U
opranusauui ropoaa Kasanu ot gesTenbHOCTH, CBA3aHHOU C PEIOCTABICHUEM YCITYT
rOCTSAM-HEPE3UIEHTaM U OPTKOMUTETY YHHUBEPCUAIbl, COCTABISIET 6,2 MIp pyOseil.
3aTpathl oprkomutera ocyuecTBisuck ¢ 2009 mo 2013 rog.

KocBeHnHbli 5kOHOMUYECKHH 3(D(PEKT — ITO TOMOIHUTENbHAS BIPYUKa JJIs1 TEX
NPEANPUATAA U OPraHU3alUi, KOTOPbIE IPOJAIOT TOBAPBI U YCIYTH MPEAIPUATHAM U

opraHu3anusiM, KOTOPBIC YK€ ABJIAIOTCA IIPAMBIMUA ITOCTaBIIMKaAMU YHI/IBepCI/Ia)IBI.
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Ta0muma 2
[Tpsmoit saxkoHOMHYECKHi 3P hEKT U ero pacrpeaesIieHIe 10 OTPacisiM, B

py6ssx, (uenst 2013 roga)

CeKTop 5KOHOMUKH Cymma [Ipupocr
Cdepa npodeccnoHaIBHBIX YCIYT 2,8 mupn. pyoneii | 46%
["oCcTHHUIIBI ¥ peCTOPAHBI 2,0 mnpn. py6neit 33%
Posandanas Toprosius 0,3 mupa. py6ueii 5%
Tpancropt 0,2 mapa. py6aneit 3%
Hpyrue 0,8 mapa. py6aeii 13%

[Tpsimyt0 BBIpYUYKY MPEANPUSATHII CEKTOpa TOCTUHUI[ U PECTOPAHOB MOYKHO
OLIEHUTH B pazmepe 2 muipA pyoaeil. 'ocTuHnYHbIN OU3HEC, B CBOIO 0YepEb, TOTPATUT
9acTh ITHX CPEACTB HA 3aKYyNKY B TAKUX CEKTOpPaX, KaK MPOU3BOJICTBO AJIEKTPUIECTBA/
rasa, ONTOBbIE TIOCTABKH, 3aKyIllKa TOBAapOB, MUILEBbIE MPOAYKTHl U TabaK U IPyTHE.
Takum 00pa3oM, MpeanpuaATHs U OPTaHU3AINH, OCYIIECTBISIONINE TOCTaBKUA IS
TOCTUHUYHOTO OW3HEca, TMPEACTABISAIOT CICAYIONUHA  ypOBEHb KOCBEHHOTO
HKOHOMHUYECKOTO 3P deKTa, CBA3BIBAS TOCTUHUYHBIA OM3HEC C OOJIBIIUM KOJIMYECTBOM
OPYrUX OTpacieil U CEKTOPOB SKOHOMUKH. KOCBEHHBIN 3KOHOMHUYECKUI dPdexT as
HNPEeNNpUITUI CEKTOpa TOCTUHUI] U PECTOPaHOB OLEHUBAeTCs B pasmepe 1,5 mipn
pyOneit (B menax 2013 roga).

Tabnuua 4

CeKTophbl, Ha KOTOPhIE OKA3bIBAETCS KOCBEHHBIN SKOHOMUYECKUN (D PEKT,
Mipz py6ueit (enst 2013 1.)

CekxTop KocBenHslii 3¢ ekt mipa. pyo [Tpupoct
CHab>keHHe JIEKTPUYECTBOM ra3oM U BOJOU 763 17%
JloObIua MoIe3HBIX HCKOMTAeMBIX 501 11%
OnToBast TOpro.iIs 428 9%
J10ObI4a MOJIE3HBIX HCKOAeMBbIX 377 8%
ApeHja (B T. 4. MAllIMH 1 000pyIOBaHUS) 250 5%
[Tpon3BOICTBO METAIIIOB 219 5%
Po3anunas Toprosis 217 5%
Hpyrue 1819 40%
Bcero 4576 100%

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 144
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 5. TOURISM



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

YuuThiBasi BENUYWHY TPSMOTO W KOCBEHHOTO JKOHOMHUYECKHX 3(PGEKTOB,
MOKHO OILICHUTH OOIIYI0 BEIMYMHY dSKoHOMUYeckoro 3¢ dexra B 10,8 Mipa pyosieit (B

neHax 2013 roga). B pa3OMBKe Ha MPSIMOM U KOCBEHHBIM COCTABIISICT:

OO1uit s5xoHOMUYECKH 3hPexT [Ipsimoii addext | KocBennsiit apdext

10,8 mapa. pyOaei 6,2 Mapa. pyonen 4,6 mupa pyOnei

Bce Buabl Hacieauss YHUBEPCHAJbl HMMEIOT, MO MHEHHUIO JKCIEPTOB, Kak
OTpUIlaTeIbHBIE, TaK M TMOJOXKUTENbHBIE acnekThl. K mnpumepy, 3KoI0THYECKOE
Hacjeaue J1ito0oro Mera-coObITUSI HOCHUT, KaK MPaBUIIO, HETATUBHBINA XapaKkTep, Bellb
caM (aKkT KOHUEHTPALMH 3/e€Ch JIOAEH U PECYpPCOB O3HAYAET JAOINOIHHUTEIBHYIO
Harpy3ky Ha oKpyaroilyro cpeay. Ho ecTh mpumepbl Tak Ha3bIBAEMBIX «3€JICHBIX

IIPOCKTOB», KOTOPLIC YIYUIIarOT IIPUPOIHYIO «I/IH(i)paCTp}IKTypy».

Tabmuna 5

[TprmMepbl MEpONIPUATUIA 110 OXPAHE OKPYKAIOIIEH Cpelbl TPU MOATOTOBKE U

npoBeneHun Y HuBepcuaasl B Kasanu

yiI. MaMaJIbIICKUI TPAKT T.
Kazanu

OCYIIECTBIISIETCS 32
CYET YaCTHBIX
nasectuim OO0
C‘H>KKX”

Meponpusitue CroumMocThb PesynbTar
beperoykpemnurenbHble paboThl Ha 359 muH. pyo. beperoykpernienue NpoTsKEHHOCThIO 4667
o3epe Cpennnii Kaban M
beperoykpenurenbHble paboThl Ha 531 muH. pyo. beperoykpernienue NpoTsKEHHOCThIO 2947
pexe Kazanke M
CTpoUTENnBCTBO IECTH 330 muH. pyo. MeponpusTie HanpaBJIEHO Ha CHU)KEHUE
CHETOIUIaBUJIbHBIX YCTAaHOBOK AHTPONOTEHHOW Harpy3Ku
CTpouTenbCTBO MOJUTOHA CtpouTtenscTBO CrpourenscTBo Broporo nojurosa ThO
yrunuzaunu ThO «BocTounsli» 1o IIOJIUTOHA «BOCTOYHBII» [TO3BOJIUT 3HAYUTEILHO

CHU3HUTH HETATUBHOE BO3/ICHCTBUE HA
OKPY’KaIOIILYIO Cpey ropoaa, yMEHBIIUT
PacXo/Ibl CIeIHATM3UPOBAHHBIX
OpraHu3aIuii, 3a1eiCTBOBAaHHBIX B cepe
cbopa U TPaHCIIOPTUPOBKHU OTXOJIOB, 33 CUET
YMEHbIIIEHHUs TpoOera aBTOTpaHCTIOPTa MPH
BBIBO3€ OTXOJIOB.

biaroycrpoiicTBo ynun u
MMapKOBBIX 30H rOPO/Ja,
MPUMBIKAIOIIUX K 00BEKTaM
YHuBepcHa bl

2013 58 muH. pyo.

Ha tepputopuu ropojia BEICaXKEHO
47,8 Teicauun nepeBbeB. Ha yuacTkax ¢
MOA3€MHBIMU KOMMYHUKAIIUSIMU BBICA)KEHO
19,6 TBIC. KYCTAaPHUKOB
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[ToMuMO TpUBENEHHBIX NPUMEPOB MEPOIPHUATHI OBUTM MEePEOCHAIIEHBI
COBPEMEHHBIM 000pYOBaHUEM JTaOOPATOPUN U TIOCTHI HAOIIOACHHUS 3a OKPYKaoIEen
cpenoir.

[Ipomie omeHUTh UMUIKEBOE («HEOCSA3aeMOe») Haclelue Mera-coObITHS.
OueBuHO, HalpuUMep, 4TO mocie YHuBepcuanabl xutenu Kazanu crtanm Oosblie
TOPAUTBCS CBOMM TOPOJIOM, CHOIa NOTSHYJIUCh HMHOCTPAHLBL, y3HaB, YTO 3TO
copTuBHas croiuua Poccun, nMmeronias, K TOMY €, THICSYEIETHIOI HCTOPHIO.

Breuatniser u uHpacTpykTypHOE Hacineaue YHuBepcuaisl: B Kazanu
nocTpoeHo K CTyJIEeHYECKHUM HUIpaM OKOJO COpPOKa CHOPTHUBHBIX OOBEKTOB, OTENH,
HOBBIE Pa3BA3KA M O3CTaKalbl, MOJECPHU3MPOBAHBl MHOTHE JECATKH KHIJIOMETPOB
aBTOJOPOT.

B pamkax Urp 6pu10 3aa€eiicTBOBaHO 64 OCHOBHBIX 00BEKTA, B TOM UHclie Ha 33
oObekTax npoxoawiu copeBHoBanus. K Yausepcuaae — 2013 B Kazanu ¢ nynsa Obutn
MOCTpoeHbl 29 cnopTuBHBIX 00BEKTOB. Opranuzaropsl Wrp ocymiecTBisum
IJIAHUPOBAHHUE CTPOMUTENICTBA M PA3MEIICHHUE CIIOPTHUBHBIX OOBEKTOB C YYETOM
KonBeHnun o 3amuTe M COXpaHEHUH OOBEKTOB BCeMUPHOro KyJlbTYpHOIO U
npuponnoro Hacneaus FOHECKO.

[Toutn Bce crnopTUBHBIE OOBEKTHI YHUBEPCHAIbl OBUIM MOCTPOEHBI 3a/10JIT0
(roxg m Ooinee) no e€ oTKphITHS, TOIbKO «Kazanb-apena» u [[Bopen; BogHbix BumoB
criopTa ObLIM cAaHbl BecHol 2013 .

Jlo YHuBepcuanpl Ha BCEX CIOPTHUBHBIX OOBEKTaX MpOHUIM 17 TECTOBBIX
Pa3IMYHBIX COPEBHOBAHUM, B TOM YHciie (eepaIbHOr0 U MEXIyHAPOJHOTO YPOBHSL.
18 cnopTUBHBIX OOBEKTOB MEPEIaHbl BHICIIUM yU€OHBIM 3aBEICHUSIM.

«Kazanp — apeHa» - riaaBHas IUIOLIAJKA, HA KOTOPOW IMPOXOJNIIN LIEPEMOHUHI

OTKPBITUS M 3aKkpbITUs YHuBepcuaasl — 2013 Bmemaer 45 000 3puteneit. Bo Bpems

% Boigenss Kasaub Ha kapre mupa DkoHomudeckuil aQext or nposenenus Yuusepcuaasi—2013 B Kazann//

http://www.pwc.ru/ru/sports/publications/4.pdf
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npoBenenuss Wrp 3pecs pacnonarancs ['nmaBueii  npecc-uientp (MPC) wu
MexayHnapoanbiii Bematenbabii eHTp (IBC).

CnopTuBHBIE OO0BEKTHI, BO3BeJCHHbIE B KaszaHu, OCTaauch NOCTYNMHBIMU U
0oJj1ee MUPOKO BOCTPEOOBAHHBIMHU JJII HACETICHHS TOPOJIa U PEeCIyOINKH, B OTIHYNE
OT CHOPTUBHBIX 00bekTOB 3uMHeN Onumnuanei-2014 B Couu, psa KOTOPBIX OyaeT
nepemMeniéx B Apyrue ropoaa. OTIMIUTETsHON 0COOCHHOCTHIO 00BEKTOB SBIISIETCS TO,
YTO 55 CIOPTUBHBIX COOPYKEHUS 3TO KOMIUIEKCHBIE CIIOPTUBHBIE OOBEKTHI M TOJIBKO
9 CHOpPTHUBHBIX COOPYKEHHH Y3KOCHEIUATU3UPOBAHHBIE, T.€. MPEIHA3HAYEHBI JIS
OIHOTO BHJAA cropra. I3 ymcna BceX CIIOPTUBHBIX COOPYXEHHU YHHBEpcuannl 32
o0BbeKTa MpeaHa3HaYeHBI JIJIsl POBEJICHUSI COPEBHOBAHUS U CTOJBKO K€ OOBEKTOB —
JUTSI TIPOBEJICHUS TPEHUPOBOUYHBIX 3aHATUN COOPHBIX KOMaHJ MO Pa3IMYHBIM BUJIaM
cropra.

B pa3paboTaHHBIX TEXHUYECKUX 3aJaHHUSIX Ha TNPOCKTHPOBAHUE U
CTPOMTENBCTBO CHOPTHUBHBIX COOpykeHud s npoBeneHus XXVII Bcecemupnoit
netHed YHuBepcuaasl 2013 r. B r. Kazanu yctaHOBI€HBI TpeOOBaHUS 110 00€CTIEUEHUIO
J0CTyna Ha OOBEKTHI JIOJEH C OrpaHHMYCHHBIMU (PU3NYECKUM BO3MOXHOCTSIMU. B
oO11el YacTu CHOPTUBHBIX 0OBEKTOB Y HUBEPCHUA/Ibl YUTEHBI TPEOOBAHUS JIJISl 3aHATUN
CIIOPTOM  MaJOMOOWJIBHBIX TPYII HACENeHUs, T.€. JIOJIeH, MCIBITHIBAIOIINX
3aTpyAHEHHUS] TPU  CAMOCTOATEIBHOM  MEpPEIBUKEHUU, TOJYYEHUHU YCIIYTH,
HE0OX0oAMMOW HWH(OpMAUMKU WIM TPU OPUEHTUPOBAHMM B mpocTpaHcTBe. K
MaJIOMOOMJILHBIM TPYIIIaM HACEJICHHUS OTHECEHBI: MHBAIMIIBI, JIIOJAU C BPEMEHHBIM
HapyILIEHUEM 3[I0pPOBbs, OEpEMEHHbIE KEHILUHBI, JTIOAU MPEKJIOHHOTO BO3PACTa, JIFOAU
C JE€TCKHUMU KOJISICKAaMU U T.II.

Jnsa mpuemMa CrnopTCMEHOB MNOCTpoeHa JlepeBHs YHUBEpPCHMAIbl — CaMbld
COBPEMEHHBIN CTYyJICHUECKUI Kamityc Poccuu Ha 28 KmibIX JOMOB. 31€Ch K€ CO34aHa
uH(ppacTpykTypa, HeoOXomumas it KOM(OPTHOTO TPOXKUBAHUA CTYJICHTOB —

COBPEMEHHEHIIMN MEIUUMHCKUM 1eHTp, LleHTp oOiecTBeHHON O€30MMacHOCTH,

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 147
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 5. TOURISM



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

MyHKTHI OOIIECTBEHHOTO MHUTAHUS, MPOKAT CIIOPTUBHOTO WHBEHTAPS, CylepMapKeT,
anTeKka U JaXke CaJOH KpPacoTBhl.

Ha 6a3e IloBoipkcKO# rocyaapCTBEHHON akaaeMud (PU3UYECKOW KYJBTYpHI,
coprTa W Typu3Ma ObUI co3laH MeXIyHapoaHbIii 00pa3oBaTeNbHBIN LEHTP
MexayHaponHoit denepanuu  CTYACHYECKOTO CHOpTa — CHUMBOJI  HacCJeaus
VYHuBepcuaa, LEHTP COBEPIICHCTBOBAHUS CHCTEMBI YIIPABIEHUS CTYJECHUYECKUM
CIIOPTOM, AHAJIUTUKO - PECYPCHBIN LIEHTP MUPOBOr'0 CTYAEHUYECKOT0 CIIOPTA, KOTOPBIN
OPUEHTUPOBAH HA MOATOTOBKY KaJpOB JJIsl POCCUHCKOTO U MUPOBOT'O CTYAEHYECKOTO
CIIOPTUBHOTO JIBHXKCHUS.

K mnpobGieMHBIM TOCHENCTBUSIM YHUBEPCUAAbl OTHOCUTCS B YAaCTHOCTH,
BOIIPOC TPYJAOYCTPOMCTBA BOBJIEYEHHOI'O B €€ OpraHu3alMio nepcoHana. /[leno
OCJIOKHSIETCS. HEMPOCTOM COLMAIIbHO-3KOHOMUYECKON CUTyaluued B CTpaHe H
BBICOKMM YPOBHEM OKHJAHUM MOJIOABIX JIFOAEH, KOTOPbIE 3a BpeMsl MOATOTOBKHU U
npoBeneHust CTyIeHUECKUX UIP BBIPOCIH B KJIACCHBIX MEHEKEPOB M MOPAJIbHO HE
TOTOBBI K TOHM)XEHUIO TIAHKHU.

Ecnu oOpaTuThes K JaHHBIM 0 pa0OTE CIOPTUBHBIX KOMILIEKCOB, OCTABIIIMXCS
Mocje MPOBEICHUS TMOCIEIHUX OJIUMIIMUCKUX WIP, TO MOXHO YBHUAETh, UYTO B
BankyBepe MHOTHE 00BEKTHI OBUITH TPOCTO IEMOHTHUPOBAHEI, B [leknHe u ApuHax oHH
MPOCTAUBAIOT U3-3a HEXBATKU (PMHAHCHUPOBAHUSI.

B Kazanu e He ObUIO HHUKAKUX OMACEHUW MO TOBOAY JajdbHEHIIEro
UCIIONIb30BaHus 00BeKTOB. Bce yHuUBepcuajackue o00bekThl B Kazanu Obutn
M3HAYaJIbHO 3alPOEKTUPOBAHBI U Pa3MEUIEHbI TaK, YTOOBI BIOCIEICTBUA OHU ObLIN
MaKCUMAaJIbHO BOCTPEOOBAHBI JIIOBMHU.

W MunyBIIMK roJ OKa3ai, yTo aOCOMIOTHOE OOJIBIIMHCTBO CIIOPTOOBEKTOB HE
MPOCTO BOCTPeOOBaHBI — OHU PAbOTAIOT C MOJIHOM 3arpy3koii ¢ 6 yTpa 10 23 Bedepa.

OmauM U3 OCHOBHBIX 00BEKTOB Becemupubix ctynendeckux urp 2013 roga crana

HepeBns YHuBepcuaabl. Jlo u nocie nmposeaeHus Urp oHa ucnoiib3yeTcs Kak caMblid
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KpynHbli B Poccnm cTyneHYeckMi Kamiyc, B KOTOPOM IIPOKHMBAOT YyYalllHeCs
Kazanckoro  (IlpuBomxckoro)  ¢enepanbHoro  yHuBepcuteTa, [loBoibKCKoOM
rocyJapCTBEHHOM akajieMuu (U3MUECKON KYJIbTYphI, ciopTa U Typusma. biaromaps
ATOMY YCJIOBUS MPOKUBAHUS CTYJCHTOB YJIAJIOCh MOJHATH HA MPUHUIUITUAIBHO HOBBIN
YPOBEHb.

3HAYUTENBHO YIYUILIUIUCh U YCIOBUS MPOBEJCHUS CTYJEHUYECKUX CIOPTHUBHBIX
3aHATHH, YTO CIIOCOOCTBOBANIO TOMYJSApHU3alud (HU3UIECKON KyJIbTYphl CPEIH
OCHOBHOM Macchl MOJOAEKH. KoJIMuecTBO 3aHMMArOIIMXCS CHOPTOM CTYAEHTOB
yBEIIMYUIIOCH OoJiee ueM B JiBa paza - ¢ 20 teic. 739 4ven. B 2008 roay o 48 thic. 966
yen. B 2013 roxay.

Taxke Onarogaps CTPOUTENBCTBY HOBBIX CHOPTKOMIUIEKCOB HaM YJajoCh
YCOBEPIIIEHCTBOBATh CHCTEMY NMOATOTOBKH FOHBIX CIIOPTCMEHOB. Bce Hamm AeTcKo-
IOHOIIIECKUE CIOPTHUBHBIC IIKOJIBI MPOBOJAT Y4E€OHO-TPEHHUPOBOUHBIE 3aHSATUS Ha
CIIOPTUBHBIX OOBEKTaX YHHUBEPCHAAbl BHE 3aBUCHUMOCTH OT (OPM COOCTBEHHOCTH.
BaxHO OTMETHUTB, UTO HAaCIeAUE Y HUBEPCUAIBI — 3TO HE TOJIBKO CIOPTKOMILIEKCHI, HO
TaKke 000py/I0BaHHE M MHBEHTaph, KOTOPHIE TAKKE Ceuac UCIOJIb3YIOTCS HAIIUMHU
KUTEISIMU.

besycnoBHo, camo Hanmuyue maTepualibHON 0a3bl HE O3HAYAaeT MTHOBEHHOTO
MOSABJICHUS] HAIIMX CIOPTCMEHOB Ha MbeJecTajax IMoYeTa — TyT UMEET MECTO Tak
Ha3bIBAEMbIN «OTJIOKEHHBIN d3(DPEKT.

Mpg1 MOXKEeM YBEPEHHO 3as1BUTh, 4TO B KazaHu moapacrarot Oyayiiye CliopTUBHBIC
3BE€3/1bI POCCUMCKOTO YPOBHH.

BaxxapiM  QakTopoM SBISETCS U HAIWYUE BBICOKOKBATU(DHUITUPOBAHHBIX
tpenepckux kaapoB. Umenno ux B JIFOCII ceromus nedunur. [IoHATHO, 9TO Haxe
caMasl Jiydiiass maTepuajibHas 0a3a 4YeMIHMOHOB BBIPACTUTh HE B COCTOSHUU. MBI
BO3JIaraeM OOJIBIIIHE HAJEK Il Ha BRITYCKHUKOB [oBOMKCKOM akageMun (hUu3nIecKom

KyJbTYpBI U CIIOPTA. [ToMHMO 1€TCKO-IOHOIIECKOTO CIIOPTA NOSIBJIIEHUE B CTOJINLIE
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Tarapctana cnopToOBEKTOB MHPOBOIO YPOBHS MOJOXKHUTEIBHO CKa3ajJoCch Ha
Pa3BUTHUH CIIOPTA BBICOKUX JTOCTUKEHHI.

B nacrtosiee BpeMs Ha 6a3e HaIIMX CIOPTHUBHBIX OOBEKTOB OBLIU pPa3MEIEHBI
dbenepaibHbIE IEHTPHI MO MOATOTOBKE COOPHBIX KOMAaHII, KOTOPBIC PACIIOJIOKECHBI B
Lentpe rumuactuku, LleHTpe rpeOHBIX BUIOB criopTa U BO J{BOpIlE BOJHBIX BHIOB
croprTa.

Emie ogarM 0o4eHb BaXKHBIM (DAKTOPOM YCIIEITHOTO UCTIOIB30BaHUSI CIIOPTHBHOTO
Hacyenus YHUBEPCUAbI SIBJISETCS BO3POCIINI HHTEPEC K 3J0pOBOMY 00pa3y *KHU3HH.
Ha 1 suBaps 2014 roma oOliee KOJWYECTBO CHUCTEMAaTHYECKH 3aHUMAIOUIUXCS
(bu3MYeCcKON KyJIbTypOl U CIIOPTOM KazaHileB coctaBmiio 388 Thic. 141 yenosek, TO
ecthb 43% ot o011eit ynciieHHocTH Hacenenus. Harmomuto, uro B 2017 roy KOJIuM4ecTBO
3aHUMAaroIMXcst coctaBisuio 192 teic. 253 yenoseka unu 17%. Takum o6pazom, 3a 3
roJia MpUpOCT cocTaBui 26%.

Hanpumep, Takue criopTkomIuiekcsl kak « Tpuymdy», «PopBapa» u «Ak bype»
CTaJu IIEHTpPaMU CHOPTUBHOM >XKU3HM B pailloHaX, KOTOpPbIC MpPEXKAEC HE MOIJIH
MoXBacTaThCsi OoraToil cropTuBHON WHGpacTpykTypoil. Crojla MOTSHYJIUCH JIOIU
CaMbIX pa3HbIX BO3PACTOB.

[To nadopmMayu, MOTYYEHHON OT PYKOBOJIUTEICH CIIOPTUBHBIX COOPYKEHHH U
aAMUHUCTpALM pailoHOB, ¢ OkTAOps 2013 roma mo Hacrosimiee BpeMs KOJIMYECTBO
MOCEIICHUI CIOPTUBHBIX 00BEKTOB cocTaBuiio Oonee 200 Toicay yenoBek. M3 Hux 15
TBICAY — JIFOJW TEHCHOHHOTO BO3pacTa, 2,5 THICAYM YEJIOBEK C OrpaHUYEHHBIM
BO3MOXKHOCTSIMH, a Takxe 0osee 80 Thicsau ydamuxcst o01ieo0pa3oBaTebHBIX KO,

HanbOosee moceraeMbIMi OOBEKTAMHU SIBISIOTCS — ILIaBaTEbHBIE OacCEeNHBI
(32% ot 0o61IeT0 TIOCEIIEHNUS ), IEAOBBIC KATKU, CIIOPTUBHBIE 3aJTbI M )y TOOTIBHBIC TIOJIS
(mpumepHo 110 20%).

C uenp0 JANbHEHIIErO0 BOBJICUEHHS] B  CUCTEMATHYECKUE  3aHSATHUS

(GU3KyIbTYpOil Bcex 0€3 MCKIIOUEHHUsl JKUTENed B HAIIMX CHOPTKOMILIEKCAaX
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npojonKaeTcsa paboTa Mo ajantauuid OOBEKTOB JIA MOCEIICHUS MaJlOMOOHMIIbHBIX
rpynin HaceneHus. B pamkax 1onrocpodyHoi mesneBoi mporpamMmmsl «JlocTymHas cpenay
B 2012 rony B Kazanu ObumM mpoBeneHBI pabOThl HA 9 CIIOPTUBHBIX KOMILIEKcax. B
TEKyIIeM TOIy BeayTcs paboThl Ha 6 oOBekTax. DTa paboTa JaeT CBOU TEPBBIC
pe3ynbTathl: B 2015 rogy Kazanb ctana xo3sikoil yeMnuoHaTa MUpa Mo ClIOPTUBHBIM
TaHI[aM Ha KOJISICKaX, YTO HEBO3MOKHO OBUIO MPEACTABUTH €IIIe HECKOJIBKO JIET Ha3al.

HeoOxomumo otmeTutsb, uto Kazans mocie YHuBepcHuabl NOCTENEHHO BXOIUT
B YKMCJIO MUPOBBIX CIIOPTUBHBIX IIEHTPOB.

Tak B Hamem TropoAe COCTOSUIUCh TaKWe KpYMHbIE MEXIYHApPOIHbIE
COPEBHOBAHMS, KAaK IIEPBEHCTBO MHUpa IO TSDKEIOW AaTJIETUKE CPEAM IOHHOPOB,
yemnuoHaT EBponbl mo OagMHHTOHY, 4eMIHMOHAT MHpa no (exroBanuto, KyOox
EBponbl 10 XyHOXECTBEHHOM TMMHACTHKE, UEeMIHMOHAT MUpa MO BOJHBIM BHJIaM
cnopra, Yemnmonara EBporisl 11o 131010, YeMnmoHaT Mupa 1o JIErKOu aTJIETUKE CPEAU
FOHHOPOB.

B 6mmxkaitiiee Bpemsa Kazanb 0)kMaaeT y4aCTHUKOB:

- KyOka xondenepanuii 8 2017 rony (10-25 uions)

- Uemnnonara mupa no ¢yroony 2018 rona (urons — uronw).

Eme ogHuM BaXHBIM CHOPTHBHBIM COCTSI3aHHEM, KOTOPOE MBI IIPOBOJUM Ha
o0beKTax YHHUBEPCHUAIbI, IBJIsIETCA Hallla oouieropoackas Cnaprakuana « CnopTuBHas
Kazanby». bosnee 35 Thicsiu paOOTHUKOB BCEX OTpaciie MyHHUIIMIAIBHOTO X035IIICTBA HE
IIPOCTO  BBISBJISIIOT CWJIBHEWMINNX, a TMOJYy4YalT HWCTUHHOE YAOBOJBCTBHE OT
BBICTYIUJICHUSI HA COBPEMEHHBIX IJIOMIAIKAX.

B 3aBepuienne HEOOXOAMMO OTMETHTh, Hacienue W IGOEKT MpOoBEACHUS
YHuBepcuaapl HEMIPEMEHHO OyIeT MpuyMHOXkaTbcs. CHOpTHBHas MHPPACTPYKTypa
Kazanu mpojomkaercs MONOJHATHCS HOBBIMU OOBEKTAMHU - B TOPOJIE PEaM3yeTCs

nporpamma CTpOHUTCIbCTBA YHHBCPCAJIBHBIX CIIOPTUBHBIX HJIOHIaI[OKG. BCGMI/IpHaH

® Jloxnan npencenarens Komurera Qpuskynsrypsl u criopra ®axpuesa U.I. «O6 HCNONB30BAHUM CIOPTHBHOTO
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JEeTHA YHUBEpcUaga M €€ HacjeAue I03BOJIMIM HE MpocTo caenarb Kazasb
COBPEMEHHOM, OpeH 1 HallleTO CIOPTUBHOIO rOpoja CTall y3HaBa€MbIM BO BCEM MUPE.
YuuBepcuana-2013 okasana MOIIHOE MHOTOCTOPOHHEE MO3UTUBHOE BIUSHUE HA POCT
WHBECTUIIMOHHOTO ToTeHraa r. Kazanan u Pecniy6imku Tatapcras.
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AHHOTa].[I/Ile paccMaTpruBarOTCA BOIIPOCHI  TIIPOABMIKCHUA  TYPUCTCKOI'O IIOTEHI M AaJla
MPUTPAHUYHOTO pPETHOHA U co3faHusi Oosnee 3(p(HEKTUBHON peKIaMbl TYPUCTCKHX MapIIpyTOB
benropozackoit obnactu.

KiawueBble cioBa: pa3BUTHS Typu3Ma, KyJIbTypa YIPABIECHUSA, HCTOPUKO-KYJIBTYPHOE
HacJieque, IMOJIMTHKA PEruoHa, peKiiama, cauT TYPUCTCKHUX YCJYT.

BaxxneimM ¢pakTopoM pa3BuUTUsa Typusma benroponckoil o0nacTu siBisieTcs
IIPUPOJHO-PEKPEALIMOHHBIA U MCTOPUKO-KYJIBTYPHBIM  IOTEHIMAT  JaHHOIO
npurpaHnyHoro peruoHa. Hammume sToro (axropa mo3BOJSIET NPU CPaBHUTEIBHO
HEOOJIBIIMX  KAlUTAJIOBIOKEHUSX O0ECHEYUTh HSKOHOMHMYECKH pEHTa0eIbHOE
WCIIOJIb30BAaHNE MECTHBIX TYPUCTCKUX PECYpPCOB: HCTOPUKO-KYJIBTYPHOI'O HaCIEIus,

TpaJULUH, IPUPOIHBIX YCIOBUH.
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benropoackass o6nacte, SBIAACH NPUTPAHUYHBIM  PErMOHOM  BechbMa
NEPCHEeKTUBHA I Pa3BUTUS PA3JIMYHBIX BHUAOB TypuU3Ma U MPUBICYCHUS Ha
TEPPUTOPHUIO TIOTCHIMAIBHBIX TYPUCTOB. B 1ensX NpOABUKEHUS TYpPUCTCKOIO
MOTEHIIMaja JaHHOTO MPUTPAHUYHOTO pErruoHa W co3faHus Oosee 3hdexTUBHOM
peKJiaMbl TYPUCTCKHUX MapuIpyTOB OOJacTH, KaK Ha BHYTPEHHEM, TaK M Ha
MEXIYHApOJAHOM pBIHKaX TYPHUCTCKUX YCIyr, HeoOxoaumo (opMmupoBaHHe Oa3bl
JAHHBIX M0 TYPUCTCKUM (PUpPMaM, Typam, MapIIpyTam, TPaHCIIOPTHOMY 00€CIIEYeHHIO
U CPEJICTBAM pa3MEICHHUS.

OmHako pa3BUTHE TypuU3Ma HAIIETO PEruoHa Ha CETOJHSIIHMA MOMEHT
UCHBITBIBAET OIpPENEICHHbIE TPYAHOCTH. DTO CBSI3aHO C OTCYTCTBUEM CHUCTEMHOIO
MOJX0/1a B Pa3BUTUU TypH3Ma, OMbITa pabOTHI B 00JIaCTU OOCIY)KMBaHUS TYPHUCTOB,
HEXBATKOW KBaJIM(UIMPOBAHHBIX KaJapOB, pa3pO3HEHHOCTHIO HH(MOpManuu o
COOCTBEHHBIX TYPUCTCKHX pecypcax, AJil 4ero Ba)KHO B PsiZie CllydyaeB oOpalleHue K
npo(ecCHOHANBFHBIM ~ KOHCYJIBTAaHTaM. Koncantuur — pmacT BO3MOXXHOCTh
MPEIOCTABICHUIO HE3aBHUCHUMBIX COBETOB W IOMOIIM IO BOMPOCAM YIIPABJICHUS
TypUCTHYECKUM OW3HECOM, TI0 ompeneneHuto EBpomneiickoit penepain acconuanmia
KOHCYJBTAaHTOB 10 SkoHOMHUKe U yrpasiennto (FEACO), «Bkirouas onpeseneHue u
OLIEHKY MpoO0JIeM /WM BO3MOXKHOCTEH, pEeKOMEHAAIMU COOTBETCTBYIOUIMX MEp U
MOMOIIb B UX peanuzauun» [1, ¢.99].

BaxxHo, 4TOOBI KOHCYJIBTAHT JETWICS OMBITOM C KIMEHTOM, a KJIMEHT, B CBOIO
ouepelb, HEMOCPEICTBEHHO MPUHUMAJ AKTUBHOE YYacTHE B PELICHUH IPOOJIEMBI, I1e
M0 Mepe M3MEHEHHUs COIMAbHO-KOHOMHYECKOW CHUTyalldd B PErHoHaX, JOJHKHA
paboTaTh MpaKTUKa MPUBJICUECHUS PETHOHATIBLHOTO IKCIEPTHOTO MHTEIIEKTYaTIHbHOTO
coobmiectBa [2, ¢.3-9]. B sTtoM ciyuae, 00€ CTOPOHBI M3BJIECKYT IEHHBIA OIBIT U3

pELIEHNS JaHHOM 3aJ1a4uH.
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Bo3MOXXHBIM TyTeM pemieHHs [aHHBIX MpobieM sBiseTcs pa3paboTka
OporpaMMbl pa3BUTUSL Typu3sMa B benropojackodl o0macTh ¢ y4eTOM MECTHBIX
0COOEHHOCTEH.

B mnactosmee Bpemsi benropoackas o00macTe  SBISETCS  YHUKAJIBHBIM,
JUHAMUYHO Pa3BUBAOIIHAMCS PETUOHOM, B KOTOPOM IIPEICTABICHBI IIPAKTUYECKU BCE
OoTpaciii SKOHOMHKH. TypHCTCKHI TOTEHIMal U TYPUCTCKHE PEeCypchl 00JacTu
OTIPEICTISIOTCS CIEYIOMUMHU (DaKTOPAMMU:

1. YnoOHoe reorpaguyeckoe nojoxenue. O0aacTh ABIAETCA NPUTPAHUYHOM C
VYKpanHOH, 4YTO NO3BOJISIET YBEJIWYUTh MPUTOK TYPUCTOB M3 CTpaH OJIMKHETO
3apy0exbsi MW TEM CaMbIM HaJaJuTh [APTHEPCKHE OTHOILIEHUS B 00JacTu
MEXIYHAPOJIHOIO TypHU3Ma.

2. Hanuuue B peruone Typuctckoro noreruuana. Ha benropomunne 6onee 2000
THIC. IMAMSATHUKOB HCTOPUM M KYJIbTYpbl, B uHnciae KOTOpbIX 908 mnamMsATHHUKOB
apXxeoJioTuy, 245 MaMATHUKOB apXUTEKTYphl, 748 MaMATHUKOB BOMHCKOMW CIIaBbI, 35
U3 HHUX SIBJIAIOTCS NAaMSATHUKAMU UCTOPUU U KYJIBTYpbl (PeAepalbHOrO 3HAYEHHS.
VHUKagbHbBIE TNPUPOAHBIE YYAaCTKU Kpas OOBEAMHEHbI B TOCYJapCTBEHHBIM
3anoBenHUK «benoropeey.

OCHOBHOM LIEJIbIO PAa3BUTHS TYPUCTHUECKOTO OM3Heca SABIIEeTCS (POPMUPOBAHUE
U Ppa3BUTHE B benroponackoi o0nacTu BBICOKO3()()EKTUBHOTO 151
KOHKYPEHTOCIOCOOHOTO TYPUCTCKOIO KOMIUIEKCA, OOECIEUUBAIOIIETO IIMPOKUE
BO3MOXXHOCTH JUJIsl YJIOBJIETBOPEHMsI TMOTPEeOHOCTEH TpaxaaH B Pa3HOOOpPa3HbBIX
TYPUCTCKHUX YCIyrax, a TakKe 3HAUUTEJIbHbIN BKJIAJl B pa3BUTUE SKOHOMUKH pPETHOHA
(Ha;moroBbIe TOCTYIUICHUST B OOJKET, YBEIMYCHHE KOJIMYECTBA pabOUYMX MEcCT,
COXPAaHEHHWE U PaLMOHAIBHOE HCIOJIb30BaHUE OOBEKTOB MCTOPUKO-KYJIBTYPHOTO
Hacjaeauss W MPUPOJHOro mnoreHuuana). Heobxomumo Tak ke (GopmupoBaHue
npeacTaBiIeHus 00 00JaCTH, KaK peTHOoHa MPUBJIEKATEIBLHOTO JIJIsl TYPUCTOB [3, ¢. 273-

275; 4, c. 87-921].
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B cooTBeTrcTBHMM C TMOCTaBIEHHOW ILEJbIO0 IEPBOOYEPEAHBIMH 3aJadamMHu
SBJISTFOTCSL:

1. IlpussATHE Mep IO KagpOBOMY, HAy4YHO-METOAMYECKOMY, PEKIAMHO-
MH(GOPMALIMOHHOMY 00ECTIEUEHUIO TYPUCTCKOM OTpaCIH.

2. CoBepIlIEHCTBOBAaHUE 3aKOHOAATENbCTBA B cepe Typu3Ma M MeXaHU3Ma
roCyAapCTBEHHOTO PEryJIUPOBAHMUS.

3. Pa3Butne wuHPACTPpYyKTYyphl Typu3Ma, pa3paboTKa KOMIUIEKCa Mep TIo
COJNCHCTBUI0O U MOJAEpPHHU3ALMU MaTEpUATBbHO-TEXHUUYECKOH 0a3pl TypusMma,
AKTUBHU3aLMs CTPOUTEIHCTBA HOBBIX OOBEKTOB.

4. ®opMupOBaHME NPUBJICKATEIBHOIO TYPUCTCKOIO HMHJDKA PETHOHA,
o0ecrnieueHre BBICOKOTO KayecTBa TYPUCTCKUX YCIIYT.

5. OOecrieueHue pas3BUTHS MaJoOro MNPEAINPUHUMATENBCTBA, OOBEKTOB
NOTPEOUTETBCKOTO PhIHKA U YCIIYT, CTUMYJIMPOBAHUE 3aHATOCTH HACEJIEHUs B cepe
Typu3Ma U 00CTyKUBaHUS.

6. Co3gaHue ycinoBUM JIsl ”THBECTUPOBAHUS U APYrUX GopM (PUHAHCUPOBAHMS,
KpEAUTOBaHUS CyOBEKTOB TYPUCTCKON UHIyCTPHUHU.

ABTOMAaTH3aIUsl U IIUPOKOE MPUMEHEHUE DJIEKTPOHHOW TEXHUKU CTAHOBSITCS
ONHOW W3 aKTyalbHEWINMX 3aJay B oTpaciu TypusMa. CallT TYypUCTCKUX YCIyT
apisieTcs: HanOonee 3@exkTuBHON (HOPMON peKIaMbl TYpPHCTCKOTO MOTEHUHANA U
CO3JaHus MPUBJIEKATENLHOTO 00pa3a pernoHa. CnocoOCTBYET MPEBPAIICHHUIO TypHU3Ma
B OJIHy HU3 CaMbIX MPHUOBUIbHBIX OTpaciied HapOJHOIO XO35AHCTBA, YTO JAACT
BO3MOKHOCTh MOJYYUTh 3HAUUTEIbHBIE MOCTYIJIEHUS B MECTHBIN OIOKET, CO3JJaHUIO0
oOpa3a peruoHa, MHTEPECHOTO C HUCTOPHUUECKONM M KYyJIbTYPHOM TOYEK 3pEHU,
CTaOWJIBHO  Pa3BUBAIOLIETOCS,  HDKOJOTMYECKH  YUCTOTO,  TOCTEHPUHUMHOTIO,
0e30macHOro, JIETKOJOCTYITHOTO B TPAHCIOPTHOM OTHOILIEHHUH, C OOJIBIIUM

TBOPYCCKUM N MHTCIUICKTYAJIbHBIM IOTCHIITNAJIOM.
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Co3nanre MOIIHBIX KOMIIBIOTEPHBIX CHCTEM OpOHHUPOBAHMSI  CPEICTB
pa3sMEeNIeHus MW TPAHCHOPTA, SKCKYPCHOHHOTO U KYJIBTYPHO-0310POBUTEIBHOIO
oOcny>KrBaHUsl, BHEAPEHNE HOBEHIIEH TEXHOJOTUH B chepy TypusMa, nHhopmalus o
HaJIMYUU U JOCTYNMMHOCTH T€X WM WHBIX BUJOB MOE3J0K, MapIIPyTOB, TYPUCTCKOTO
NOTEHIMANIAa CTPAH U PETUOHOB, ABISETCA OJHUM U3 MPUOPUTETHBIX HAINPaBICHUM
Pa3BUTHS PETMOHAIBHOIO TYpHU3Ma Ha CETOAHSAIIHUMN JECHb.

B cooTrBercTBun ¢ PenepanbHON LeIeBOM nporpammMon «Pa3Butue TypusMa B
Poccuiickoii ®@enepanuny MNpeayCMOTPEHO CO3/IaHUE €IUHOTO WH(MOPMAIMOHHOIO
obecrieyeHuss B 00JIaCTM Typu3Ma, M €€ HUHTETpallud C aHAJOTMYHBIMU
MEKIyHAPOIHBIMH CHCTEMAaMH.

Typusm, SBISISICH OJHOM M3 CaMbIX JUHAMUYHBIX cdep DKOHOMHKH,
MPEACTABISIET COOOM BBICOKO HACBIIIEHHYIO MH()OPMAMOHHYIO OTpacib. pyrumu
cloBaMH, cOoOp, XpaHeHue, 00padoTKa M TMepejavya akTyajdbHOM uH(pOpManuu
SBJISIIOTCSL BOXXHEUIIMM W HEOOXOJUMBIM YCIOBHEM (DYHKIIMOHUPOBAHUS JIHOOOTO
TYPUCTCKOTO MPEATPUSITHSI.

VYcnemHoe pa3BUTHE Typu3Ma Ha Tepputopuu benropoackoro permona
MpenoiaraeT MUPOKOE HCMOJIb30BaHWE HOBEUIIMX TEXHOJOTUM Kak B 00JiacTH
CO3/IaHUsI TYPIPOJIYKTA, TaK U €ro NPOJBHKEHUS HA PbIHOK yciayr. [Ipexae Bcero, 3To
KacaeTcs BO3MOXHOCTH  (OPMUpPOBAHMS  HOBBIX MapKETUHTOBBIX  KaHAJIOB
MPOABUKEHUSI U COBITA TYPUCTCKOTO MPOIYKTA.

B nactosimiee BpeMmsi ucnolib3oBaHue HTepHET-pecypca i MPOJABUKEHUS
TYPUCTCKOTO TMOTEHIMada SBISETCS HauOojee MEepCHeKTUBHBIM. TypusM — 3TO
TJI00QTBHBIA KOMITBIOTEPU3UPOBAHHBIN OM3HEC, B KOTOPOM YYacCTBYIOT KpyIHEHIIIHE
ABMAKOMITAHUM, TOCTUHUYHbBIC [IETIOYKU U TYPUCTUUYECKHE KOPIOPAIMU BCETO MHPA.
CoBpeMeHHbIN TYpHPOAYKT CTaHOBUTCA OoJiee TMOKUM W MHAMBUAYaJIbHBIM, OoJiee

IMPUBJICKATCIIBHBIM U JOCTYIIHBIM JIJIA HOTp66I/ITCJI$I. HepCOHaHBHBIﬁ KOMIIBIOTCD U
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HuTepHeT, X JOCTYMHOCTh U HAJAEKHOCTh, CIOCOOCTBYIOT MMPOHUKHOBEHUIO BO BCE
cdepbl 00111eCTBA HOBBIX MHPOPMAIIMOHHBIX TEXHOJIOTUH.

TypusMm u wuHpopManus Hepa3AeluMbl, TaK KaK pEIIEHUE O MOe3aKe
MPUHUMAETCS HAa OCHOBE MH(pOpPMAIMH, 1a U caM Typ B MOMEHT MPOJAXH SBISACTCS
TOJIBKO MH(pOpMaLKeH.

Nudopmanmeii 0OMEHHMBAIOTCSI COTHM pa3 B JCHb BCE YYaCTHUKHU
TYpUCTUYECKOTO pPBIHKA, U 3HAYUT, HYXKHO yMeThb paboTaTh C HHPOpMAaIUEH,
cobupatb, 00padaThIBaTh U IPUHUMATh Ha €€ OCHOBE €IMHCTBEHHO BEPHOE PEIICHUE.
Typusm — ofgHa U3 cCaMbIX MEPCIEKTUBHBIX W OBICTPOPA3BUBAIOIINXCS WHIYCTPHIA.
CraepxuBaromiuM (pakTopoM JUisi OypHOTo U Ka4ECTBEHHOI'O pOCTa OTPaCiIy Typu3Ma
ABJIIETCS HU3Kasi UH(OpPMALIMOHHAs TPAMOTHOCTb U CJ1a0ble KOMMYHHKAIUH.

OOmensBecTeH (akT, 4To 3PPEKTUBHOCTD MPSAMOM pEKJIaMbl TYPUCTHUYECKUX
yCIyT B CpeAcTBax MaccoBod MH(popmauuu cHuxaerca. [lowck anbTepHaTHBHBIX
dbopM pekiaMbl NPUBOAUT TYpGUPMBI K MBICIH O HEOOXOJUMOCTH COOCTBEHHOIO
IIPUCYTCTBHS BO BCEMUPHOW KOMITBIOTEPHOM ceTn VHTEpHET.

[ToreHUManbHOMY TYPUCTY HEOOXOIMMO MPEAOCTaBUTh KOMILIEKCHYIO
MH(}OpMAIUIO O TYPUCTCKHUX PECYpCaX PErMOHA, CPECTBAX PAa3MEILICHUS, THTEPECHBIX
Pa3BJIEUEHUSAX U POrpaMMax MEPOIPUSATHH.

CymectByer cieaywomias kiaccudukanuss TYpUCTCKUX — caiitoB. Tak,
«Bu3uTHas kapTOuka» — caMblii TPOCTON cocoO mpeacTaBiaeHus: peruoHa. OObIYHO
TaKkoil CalT HMMEET BCEro HECKOJbKO cTpaHull: «O perumone», «Kak Hac HalTwy,
«OCHOBHBIE TYPUCTCKME MapHIpyThl». JJOCTOMHCTBA TaKOro caiTa OrpaHUYMBAIOTCS
€ro HU3KOM IIEHOW CO3/aHusl M OTCYTCTBHEM HEOOXOJUMOCTH TMOCTOSIHHOTO
OOHOBJICHUSI.

Eme oana ¢opma — 310 «Beb-BuTpuHa» — HamboJiee pacnpoCTpaHEHHBIN
CerO/IHsI CHOCOO TMPENOCTABICHUSI TYPUCTUYECKUX PECYPCOB pErHoHa B CETH.

IIpencraisieT co0oit HAOOp BEO-CTpaHUIL C ONMUCAHUSIMH JOCTOMPUMEYATETLHOCTEH,
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MapIIpyTOB, OTEJNEeW W TOCTUHUI], Typuctckux ¢upm. Ha Takux cailtax BemyTcs
HOBOCTHBIE pa3lelibl, C TOW WJIHM HHOM CTENEHBbIO PETYISIPHOCTU MOSBISIOTCS
CIICHHUAJIbHBIE MPEIJIOKEHUS W TOpSIIME MyTEBKU. /[ areHTCTB NpeaycMOTpeHa
BO3MO>KHOCTB OTIIPABKH 3as1BKM Ha JIEKTPOHHYIO ITOYTY. ECIM TakoM CalT peryssipHoO
OOHOBIIsIETCSA, CcHelaH KBAIU(DUIIMPOBAHHBIM JTU3aMHEPOM, TO H3TO pealbHBIN
MHCTPYMEHT JJIS1 TOBBILIEHUSI UMUKa PETUOHA.

«Typuctrueckuii HNEKTPOHHBIM MarasuH» — TAaKOM BHUJ CAaNUTOB TOJIBKO
HAYMHAET BBIPUCOBBIBATHCS HA COBPEMEHHOM OHJIAMHOBOM TYPHUCTUYECKOM PBIHKE.
['maBHast 0COOEHHOCTH TAKOTO CaliTa 3TO AETATM3UPOBAHHOE OMMCAHUE KAXKIOTO Typa,
KOKJIOM TOCTUHHULIBI C COOTBETCTBYIOUIMMHM L€HAMHU. OJEKTPOHHBI MarasuH B
3HAYUTEIIBHOM MEpEe IOMOraeT pa3pyLIMTh 3JIEMEHTHI HENOBEPUs K HEU3BECTHOU
dbupme u co3math el UMUK HaJeKHOM KommnaHuu. Kpome Toro, OOJBIIMHCTBO
KJIMEHTOB K MOMEHTY INpuxofa B o(puC yKe ONpeNeUIIUCh C BBIOOPOM Typa, YTO
3HAUUTEIBHO CHW)XAE€T HAarpy3Ky Ha MEHeJkepoB B oduce. Eciu B mporpaMmmMHOM
o0ecreyeHnu NnpeayCcMOTpeHa CBI3b ¢ BHYTPUO(MHUCHON TPOrpaMMoil aBToMaTH3aluu
TyppUpMBI, TO, HAIPUMEP, K MOMEHTY MIPUXO0JIa TYPUCTa B 0(DUC MY YKE MOTYT OBIThH
BBINTMCAHbl HEOOXOAMMBIE JOKYMEHTBI U CIIEJAHO MPEABAPUTENIbHOE OPOHUPOBAHKE
9TOTO Typa.

bonpmiold mpoOseMol, ¢ KOTOPOM CTaJKUBAIOTCA JECATKH TYPUCTUUYECKUX
areHTCTB, SBJSETCA HEBO3MOYKHOCTH OIEPAaTHUBHO OTPa3UTh HA CBOMX CcaulTax
OTPOMHBIN 00BEM NPEI0KEHUM, TOCTOSHHO MOIYyYaeMBbIX OT TyporepatopoB. CaMbIM
IPOCTBIM PELIEHUEM B JAHHOM CIIydae SBJSIETCA PETYJSIPHOE pa3MEIICHUE
CIICLIMAJIBHBIX TPEIJIOKEHUN ONEPAaTOPOB HA CalTe TypareHTCTB benroponackon
oOracTu.

Ha cerognsiminuii nenp nHdopmanus B cetd MHTEpHET 0 TYpUCTCKUX pecypcax
benropozackoit o6nactu pazodiiieHa U He UMEET YeTKOW CTPYKTYpHI. s ymydineHus

goctyna K uHGOpMaIMy, NpeajaraeMol pas3IudHbIMU TYPUCTCKUMH (upMaMu

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 159
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 5. TOURISM



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

o0yacTi, W TPUBIEYCHUS OOJBINETO KOJIMYECTBA TYPHUCTOB B PETHOH, SBISETCS
POJI0JKEHUE pabOoThI MO CO3/IaHUIO €IMHOTO caiiTa TYpUCTCKUX ycIyr benropoickoii
00J1aCTH, KOTOPBIM JOJDKEH BKJIIOYATh B CeOsl CIIEAYIONIME pa3/ielibl: BO IEPBBIX,
pa3fen KOTOpbIA JAaeT MNPEACTABICHUE O PETUOHE B LEJIOM, €ro BaKHEWIIHNX
JOCTONPUMEYATENBHOCTAX U LEHTPAX MPUTSHKEHUS IS TYPUCTOB; BO BTOPBIX, pa3ied,
KOTOPBIH JTa€T BO3MOXKHOCTh TYPUCTCKAM (pUPMaM U OpPTaHHU3aTOpaM IyTEIIEeCTBUN
MPEIOCTaBUTh CBOM HaMOOJEe WHTEPECHBIC TYPHUCTCKUE TMAKEThl C OIMUCAHUEM
MapuIpyTOB U YKAa3aHMEM ILIE€H; B TPETbHUX, pa3lell, KOTOPbIM [IOHKEH COJIEpPKATh
CUCTEMATU3UPOBAHHBICE M TPEJCTABICHHBIE 1O €IWHOM CXEME TYpPUCTCKHUE
MIPETIOKEHHUS TT0 OT/AENbHBIM paiioHam benropoackoit 061acTu co Bceit He0OX0aMMOM
uH(popmaluent; B 4ETBEPTHIX, pa3liell, KOTOPBIM JIOJDKEH COJAEpk aTh pPEKIaMHbIC
Marepualibl — MOAPOOHBIE HWHIWBUAYaJbHBIC MPEIJIOKEHUS  OpraHu3alui,
Mpelaralonux TYpUCTaM Pa3HOCTOPOHHHUE YCIAyrd (HampuMmep: TOCTUHUIIBI,
MMAHCUOHATBI M JIOMa OTAbIXAa, TPAHCIOPTHBIE MPEANPUATHS, TPOU3BOAUTEIIN
CYBEHUPOB, MY3€H, YUPEKACHUS KYJIbTYPHI).

[Tponomxkenue paboThI 1O cO3AaHUI0 B benropoackoi 001acT eIMHOTO caiTa
TYPUCTCKUX YCIYr MO3BOJUT TYPUCTCKUM (UpMaM M OpraHu3aTopam MOEe30K,
MIPEIOCTABUTh CBOU IMPEJIOKEHUS MAPLUIPYTOB B PETHOHE, PAaCCUMTAHHBIE HA
MacCOBOT'0O MOTPEOUTENs, MO BO3MOXKHOCTH C YKazaHueM IieHbl. [Ipu 3ToM creayet
WMETh B BHUJly, YTO p€Yb HJIET O KOMIUIEKCHOM TYPUCTCKOM MPOJIYKTE C IOJHBIM
ONMCAHUEM MPOTrpaMMbl TYPUCTCKOTO Mapupyra. Takke pa3MelleHHE Ha cauTe
Ha3BaHUS TypPuUPMBI, ajapeca, TeiepoHa U IICKTPOHHON TOYTHI IMO3BOJISET
3aMHTEPECOBAHHBIM KIIMEHTAaM HAIMPSMYIO BCTYITUTh B KOHTAKT C 3TOM (hPUPMOA.

OpnHoll U3 KJIIOYEBBIX 3a/1a4 CalTa SIBISIETCS Pa3BUTUE COTPYAHUUYECTBA MEKITY
TYPUCTCKUMHU (pUpPMaMM, KaK Ha BHYTPEHHEM, TaK M Ha MEXKIYHApOIHOM pPBIHKAX
TypucTckux yciayr. OHa 3aKI049aeTcsi B TOM, YTOObI TYPUCTCKUE (PUPMBI U3 JPYTUX

PETHOHOB MOTJIM IpEAJIaraTb CBOUM KIIMCHTAM, OTHOCAIIMUMCSA K pa3JIMYHBIM LCJICBbIM
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rpymmnaM, KOMIUIEKCHbIE W TOTOBBIE MHpOrpaMMbl Ha TeppuTopuu benropoackoit
o0nacTu, BKJIOYAIOIIME B Ce0s pas3iuyHble 1O BUAY W MPOJOJDKUTEIHLHOCTH
TYPUCTCKHUE TTOE3IKH.

Typuctckue (UpPMBI BBICOKO IEHST MOAOOHBIE KOMILUIEKCHBIE TYPHUCTCKHE
MaKeThl, MOCKOJIbKY MHA4Y€ OHMW JIOJDKHBI ObUIM Obl CaMU IpHJiaraTh 3HAYUTEIbHbBIC
yewas i (pOpMUPOBAHKS MapPIIPYTOB, WCXOMS W3 PA3NMYHBIX MPEIOKEHUN TI0
TPAHCTIOPTY, MUTAHUIO, PA3MENICHUIO, TTOCEHICHUIO MY3€€B U APYTUX KYJIbTYPHBIX
00BEKTOB, UYTO BO-TIEPBBIX, JOCTATOYHO CJIOXKHO CHENaTh 0€3 3HaHUS KOHKPETHOU
TEPPUTOPUH, BO-BTOPHIX, TPEOYET CIAUIITKOM MHOTO BPEMEHH.

OdunuanbHbIi CAalT TypUCTCKUX yclyT benropoackoit 061act, TOMUMO BCETO
MpoYero, JenaeT HHPOPMAILUIO OTKPHITOM M CIIOCOOCTBYET Pa3BUTHIO KOHKYPEHIIUU
0 MPUHUUIY 00Jiee BBICOKOIO KayecTBa, MOCKOJBKY KIMEHTHI JOCTATOYHO MPOCTO
MOTYT CPaBHHUTh Kauye€CTBO COCTABJICHHBIX MNpOrpaMM M LEHbL. PyKOBOJACTBO Haj
paboTOM MO CO3/IaHUIO CalTa JOJHKHO OCYIIECTBIATHCS Ha OOJACTHOM YPOBHE IpPH
MOJ/JIEP>KKE OPraHOB MECTHOI'O CaMOYIIPaBJICHHUSI.

Nudopmarus qomxHa ObITH IPEACTABICHA B CHCTEMATH3UPOBAHHOM BHJIE U TIO
eIuHON cxeMe Hu3 Bcex paioHoB benropojackoi 001acTH 3aMHTEPECOBAHHBIX B
pa3BuTHM Typusma. Takas uHpopMaius I0KHA BKIOYaTh (GOTOrpa@uu OCHOBHBIX
JOCTONPUMEYATENIbHOCTEH, KpAaTKOE OINHUCAaHWE pailoHa C  MPeJICTaBICHUEM
BOKHEHIINX TYPUCTCKUX apryMEHTOB, OCHOBHBIC CBEJCHUS O TYPUCTCKUX (pupmax B
palioHe WJIM TOAPA3ACICHUSIX aJIMUHUCTPAIlMU, TJI€ MOXHO TIOJNy4uTh Oosee
noApoOHYyI0 HH(MOPMALIHUIO C YKa3aHUEM aIpecOB U HOMEPOB TeniedoHoB. Jlanee naetrcs
MEPEUYECHBb BAXXHEUIINX JOCTOIPUMEYATEIIBHOCTEN, MY3€€B U TEATPOB, BO3MOKHOCTEN
JUIA TIPOTYJIOK MO OKpecTHOCTAM. CieayeT npeaocTaBuTh HHPOPMAIMIO O criocodax
poe3a U TabIUILy ¢ OMMCAaHUEM BO3MOKHOCTEN JUIsl MPOKUBAHUS C YKA3aHUEM IIEH.

Caiir MOXeT cojiepkaTh WH(POPMAIUIO OT OTACIBHBIX MpPEINPUHUMATEICH |

opranusanui B cpepe Typusma. ITo KacaeTcsi HTaHCMOHATOB U IOMOB OT/bIXa, JIarepen
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OTIbIXa AJIA JETEeH, TPAHCHOPTHBIX MPEANPUATUN, MYy3€€B, MOHACTBIpEH U IPYTUX
OpraHu3alluii, 3aMHTEPECOBAHHBIX B PA3BUTUH TypU3Ma U MPUBJICYCHUHN TYPUCTOB Ha
tepputoputo benropoackoit o6racTu.

WuauBuAyalbHBIX TYpUCTOB TaK K€ CIEAyeT OTHECTH HEMOCPEICTBEHHO K
OCHOBHOM II€JICBOM ayIUTOPUM TYPHUCTCKOTO caiita oOnactu. WHIuBHayanbHbIC
TYpPUCTBI UCXOMS U3 MPENJIOKEHUM, pa3MEIIeHHbIX Ha CaiiTe CMOTYT CaMH BBIOMpATh
TYpUCTCKHAE MapIIPyThl M BUJIBl Typu3Ma Hameid 0O0JacTH, a TaKKe TYPUCTCKHE
(GbupMBbI, KaKk Ha BHYTPEHHEM, TaK U HA MEKTyHAPOTHOM PhIHKAX TYPUCTCKUX YCIYT.

Takum 00pa3om, pazBopauMBaHUE U MPOJOJKEHHE KPONOTIMBOM pabOThI MO
€IMHOMY UH(QOPMAIIMOHHOMY CaliTy TYPUCTCKUX YCIyT bearopoackoii o6iactu B cetu
WNHTepHeT, BKIIOYAIOIIEMY CHUCOK U (¢oTorpaduu JTOCTONPUMEUYATEIbHOCTEMH,
CPEICTB pa3MEIIeHUs, MPEANPUATUN OOIIECTBEHHOTO IHTAHUS, MPOBOJUMBIX B
pervoHe (ecTuBaiel, TMpa3THUYHBIX MEpPONPUATUH, MO3BOJUT IPHUBJIEYb Ha
TEPPUTOPUIO 00JaCTH HaUOOJbIIEE KOJUYECTBO M POCCUMCKUX U HMHOCTPAHHBIX
TypuctoB. Takke CKOHIIEHTpHpOBaHHas HWHGPOpPMAIUS TMO3BOJUT PACIIUPHUTH
BO3MOXXHOCTH JUIsl YAOBJIETBOPEHUS TYPUCTCKMX HWHTEPECOB CAMUX JKUTENEH

Bbenropockoit obnactu.
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Abstract. The article deals with how tourist flows influence social groups and the
environment. It discloses main issues connected with the impact of tourism. Main aspects of the
influence of tourism on natural and cultural environments are considered.

Keywords: tourism cluster, tourism, Karelia, Kinerma, network of roads and paths.

Today, rapid growth of global tourism along with obvious direct economic
effect causes issues of ecological and socio-economic nature. Such problems were
often ignored at early stages of creation of tourism clusters.

Now, there are mutually exclusive trends in tourism. On the one hand, there are
tourists’ high demands of comfort and on the other hand, of vacations in almost
unchanged natural conditions.

Unspoilt nature attracts tourists from around the world but modern human
impact changes natural landscape beyond recognition. Tourism usually contributes to
improvement of a region’s economic climate, which leads to increasing allocations for
environmental protection and, consequently, improvement of environmental
conditions. Introducing environmental protection measures helps increase tourist flow
along with decreasing environmental impact.

Tourism may indirectly influence mentality, behaviour and lifestyle of the local
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population through the difference in the cultural level and behaviour; it is often caused
by spontaneity and lack of premeditation and control. Among the most common
negative consequences are loss of authenticity and culture commercialisation [1].

Nevertheless, it’s not only the environment that gets affected, the locals suffer,
too. A paradoxical situation takes place in Kinerma village in Karelia, which is a part
of the ‘Association of the Most Beautiful Villages’. Slightly less than a half of all the
buildings in the village are protected architectural objects, which attracts a large tourist
flow annually. Local citizens came forward with an initiative to close the village once
in a while or to control the tourist flow in any other way. Similar problems exist in large
tourist centres like Florence and Venice, too.

So, tourism has negative impact on many sides of a tourist attraction. First and
foremost, it is the environmental impact, changes and in some cases destruction of the
elements of ecosystem. It is observed mostly in rural tourism and eco-tourism. The
second aspect is influence on architectural objects, and it is not only about the barbaric
attitude of tourists, but also about excessive stress. The third aspect is in religious or
national difference between tourists and the locals, which interrupts the usual mode of
life of the latter.

Such effect may have both direct and indirect influence on the state of a tourist
attraction. Thus, motor vehicles, both personal vehicles and tourist buses, have a
significantly bad influence on the atmosphere. In 2016, 3 million tourists have visited
Lake Baikal; many of them came by car. The main tourist flow goes from the west to
the east along the federal road P255 Siberia which connects the European part of Russia
and large cities of Siberia (Novosibirsk, Omsk, Krasnoyarsk, Tomsk, Kemerovo and
Novokuznetsk) with Lake Baikal. The road passes close to Irkutsk, where the air is
52% polluted with exhaust gas. Motor vehicles are the source of air, soil, snow
pollution and vibration. With its air condition, Irkutsk is in the list of top 35

environmentally unfriendly cities of the country. All these factors have negative impact
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on the health, quality of life and living standards of the population.

Hiking during warm season causes consolidation of the vegetable layer and its
damage, denudation of tree roots, is the source of possible fire-induced damage
(making campfires and consequent outbreak of fires through tourists’ fault), destruction
of rare plants (through collecting flowers or medical herbs), noise pollution. Still, this
kind of tourism is one of the mildest in terms of its impact on the environment. Its
negative consequences may be minimised with a specialised infrastructure. First of all,
by creating a network of roads and paths. Such development usually includes installing
signposts, information boards, resting places, food service areas and observation
places, as well as reinforcement of the most vulnerable areas of the roads (like road
filling or covering).

Given equal numbers, a spontaneous tourist makes greater impact on the
environment than an organised one. Therefore, to minimise negative impact on the
environment, the number of organised tourists should grow, and not just through simple
reorganisation of vacations, but through new kinds of tourism, such as science tourism
[2].

References

1. Moshnyaga E.V. Osnovnye tendentsii razvitiya turizma v sovremennom mire.
[Main tourism development trends in the modern world]. Vestnik RMAT. 2013. No. 3
(9). Pp. 20-33. (rus)

2. Novikov A.V., Sumarukova O.V. Nauchnyi turizm — kak innovatsionnyi
turisticheskii produkt dlya podderzhaniya unikal'noi flory Kryma. [Science tourism as
an innovative product for supporting the unique Crimean flora]. Development of
Crimea: problems and prospects. Collected scientific works based on materials of the
Ist International Research and Practice Conference. Scientific Non-Profit Organisation

‘Professional Science’. 2016. Pp. 106-110. (rus)

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 166
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 5. TOURISM



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

SECTION 6. BUSINESS EDUCATION

uDC 33.334.021

Borodai V. Institutional dissonance as a factor in the low efficiency of
educational investment

NHCTUTYITMOHATBHBIN AUCCOHAHC KaK (aKTop HU3KOM 3P (HEeKTUBHOCTH 00pa30BaTEIbHBIX
WHBECTUIINN

Borodai Vladimir

Doctor of Social Sciences,

Professor of the Department Services, tourism and hospitality industry
Don State Technical University

Bopopaii Bragumup

I[OKTOp COHOJIOTUYCCKUX HAYK,

npodeccop kadeapsr CepBUC, TypH3M U HHAYCTPHS TOCTEIPUUMCTBA
[[OHCKOP'I FOCY,HapCTBeHHBIfI TeXHUYECKUU YHUBCPCUTET

Abstract: The article deals with modern problems of interaction between the existing
institutions of education and business. Attention is drawn to the established institutional dissonance
and conditions of uncertainty, which is difficult to find in the labor market of people with the
necessary competencies. It can become quite a serious brake on economic growth.
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AHHOTaHI/Iﬂ: B cratne paccMaTpuBarOTCA COBPEMCHHBIC HpO6J’IeMBI BSaHMOHeﬁCTBHH
CYIIIECTBYIOIMUX MHCTUTYTOB oOpa3zoBaHus U Ou3Heca. OOpaiaercs BHUMAHHE Ha CIOXUBIIUNCS
I/IHCTI/ITYI_II/IOHaJ'ILHLII\/'I AUCCOHAHC U YCJIOBUA HEOINPCACICHHOCTHU, B KOTOPLIX 3aTPYAHCHO HalTH Ha
PBIHKE Tpyda J'IIOI[GI\/'I, o6na)1afomnx H€06XOHI/IMI>IMI/I KOMIICTCHIIUAMU. 9TO MOXET CTaTh JOBOJIBHO
CCPBE3HBIM TOPMO30M 3KOHOMHUYCCKOI'O pOCTa.

KuoueBnble cioBa: oOpazoBanue, OU3HEC, MHTETpaIlusl, KOMIIETEHIIUN

Russian reality often began to resemble a situation where young people should
determine their own future in the face of uncertainty. Uncertainty and perform tasks,
first, admission to an educational institution, and secondly, the acquisition of
experience and practice skills, thirdly, employment in accordance with the given two
conditions. There is no doubt that the complex solution of such a problem, the main
uncertainty factor in favor, integrating into all three levels of uncertainty. What to do
in this case, to the right decision the first problem was the logical continuation of the

solution of the second problem, and the latter, in turn, was the culmination of a third
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solution? As a rule, in the Russian context of system solutions, this problem is not
found.

Each of the actors (young people, education, employer) in themselves good, if
they are considered separately. Each participant has its own philosophy, goals,
strategies, and even ambition. But by combining them together, you can see that the
system works created with a very low coefficient of efficiency, or does not work.
Apparently, each of the three systems is able to work independently, but are not ready
to become a highly organized system subsystem, already performing more complex
tasks. Integrating into a more complex structure, each of its components are not able to
adapt their objectives in accordance with the requirements of the new system. As a
result, the overall system is formed with multi-directional goals and concerted actions
[1].

The result of this Brownian motion shows that young people can not find work
and employers can not find the staff even at the starting positions. According to
international experts, the average size of the employers (50 to 500 employees) unfilled
initial positions about 13, from large employers - remain unfilled approximately 27
positions. Those same experts estimate that of the main reasons is the lack of
availability of jobs they need skills of graduates 40% of employers surveyed [2].
Apparently, there is a mismatch of social and economic institutions.

Educational Community reproach it would be wrong. It is believed that the
teaching staff of the study results is responsible within the boundaries defined by the
relevant standards. It is not surprising that the information on the learning outcomes of
graduates of the teachers do not always possess in its entirety. About a third of teachers
have no information on what percentage of their graduates find jobs in their field.
Representation is a third very far from reality. But if less than half of the employers

and employees believe that graduates are adequately prepared to work in the starting
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position, the educational program providers are convinced that perfectly cope with their
tasks.

Blur the common goal of both institutions does not give effective results in socio-
economic development of society. The inability to find on the labor market of people
with the right skills, can become quite serious brake on economic growth. Many
entrepreneurs and business can not implement investment projects because of their
surroundings no specialists with proven skills to specific projects [3]. Therefore, quite
a significant part of the investment ideas of entrepreneurs waiting for better times.

Apparently, a clear statement of goals and objectives, especially the adoption of
deliberate, rational solutions at the interface between education and employment can
give perhaps the most rapid results from all possible educational reforms. Under these
conditions, the effectiveness of educational investment will seek to maximize the value
and costs of employers to a minimum. One of the first steps towards such a solution
may be to create a system to inform teachers and students about the skills demanded
by the labor market. The participants of the educational process to understand their
tasks in different ways.

Providers of educational services aimed at qualified, which is described by
educational standards, lists of courses, ministerial documents, etc. [4]. Surprisingly, no
relation to the real work that will engage graduates, all this does not matter.
Qualification - is a conversation with the state universities, and other stakeholders in
him.

Employers are not interested in the qualification and competence, but what kind
- the employer often does not know. If he is in any way possible to formulate the
necessary competence for a given period of time, then the answer to the question of
what will be needed, say, four years later, full of suspense. Students - and they all
focused on competence: on the acquisition of knowledge, education, intellectual

capital, ie, that, from their point of view, increasing their capitalization in the labor
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market. The best educational practices based on the fact that education and training -
different things. Educational institutions provide graduates is not a profession, but only
the foundation - a set of approaches to the solution of a wide range of tasks. VVocational
training, would seem to fill the gap between education and employment. But,
unfortunately, in Russia the term "training™ the habit is associated with learning at a
vocational school.

It must be assumed that the education system is inert and does not keep up with
the needs of the labor market. The Russian university graduates bad is the case with
natural science disciplines, but lacks what is called soft skills (English soft skills -.
«Soft skills' or 'flexible skills'). For example, universities are not taught to express
thoughts in a form accessible to non-specialists. One possible solution, in our opinion,
IS more dense cooperation between employers and educational institutions [5]. At the
same time, it should be emphasized, the responsibility does not lie with high schools,
and at the labor market. If you ask employers what skills exactly is not enough
applicants, tend to start talking about that is difficult to define and is not very clear how
to teach it. Young Russians are coming to work in large Russian companies, often
experience culture shock: they are faced with strict hierarchies, where employees from
the need strict subordination. Of course, to work in such conditions, young people are
not taught anywhere else.

Over the history of Russian business pendulum between universities and
corporate universities rocked several times. Initially, the 90 system of education in high
schools did not meet the needs of growing businesses, and large employers have tried
to compensate for the lack of skills among young employees through corporate training
systems. At the end of the 90 returned to the idea of support for universities: they are
freer in their students can acquire the skills that older employees simply do not have.
At the beginning of the 2000s, it rose again the popularity of corporate universities, but

their problems have changed: the first role came retention of knowledge gained by
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employees over the years. Today went a movement towards higher education
institutions, only in this turn of the employer manifested a desire more control over the
quality of training [6]. Therefore, in recent years, often raises the issue of the creation
of specialized master's programs for a particular employer, the development of which
he takes the most direct participation.

Apparently, the essence of the Bologna system is, including the fact that a
powerful layer of organizations (courses, schools, electives, workshops, seminars, etc.)
Is created between universities and the labor market. They keep abreast of the
requirements of employers and the "adjusted” to the graduates of a particular job. It is
unlikely that universities will be able to quickly and accurately implement the
requirements of employers. For example, the Harvard program changes every six years
- thus, taking into account the training, the graduate will appear on the labor market,
when the market has already changed. And rare that an employer will be able to
formulate precisely block specific competence to order the higher school in the future.
Only he formulated - as the market has changed, and your niche is transformed into a
virtual space. Well, if the employer will designate the requirements for today, although
there are still breathing and changing quite rapidly [7]. And who are these requirements
and combine to present a high school? In the current circumstances, in our view, the
role of high-quality and professional intermediaries in the implementation of this
function is greatly increased. They increasingly have to respect and ensure the dock,

understood and accepted by all parties to the process.

References
1. Borodai V. A. Socio-societal analysis of institutional sphere of trade in today's
society: thesis for the degree of Doctor of Social Sciences. Novocherkassk, 2009.
2. Borodai V. Crowdrecruiting as the competence assessment of applicants

service company // International Scientific Review of the Problems and Prospects of

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 171
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 6. BUSINESS EDUCATION



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

Modern Science and Education // International Scientific Review Ne 1 (32) / XXX
International Science Conference (Boston. USA, 21-22 January, 2017). 118 p.

3. Borodai V.A. Increased business potential based on Business Intelligence
technologies // Technology Business in Russia: Theory and practice, 1V Int.. scientific-
practical. Conf., 2016. Saratov: Publishing House MTC "Business Academy", 2016. —
46p.

4. Borodai VA, Kazmina LN The process of commercialization of individual
competencies in tourism on the basis of a personal brand // Economy and Society. -
2015. Ne 6-1 (19). Pp 378-381.

5. Borodai V. Brand of the employer as DNA of corporate culture of service
company // European Research: Innovation in Science, Education and Technology //
European research Ne 1 (24) / C6. cr. mo mat.. XXIV Mexna. Hayd.-pakT. KOHO.
(United Kingdom, London, 28-29 January 2017). 118 p.

6. Boroday V.A. Trends and indicative approach in the design of new models of
business management // Theory and practice of modern science. 2016. Ne 2 (8). P. 74-
82.

7. Lozitsky IS, Boroday VA Square influence as an effective tool for managing
the company's intangible assets // Economy and Society. 2016. No 2 (21). P.1266-1269.

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 172
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 6. BUSINESS EDUCATION



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

UDC 37.078

Kiseleva A. Image of comprehensive school: a gender perspective

Nmvuk pykoBoauTes 0011e00pa3oBaTeIbHOM MIKOJIBI: TeHACPHBIN aCIeKT

Kiseleva Alena

master student

Lobachevsky State University of Nizhny Novgorod (Arzamas branch)
Kucenépa Anéna

Maructpant

Apsamacckuii pumman HHI'Y um. H. U. JIobaueBckoro

Scientific adviser

Naumova T.V. PhD assistant professor of pedagogy of preschool and primary education
Lobachevsky State University of Nizhny Novgorod (Arzamas branch)

Hayunblii pykoBoguTe/Ib

Haymosa T.B. k.11.H. 01IeHT KadeAphl MeJaroruKy JTOMKOJILHOTO U HAYaTbHOTO 00pa30BaHus
Ap3amacckuii ¢punman HHI'Y um. H. U. JIob6aueBckoro
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AnHoTtanus: [Ipobnema uMuka pykoBoauTesss o0pa3oBaTebHON OpraHu3aluu ¢ IO3ULUH
FCHACPHOI'O0 AacCllCKTa MAJI0O HU3Yy4YCHA W HC II0JIyYHJIa IINHUPOKOTO OCBCHICHHA B IICUXOJIOTO —
Mearorudeckoit nureparype. B nensx uzydenus JaHHO#M npooOieMbl ObUT TPOBEICH CPABHUTEHHBIM
dHaJIn3 UMHUIXKa pYKOBOI[HTeHeﬁ O6pa3OBaTeJ'ILHLIX OpFaHI/I3aI_[I/II71.

KuaroueBnle cjioBa: UMUK, PYKOBOAWUTCIIb, MY KUWHA, )KCHIIINHA, FGHI[GpHI;IfI ACIICKT.

B coBpemeHHOM 00111eCTBE CUCTEMA YIIPABJICHUS IPETEPIIEBAET CYLIECTBEHHbIE
M3MEHEHMs. B 4acTHOCTH OJHOM U3 OTIMYMTENBHBIX TEHACHUUN SBIAETCS TO, YTO
COOTHOILLIEHHE MYXYMH W JKCHIIMH Ha YIPABICHUYECKUX JTOJHKHOCTSIX 3aMETHO
M3MEHSeTCS: BC€ OOJIbllIe JKEHIIUH CTAHOBUTCS PYKOBOJUTENSIMU  Pa3HbIX
OpraHu3allyii, B TOM YUCJI€ U 00pa30BaTEIbHBIX.

B cdepe ynpaBieHuss My>KUrMHa U KEHIIMHA TPUHUMAIOT Pa3JIMYHbIE pELICHUS,
TpeOyromIre OCyIIEeCTBICHUSI OCHOBHBIX YIPaBIE€HYECKUX (PYHKIIMIA: peryinupoBaHue,
IJIAHUPOBAHKE, MOTUBALIUS, OPTaHU3ALMs U KOHTPOJIb. B peanuzanuuy Kaxxaou u3 3Tux

(GyHKIIUH €CTh W TCHXOJOTUYECKUH acleKkT, T.e. B OJMHAKOBOW CHUTYallMU JBa
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pykoBoauTenss OyayT BecTu ce0s MO-pasHOMY B 3aBUCHMOCTH OT BO3pacTa,
JMYHOCTHBIX KauecTB, MoJja.

[Tpy MO3MLMOHUPOBAHMU OpPraHU3alMU Ha PBIHKE OOpPa30BATEIbHBIX YCIYT
0COOyI0 pOJIb UTPaeT UMUK €€ pykoBoauTesst [2]. MOXHO TpeAnoyioxKUTh, YTO
UMUK pyKOBOJIUTEINS 00pa30BaTeIbHOM OpraHU3aliuy AETEPMUHUPYETCS TEHIEPHBIM
acniektoM. JlaHHas mpoOyieMa SIBISICTCSl aKTyalbHOW JJIsi TIearorH4ecKod HayKH U
MPAKTHUKH, MMOCKOJBKY OHAa Maj0 M3y4Y€Ha W HE MOJydYnsia IIMPOKOTO OCBEIICHHS B
IICUXO0JIOTO — [IEAarornyeckou JuTepaType.

J171st mpoBEpKYU BBIABUHYTOIO MPEATNOI0KEHHSI HAMH MIPOBEAECH CPABHUTEIbHBII
aHaJIU3 UMUJKA PYKOBOJUTENEH 00pa30BaTeIbHbIX OPraHU3alni.

[Io MHEHMIO psiia DKCIEPTOB, IMOAYMHEHHBIMHA Ha JIOJDKHOCTU PYKOBOIUTEIS
IIKOJIBl JIYYIllE BCEro BOCHPHUHUMAETCS MYXYHMHA, HEXKENIH IKEHIIMHA. OTUM
00yCIIOBJIEHBI 0COOCHHOCTH MOBEICHUS JKEHIINH, UX BHEITHUI BUJ], MAaHEPbI, KOTOPbIE
HE MOT'YT ObITh TAKUMH K€, KaK Y My»X4uH. MlccnenoBaresin OTMEYAlOT, YTO JKEHUIIUHBI
3¢ (PEKTUBHO peanu3yloT CTpaTerud pa3BUTHS 0OOpa30BaTENbHONM  OpraHu3allui,
MOCKOJIbKY BBICTPAUBAIOT OCTOPOXHBIE OTHOIICHHUS C TMapTHEpaMu, H30erarr
pUCKOBBIX cutyamui [1, C.55]. OTmeuaercs Tak ke, 4UTO MY>KUYMHBI — ITOJJYUHEHHBIE,
paboTaronye noJi HayajaoM >KEHUIMHBI-PYKOBOJUTENS], XOPOLIO YyBCTBYIOT c€0s MO
€€ PYKOBOJICTBOM M HE XOTEJIM Obl CMEHBI YIPABICHHUS.

3anagueie uccnenosarenu Mypans Hunepnmu m Jluca Bectepiynn nposenu
HKCIIEPUMEHT MEXIy MYKUMHAMU M IKEHIIMHAMU PYKOBOJIUTEISIMH, KOTOPBIN
MOKa3aJl, YTO KEHIMHA PYKOBOJIUTEIb HE CTapaeTcs npuderarb K KOHKypeHuuu. s
TOTO, YTOOBI MOBBICUTH CBOM HMMMJIDK 3TH HCCIEIOBATENM COBETYIOT >KCHIIUHE-
PYKOBOAMTENIO YAEHSATh BHUMAHUE TaKUM KayecTBaM, KakK HCIIOJHUTEIbHOCTD,
BHHMaHHE K MeJIoYaM U aKKypaTHOCTh |3, €.98].

DKcnepTamMH HIKOJIBI UMUIKa B AMEpHKe ObLT MPOBEIEH SKCIEPUMEHT MEXKIY

PYKOBOJUTENSIMA Pa3HbIX O0O0pa30BaTENbHBIX OpraHU3ALMK. ODKCHEPUMEHT ObLI
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HaIIpaBJIEH HAa YCHEUIHOCTh YIPABJICHHS, KOTOPAsl U3MEPSIIACH 10 IIECTH MO3ULIUASM.
ITo pe3ynbraraM sKCIIEpUMEHTA, MY)KUMHA-PYKOBOIUTEIND (P (HEKTUBHEE CTABUT LIEIH
B 00pa3oBaTelbHOM OpraHu3allid, B HEM B OOJbIIEH CTENEHU MpeodsiagatoT
IuAepckue KadecTBa. JKEHIIMHA-pYKOBOAUTENb IO pPE3yJbTaTaM 3KCIIEPUMEHTa
HauOosiee ycnemHa B cdepe KOMMYHMKallMM, MOTHBAILMM NEpCcOHaIa, T.K. IpHU
MIPUHATUY YIPABICHUYECKUX PEIICHU OHA TPAMOTHO MCIOJIb3YET 3HAHUA U TOTEHIUAI
CBOMX COTPY/IHHUKOB JIJIsl aHAJIM3a ajbTepHaTUB [3, €.99].

Wzydass npobieMy KOPPEKTUPOBKHM M COBEPLLIEHCTBOBAHMS JAESITEIBHOCTU
pYKOBOAMTENEH 00pa30BaTENIbHBIX OpraHU3alliid, BBISBISUIM KaK BIUSET E€HACPHBIN
acleKT Ha CO3JaHMM €ro MO3UTHUBHOIO uMumIka. Hamu ObUIO NpoBeneHO
HCCIIEJOBaHKUE, CYTh KOTOPOIO COCTOsUIa B TOM, YTOOBI HA OCHOBaHUM MOJyYEHHOU
L€JIeBOIl MHPOPMALIMK TPOBECTH CPAaBHUTENIbHBIM aHAIM3 MHEHUW JIBYX Ipymd
PECIOHICHTOB: JUPEKTOpa O CBOEM HMMMJDKE U IEJaroroB 00 UMHUIKE TUPEKTOpa
IIKOJIBI.

bazamu »3KcriepuMeHTa TMOCITYKMJIM JBE IIKOJbI: Tr.Ap3amaca (yCIOBHO
00o3naunM ee — mkosaa Nel) u r. Huxuaero Hosropona (tmkosna Ne2).

B wuccienoBanum ObLIM  3aJ€HCTBOBAaHbI  CJEAYIOIIME METOABl cOopa
uH(}OpMaIU: aHKETHBIN ONPOC U UHTEPBBIO. BhiOOpKa He cobmonanack. Pe3ynbraTs
MCCJIEI0BAHMS MTO3BOJMIN CONOCTABUTH MHEHHE MEJArOoroB O AUPEKTOPE C MHEHUEM
pyKoBOAMTENEH O camMux ce0e, Ha OCHOBaHMM KOTOPBIX ObUIM CHOPMYIHPOBAHBI
HEKOTOPbIE PEKOMEHAALIMH 110 COBEPILIEHCTBOBAHUIO NMHUJIKA.

HMupextop mkonasl Nel — myxuuHa, mkoiasl No2 — skeHmmHa. [lonmpoOyem
pa3o0paThCsi: Kakue OCOOEHHOCTH PYKOBOAMTENECH 00pa30BaTEIbHBIX OpTraHU3alul
ONPEIENSIOT €r0 MO3UTUBHBIA UMHUIK.

B mkone Nel B ompoce npuHsiau ydactue 26 meaaroroB u3 KOTopbix 95% —
KEHIIUHBI, 1 CaM PYKOBOJWTENb. B Ipyroil mkoisie B ompoce NpuHsiau ydactue 44

renarora, u3 KOTopbix 79% - »KEHILUHBI, U TaKXke — ee AupekTop. Kak mMbl BuguMm, B
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MearOTMYECKUX KOJUICKTHBAaX O00MX MIIKOJ MpeodagaeT KeHIUHbIL.  AOCOTIOTHOE
OOJIBIIIMHCTBO PECIIOHACHTOB UMEIOT BhICIIIEE 0Opa30BaHUeE.

JlaHHbI€ onpoca pecloHEHTOB U3 IBYX IIKOJI, CBUACTEIBCTBYIOT O TOM, YTO 00a
OUPEKTOpa: M MYXYMHA M >KEHIIMHA MPOSBISAIOT CKIOHHOCTHh K 3aBBINIEHHOU
CaMOOILIEHKE Tpo(ecCHOHANBHBIX yIpaBieHUYeckux KadecTB. [lemarormyeckum
KOJUIEKTHBAM OBLIO MPEAJIOKEHO Ha3BaTh KAaKUMU JICOBBIMU W JIMYHOCTHBIMH
KayecTBaMU O0lajjaeT uX pykoBoauTenb. [logoOHBINM Bompoc OBLT  3ajaH
mupekropaM ko [lo pe3ynpraram AaHHOTO HCCIENOBAHUS PYKOBOIUTEIb —
MYXYMHA IPOAEMOHCTPUPOBAT 3aBBIIIEHHYI0 CAaMOOILIEHKY MOYTH II0 BCEM U3
Ha3BaHHBIX B AHKETE JIMYHOCTHO — JIEJIOBBIX KauecTB. MeX Iy TEM UCKIIOUYECHHE B €TI0
OIICHKE OBLJIO KaUeCTBO «3PYIULIUsD». PykoBomuTens — My)K4lHa, CYUTAET, YTO EMY HE
XBaTaET IPYAULMHU, XOTA OOJNBIIMHCTBO MEJAaroroB MPU3HAIA CBOETO PYKOBOIUTEIS
0oJ1ee I3pyAMPOBAHHBIM 10 CPABHEHUIO C TEM, KaK OH OLIEHUJ CaMOro ceOsl.

B mkone Ne2 nuyHOCTHO — I€I0BBIE Ka4eCTBA PYKOBOJIUTEIA NEAATOTUYECKUI
COCTaB OLEHWJ BBICOKO, OXapaKTEpU30BAB €ro KaK XOpOUIero mnpodeccuoHana,
YMEIOILEr0 MOTUBUPOBATH NEAATOIOB K TPYAOBOU AEATEIBHOCTH.

TpeBory BBI3BAIO pPACXOXKICHUE MHEHUW gupekTopa Mmkoasl Nel wu
MEJJarOTMYE€CKOT0 COCTaBa IO JBYM BaXKHEWIIMM HPABCTBEHHBIM IOKA3aTENsIM —
«CTPABENJIMBOCTE» U «0OmaropoAactBo». Tak, pyKOBOAMTENb MIKOJbI MPHU3HAN ce0s
«CTPaBENJIUBBIM U OJIarOPOAHBIMY, TOT/IA KAK IEIarord OKa3ajuch MHOIO MHEHUS:
TONbKO 28,7% mneaaroroB Ha3Bajlu PYKOBOAMUTENS «CHPABEIIUBBIM» U 22.5% —
«OJIaropoOTHBIMY.

B mkose Ne2 HpaBCTBEHHBIM MOKa3aTellb, [0 MHEHHUIO MEAaroruyecKkoro
KOJUIEKTHBA — B HOpME. HO Bce ke eCTh pacXoKIEeHHS MO0 TaKUM MOKa3aTelisiM Kak
yMEHUE OBICTPO CTABUTh LEIH B PA3HBIX YMNPABJICHUECKUX CUTYyalUsX: NEAaroru

CUUTAIOT, YTO UX PYKOBOJUTCJIb HC BJIAJICCT 3TUM YMCHHUCM HAa NOJKHOM YPOBHC.
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HccnenoBanre BBISIBUIO «OOJEBYIO TOUYKY» B YIPABICHYECKOM HWMUIIKE:
«YEIOBEKOBEIYCCKAs» KOMIICTCHTHOCTh PYKOBOJUTEIS-MYKUYUHBI HE COBCEM
COOTBETCTBYET OXKHMJIAHUSM JIPYTUX CYOBEKTOB 00pazoBarenbHOM nedarenbHocTu. OO
OTOM CBHUJIETEIBCTBYIOT YIPEKH TEAaroroB B aapec JUPEKTOpa IIKOJIbI O
HECTIPaBEUIMBOCTH TMPUHUMACMBIX PEIICHUH, >KECTKOCTH W HENPUMHUPUMOCTH B
OTHOIIECHUU JIPYTrOM TOYKHU 3PEHHS, YTO OOYCIOBIMBACT MPOOJIEMBbI B OOIICHUU C
JIETbMH U B3pocibIMU. Bee nepeunciienHoe Hen30€KHO OTPUIATETbHO OTPaXKaloTCs Ha
UMUJDKE TUPEKTOPA TIKOJIBI.

B mixose, rae ympaBiseT JKEHIMWHA «YEIOBEKOBEAYECKAS» KOMIIETCHTHOCTh
ropaszio Bbimie, yeM B 1mikoisie Nel. O6 3TOM CBHIIETETBCTBYIOT PE3yJIbTaThl OMPOCaA:
npuMepHo 67% MeaaroroB CYUTAIOT, YTO UX PYKOBOJIUTEIh IPUHUMAET CITPaBEJIUBBIC
U IEMOKpATHICCKHE PEIICHUS, a TaK )K€ OTMEUAIOT YMEHHE CTJIaKUBATh KOH(IUKTHI,
BO3HMKAIOIIME HAa Pa3HBIX YPOBHSX YIpaBleHYECKOM nesrenbHocTH. C  apyroit
CTOPOHBI, OOpaTHOE Ka4eCTBO — NPSIMOJWHEHHOCTh TaKKE Ba)XHO, TIOCKOJBKY
HEKOTOPBIE JIFOAH MPEATIOYUTAIOT PYKOBOJIUTENICH, KOTOPHIE MOTYT YETKO W TIPSIMO
MOSICHUTB, YTO OT HUX TpeOyercsa. YMEHUe pyKOBOJIUTENS CUTYaTUBHO BHIOMpATH Ty
WJIM WHYIO JIMHUIO TIOBEICHHS MPU OOIICHUH CBHICTEIHLCTBYET O BHICOKOM Pa3BUTHH
KOMMYHUKATUBHBIX YMEHHM, YTO B KOHEUHOM HUTOT€ TMOJIOKHUTEIHHO CKa3bIBACTCS Ha
€ro UMHUJIXKE.

Eme onuH mnpuMedaTenbHBIA TOKa3aTedb. 3TO OTHOIIECHWE IIearoroB K
BO3MOXKHOMY YXOJIy PyKOBOJMTEIIS MIKOJIbI. be3pazinnune K yXory TUPEeKTopa IMIKOJIbI
Nel ¢ pabotsl npogemoncTpupoBanu 15% negaroros. Coxainets 00 yxoje OyaeT cam
mupektop U 51,2% mnegaroroB. B 1enomM 3TO CBUAETENBCTBYET O MPUBSI3AHHOCTH
MEJaroroB IIKOJBl K CBOEMY PYKOBOJUTENIO M HA000pPOT — AUpPEKTopa — K
MeJaroru4eckomMy KoJIeKTuBy. OHaKO HE0OX0AMMO 00paTUTh BHUMAaHHE HA TO, YTO
€CJIM K TPOIEHTY IEJaroroB, KOTOPHIX HE BOJHYET YXOJ IUPEKTOpa, MPUOABUTH

MPOLIEHT TEX IEIaroroB, KOTOPbIE HEe OYIyT COXaJIETh O JaHHOM (haKTe, TO CIEoyeT

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 177
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 6. BUSINESS EDUCATION



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

OTMETHUTH 11eJeco00pa3HOCTh U JaKe HEOOXOIUMOCTh JOMOJHUTENBHBIX YCHUINNA CO
CTOPOHBI PYKOBOAMUTEIS IO 3aBOCBAHKIO aBTOPUTETA U CUMITATUM Y MIE1aroroB IIKOJIBI.
B Bompoce 0 BO3MOKHOM yX0Jie JUPEKTOpa KOl No2, BhIpa3uiIn CoXKaJIeHHE
70% nenaroros, ¥ TOABKO 5% OCTaHyTCsA O€3pa3IMYHBIM K €r0 YXOAy. DTO TOBOPUT O
0oJiee CIIIOYEeHHOM KOJUIEKTUBE, O IOBEPUH U YBAXKEHUU TEJAaroroB 10 OTHOIICHUIO K
pykoBoautento. Cama TUPEKTOP TaK ke OYAET COXKAIETh, €CIU PACCTAHETCA CO CBOMM
KOJUIEKTUBOM. Kpome Toro, aHaJm3upysi BHEIIHIOIO CTOPOHY UMUKA PYKOBOIUTEIS,
oOpaTUM BHHUMaHHUE, YTO JAUPEKTOP-KEHIIMHA OOJIbIIOE 3HAYCHUE MPUTAET CBOEMY
BHemHeMy BuAy. Knaccuueckass oOyBb, JI€JIOBbIE KOCTIOMBI, KPACHBO YJIOKEHHBIC
BOJIOCHI, JIt0O€3Hasl, Oy1aroxenarenabHas yiblOKa, BbI3bIBAET YBAKEHUE COTPYAHHUKOB.
B mixone No2. oTHOmIEHHS MEXIy TUPEKTOPOM IIKOJBI U MEJAroraMu JApY>KECKHE,
KOJUIETHAJIbHBIE; peanu3yeTcs (GopMmylsia «pyKOBOIUTENb — KoJulera». Takod CTUib
oOlIeHMsI B JaHHOW 00pa30BaTEeIbHON OpraHu3aluy MPOJYKTHUBEH, YTO CIIOCOOCTBYET
BHHMATEJIbHOMY OTHOIIEHHUIO Ka)KJI0T0 €r0 YYaCTHUKA JIPYT K JPYTY.

HecMoTps Ha pa3Hyl0 TeHAEPHYIO MPUHAIEKHOCTb, PYKOBOJIUTEIN TaHHBIX
YUPEXKJIEHUH MMEIOT CpaBHUMBIE pe3ynbTarhbl. [JUpeKTOp LIKOIbI AJs NEeAaroroB u
VYAIIUXCS SBISETCS «JIUIOM» o0pa3zoBaTenbHON opranu3aiu. O000IMB Pe3yIbTaThl
JTAHHOTO UCCIIEOBAHMS, MBI IIPUIIUTH K BBIBOAY, UTO TUPEKTOP-KEHITUHA U JUPEKTOP-
MYy>KUMHA HMEIOT BCE€ BO3MOXHOCTH OBITh JIMJEpPaMHU, HO KaXKIOMY HOOXOIUMO
MPUJIOKUTH YCUITUS 10 COBEPIIEHCTBOBAHUIO CBOET0 MU IkKa. CUunUTaeM, YTO CIEeIyeT
oOpaTUTh BHUMaHUE Ha CIEAYIOUIIE OCHOBHbBIE MOMEHTHI:

1. PykoBoauTenb COBpeMEHHOW 0Opa3oBaTENbHON OpraHu3aliuu JI0JDKEH
BCEr/la MOMHUTh, YTO MPECTHUXK €ro JOJHKHOCTH — HE TapaHTHs €ro aBTOPUTETa Kak
pykoBoautens. [loaTomy, yeM mpuBieKaTenbHee A MEJaroroB M ydalluxcs ero
NpoQeCCUOHANIbHBIE M JIMYHOCTHBIE JaHHBbIE, TEM OH AaBTOPUTETHEE IJIi HUX Kak
JUYHOCTb, TEM OOJIbIIIE OH MOJIYYHUT MPU3HAHUS KaK PYKOBOJIUTEIh 00pa30BaTENbHON

OpraHH3aI1H.

International Conference on Recent Trends in Marketing, Accounting, Business, Economics 178
and Tourism (Amsterdam, Netherlands), February 28", 2017 | Proceedings
SECTION 6. BUSINESS EDUCATION



https://creativecommons.org/licenses/by/4.0/deed.ru|

Professional science applies the Creative Commons Attribution (CC BY 4.0) license to the materials published-
https://creativecommons.org/licenses/by/4.0/deed.ru|

2. Taxke WMHIK PYKOBOIUTEIS WrpaeT OOJBIIYyI0 poOJIb B  HX
HETIOCpeICTBEHHOH paboTe. [lo3TOMy BHEIIHUH BU]I, TIOBEICHUE, PUBBIYKH, PEYb BO
MHOTOM CKa3bIBaeTCI W Ha HMHIDKE KaXXIOTO W3 COTPYJHUKOB HWMUJIKE
oOpa3oBaTenbHOM opranusaiuu B 1enom [5, €.135]. Ha dopmupoBanne nmumka
pPYKOBOAWTENST OOpa30BaTEILHON OpTraHW3aIlliyd BJIUSIOT TaKUE XapaKTEPUCTHKU
BHEIITHOCTH, KaK OMPSATHOCTh U aKKyPaTHOCTh, COOTBETCTBHE KOCTIOMA cuTyanun. Kak
WU3BECTHO, OINPSATHOCTh M AKKyPAaTHOCTh SIBJISIFOTCS BaKHEWINCH IIEHHOCTHIO
KOHCEPBATUBHOIO0 00Opa30BaHMsI BMECTE C JUCHHUILIMHON U MOCTYIIAaHUEM, KOTOPHIE
OKa3bIBAIOT CEPhE3HOE BIIMSIHHUE Ha BOCIIPUATHE pykoBoauTens [5, €.137].

3. D heKkTUBHOCTHh PYKOBOJICTBA 3aBUCHUT OT OCYIIECTBICHHS PYKOBOIUTEIIEM
TakuX (PYHKIWH, KaK TUTAaHUPOBAHUE, NIPUHATHC PEIICHUN M aHAIHU3, PYKOBOIUTEIIO
BKHO YMETh aHAJIM3UPOBATh, TPOTHO3UPOBATh, M TEHEPUPOBATDH HUJICH.

4. PykoBomuTenr B oOnactu 00pa3oBaHHsS B3aUMOJICHCTBYET CO BCEMHU
rpynmnaMy OOIIECTBEHHOCTH HampsiMyto, He mpulerasi K MOMOIIH CPEACTB MacCCOBOM
uHdopmaruu. JlesTenbHOCTh PYyKOBOAUTENS JI0JKHA PEeaTu30BbIBATHCS TTOCPEICTBOM
KOMMYyHUKaruu. [loHnMaHne HEOOXOIUMOCTH TOCTOSHHOTO COBEPIICHCTBOBAHMSI
CBOMX KOMMYHHUKATHBHBIX CIIOCOOHOCTEH BHOCHT 3HAYUTEBHBIA BKJIAJ] B CO3JIaHHC
MO3UTUBHOTO UMHUKa pykoBoautens. [lockonbky cuTyanuu oOIIEHUsS MOTYT OBIThH
Pa3TUYHBIMU — OT MPUSITHOTO MOBOA IO CUJILHO KOH(GIMKTHON CUTYallud, Ha TIEPBBIN
IJIaH BBIXOJST TaKWEe KauecTBa, KaK TAKTUYHOCTh M BEXKJIMBOCTh. DTH KadecTBa
MTO3BOJIST PYKOBOJIMUTEIIO HE TOJIBKO OTIEPATUBHO CIIPABIISITHCS ¢ OapbepaMu OOIICHMS,
HO U OCTaBIISITh O cebe Xxopoliee BlieyaTacHHe.

5. Tlo pesymbprataM WHCCIEAOBAaHUSA, KATETOPHsI «OTHOIIEHHWE K paboTe»
SBJISICTCS] IIEHHOCTHBIM KOMIIOHEHTOM MMHJDKa. [IpencraBienne o0 3Toi KaTeropuu
MMUJKa BO3HMKAET HA OCHOBAaHUHU OIICHKHU TOTO, HACKOJBKO PYKOBOAMTENb BEPEH

ACIy, KaK OH pa60TaeT C omaqeﬁ HJIK LECJIb €TO0 ACATCIIBHOCTH — IMOJIYUCHHUC BLIT'OAbI,
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yIOBJIETBOPEHHE MOTHBA BiacTU. [10M0KUTENBHBIN UMUK (OPMHUPYETCS y TaKOTO
PYKOBOJUTES, KOTOPBIN OYIET JIIOOUTH CBOIO PaboTy, UCKpEeHHE OyAeT mpeaH Jeiny,
HE TOJI3YETCA CBOUM ITOJIOKEHUEM JJIS IOJTYYEHUS BBITOJBI.

6. OcoOeHHOCTH XapaKTepa ABJISIOTCS OJTHUM U3 [VIABHBIX 2JIEMEHTOB UMUKA
pykoBoauTens B cpepe oOpazoBanusa. Ha monoxxuTenbHbIN UMUK «paOOTaIOT) TaKue
KayecTBa, KaK: OTBETCTBEHHOCTb, PACCYIUTENBHOCTh, A00POTa, PEIIUTEIBHOCTH,
TpeOOBaTEIIBLHOCTH M FoMop [5, €. 138].

7. Ilo knaccudpukauun E.A. KinumoBa, pabota pykBOAMUTENS NMPUHAMIEKUT
chepe «YENOBEK — YEJIOBEK», IMO3TOMY pPE3YJIbTATUBHOCTh €€ 3aBUCUT OT TOrO,
HACKOJIBKO pa3yMHO OyAET pellleH BOMNpOC YIpaBleHUs KaapaMu. PykoBoauTesnto
HEOOXOJUMO  OCMBICIICHHO  pacCTaBUTh  KaJpbl, OINpPEAEIUB  OOS3aHHOCTH,
aHAJIU3UPOBATh PadbOTy, KOHTPOJIUPOBATH X0/ €€ BBHIMOJIHEHUS, & TAK K€ ONPEAEIIUTh
CTUMYJ JJi1 pabOoThl KaKIOTO COTPYAHHUKA, IIPU ATOM TpeOOBaHUs K pabOTe JOIKHBI
OBITH B paMKax pazyMHoOTo [4]. [1ojI0)KuTeTbHOMY UMUIKY CIIOCOOCTBYET TOHUMAHUE
npo0yieM COTPYAHUKOB, BHUMATEN K HUM, NPEIbsIBEHUE K pa3yMHBbIX TpeOOBaHH, B
KOH(JIMKTHBIX CUTyalUsIX — HE3aBUCUMOCTb MO3UIUU U OOBEKTHUBHOCTH PELLEHUI.
Takoil »3JIEMEHT HMHJDKA PYKOBOIAUTENS, KaK «IPHUHATHE JPYTUX», OTPAKaeT
CHOCOOHOCTh MPUHUMATh APYTUX JIIOJIEH, IPOSBIISSA IPU 3TOM UyTKOCTb, TOHUMAaHHE,
3a00Ty ¥ OT3BIBUMBOCTH, HO B pabOTEe HYKHO OBITh TPEOOBATENBHBIM, IJIE€ TO JAXKE
CTporuM. PykoBoaurensim TpeOyeTcss OTHOCUTBCA K JIIOASM KPUTHUYECKH,
KOHTPOJIMPOBaTh, TpeOoBaTh. HO COTpYyIHHMKM ULEHAT B PYKOBOAMUTENSAX  TaKKe
YyTKOCTb, TEPHIEHUE U MOHMMaHuEe. TakuM 00pa3oM, KaTEeropusi «B3aUMOACIHCTBUE C
COTPYAHHKAMU» TAK)KE 3aMETHO BJIMSIET Ha (POPMHUPOBAHUE MUMUIKA PYKOBOIUTEIS
o0Opa3oBaTeabHON OpraHU3aluu.

8. Kak WM3BECTHO,B OCHOBE WHJIMBHUIYaJIbHOTO MUMHUIDKA JIEKUT JIEreHAa —

CJIOKHasA CTPYKTypa, KOTOpass COCTOUT U3 TPEX IJICMCHTOB: ICJIN, KOTOPHIC YCIIOBCK
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CTaBUT Tepe]; cOO0M; MUCCHU, KOTOpasi MOKa3bIBAET, IOUEMY U 3a4€M CTaBSITCS LENU
U JJI1 Yero OHU BBINOJIHAIOTCS; PEAbHBIX JeJl, KOTOPhIE MOKAa3bIBAIOT, HACKOJBKO
3¢ (PEKTUBHO MPOUCXOTUT JIOCTHOXKEHHE JTuUX uened. PeanbHble genma s
dbopmupoBaHus 00pasza ONpeIeIeHHOTO YeI0BeKa Jal0T Be3KHUe OCHOBaHuUs. PeanbHble
Jena pyKOBOAMTENS OOpa30BaTEIbHOM OpraHU3allid XOpPOWIO MPEACTaBICHBI
CTOPOHHEMY HAOJIIOATENI0 M TMPEACTABISIOT BO3MOXKHOCTh OIIEHUTh KadyeCcTBO
nesTenbHOCTU. [Ipexie Bcero, OUEHMBAIOT MO TaKUM MOKAa3aTelsiM KaK COCTOSHHE
OpraHu3aliM, KOHKYPEHTHOCIOCOOHOCTb, NPUHATHE Yy4acTUs OOyYarolIUXCs B
Pa3UYHBIX OJUMIIMAJAX U KOHKYpCaX, YMEHHUE BBICTpauMBaTh JOOpOKeIaTeIbHbIC
OTHOLIEHUS C BBIMIECTOSAIIUM HAYaJIbCTBOM, YMEHHUE TI00MBATHCA HEOOXOIUMOTO ISt
opraHuszauuu pecypca [4].

OTH HECIOXKHBIE PEKOMEHAAIIMM TOMOTYT PYKOBOJMUTENII0 COBPEMEHHOMN
00pa3oBaTeIbHON OpraHU3alliy YTBEPAUTH MOJIOKUTEIBbHYIO PENyTaIuio (UMUIK) B
CJIy4ae MOCTOSIHHOW TPEHUPOBKU U aJalITUPOBAHUA K KOHKPETHBIM CUTYAIUSIM.

Takum oOpa3zom, mnpouecc (QOpMUpPOBaHUS HMHIKA PYKOBOJAUTEIEH
oOpa3oBaTenbHbIX Opranu3anuii (Oyab TO My>KUMHA UM KEHIMHA) HOCUT IMOATAITHBIH

XapaKkTep U B TOKE BpeMs TpeOyeT yueTa reHJepHON crieln(DUKN Ha KaXKIOM U3 HUX.
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